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About the report

This sustainability report has been prepared as a consolidated report for the NTT DATA Iberia, International Organizations, LATAM, and
Consulting in Benelux and France group, which this year began a process to integrate the capabilities of Consulting Services (CS) and
Technology Services (TS), represented by the legal entities listed in Annex 1. This integration enables us to support clients across multiple
industries end to end, from the definition of transformation strategies to the implementation, operation, and evolution of technology solutions

that generate sustainable value.

NTT DATA lberia, International Organizations, LATAM, and Consulting in Benelux and France, hereinafter “NTT DATA”, is presentin 17
countries, which are covered in this report. The information and data provided correspond to the fiscal year from April 1, 2025, to March 31,
2026.The content presented herein is the result of our efforts to promote transparency and accountability regarding our company’s performance

in sustainability and ESG (Environmental, Social & Governance) matters, following the Global Reporting Initiative (GRI) reporting standards.

General information Planet positive Prosperity positive People positive Countries Annex
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General Information

Company description
and business model



NTT DATA Iberia, International Organizations, LATAM and
Consulting in Benelux and France is a technology consulting firm
with more than 44,000 professionals in 17 countries in Europe and
America and an annual turnover of 3,216 million dollars during
FY25. It serves large companies in all sectors: financial institutions,
insurance, utilities, industry and the public sector.

We are part of NTT DATA, Inc., parent company of NTT Group
established in 2023 in Japan. NTT DATA, Inc. has a turnover of
19,000 million dollars and has +200,000 professionals in more than
70 countries.

NTT DATA focuses its efforts on developing agreements with clients
and major partners that combine industry knowledge with
investment in technology solutions to facilitate the changes that
companies want to address to improve their performance.
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One of the world's largest global telecommunications companies

ONTT

NTT Group
Akira Shimada

® nTTDaTa

® docomo ®) NTTWEST Group O NTTEAST (®) NTTResearch

Kazuhiko Nakayama

NTT DATA, Inc.
Abhijit Dubey '
NTT DATA lberia, International
Organizations, LATAM and

Consulting in Benelux and France
Miguel Teixeira

NTT DATA Japan

Highlights of NTT Group:

$90B $3B+ 150+ >75% #3 A- 340K+

Annual Revenue in annual investment Years of tradition in the of the Fortune Global Data Center Provider S&P credit rating Employed
in R+D sector 100 are customers professionals
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The organizational structure of NTT DATA Iberia, International Organizations, LATAM and
Consulting in Benelux and France is as follows:
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| Cchile Mexico Portugal —Public Sector Application Services Alliances Commercial Intelligence
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Marketing & Procurement
Communications
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Real Estate & Physical Business Continuity 1
1
1

Securiy s Annual Revenue Offices years in the industry Employed
ki ol B professionals
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Advisory Board

The Advisory Board of the CEO NTT DATA lIberia, International
Organizations, LATAM and Consulting in Benelux and France is a
strategic support advisory body that provides an external, independent
and multidisciplinary vision to enrich the company's decision-making.
Its objective is to serve as a space for analysis and reflection on key
issues for the business, helping to identify opportunities, risks and
trends, and contributing to responsible innovation, sustainability and
long-term value creation.

The main functions of the Council:

+ Advise on strategic, operational and management decisions, providing
expert judgment to the Board of Directors and the Chief Executive Officer.

* Incorporate an external, independent and multidisciplinary perspective
that complements the company’s internal view.

+ ldentify opportunities, risks, trends and best practices relevant to
business development.

* Promote responsible innovation, sustainability and long-term value
creation, aligned with the company’s values.

* Issue non-binding recommendations, which will be considered by the
relevant governing bodies.

General information Planet positive Prosperity positive

The CEO Advisory Board is mainly composed of external and independent profiles,
complementary and with relevant experience in areas such as business, finance and
corporate governance. These members, which include the President, and the members listed
below, include the CEO of NTT DATA lberia, International Organizations, LATAM and
Consulting in Benelux and France, the Country Manager of NTT DATA Spain and its
Secretary.

Chairman of the Board

Ignacio Goirigolzarri

Economist with extensive experience in the Spanish financial sector. He has chaired Bankia and
CaixaBank, leading two of the most important banking transformation and integration processes of the
last decade. He is currently a member of various boards of trustees and councils linked to the business,
educational and economic fields.

External Members

Ignacio Deschamps

Industrial engineer recognized in the international financial sector. He was president and CEO of BBVA
Bancomer, led BBVA's global retail banking strategy and Scotiabank's digital transformation in Latin
America. He currently chairs the Board of Directors of Banamex, bringing extensive experience in
leadership, innovation and transformation of the banking sector.

Eva Castillo Sanz

With a degree in Law and Business Sciences, she has an outstanding career in investment banking
and senior international management. She was President and CEO of Telefénica Europe and held
senior positions at Merrill Lynch in Europe, the Middle East and Africa. She is currently a member of the
Board of Directors of IAG and the Vatican's Council for the Economy, as well as having served as a
board member of CaixaBank, Bankia and Telefénica.

Francisco Roman Riechmann

Telecommunications Engineer, widely recognized in the technology and telecommunications sector. He
served as President of Vodafone Spain and previously as CEO of Microsoft Ibérica, leading key
innovation and digital transformation processes. He currently chairs Lyntia Networks and is highly
active in the business, academic and innovation fields.

Fernando Francés Pons

Holds a degree in Mathematics and is the founder of DMR Consulting, the origin of everis and today’s
NTT DATA Spain. He chaired the company for more than two decades, leading its growth from a local
firm into an international benchmark in technology consulting. He has also served as an independent
director of Bankinter.

People positive Countries Annex
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NTT DATA Iberia, International
Organizations, LATAM and
Consulting in Benelux and France
offers business solutions, strategy, digital
transformation, development,
maintenance of technological
applications and outsourcing solutions in
a variety of sectors.

General information Planet positive

America

Benelux &
France

@ & eE o 2

Consulting Applications Operations Infrastructure Outsourcing
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Our mission: To accelerate customer success and positively impact society through responsible
innovation.

And to achieve this, we work with the following values:

)

000 o)
1Y) /6/88 @ o Ho

01 Respect every voice. 02 Think big. Be bold. 03 Deliver the outcome. 04 Win together.
We grow by listening. We invite We stretch beyond what's We build trust by keeping our We lift each other up. We
different perspectives, honor expected. Curiosity fuels us, word. We act with integrity and collaborate across borders,
every background and learn ambition drives us and hold ourselves accountable — share openly and succeed as
from one another. innovation is how we push always choosing to do the one global team.
boundaries to shape the future. right thing.

General information Planet positive Prosperity positive People positive Countries Annex
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The value chain of NTT DATA Iberia, International Organizations, LATAM
and Consulting in Benelux and France includes:

Procurement logistics: (ﬁ)
NTT DATA's inbound logistics

revolves around the

management of its suppliers

around the world.

W

%

2

:

Sales & Marketing:

NTT DATA's sales are
managed through client
managers who maintain
continuous communication
with customers.

General information Planet positive |

B E S

Operations:

The company's core
operations include the
development and maintenance

of technology applications and
consulting services.

=

RZH

A=
[ ]

Prosperity positive |

People positive

After-sales services:

NTT DATA offers a wide range
of after-sales services to
customers, including ongoing

support, system maintenance@

training and consulting @

services.

Outbound logistics:

NTT DATA's portfolio of
services is delivered directly to
customers, and optimal service
delivery is monitored and
customer satisfaction is
ensured.

Countries Annex
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From strategic consulting services to cutting-edge technologies, we develop experiences that
transform organizations, revolutionize industries, and shape a better society for all people.

Solutions
< Al El2] Digital Workplace Industries
1 e
( Application Services 5 Edge Automotive é Life Sciences and
Fi- =) Pharma
5@, Enterprise Banking and financial

Applications Platforms Manufacturing

services

@Té) Business Consulting
Y

Enterprise Networkin

(u' Business Process
. ® Services

6;

NAN AN AN NS AN A

NAN AN AN AN AN AN AN

Education and research

o
s

Private Equity

C@ Cloud = Global Data Centers Energy, utilities and Public sector
—5— natural resources

Cybersecurit Infragtructure Retail and consumer
( Py y === Solutions Healthcare packaged goods

, /\, Sustainability Telco, Media and

oo Data and Analytics . ’
Cc yt l ) Services Insurance Technology

CX and Digital Travel, transportation and

== Products logistics
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Sustainability Services

At NTT DATA, we accompany our clients in their sustainable transformation, helping them to address complex challenges, comply with regulatory requirements and
respond to new market demands.

We combine consulting, scientific focus, scalable technology, proprietary assets and an ecosystem of partners to accelerate sustainability plans and generate
positive impact on people, the planet and the business. In the field of sustainability, we have these 5 pillars:

. Corporate o, Sustainable . SMART in
Climate & Nature % N (N : é Sustainable IT S .
7 Sustainability *—® Value Chain Sustainability

Net Zero Strategy Sustainability Maturity Assessment Sustainable Value Chain Software Carbon Footprint L?Jzte;?:agliﬁ;;al twins for

Carbon Markets Sustainability & ESG Reporting Supply chain network design Cloud optimization 5G Private Connectivity

Climate Change Adaptation Strategy Sustainable Finance Sustalnable. packaging Sustainable Data Center Efficient data connectivity in edge

transformation

Nature positive strategy ;)/I;gnaar;z:lg:f | Change Sustainability in transport Sustainable Network (NaaS) Al for forecasting and predictions

Nature-based accounting Lifecycle Management Services @ 0 ﬁ{%

Nature-based solutions Data Waste Assessment IE::Er{/ Water Mobility
Sustainable Device as a Service Sector Citi?S a.md Buildings
(DaaS) territories

_________________________________________________________________________________________________________________________________________________________________________

Partners

2" Microsoft Google &89 servicenow. LY vl peTechnoogies @ aws siemens [N

ESTAINIUM
CISCO NetApp

Association
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Syntphony Beyond Net Zero

An advanced set of assets designed to provide end-to-end environmental impact calculations and reporting.

Syntphony
Sustainability

Carbon Footprint Information Environmental Markets Capital Natural

IT Carbon Footprint Corporate Carbon Carbon Footprint A secure and traceable A digital tool that enables

Footprint Real Estate Assets blockchain system that enables organizations to assess, value,
. . . . - . ESG compliance and and manage their interactions
Syntphony Sustainability is part of ComprEEnsE Crlbei, EiLileling porielis, sustainable project financing with nature, supporting nature-

CO2e calculation for
IT ecosystems,

accounting, and
reporting of

accounting, and
carbon optimization

NTT DATA's suite of technology
assets and brings together solutions

through the flexible generation
of environmental credits on

positive strategies, regulatory
alignment, and science-based

) . including devices, corporate carbon to advance carbon, water, energy, and decisions using recognized
designed to help organizations apps, cloud, data data to help clients decarbonization biodiversity assets. geospatial data and
advance their environmental goals centers, and comply with ESG. initiatives. sustainability frameworks.

faster, more efficiently and networks.

measurably. (+) (+) (+)

Through Syntphony Beyond Net Zero
and Synthphony Smart Sustainability,
capabilities such as carbon footprint
calculation, environmental market
management, natural capital,
sustainable mobility, value chain

Syntphony Smart Sustainability

Comprehensive, Al-powered suite designed to help organizations manage their resource networks more efficiently.

Electric Vehicle
Charging

Water Management Value Chain Traceability Mobility Management

traceability or intelligent resource
management are brought together,
making it possible to transform
sustainability challenges into scalable
and impact-oriented digital solutions.

General information

Smarter EV charging for a

sustainable future.

« Management of charging point
networks.

» Optimized load management.

» Mobility Services Applications.

* Rate settings; CSP - MSP
Settlement.

)

Planet positive

Prosperity positive

Digitalization of drinking water

distribution infrastructures:

» Water network management
and digital twins.

» Water network reports, alerts
and simulations.

)

People positive

Blockchain-based traceability to
improve end-to-end supply
chain transparency, verification,
interoperability, and ecological
responsibility, including EUDR
traceability.

Countries

Comprehensive mobility

management for sustainable

and efficient transport.

« Citizen-centric user
experience.

* Digital payment methods.

* Mobility as a Service and
configurable rates.

)

Annex
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Our alliances

With the confidence of working with the best.

aWS} llclllstélc;l 3 Google Cloud ™ Microsoft w servicenow

o

stesnowioke o}y RedHat vmware D@ALTechnologies == ¥ paloalto

HETWORKS

FEATINET. () \CROWDSTRIKE dut%icks SGENESYS A\ Adobe MELiferay
Path’ dppian sslic blueprsni QliIk@ 1dynatrace

J — L ]
| N t6| <Z ; Informatica / WE‘:&E Hewlett Packard 6 ’ IFIt E I':I.I E
NVIDIA. Enterprise CHECK POINT

O outsystems celonis |U

5> zscaler

7\ “ _\& . A . o8 .
workday. el @esri -5 O rurestorace .3 rubrik 5 CYBERARK

General information Planet positive Prosperity positive People positive Countries Annex

18



Sustainability Partnerships & Affiliations

Our commitment to sustainability is strengthened through our partnerships and collaborations with leading global organizations. These relationships
allow us to adopt industry best practices, foster innovation, and expand our impact on global sustainability initiatives. Below are some of the key
partnerships that reflect our dedication to building a more sustainable future.

“’ & "z . .
N G s %% United Nations WORLD Green
%, \."1} Global Compact ECF))T;%AAIC $ Software
M == Foundation
In support of
World Business
WOMEN’S B Council i
EMPOWERMENT w ngﬁﬂﬁlmm A BSR
PRINCIPLES @ evelopment
£\ Q SCIENCE
V SUSTAINABLE|T \ (/’ ESTAINIUM BASED
©ORG ®_ g’ Association TARGETS

The Consumer Goods

FORUM
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Global Sustainability Certifications

NTT DATA stands out for its transparency and for sharing information aligned with the highest European and international standards, strengthening
the trust of customers, professionals and communities. Below are some of the certifications, including those earned by NTT Group and NTT DATA

Group.

- n
4 RRRREE Top 35% Climate Water
S ecozadls N\ 7 ACDP
Sustainability Rating S
APR2026 AlList
2025
NTT DATA Spain S.L.U. won the Bronze Medal in the NTT Group was recognized for the fourth consecutive
ECOVADIS 2026 evaluation, a recognition that reflects year on CDP Climate Change 2025's "A List," standing
its firm commitment to sustainability. With a rating of 71 out for its leadership in transparency and environmental
out of 100, the company is positioned in the 82nd disclosure.
percentile, as a result of the effective application of Among more than 22.100 companies evaluated, NTT
sustainable policies and practices in its operations. DATA obtained the highest "A" rating.
\ AN J
A (
e In February 2026, aXet, NTT DATA Spain
gLL;%Tﬁaﬁtrog;x?:rge(gféesc; %htir;ﬁ EY ISO/1IEC 42001:2023 S.L.U.'s internal platform, obtained ISO/IEC
q y . ’ . 42001:2023 certification, accrediting a responsible
conducts a comprehensive assessmentin Al Management Al management system, with structured, traceable
diversity, equity, and inclusion, in May 2023. System (AIMS) and auditable processes for the development, use
L and governance of the platform.
J/
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Global Awards and Recognition

NTT DATA reinforces its position as a strategic partner of reference at a global level, promoting innovation and transformation for its clients through the
main technological ecosystems. This commitment is recognized by various awards given by its partners, below are some of the main recognitions
obtained in FY25.

salesforce

m Microsoft

General information Planet positive Prosperity positive People positive Countries

In FY25, NTT DATA has been recognized as Partner of the Year in the Global System Integrator
Growth Champion category due to its capacity for innovation and excellence in the implementation
of customer solutions based on Microsoft technology.

In December 2025, NTT DATA received the Salesforce Partner Innovation Award in the
Automotive category for its ability to drive business transformation through innovative solutions
based on the Salesforce ecosystem.

In 2025, NTT DATA was honored at the SAP Pinnacle Awards in multiple categories, including
Grow with SAP, SAP Business Al (Customer Adoption, Business Transformation Management,
and Cross-Portfolio Success), as well as SAP SuccessFactors, Customer Experience, Intelligent
Spend, and Business Network Partner Excellence. These recognitions highlight the potential to
drive business transformation, innovation and success for its customers through the SAP ecosystem

» In 2025, NTT DATA was recognized by DELL as Global Alliances Partner of the Year.

In 2025, NTT DATA received the APJ Data Cloud Services Implementation Partner of the
Year and Telecom Data Cloud Services Partner of the Year awards. These awards highlight
its ability to implement advanced Data Cloud solutions and its leadership in the
telecommunications sector.

NTT DATA, Inc. was
recognized with 10 Brandon
Hall Group Excellence
Awards, including four Gold
awards. The recognition of the
Al Academy was particularly
noteworthy.

SkillS#ft

NTT DATA, Inc. received Skillsoft's Partnership
Impact Award for its work in launching the Al
Academy.

Brandon Hall Group

HCM Excellence Award

SCHOOL OF
MANAGEMENT

Award for the "Tech for All" initiative that promotes
digital education and accessibility, awarded by
UCL Sustainability Business Awards.

Annex
22



Top Employer in 12 countries

NTT DATA is once again one of the 17
companies that has received the Global
Seal of the Top Employer Institute. And in
addition, we have been awarded the Top
Employer Latin America and Top Employer
Europe awards.

12 countries have received the Top
Employer Country in 2026. The graphic
shows the countries that obtained the
recognition during FY25.

General information Planet positive

FOR A BETTER WORLD OF WOR

I ) Latin
America
EMPLOYER 2026

FOR A BETTER WORLD OF WORK

fop

EMPLOYER

FOR A BETTER WORLD OF WORK

Prosperity positive

People positive

Countries

Annex
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NTT DATA Group’s sustainability strategy is translated into operational plans that are carried out by sustainability leaders in each country, in coordination with corporate
and business areas. The implementation of these plans considers the different local contexts, which means that certain actions and targets are adapted to local realities.

s F?__ro__s"péhrity'p’gsit.ive;

E o = =

Shaping a better society by applying our digital
capabilities to foster digital training and education
to accelerate economic growth and create a more

diverse and inclusive world.

(@ People-centric company
(@ Diversity and inclusion
(@ Health and safety
({EJ Human Rights

(@ Digital accessibility

Transforming business and society for successful
growth with 100% sustainable services and
solutions that engage our end-to-end value chain.

Leading by example to positively transform
industries by innovating services and solutions
that contribute to regenerating our planet.

(EI Innovation through technology )

(—‘fl\'- Climate change

)
({3 Circularity )
)

(§§ Responsible technology and ethical Al )
(@ Sustainable supply chain )

C@ Digital Security and Reliability )

co Secure services and solutions, and
Sustainable by design

== Water management

N N U P

. . . . s"" IALDAD 'TRABAJO DECENTE INDUSTRIA. ACCION
As signatories of the UN Global Compact, we align our strategy with the 2030 — < e i Wie
Agenda, focusing on 5 of the 17 SDGs where we have the greatest impact. “‘~ @' af & g

General information Planet positive Prosperity positive | People positive | Countries | Annex
25



Professionals
OneVoice survey, which collects information on the level of satisfaction and the

S k h ld work environment.
ta e O ers Annual sustainability survey where professionals are heard about their interests

and perceptions on the subject.

Mailboxes permanently open to listen to professionals.

Internal communication channels (page 67).
NTT DATA prioritizes and permanently attends to each of its
stakeholders, with whom it maintains a relationship of respect, active and
bidirectional listening, through which the needs and expectations of each
of them are extracted, to incorporate it into the company's plans and
strategies.

Professional Associations / Academic Institutions

Working groups, research groups, alliances with the education sector.

The following is a list of NTT DATA’s different stakeholder groups,

along with the channels and forums for dialogue that are used to Do
engage with them. 0 Council and Committee Sessions.

Board of Directors

Customers
Regular customer service satisfaction evaluations.

Events: congresses, talks, workshops and conferences.

Suppliers

Supplier Newsletter.
Supplier Satisfaction Survey.

NGOs / Foundations

Collaboration agreements, joint actions and social impact sponsorships.

General information | Planet positive Prosperity positive | People positive | Countries Annex



Engagement of professionals with sustainability

At NTT DATA, professionals are key in building a sustainable culture within the company, which is why we motivate them to act today to build a better future through four lines of action:

AWARENESS

We promote 5 annual global awareness campaigns, deployed at the local level through talks, face-to-face workshops and volunteering actions, promoting sustainable habits and actions.

+ Earth to Ocean: Environmental awareness and sustainable habits, with a special focus on circular economy and protection of the
natural environment.

+ World Cleanup Campaign: Cleaning of natural and digital spaces, raising awareness of the impact of waste.

* Global Giving Month: Solidarity through donations, volunteering and support for vulnerable groups during the Christmas period.

+ Global Volunteer Month: Corporate volunteering culture, encouraging participation in initiatives with social impact and digital

accessibility. Sustainability
+ Sustainability Month: A full month dedicated to sustainability, addressing key issues in the technology sector such as the Fagedin

environmental impact of artificial intelligence, digital footprint, energy efficiency and circularity, and sharing tips and good practices
applied to business.

TRAINING

Through our Sustainability Academy, we empower sustainability professionals to make more conscious and responsible
decisions (detail on page 72). In addition, we introduce sustainability training modules in the Onboarding processes to
sow the seed of sustainable culture for new hires.

VOLUNTEERING

We promote volunteering initiatives aligned with our values and strategy, adapted to the local context of each country (more
information on page 79).

LOCAL AMBASSADORS

In some of the countries where we operate, we manage a network of internal champions, or sustainability ambassadors (the
ESG Movers) who voluntarily lead their own social and environmental impact initiatives.

General information Planet positive Prosperity positive People positive Countries Annex
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Sustainability Policy Framework

NTT DATA reinforces its commitment to sustainability and the protection of human rights through the implementation of policies, processes, and

guidelines aligned with current legislation and the most demanding international standards.

These documents are subject to periodic reviews to ensure they remain continuously up to date. At the same time, the company continuously
monitors the processes required for their application, with the aim of strengthening the ethical and compliance culture that distinguishes the

organization.

Corporate Sustainability ’ People o

@ @ Diversity, Equity, and Inclusion @
Corporate Sustainability Electronic Device Waste Management To encourage the uniqueness of people,

Integrate sustainability into the business Promote responsible management of promoting a diverse and inclusive
model to generate long-term value. electronic equipment and its waste. environment and guaranteeing equal
opportunities.
Environmental & Energy @ Human Rights @
Promote efficient and responsible Ensure respect for human rights
environmental management. throughout the value chain.
Procurement E} Data Protection Office a E—
Supplier Code of Conduct. Promote@ Procurement (+sustainability criteria).g Data protection @
responsible practices in the supply chain, Manage procurement incorporating Guarantee privacy and the appropriate
ensuring regulatory compliance and quality, cost, efficiency and sustainability processing of data in accordance with
respect for human rights. criteria. current regulations.
General information Planet positive Prosperity positive People positive Countries

Al {NE ————

Al Risk Management Policy @
Clarify and manage global Al risks and
promote reliable and responsible
development and use.

Al Use Decalogue @

Detail the principles to be considered in
the use of Al in NTT DATA.

Global Al Guideline for GenAl @
Identify and prevent risks related to the
generation of GenAl content.

Annex
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https://everisgroup.sharepoint.com/sites/SustainabilityESG/Shared%20Documents/Policies/Europe%20&%20Latam%20Sustainability%20&%20ESG%20policy/Pol%C3%ADtica%20de%20Sostenibilidad%20&%20ESG%20de%20NTT%20DATA%20Europe%20&%20Latam_ES.pdf
https://everisgroup.sharepoint.com/sites/SustainabilityESG/Shared%20Documents/Policies/Europe%20&%20Latam%20Sustainability%20&%20ESG%20policy/Pol%C3%ADtica%20de%20Sostenibilidad%20&%20ESG%20de%20NTT%20DATA%20Europe%20&%20Latam_ES.pdf
https://everisgroup.sharepoint.com/sites/DiversityPoweredbyUniqueness/Shared%20Documents/EU&L%20Diversity%20Policy%202025/Spanish/Pol%C3%ADtica%20de%20Diversidad%20de%20NTT%20DATA%20EU&L_2025.pdf
https://everisgroup.sharepoint.com/sites/IBIOL-LegalAdvisory/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal%2FAI%20Risk%20Management%20Policy%2Epdf&parent=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal
https://everisgroup.sharepoint.com/sites/IBIOL-LegalAdvisory/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal%2FHome%2FEMEAL%2DAI%2Duse%2DDecalogue%2Epdf&parent=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal%2FHome
https://everisgroup.sharepoint.com/sites/IBIOL-LegalAdvisory/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal%2FHome%2FGlobal%2DAI%2DGuideline%2Dfor%2DGenerative%2DAI%2Epdf&parent=%2Fsites%2FIBIOL%2DLegalAdvisory%2FShared%20Documents%2FCorporate%20Legal%2FHome
https://everisgroup.sharepoint.com/sites/IBIOL-DataProtectionOffice/Shared%20Documents/2.%20Policies%20&%20Procedures/Global%20Policy/ES%20Pol%C3%ADtica%20global%20de%20protecci%C3%B3n%20de%20datos%20personales.pdf
https://everisgroup.sharepoint.com/sites/SustainabilityESG/Shared%20Documents/Suppliers%20Code%20of%20Conduct/Supplier%20Code%20of%20Conduct%20_EN.pdf
https://everisgroup.sharepoint.com/sites/SustainabilityESG/Shared%20Documents/Policies/Human%20Rights%20policy/NTT%20DATA%20Europe%20%26%20Latam%20Human%20Rights%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMSPortal/Shared%20Documents/0.%20Sistema%20de%20Gesti%C3%B3n%20Medioambiental/Pol%C3%ADticas/Ambiental%20y%20Energetica/Pol%C3%ADtica%20Ambiental%20y%20energ%C3%A9tica_ES.pdf
https://everisgroup.sharepoint.com/sites/SustainabilityESG/Shared%20Documents/Suppliers%20Code%20of%20Conduct/C%C3%B3digo%20de%20Conducta%20para%20Proveedores%20_ES.pdf

Key Performance Indicators

To monitor sustainability performance, we have defined 15 indicators*, with targets** for each set over the short-term horizon of FY26.

@ Planet Positive A Prosperity Positive 222 People Positive

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

77.402 325.973 319.581
The progress and

! Carbon footprint per professional (tCO2e)
details of these

indicators can be found

throughout the report, % renewable energy
in each of the

corresponding 99,6% 100%

sections. Carbon footprint in business travel/professional

FY25 Target FY25 FY26 FY25 Target FY25 FY26

4KPI: Engagement of professionals

% of women in the workforce

% of women executives

33,79%

% of women top executives

% of people with disabilities

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

(tCO2e)

_EHI-

% of professionals participating in social and/or
environmental initiatives

% of professionals who consider NTT DATA to
be a sustainable company

% of professionals trained in sustainability
The green traffic light (@) indicates that the FY25 target has been met.

[ o [¢)
NOTES: Details of the strategic indicators, including calculation formulas, definitions of terms and interpretation criteria, are available in Annex 3. 23 A’

FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report.
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FY25 Tarqet FY25 FY26
Total carbon footprint (tCO2e)

325.973

Carbon footprint per professional (tCO2e)

% renewable energy

Carbon footprint of business/professional travel

Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

Setting an example to transform industries in a
positive way, innovating services and
solutions that regenerate our planet.

(tCO2e )

026 [ 021 | 020

C—‘n.f- Climate Change

((3 Circularity

S

Water management

The green traffic light () indicates that the FY25 target has been met.
NOTES: Details of the strategic indicators, including calculation formulas, definitions of terms and interpretation criteria, are available in Annex 3.
FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report.
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Responsible technology for the transition
to a low-carbon economy

The climate emergency is one of the main global challenges, driving the transformation of
economic models toward more sustainable approaches. In this context, digitalization has
become a key enabler in accelerating the transition to a low-carbon economy, and the
technology sector plays a strategic role in this process.

Net Zero
According to the joint report by the International Telecommunication Union (ITU) and y
the World Bank (2024), the ICT sector currently accounts for between 1,5% and 4% of Net zero emissions for direct emissions
global greenhouse gas emissions. This impact is mainly associated with the energy ™% and indirect emissions from imported
consumption of digital infrastructure, such as data centers, networks, and devices. energy
NTT DATA Group addresses these challenges through a dual approach: on the one Net Zero
hand, by driving continuous improvement in the environmental efficiency of its operations; Net zero emissions for indirect

and, on the other, by supporting its clients in their sustainable digital transformation emissions in the supply chain
processes, including hardware, software, network services, and cloud, as well as the
entire infrastructure of its own and client data centers through its decarbonization plan,

NTT DATA Net Zero Vision 2040". NTT DATA Group's objectives have been validated
by the Science-Based Targets initiative (SBTi) and
aligned with its Net Zero standard. This validation
confirms our commitment to the Paris Agreement and
to global efforts to limit global temperature rise.

At NTT DATA lberia, International Organizations, LATAM, and Consulting in Benelux
and France, we are committed, together with the Group, to achieving Net Zero by 2040,
with the goal of reducing our greenhouse gas emissions by 90%.

General information Planet positive Prosperity positive People positive Countries Annex
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https://www.nttdata.com/global/en/news/press-release/2023/june/ntt-data-formulates-new-vision-for-net-zero-ghg-emmissions-by-2040
https://www.nttdata.com/global/en/news/press-release/2023/june/ntt-data-formulates-new-vision-for-net-zero-ghg-emmissions-by-2040
https://www.nttdata.com/global/en/news/press-release/2023/june/ntt-data-formulates-new-vision-for-net-zero-ghg-emmissions-by-2040

Methodology for the calculation of
Carbon Footprint

NTT DATA calculates its greenhouse gas (GHG) emissions in accordance with the methodology
established by the GHG Protocol, applying the financial control approach to the definition of the
reporting perimeter. For this process, the Watershed reporting tool is used as of this fiscal year.

Strengthening the integrity and coverage of the emissions inventory

During FY25, a review of the perimeter and coverage of scope 3 emissions has been carried out,
incorporating new categories and expanding the level of detail of certain emission sources already
existing in FY24:

v Category 1: expansion of the inventory to include all NTT DATA's Purchase Orders,
incorporating, among others, expenses associated with IT software and hardware, cloud services
and data centers.

v Categories 4 and 9: incorporation of emissions associated with upstream and downstream
transport and distribution.

v Categories 11 and 12: exclusion of emissions derived from the use and treatment at the end of
the useful life of products marketed under reselling models.

v/ Category 7: incorporation of emissions associated with teleworking, and travelling of
professionals to the workplace, estimated from the NTT DATA mobility survey.

As a result of these methodological updates, FY25 data is not fully comparable with that reported in
FY24. FY25 is therefore set as the new base year for emissions reporting.

General information Planet positive

[
Scope 1: Direct GHG emissions, originating from facilities within the organization's
boundaries

v" Direct emissions with natural gas consumption
v" Direct emissions from generator sets

v" Direct emissions by own fleet

v" Direct emissions from refrigerant gas leaks

Scope 2: Indirect GHG emissions

v"Indirect emissions from electricity consumption
v"Indirect emissions from district heating/cooling consumption
v"Indirect emissions from own electric fleet

Scope 3: Indirect GHG emissions, which are not owned or controlled
directly by the organization, but which are related to the activities of the organization

Category 1: Indirect emissions from the purchase of goods and services.
Category 2: Indirect emissions from the acquisition of capital goods.
Category 3: Indirect emissions from fuel and energy-related activities (not included
in Scope 1 or Scope 2).

Category 4: Upstream transport and distribution (*).

Category 6: Business travel.

Category 7: Travel of professionals to the workplace.

Category 9: Downstream transport and distribution.

Category 11: Use of products sold (*).

Category 12: End-of-life treatment of products sold (*).

Category 13: Downstream leased assets (**).

SNRNEN

Prosperity positive

(Caasass

Category 15: Investments (**).

(*) New calculation categories included during FY25 as part of NTT DATA's strategy.

(**) Categories with no emission sources associated with NTT DATA, but relevant in other regions of the Group.

People positive Countries Annex
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IBIOL FY25 Market Based | FY25 LocationBased | ~ Units |

Scope 1 GHG emissions 1.345 1.345 tCO2e
. Stationary combustion 136 136 tCO2e
F i 25 Carbon Footprlnt Mobile combustion 1.110 1.110 tCO2e
Refrigerant gas leaks 99 99 tCO2e
. o . . ) ) ) ) Scope 2 GHG emissions 346 1.755 tCO2e
The carbon footprint analysis identified that offices in countries that include Technology Services GHG emissions from electricity . 1404 (COze
(TS) (Brazil, Spain, Mexico, and Chile) account for approximately 82% of total emissions. This is consumption '
mainly due to the high emissions associated with purchase orders (POs) and the resale of District heating/cooling GHG emissions 271 271 tCO2e
hard d soft GHG emissions from electric mobility 69 81 tCO2e
ardware and software. Scope 3 GHG emissions 324.282 324.135 tCO2e
In line with this approach, the main initiatives will focus on managing emissions derived from the 1. Purchase of Goods and Services 188.503 188.503 tCOz2e
. - . 2. Capital Goods 322 322 tCO2e
purchase of goods and services (Category 1) and resale activities (Categories 11 and 12). These I
3. Fuel and energy-related activities (not 1202 1.056 tco2
efforts will be complemented by maintaining a renewable electricity procurement strategy and the included in Scope 1 or Scope 2) : : €
progressive electrification of the corporate fleet. ‘El)-islig;gﬁ:: Transportation and 4.841 4.841 tcO2e
These actions will reinforce NTT DATA’s progress toward achieving its Net Zero targets. 5. Waste generated in operations - - tCO2e
s N 6. Business Travel 9.478 9.478 tCO2e
Scope 3: indirect 7. Employee travel to work and teleworking 30.138 30.138 tCO2e
- o)
) . emissions in the value 99,48% tCO,e | 8. Upstream leased assets . tCO2e
. 9. Downstream Transportation and
chain Distributi 0 0 tCO2e
] b Scope 1: 0,41% tCO,e istribution
H@ Direct emissions am 19 12% tCO. e 10. Processing of Sold Products - - tCO2e
oo Travel 157010, 11. Use of Sold Products 89.504 89.504 tCO2e
Main source of scope 1 emissions: own - Business Travel 12. End-of-life treatment of products sold 293 293 tCO2e
fleet of vehicles. +  Employee travel to work centers 13. Downstream leased assets 0 0 tCO2e
14. Franchises - - tCO2e
(o)
Scope 2: 0,11% tCO,e Burchased fuel and 15. Investments 0 0 tCO2e
indirect emissions from EB it e and energy % 1CO Total GHG emissions 325.973 327.235 tCO2e
purchased energy 0,3770 1€ | Total GHG emissions avoided 32.327 32.327 tCO2e
o Total GHG emissions offset 2977 2,977 tCO2e
Thanks to'the renew?ble electricity Total GHG emissions per professional 7,19 7,21 tCO2e/professional
consumption of 99.6%. Supply chain tCO.e
The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the market-based approach
\ 4 . Goods and services incorporates the specific attributes of the contracted energy and energy certificates acquired.
+ Capital Goods *Note: In FY25, the carbon footprint calculation includes Morocco, in addition to the 17 countries in the perimeter of this report, in accordance with
«  Transportation and distribution the financial control approach defined by the GHG Protocol.
* Use and final destination of products sold
\ J
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FY25 carbon

Country footprint in % of Total tCO2e/professional
tCO2e (Market-| Footprint
Initiatives towards Net Zero 2040 peeed
Belgium 30.247 9,28% 104,30
Spain 81.111 24,88% 3,82
0,
As part of the Net Zero Vision 2040 strategy and the commitment to achieve net- grrzr;ccee 17603 g'g;//: 1’21
zero emissions in scopes 1 and 2 by 2035, NTT DATA established a target of 2 !
28% reduction of its scope 1 and 2 emissions for FY25, compared to FY24 Luxembourg 675 0,21% 6,31
(target to be achieved: 2 ktCO,e) To obtain this, NTT DATA promoted initiatives _ Netherlands 1.972 0,60% 35,21
aimed at the decarbonization of its operations, among which the following stand Portugal 6.448 1,98% 3,50
out: 27% tCO, e reduced in its own fleet Switzerland 3.101 0,95% 124,03
v Inventory of the corporate vehicle fleet and progress in its electrification. 909,5% tCO,e reduced by EACs Argentina 1.534 0,47% 1,39
i 0,
v Acquisition of Energy Attribute Certificates (EACS). 19% tCO, e reduced in stationary sources EL"I‘IZ;' 11093"936833 3611'17220/? 13:22
v Optimization of energy consumption in stationary sources. 66% tCO, e reduced in cooling equipment Colombia 2291 0,70% 1,04
v Reinforcement of preventive maintenance of refrigeration equipment. ) Ecuador 543 0,17% 1,45
United States 5.630 1,73% 38,04
Mexico 62.693 19,23% 26,71
Thanks to the implementation of these measures, NTT DATA achieved an Peru 5.369 1,65% 0,94
emissions reduction of 1,7 ktCO.e, for scope 1 and 2 during FY25, consolidating Uruguay 13 0,00% 3,14
significant progress towards achieving its long-term decarbonization goals. Marruecos 767 0,24% 0,85
NTT DATA 325.973 100% 7,19
FY25 tCO2e
Other initiatives contributing to climate action 103.383
» Be-Flex flexible work models have helped avoid 31.628 tCO,e associated with - 62.693
employee commuting. 30.247
+ The incorporation of electric vehicles has helped avoid 690 tCO,e. I 0 163 675 1972 6448 2101 1504 19;63 2201 an I .
» Solar PV self-consumption systems have helped avoid 9 tCO.e. . - : N 3 N . 5 : — N .
« Reforestation projects promoted by NTT DATA have offset 2.977 tCO,e. fo & 0@@0@ p 49‘)@ @(\@&\ & & S P o v& & Q;@? o 00\069\ Q/o\f o PN o&@"’ ®0@°

Note: In FY25, the carbon footprint calculation includes Morocco, in addition to the 17 countries in the perimeter of this report, in accordance with the financial control approach
defined by the GHG Protocol for the calculation of the carbon footprint.
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Energy consumption

NTT DATA FY25 |  Units |

Total energy consumption from fossil sources 3.333 MWh
o . . . Natural gas 740 MWh

NTT DATA maintains a strong track record toward its commitment to sourcing Diesel c MWh
100% renewable electricity by 2030. In FY25, the company reached 99.6% of o i
electricity consumption from renewable sources, driven primarily by the Electricity purchased from fossil sources 36 MWh
acquisition of Energy Attribute Certificates (EACs). Under a market-based District Heating/cooling from non-renewable sources 2.552 MWh
approach, this strategy helped reduce emissions by 1.409 tCO,e, further Total energy consumption from renewable sources 8.014 MWh
lowering the carbon footprint associated with electricity consumption. Electricity purchased from renewable sources 7.949 MWh

Self-generated electricity consumption 65 MWh
At the same time, NTT DATA continues to mgke progress in distributed Percentage of total electricity from renewable sources 99,6 %
renewable_ggneratlo.n through self-consumption soluthns. In_FY25, the solar Percentage of total energy from renewable sources 1 %
photovoltaic installation located at NTT DATA Towers in Spain generated a Total i L By—
total of 65 MWh, contributing to the diversification of energy sources and otal energy consumption ’
strengthening the organization’s energy resilience, while avoiding the Total energy consumption per professional 0,26 MWh/

emission of 9 tCO.e into the atmosphere.

Professional

Total energy consumption per m2 0,11 MWh/m?2
Regarding the evolution of energy consumption, during FY25, European
territories accounted for 80% of NTT DATA'’s total energy consumption, a FY25 MWh
figure aligned with the region’s operational weight, as it represents 53% of the - 891
company’s professionals and 77% of its operational floor area. This higher '
consumption is also due to structural factors associated with the European
operating model. Unlike other geographies, offices in Europe combine
electricity consumption with additional energy needs linked to HVAC systems,
including natural gas boilers and district heating and cooling solutions.
974
0726 1.409 [] 40 1 285 55 7: 316 132 4 204 (:7 63
N | J— | — — J—
MWh/employee tCO,e reduced © 2 e 9 s e s e e s e e e
& &F N & R & o S S F ¢ < o
Q \/\;\9‘ 3 ?SQ P <

Note: Information is displayed only for countries for which information is available. The countries not

*FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report. included are France, the Netherlands, Switzerland and Uruguay.
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Water consumption

Given the nature of its business model, which is focused on the provision of IT
services, water consumption is not a material environmental aspect for NTT DATA. In
FY25, 100% of the water consumed in the company’s offices came from local water
supply networks, with 56% of total consumption concentrated in Europe, in line with
the operational weight of this region.

The results were calculated based on the scope of information available for FY25.
Offices in Ecuador and some sites in Spain were not included in the analysis due to
limitations in the availability and consolidation of consumption data during the reporting
period. However, these exclusions do not significantly affect the representativeness of
the results obtained.

NTT DATA continues to promote water efficiency initiatives across its facilities through
measures such as the installation of timers and faucet aerators, dual-flush toilets, and
the optimization of space occupancy, contributing to more efficient resource
management and real estate portfolio management.

O, 62 m3 of water

consumption/employee

*FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report.

General information Planet positive Prosperity positive

NTT DATA Y25 | Units |

Water consumption 27.604 m3
m3/

Total water consumption per professional .
professional

0,62

FY25 m3
14.594
4.412
3.289
2.614
1.244
325 134 178 137 333 I I 133 l 210
| | J— — — [ | J— —
& 14 © > N 4 A A 4 & N S
> ) N\ ) a RN ' N S S 2 S
) @ O & cR Q & 9 N er %
F* ) \/\S@& Q° ?SC)Q’ OO\O N

Note: Information is displayed only for countries for which information is available. The countries not included are:
Ecuador, France, the Netherlands, Switzerland and Uruguay.
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The incorporation of circularity principles in
technology favors a more responsible use of
resources, reduces waste generation and
contributes to the creation of sustainable value.

Circularity at NTT DATA is based on maximizing the value of resources throughout their
entire life cycle through the reuse, updating, recovery and recycling of technological
resources and assets and digital infrastructures.

This approach contributes to reducing waste generation, optimizing material and
energy consumption, and minimizing the environmental impacts associated with
business activity.

General information Planet positive Prosperity positive People positive
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NTT DATA FY25 Unit

Non-hazardous waste 81,44 t
Waste management Reuse o )
Recycling 32,85 t
Composting 2,96 t
As part of its circular economy strategy, NTT DATA has continued to strengthen the monitoring Anaerobic digestion 7,70 t
and management of waste generated in its operations. In FY25, the company reported waste Landfill 37,81 t
information for 43 of its 57 operational offices. The analysis was conducted based on the Hazardous waste 1,39 t
available information scope, excluding certain locations in Argentina, part of Brazil, part of Reuse 0,10 t
Chile, Greece, and Luxembourg due to limitations in the availability and consolidation of data Recycling 1,79 t
for the reporting period. Composting - t
) ) o ) o ] Anaerobic digestion - t
In line with the distribution of operational activity, the European region accounted for 75% of the Landfill i t
. . o
wastedrepohr_tled g;:/lng FYZZ. Regzrc:clng trT:atr‘;lent,h42 Yo l:)f thel waste generated \évas recycled or Total waste generated 83,33 t
reltuse t while o was diverted from landfill through various recovery and management Total waste generated/professional 0,0019  t/ professional
alernatives. Waste diverted from landfill 53 %
FY25 Tonnes of waste managed Recycled/reused waste 42 %
56,83
% waste distribution per treatment FY25
Landfill
45,38%
Reuse
0,26%
5,04 5,02 6,06

2,32 2,98 ’ : 2,32 2,52

— [ [ | [ | — 0,19 0,05 - —

Belgium Spain Portugal Brazil Chile Colombia Ecuador u.S. Mexico Peru

Note: Information is displayed only for countries for which information is available. The countries not included are: Argentina, France, Greece,
Luxembourg, the Netherlands, Switzerland and Uruguay. Composting
Recycling 3,55%
41,57% Anaerobic
digestion
9,24%
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FY25 Target FY25 FY26
Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

Prosperity Positive

~»Prosperity positive --

-

Prosperity Positive represents our way of growing Transform busi d society f ol
AT, . ranstorm business and society Tor successiu

by building trust, value and sustainable progress. SR T s e SR e

As the second pillar of our sustainability strategy, it solutions.

reflects NTT DATA's commitment to business

management based on integrity, ethics, responsible ~  —

innovation and transparency. C':' Innovation through Technology

90% 90%
_90% |

C§§ Responsible Technology and Al Ethics

(@ Sustainable Supply Chain

C@ Digital Safety and Reliability

Services and Solutions

S\

((X) Secure and Sustainable-by-design

The green traffic light Q indicates that the FY25 target has been met.
NOTES: Details of the strategic indicators, including calculation formulas, definitions of terms and interpretation criteria, are available in Annex 3.

FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report.
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Risk Management Process

NTT DATA adopts a global, structured approach based on clear
responsibilities to proactively manage risks, strengthen operational resilience,
protect business value, and ensure effective oversight.

In FY25, a new internal regulatory framework for global risk
management was created. This framework has adopted a more operational
and in-depth approach to the process, aligned with applicable standards in
this area. It currently consists of the Risk Management Policy and the Risk
Management Framework, both aligned with COSO (the Committee of
Sponsoring Organizations of the Treadway Commission) and ISO 31000 on
Risk Management.

The purpose of this new regulatory framework is to ensure that financial,
strategic, and operational risks are identified, assessed, prevented, and/or
mitigated, while ensuring appropriate monitoring and reporting through formal
structures that support timely decision-making by senior management and
protect clients, employees, business partners, and other stakeholders. It also
establishes a governance model that defines clear responsibilities across the
relevant bodies, committees, and roles, ensuring that the process maintains
the Three Lines of Defense model and implements common controls and
procedures.

NTT DATA promotes a culture of risk prevention and
management that fosters accountability, open
communication, informed decision-making, and
continuous process improvement.

General information Planet positive Prosperity positive

Risk management results

In this year, the following initiatives have been carried out linked to the risk
management process and following the guidelines of the NTT DATA Inc.
Group.:

1. ldentification of material risks that could affect the fulfillment of the
objectives and strategy of the NTT DATA Inc. Group.

2. Preparation of a list of corporate risks with an impact on business or
operational activities, assigning Risk Owners for their proper management.

In addition, at the local and regional levels, priorities are established each year
for the planning and implementation of actions to counter risks. These include

both the implementation of new controls to prevent or mitigate risks, as well as
the monitoring of controls already in place and indicators related to risk status.

The results of the risk assessment conducted in FY25 showed that the
scenarios identified do not represent a material risk for the region, due to
the controls already implemented and considering the nature of our
activities.

We continue to work steadily on technologies and solutions aimed at
preventing and controlling threats such as cyberattacks and potential
information leaks, while also continuing to implement actions in response to
changes in national and international laws and regulations, particularly in
areas related to DORA, NIS2, and the Al Act.
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Corporate culture at NTT
DATA

NTT DATA maintains a strong commitment to a solid corporate
culture based on core values such as respecting every voice,
thinking big, being bold, delivering results, and winning together.
These values inspire professional behavior and decision-making at
all levels of the organization and are fully aligned with the principles
of sustainability, good corporate governance, integrity, transparency,
and business ethics.

NTT DATA’s corporate culture is supported by a common
framework for action defined by the Business Code of Ethics, NTT
Group policies and guidelines, and a preventive approach to risk
management, all of which promote responsible conduct in
compliance with applicable laws and the highest ethical and
governance standards.

General information Planet positive Prosperity positive

Within the organization, specific functions are responsible for
promoting, developing, and assessing corporate culture and ethical
behavior, particularly People, Compliance & Risk Management, and
Internal Audit:

* People: promotes responsible people management, aligned with
corporate values and aimed at fostering ethical, inclusive, and
continuously evolving work environments, strengthening the
organizational culture through development, training, and
awareness-raising processes.

+ Compliance & Risk Management: ensures the effective
deployment of the Business Code of Ethics and NTT Group
policies and guidelines within the company, promoting regulatory
compliance, risk prevention, and ethical business conduct in
accordance with applicable ethical and legal principles.

* Internal Audit: plays a key role in the independent and objective
assessment of the effectiveness of the internal control, risk
management, and governance system, contributing to the
continuous improvement of processes and reporting directly and
independently to Senior Management and the relevant governing
body.
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Commitments against
corruption and bribery

NTT DATA lIberia, International Organizations, LATAM, and Consulting in
Benelux and France reinforces its firm commitment to integrity, ethics,
and bribery prevention through an Anti-Bribery Management System
aligned with ISO 37001. This system includes policies, controls,
training, and oversight mechanisms to prevent, detect, and respond to
any form of corruption. This approach guides decision-making and the
way the company engages with clients, partners, and third parties.

During FY25, as a relevant milestone, the company expanded this
international certification — already available in Peru and Ecuador — to
entities based in Spain, Colombia, and Chile, consolidating a scalable
model and a roadmap to incorporate new geographies in future fiscal
years.

This framework promotes a culture of compliance and zero tolerance,
guides relationships with clients, partners, and third parties, and
reinforces transparency, risk management, and trust in the market.

As a result, in FY25 no cases of corruption or bribery were confirmed,
nor were any sanctions, public investigations, or convictions recorded for
anti-corruption or anti-bribery breaches.

General information Planet positive Prosperity positive

Our criminal risk prevention system, which covers anti-corruption
matters, is structured around a set of policies that include relevant
measures and controls to prevent any act related to corruption, bribery,
and associated conduct, as follows:

. . establishes the commitment to zero
tolerance for unlawful conduct and defines mechanisms for the
management and prevention of criminal risks, including bribery and
corruption.

: establishes the general framework for
preventing corruption and bribery in both the public and private
sectors.

: reinforces the commitment to integrity and the
fight against bribery through an Anti-Bribery Management System in
accordance with ISO 37001.

: regulates the internal procedure
and requirements for accepting and offering gifts, courtesies, and
hospitality.

: requires the identification, avoidance, and
reporting of potential conflicts of interest.

: enables professionals and third parties
to report potential regulatory or ethical breaches. More information is
available on page 51.
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https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Crime%20Prevention%20Policy/English/NTT%20DATA%20EMEAL-%20Crime%20Prevention%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Crime%20Prevention%20Policy/English/NTT%20DATA%20EMEAL-%20Crime%20Prevention%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Anti-Corruption%20Policy/English/NTT%20DATA%20EMEAL%20-%20Anti-Corruption%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Anti-Corruption%20Policy/English/NTT%20DATA%20EMEAL%20-%20Anti-Corruption%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Anti-Corruption%20Policy/English/NTT%20DATA%20EMEAL%20-%20Anti-Corruption%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Anti-Corruption%20Policy/English/NTT%20DATA%20EMEAL%20-%20Anti-Corruption%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/3.IBIOL/Pol%C3%ADtica%20Antisoborno/NTT%20DATA%20Spain%20-%20Pol%C3%ADtica%20Antisoborno.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/3.IBIOL/Pol%C3%ADtica%20Antisoborno/NTT%20DATA%20Spain%20-%20Pol%C3%ADtica%20Antisoborno.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/3.IBIOL/Pol%C3%ADtica%20Antisoborno/NTT%20DATA%20Spain%20-%20Pol%C3%ADtica%20Antisoborno.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/3.IBIOL/Pol%C3%ADtica%20Antisoborno/NTT%20DATA%20Spain%20-%20Pol%C3%ADtica%20Antisoborno.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Policy%20on%20Gifts%20and%20Hospitality/English/NTT%20DATA%20EMEAL-%20Policy%20on%20Gifts%20and%20Hospitality.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/EMEAL%20Criminal%20Prevention%20Policies/Policy%20on%20Gifts%20and%20Hospitality/English/NTT%20DATA%20EMEAL-%20Policy%20on%20Gifts%20and%20Hospitality.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/Conflict%20of%20Interest%20Policy%20NTT%20DATA%20Europe%20%20%26%20Latam/Conflict%20of%20Interest%20Policy%20NTT%20DATA%20Europe%20%20%26%20Latam.%20EN.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/2.%20EMEAL/Conflict%20of%20Interest%20Policy%20NTT%20DATA%20Europe%20%20%26%20Latam/Conflict%20of%20Interest%20Policy%20NTT%20DATA%20Europe%20%20%26%20Latam.%20EN.pdf
https://ntt.speakup.report/es/NTTDATA/home
https://ntt.speakup.report/es/NTTDATA/home

Global Compliance Training

As part of our ongoing commitment to ethics and integrity, during this fiscal
year a new annual Compliance training program was rolled out to all NTT
DATA, Inc. employees through the Percipio platform.

The training was mandatory for all NTT DATA employees and covered
key aspects such as understanding and applying the current Code of
Conduct, preventing inappropriate behavior, and preventing risks related to
corruption and bribery. The program was structured into three training
modules:

» Business Code of Ethics
» Conflicts of Interest

* Anti-Bribery and Anti-Corruption

It also included a final assessment to validate each professional’s level of
acquired knowledge, which must be successfully completed to obtain the
corresponding certificate for each module.

During FY24, 69%* of professionals completed the training, and significant
progress was made during FY25.

of professionals have completed the
Compliance training in FY25.

General information Planet positive Prosperity positive

Certificate

of Completion

has successfully completed the course

Code of Business Ethics
Duration: 45 m

on 16 January 2026

Certificate ©nrroe

of Completion

has

successfully completed the course

Conflicts of Interest FY25 -
Global Compliance Training
Duration: 30 m

Certificate

of Completion

has successfully completed the course

Anti-Bribery and Corruption
FY25 - Global Compliance
Training

*Due to the ongoing integration process, data is included only from entities that are part of the perimeter within
NTT DATA Spain S.L.U

People positive Countries Annex
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. o General course in information security
Securlty tralnlng The objective of general information security training is to strengthen professionals’

awareness of the importance of protecting information and applying appropriate security
measures in any work context: in the office, at a client’s site, remotely, or from anywhere in

the World Status: Aclive ~» Type: All Conient
Technology risk is evolving increasingly rapidly and NTT DATA, Inc. General Security Training
seeks to exploit vulnerabilities, configuration errors, - NI OATA fne. Generst secuty Tramng
or human mistakes to compromise the security of e - S

organizations.

In terms of training, all professionals are required to S . o .11
complete a basic mandatory security course. During ensitization plis

FY25, employee participation exceeded 30%*. Awareness-raising initiatives aimed at all professionals through bi-monthly campaigns that

" . . - include activities such as information cards, micro-training, games and videos.
In addition, an ongoing microtraining program has i )
been launched, with awareness-raising activities Example of campaigns that were launched during the year:
aimed at all professionals every two months. * Information Security on Mobile Devices
» Stop Social Engineering Scams

As a complement, periodic phishing simulations are » Curiosity Double Problem: Password Security Game

carried out by sending fictitious emails to users, with

the aim of training professionals to detect fraudulent * Al and cybercrime

messages and reinforce secure behaviors against protection

potential cyberthreats. * Al: New Tools and New

Threats
N R
Spot the Phish Game: HR Video: Reality Bytes - Social The Inside Man: Season 5 Ep 08 The Inside Man: Season 5 Ep 09
*Due to the ongoing integration process, data is included only from entities that are part of the Edition Media - Oh baby - Foiled
perimeter within NTT DATA Spain S.L.U @ Game ®¢ Video Module 8¢ Video Module 8¢ Video Module
General information Planet positive Prosperity positive People positive Countries Annex
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Whistleblowing channel

SpeakUp is the new whistleblowing channel,
operational from FY25, unique and global for all
units of the NTT DATA, Inc. group. It is available on
the corporate websites of each country and is
equally accessible to professionals and third
parties.

In addition, this new whistleblowing channel is
governed by two new NTT DATA, Inc. policies
(Whistleblowing Channel Policy and SpeakUp +
Investigations Policy).

Access to the NTT DATA web whistleblowing
channel: SpeakUp & Whistleblowing

General information Planet positive

Guarantee of effectiveness of complaints

To ensure the effectiveness of the channel, two key documents have been developed: the Internal
Whistleblowing Channel Procedure, which regulates its implementation and operation, and the
Internal Investigations Protocol, which establishes the guidelines for conducting investigations.

Both documents reinforce ethics and the compliance culture, protect the organization’s reputation
and assets, facilitate the identification of risks, and enable disciplinary measures to be adopted in
accordance with applicable legislation.

The proper use of the channel is also promoted through awareness-raising and training activities. In
particular, the annual compliance training course includes a specific section on how to access and
use this channel.

Protection of individuals who report irregularities

The protection of individuals who report irregularities is set outin NTT DATA’s Business Code of
Ethics, which prohibits any form of retaliation against those who report in good faith or cooperate in
an investigation. More information is available on page 80.

This protection is reinforced through the Whistleblowing Channel and SpeakUp Policy, which
regulates the operation of the global reporting channel, and the Investigations Policy, which
establishes how investigations must be conducted to determine whether the reported facts
occurred, either fully or partially, or did not occur.

These mechanisms ensure protection against intimidation, harassment, reputational harm,
unfavorable treatment, discrimination, or retaliation, as well as the confidentiality of the information
reported.

Prosperity positive People positive Countries Annex
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https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Group%20Whistleblowing%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Group%20Whistleblowing%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/3.IBIOL/Whistleblowing/English/Investigations%20Policy.pdf
https://ntt.speakup.report/es/NTTDATA/home
https://ntt.speakup.report/es/NTTDATA/home
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Code%20of%20Business%20Ethics.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Code%20of%20Business%20Ethics.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Group%20Whistleblowing%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Group%20Whistleblowing%20Policy.pdf
https://everisgroup.sharepoint.com/sites/EMEALComplianceAndRiskManagement/CommunityDocuments/COMPLIANCE%20%26%20RISK%20MANAGEMENT%20POLICIES/1.%20NTT%20DATA%20GROUP%20CORPORATION/NTT%20DATA%20Group%20Whistleblowing%20Policy.pdf
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NTT DATA committed to
responsible Al

Al Pact

NTT DATA is one of the signatories of the Al Pact, an
initiative of the European Commission designed to
help organizations anticipate and prepare for the
obligations established by the Artificial Intelligence
Act.

By joining the Pact, companies and other
organizations commit to adopting good practices in
governance, transparency, and risk management in
the use of Al systems, sharing their experiences, and
undertaking concrete, planned commitments to align
with the requirements of the Al Act.

General information Planet positive

NTT DATA has defined three key
commitments on responsible Al:

Promote an Al governance strategy that
supports responsible adoption within the organization and moves toward future
compliance with the Al Act.

Establish processes to identify, evaluate,
and document Al systems that may be categorized as high-risk, considering impacts
on health, safety, and fundamental rights.

Strengthen training and awareness among
professionals in artificial intelligence, ensuring its ethical and responsible development
and use in alignment with the company’s principles.

On November 19, 2025, NTT DATA was featured in the second edition of the Al Literacy
Living Repository, published by the European Commission Al Office, and in the
complementary report “Al Literacy Practices” by ARISA — Artificial Intelligence Skills
Alliance.

This recognition highlights the company’s work in promoting Al literacy, particularly
through initiatives aimed at training, raising awareness, and supporting its professionals
in the ethical, responsible, and safe use of Al.

Prosperity positive People positive Countries Annex
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https://digital-strategy.ec.europa.eu/en/policies/ai-literacy-practices/ntt-data-europe-latam

ISO/IEC 42001:2023
Al Management System (AIMS)

aXet is NTT DATA’s internal Al platform, designed to accelerate the
adoption of artificial intelligence in professionals’ day-to-day work and
across different business areas. The platform brings together several
specialized solutions, including assistants for daily productivity, software
development, low-code automation, ticket management, and the creation
of agentic teams to optimize workflows.

In February 2026, aXet obtained ISO/IEC 42001:2023 certification,
accrediting a responsible Al management system with structured,
traceable, and auditable processes for the development, use, and
governance of the platform. This milestone reinforces trust in its
deployment at scale and consolidates aXet as a key tool for driving safe,
governed, and value-oriented Al.

Coverage
NTT DATA lberia, International

Organizations, LATAM and
q e consulting in Benelux and France

Application
+400 use cases

Certificate No.: C820132 | Validity: Feb, 23t 2026 — Feb, 22! 2029

General information | Planet positive Prosperity positive

aXet Agents

The future of work is here

() o

Key benefits for our customers

People positive

Robust risk management

Proactive mitigation of operational, legal, and reputational
risks associated with the use of Al.

Governance and ethics

A structured framework that ensures regulatory
compliance and the integration of ethical principles into
development.

Trust and transparency

Standardized, traceable and auditable processes for
customers, stakeholders and regulators.

Quality and continuous improvement

Continuous optimization of service performance, aligned
with international standards.

Countries Annex
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AT Risk Analysis

NTT DATA integrates Al risk analysis from the earliest stages of the systems life cycle, both in internal projects and in client solutions.

Before developing, deploying, or significantly modifying an Al system, a multidisciplinary assessment is carried out with the participation of the Legal,
Privacy, Security, and Intellectual Property teams. This approach makes it possible to identify potential impacts before systems are built, embedding
ethical, legal, and compliance considerations by design.

When relevant risks are identified, the company can intervene at an early stage to prevent the deployment of systems that may present
unacceptable risks. In addition, its development methodologies incorporate Responsible Al best practices, such as the identification and mitigation of
bias, sustainability, explainability, and privacy by design, regardless of the system’s risk level.

Ll Biases | Access |
Al Legal | Privacy | Security | Anonymization | Testing | Incidents | Follow-up
T IP Human oversight

Health | Security |

#jm Fundamental rights \/
Al
ull

General information Planet positive Prosperity positive People positive Countries Annex
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Al Training

Generative Al is transforming NTT DATA, driving new products, services, and
ways of working. To support this evolution, the Al Academy offers global Al
training to everyone across the company, with learning paths tailored to each
professional role’s level of experience, technical knowledge, and real-world use Brandon Hall Group
ofAII HCM Excellence Award

In FY25, 88%* of professionals had already received Al training, reflecting
progress in alignment with the company’s strategy and its commitment to
building talent prepared for Al fluency.

2025 Gold Excellence Award

for "Best Competencies and Skill

Development" by Brandon Hall Partnership Impact Award
by Skillsoft

Level Description

Black The highest level, made up of key NTT DATA professionals with advanced knowledge who lead

Belt innovation, design solutions and manage large Al implementations globally.
Green Advanced training: Designed for professionals who develop solutions, provide services or manage
Belt Al and Al Gen projects, addressing trends, strategic vision and various technical or functional

aspects.

Level 2: Hands-on training focused on the use of Gen Al tools in specific corporate activities,

tailored by role and business unit for the entire organization.

Level 1: Training on basic skills, such as prompting, for the use of Al and Gen Al tools, with special

emphasis on ethics and bias, aimed at all professionals equally. S
White Basic training: Introduction for all professionals on Al and Gen Al fundamentals, covering essential -
Belt concepts, terminology, benefits, risks, and ethical considerations.

*Due to the ongoing integration process, data is included only from entities that are part of the perimeter within
NTT DATA Spain S.L.U

General information Planet positive Prosperity positive People positive Countries Annex
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Sustainable Al projects

Publishing of a white paper
about sustainable Al

At NTT DATA we promote responsible, ethical and sustainable artificial intelligence, combining training,
expert knowledge and real projects that help our clients and institutions adopt Al with confidence,

transparency and positive impact. Below are some of the projects and activities carried out this FY25: Publication of the white paper
“Sustainable Al for a Greener

Tomorrow.” This guide analyzes

Protection of vulnerable groups - SEDIA Responsible Al and European the need for sustainable Al and
i presents practical, measurable

The project aims to support SEDIA, the Spanish Secretariat of State for regulatory tralnlng fOI‘ customers strategies to align Al innovation

Digitalization and Artificial Intelligence, in analyzing and deploying the Training sessions on responsible Al and Al & data with environmental

impact of Al on Spanish society, with a particular focus on protecting regulations have been designed and delivered for ibilit

vulnerable groups, promoting Al adoption in public administrations, and organizations in the banking and utilities sectors, as responsibiiity.

developing the 2024 Al Strategy. well as for public entities.

To this end, the project is structured around four lines of action: studying These training sessions address the lack of knowledge ©nTToaTa

the impact and risks of Al; fostering trust and raising public awareness; around Al regulatory and ethical frameworks, providing

cases; and supporting strategic initiatives. and key regulations such as the Al Act, the Data Act,

The project provides analysis, tools, and action frameworks for a more and the Data Governance Act. giistainable I

ethical, secure, and efficient implementation of Al, strengthening public

decision-making and social trust. greener tomorrow

How to build Al sustainability metrics into
standardized best practices for measurable impact

Citizen Transparency Portal — Generalitat de Catalunya

Development of a transparency portal for the Government of Catalonia that provides citizens with technical factsheets and ethical risk
assessments for different automated systems used by the public administration. The registry enables people to understand the real influence
of these tools on their lives and rights. The inventory currently includes 31 published systems.

General information Planet positive Prosperity positive People positive Countries Annex
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Al Governance
Projects

NTT DATA has developed different initiatives to
help organizations move towards a more
responsible, ethical Al governance aligned with
current regulatory frameworks, especially the Al
Act.

General information Planet positive

Ethical AI Governance Model

Support for a Spanish pharmaceutical company in defining its Al governance model, with ethical
Al as the core focus. The project included the definition of a responsible Al strategy, a
mandatory principles framework applicable to all initiatives, and the design of an Al Office in
collaboration with the legal and cybersecurity teams.

Reporting and Compliance Accelerator

Creation of an accelerator that enables the registration of Al systems and the assessment of
their level of compliance with frameworks such as the Al Act and the NIST Al RMF. The solution
provides governance teams with greater control, traceability, and auditability of Al systems, both
in development and in production.

Generative Al Governance in Workplace

Support for a Spanish financial institution in the functional design of the governance model for Al
tools integrated into its workplace. The objective was to consolidate a robust and structured
framework to control the use of generative Al solutions, with a particular focus on compliance with
the Al Act.

Comprehensive Al and Agent Governance
Framework

Design and implementation of an Al governance model for a financial institution in Brazil, based on a
risk-oriented approach and integrating governance, risk, technology, operations, and responsible Al
principles. The framework enables the safe and scalable adoption of Al solutions, including
generative Al, while strengthening traceability, auditability, continuous monitoring, and risk
management according to each system’s level of impact.

Prosperity positive People positive Countries Annex
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Towards a more sustainable supply chain

NTT DATA seeks to integrate sustainability into its procurement processes through a structured, risk-based operating model, applied throughout
the entire supplier lifecycle. Sustainability in the supply chain is a critical business capability, and most of our impact and ambition to achieve
Net Zero depend on how we select, manage and engage with suppliers.

N
% Global Supplier Risk Management Policy
’ Permanent ESG Risk Monitoring — SAP Ariba Supplier Risk

(N
% Standards and principles to be met by suppliers
A Supplier Code of Conduct

’ Face-to-face audits of suppliers - During FY25 Spain and Colombia began

Environmental impact and human rights clauses c )
’ with the first cycle.

in purchasing terms and conditions

’ Supplier Training — "Sustainable Suppliers" Course by Global Compact

’ Sustainability criteria for the selection of suppliers,
products and services

/’ Questionnaires to assess the level of sustainability
during the homologation process

General information Planet positive Prosperity positive People positive Countries Annex
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» Questionnaires to assess sustainability
criteria during the approval process

NTT DATA continues to strengthen the integration of sustainability criteria into the

supplier approval process. Through a specific questionnaire, the company assesses Supphers measurlng thelr Carbon
the sustainability profile and maturity level of large companies and SMEs, analyzing f()()tprint
aspects such as policies, initiatives, targets, and progress in this area.

Climate maturity is assessed by identifying whether suppliers calculate
In FY25, 47% of approved and reapproved supp“ers were assessed against their carbon footprint in accordance with internationally recognized
sustainability criteria, consolidating significant progress compared to previous fiscal standards, such as [SO 14064 or the GHG Protocol. This analysis

provides insight into the supply chain’s starting point and supports
years. : g
continued efforts to promote decarbonization.

In addition, we present the results of a key topic included in the questionnaire:

understanding suppliers’ maturity and progress in measuring their carbon footprint. The company calculates its carbon footprint according to

internationally recognized standards?

FY25 8% of approved and
reapproved suppliers

Suppliers approved with sustainability criteria

As a result, in FY25 the number of suppliers approved under sustainability criteria
increased, reaching 47%.

FY25 FY24 FY23
47% 34,2% 31,9%

General information Planet positive Prosperity positive People positive Countries Annex
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People Positive

At NTT DATA, people development is a key
strategic pillar within our People Positive approach,
which is focused on generating a positive impact on
professionals, clients, and society.

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that
foster professional development, well-being, equity,
and the attraction and retention of talent.

The green traffic light () indicates that the FY25 target has been met.

P 0 i i 5 e Gl P L o

Shaping a better society by applying our digital
capabilities to foster digital training and
education to accelerate economic growth and
create a more diverse and inclusive world.

(@ People-centric company
(@ Diversity and inclusion
(@ Health and safety

C{!j Human Rights

(@ Digital accessibility

N A U I

NOTES: Details of the strategic indicators, including calculation formulas, definitions of terms and interpretation criteria, are available in Annex 3.

FY24 data has not been included, as information is not available for the legal entities added to the new analysis and reporting perimeter of this report.
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5,5%
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75,3%

32,7%

33,79%

15,41%

1,53%

6,5%

96,1%

23%

75%

35%

35%

20%

2%

7%

97%

40%
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Professionals and their
distribution

At NTT DATA we continue to grow by relying on talent, generating qualified
employment in 17 countries and contributing directly to the development of local
economies.

* More employment and further specialized. We strengthen our capabilities in
digital projects in key markets such as Spain, Brazil and Mexico.

+ Strong commitment to young talent. We promote employability and the
creation of new technological profiles that fuel the growth of the sector.

* Impact beyond the company itself. We generate local economic activity in
Europe and the Americas through stable employment, collaboration with
suppliers, and projects that improve the competitiveness of the business
ecosystem.

General information Planet positive Prosperity positive

Region and
country*

Europe
Belgium
Spain
France
Greece
Luxembourg
Netherlands
Portugal
Switzerland

America
Argentina
Brazil
Chile
Colombia
Ecuador
Mexico
Peru
Uruguay
United States

TOTAL*

*In FY25, there is a difference of 3 employees (1 woman and 2 men) between the global total and the breakdown by country. This

Women

158
6.999
15
36
29
22
706

370
2.230
507
789
108
793
1.723
2
42
14.537

FY25

Men

132
14.221
43
54
78
34
1.134
18

737
4.695
1.423
1.407

267
1.554
4.017

2

104

29.922

Gender:

Other

O O O O o o o o

- O O O © o oo -~ o

Total

290
21.220
58
90
107
56
1.840
25

1.107
6.926
1.930
2.196
375
2.347
5.740
4
146
44.460

FY24

Total

287
20.323
49
97
107
58
1.654
18

1.056
5.299
1.540
2.167
403
2.275
5.196
2
132
40.663

FY23

Total

302
20.460
56
108
97
72
1.564

1057
5.309
1.543
1.715
293
2.365
4.769
1
117
39.828

difference is due to the fact that these individuals belong to legal entities in the region but are temporarily assigned to other
countries within the NTT DATA Inc. group that are not included in the scope of this report.
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NTT DATA has a structured process for managing the onboarding of professionals, tailored both to the needs of the business and projects and to the expectations of

candidates themselves.

The process begins with the identification of talent needs by business or support areas. Based on these needs, the most appropriate recruitment channels are
defined and activated, including job portals, universities, the corporate website, specialized recruitment firms, unsolicited applications received by the company, and
referrals through the Talent Friends Program, the corporate channel through which professionals can refer people they know to join the company.

The evaluation phase is then carried out, during which shortlisted candidates participate in interviews. The process is managed to ensure appropriate
communication at every stage, including notification of the outcome and the formal closure of applications.

In FY25, 11,758 hires were recorded, representing a 24.7% increase compared to FY24 and reflecting significant momentum in talent acquisition.

Women Men Genre: Total Total Total
Other
3.687 8.068 3 11.758* 9.430 9.958

*In FY25, there is a difference of 5 employees between the global total and the gender breakdown. This difference is due to a
system error that does not allow the gender of the employees to be identified.

General information Planet positive Prosperity positive People positive Countries Annex
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Open and permanent
communication

The participation of professionals in the life of the
company is a priority for NTT DATA, both through
legal employee representative bodies and through
other communication and listening channels
promoted by the company.

To maintain a close and fluid connection, we
combine direct and digital channels, such as email,
Outlook invitations, specific Teams chats, and
dedicated spaces on SharePoint or Knowler 365.

Through these channels, we share relevant
information and promote initiatives that engage
professionals in key areas such as internal policies,
people, diversity, equity and inclusion, well-being,
and other topics of corporate interest.

In addition, we promote an open-door culture,
encouraging all professionals to raise their
questions, ideas, or concerns through the channel
that is most convenient for them.

General information Planet positive

Global channels Knowler36s

Doorways

. Doorways Update

boo
.‘ O Dinamicas invisibles en el dia a dia
| Mas alla de lo evidente

rways 27/513:19

Para nuestra 3 sesién del Diversity Month, preparate para
sacar la lupa y tu lado més Sherlock Holmes & porque
pondremos el foco en descubrir aquellos aspectos que mucha

Viva engage

Internal chatbot Entity

In FY25, the corporate internal chatbot Entity was
implemented. It is designed to help professionals quickly
and easily resolve questions related to the company and
their day-to-day work. It allows users to access practical
information on topics such as leave, employee data,
business unit, technical support, and internal procedures.
Powered by artificial intelligence, it provides automated
responses for guidance purposes only and does not replace
binding legal, technical, or professional advice.

Prosperity positive People positive Countries
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Team Environment

One Voice

One Voice is the annual global survey conducted across all NTT DATA Group companies

assess professionals’ perception, satisfaction, and level of engagement. As a common initiative

for the entire Group, it serves as a key mechanism for listening to employees’ voices in a

structured way and guiding decision-making related to talent and employee experience within

the organization.

The survey was open from February 16 to March 6, 2026, with a final participation rate of 78%

for NTT DATA lIberia, International Organizations, LATAM, and Consulting in Benelux and
France, representing 32.460 responses received.

Through One Voice, NTT DATA not only measures professionals’ level of
engagement and commitment, but also a series of key factors that enable country
and business unit leaders to define specific action plans to improve in each area.

In addition, this year’s survey incorporated and reinforced key questions aimed at
assessing professionals’ perception of elements of the corporate culture. The
questionnaire was also aligned with the pillars of the employee value proposition,
with the objective of establishing internal metrics to monitor its progress and
evolution.

Two main indicators are used to analyze the survey results: 4KPI and Intent to Stay.
In this year’s edition, 4KPI stood at 75.3%, representing a slight increase compared
to the previous year. Meanwhile, 70.3% of professionals stated their intention to

remain with the company for more than three years.

Work-life balance Professional task

General information Planet positive Prosperity positive

NTT DATA Values

to

You're helping shape

what comes next If

The 4KPI indicator captures four key dimensions of employee engagement: a sense
of personal accomplishment, willingness to recommend the company as a place to
work, readiness to go beyond what is required, and pride in belonging. These
variables are highly predictive of performance, retention, and talent attraction, as they
combine intrinsic motivation, emotional connection, and discretionary effort. Together,
they provide a concise and actionable view of engagement levels within the
organization.

The Intent to Stay indicator measures employees’ intention to remain with the
company, serving as an early predictor of voluntary turnover. In combination with 4KPI,
it provides a comprehensive view of engagement and its sustainability over time,
making it possible to anticipate risks and guide talent-related decision-making.

The following section presents other relevant data on professionals’ perceptions
across different areas.

Diversity and inclusion Sustainability

People positive Countries Annex
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People-centered training

At NTT DATA, people are the organization’s main asset and the engine of its sustainable
growth. In this regard, training and development are consolidated as a strategic pillar
within People Positive.

Within this framework, we promote a culture of continuous learning that fosters curiosity,
collaboration, and the shared creation of knowledge at a global level. NTT DATA
University drives the comprehensive development of professionals, strengthening their
confidence and conveying the company’s values and culture through an open,
personalized, collaborative, and experience-based learning approach.

To this end, the training offering is structured through Learning Paths: personalized
pathways that connect professional development with business needs. This approach
makes it possible to develop key business capabilities, improve the learning experience,
and ensure talent alignment with the strategy through:

» Learning paths aligned with each role and focused on professional development.
» Aflexible model that combines business needs with individual aspirations.

The training offering covers different areas, with a particular focus during FY25 on
artificial intelligence. More information is available on page 56. It also includes topics
related to business strategy, digital transformation, project delivery, talent development
and leadership, sustainability, among others, with the aim of promoting the continuous
development of professionals and their impact on the business.

General information Planet positive Prosperity positive People positive
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Evolution of training Region

and
Investment Average
country € hours No. of hours No. of hours No. of hours
Europe
During FY25, NTT DATA maintained its strong commitment to talent development Belgium 164.713 15 4.476 4.853 6.423
through continued investment in training, aimed at strengthening professionals’ key Spain 14.333.467 21 435.427 610.555 438.577
capabilities and preparing the organization for present and future challenges. France 34.344 12 719 1.066 873
In this context, the average number of training hours per professional was 19,54 Greece s1.517 16 1.483 3.782 1.436
hours for women and 22,26 hours for men, reflecting the current workforce Luxembourg 50.849 16 1.691 1.369 1.598
distribution. Netherlands 71.048 26 1.459 2.255 4.043
The distribution of training hours, both in total terms and as an average per Portugal 1:469.460 27 49.983 79.944 44.759
professional, is presented in the following table. Switzerland 10.130 5 122 407 507
America
Argentina 534.289 17 18.576 45.867 27.577
Brazil 3.522.924 22 124.207 185.055 152.588
Professional Chile 988.088 22 34.755 54.393 55.905
categories No.of Hours  Average hours Colombia 862.060 14 31.833 54.230 38.094
Excoutive 2685 249 Ecuador 322.479 32 12.157 17.452 2.798
S 12’ ooa 561 Mexico 1.587.471 22 47.417 48.386 5.560
enlior iVianager .
" 66,928 4,408 Peru 3.29.635 24 138.701 107.681 163.418
anager . .
: Uruguay 325 3 13 7 -
Professional 473199 23282 United States 33.816 5 758 2.285 0
Junior 327.611 13.381 TOTAL 27.852.665 21 905.777 1.640.251 1.175.311
TOTAL 903.447 42.281

Note: The investment in training and training data disaggregated by professional category and gender do not include information corresponding to NTT Argentina S.A.; NTT Brasil Comercio e Servicios de Tecnologia LTDA; NTT Brasil Tecnologia da Informacao LTDA; NTT Comunicacoes do
Brasil Participacoes LTDA; NTT do Brasil Telecomunicacoes LTDA; NTT Chile SpA; Inversiones NTT Chile SpA; NTT Spain Intelligent Technologies and Services S.L.U.; or NTT México Commerce Centre S.A., due to the ongoing integration process.

The variation observed in FY25 data compared to previous fiscal years is due to an adjustment in the calculation methodology: a review of training hours and alignment with data regularized by the corporate Learning Management System (LMS), as well as an adjustment to the reporting
scope as a result of the current integration process.

General information Planet positive Prosperity positive People positive Countries Annex
71



Sustainability Academy

AtNTT DATA, we train our professionals with the aim of enabling them to
turn major global challenges into sustainable growth opportunities.

For this reason, in November 2025, we launched the Sustainability

Academy, a training space designed to raise awareness among NTT DATA

professionals about some of the greatest challenges currently facing
humanity, such as climate change, human rights, and the development of
ethical and inclusive technology.

The Academy is structured around four learning paths aligned with the
sustainability strategy:

@ Planet Positive

M Prosperity Positive

222  People Positive
N
/ﬂ\\ Sustainable Technology

Since its launch, 10.312 professionals have completed at least one course
during FY25, demonstrating growing interest and progress toward
sustainability training objectives. In addition, professionals have begun
receiving mandatory human rights training, reinforcing the company’s
commitment to the responsible development of talent.

General information Planet positive

@ nTTDaTa

Required Course

Prosperity positive

Sustainability
Academy

Make this the place where you grow

People positive

Make this the place where you grow

@®nNTTDaTa

Required Course

Make this the place where you grow

T
@ |sustainability academy

This course addresses energy consumption, the
environmental impact of the technology sector and
waste management. In addition, it presents our
company's commitments to climate change and how
our daily actions can contribute to reducing the
environmental footprint.

Countries Annex
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® nTTDaTa

Diversity, equity, and inclusion (DEI) AR

that enough? No. And what
Strategy if that one person doesn’t feel
At NTT DATA, we understand diversity as a source of value for the company and for society. For this safe showing up as they are?

) ) . Th i h.
reason, we work to build environments where everyone has the same opportunities for development SRS Al e

. . . Even one person is a reason
and can fge! recognized, heard, and respected, regardless of their personal, social, or cultural Worth Simding 1ip for,
characteristics.

Robin Jendebien (he/him)
Managing Director, Belgium

The Diversity, Equity, and Inclusion Policy establishes the framework for advancing the inclusion of
different groups, including women, people with disabilities, LGBTQ+ people, professionals from
different generations, races, nationalities, cultures, religions, and personal realities. This policy
focuses on recognizing the uniqueness of each person and promoting a culture where every
professional can contribute from their own identity.

Make this place where you grow

Global DEI Strategy 2023 / 25 Recruitment and promotion Training
We promote more inclusive selection and We work to make our training platforms and

The Global DEI Strategy 2023/25 defines a professional development processes, encouraging content increasingly accessible and inclusive,
common roadmap to promote diversity, equity, and the training of recruitment and leadership teams to incorporating materials that help professionals
inclusion across all operating companies of the identify biases, eliminate barriers, and support the understa_nd diversity from a broad and practical
Group. Its objective is to align offices under a growth of women qnd .underrepresented groups at all perspective.
shared approach, capable of generating a positive » levels of the organization.
impact both on the experience of our professionals . .
and on the communities where we are present. Awareness Internal communication
This strategy is structured around four main lines of Wg (_jeve_:lt_);_) c_ampaigns, communications, and We promote incIL_Jsiv_e, accessible, and respectful

) training initiatives that help raise awareness of internal communication that helps all people feel
action: unconscious bias, cultural stereotypes, and the value represented and valued within the organization.

of each person’s uniqueness.
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Diversity is part of how we understand talent at NTT DATA. We believe that teams made up of people with
different identities, backgrounds, cultures, generations, and ways of thinking enrich the organization and help us
respond to challenges with greater creativity, empathy, and innovation.

LGBTQ+ Community

We promote safe and inclusive work environments for the LGBTQ+ community, fostering
equal treatment, respect, and the elimination of any form of discrimination. To this end,

we work on adapting internal protocols, raising awareness among our professionals, and "'l"" v
creating spaces that help increase the visibility of sexual and gender diversity.

Race, ethnicity, and nationality O nTTDaTa

We recognize that cultural, ethnic, and nationality diversity brings value to our teams and

expands our capacity for innovation. For this reason, we promote awareness-raising Happy
actions and safe spaces that help prevent any form of discrimination and reinforce a
culture based on respect, inclusion, and coexistence among people from different
backgrounds.

Generational diversity

In a dynamic and constantly evolving sector such as technology, coexistence among
different generations is a strength. At NTT DATA, we foster the management of
multigenerational teams, knowledge transfer, mentoring, and continuous training, with
the aim of leveraging the experience, perspective, and potential of professionals at
different stages of their careers.

Pride

General information Planet positive Prosperity positive People positive Countries Annex
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Gender pay gap

In FY25, the gender pay gap stood at 3,26%. NTT DATA works to promote
pay equality and continues to drive structural measures to improve female
representation across all organizational levels and progressively reduce the
gender pay gap over the medium and long term.

Some of these measures include increasing female representation in higher-
paid positions, reducing unwanted attrition among women, and supporting
positive trends in female hiring in certain markets.

For example, in Portugal, there has been a focus on hiring women for senior
management positions, which has helped strengthen female representation
at higher-paid organizational levels. In Argentina, unwanted attrition among

women decreased by 3,14%, contributing to greater stability of female talent.

General information Planet positive Prosperity positive

FY25
NTT DATA 3,26%

*These values correspond to the gender pay gap excluding the Business Support Area (BSA), Business Process
Outsourcing (BPO), and Executives.

**Work is underway to standardize professional categories across all NTT DATA, Inc. Group entities. Therefore,
this year the data is not disaggregated at this level.

***FY24 data has not been included, as the corresponding information is not available for the legal entities added to
the new analysis and reporting scope of this report.

The definition of the gender pay gap and its calculation methodology are included in Appendix 3.
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Inclusion of persons

. . eyeo_ o Country Percentage of Number of % of people with Number of Number of
Wlth dlsab llltles numerical quota people with disabilities FY25 people with people with
required by law* disabilities FY25 disabilities FY24 disabilities FY23
Europe
Belgium - 0 0% 0 2
Spain 2% 320 1,51% 290 272
France 6% 0 0% 0 0
Greece 8% 0 0% 0 0
At NTT DATA, we promote the inclusion of people with Luxembourg 2% 0 0% 0 0
. e . . . Netherlands 2% 15 0,82% 14 8
disabilities as part of our commitment to diversity, equal
. . . Portugal - 0 0% 0 0
opportunity, and the creation of accessible work _
: . .. .. Switzerland - 0 0% 0 0
environments. We are committed to the hiring, training, America
and professional develcl)pme.nt of pegp!e with dlsgblllfues, Argentina ) 5 0.18% 0 0
as well as to collaborating with specialized organizations Brazil 5% 299 4.32% 199 187
that help advance a more inclusive corporate culture. Chile 1% 22 1,13% 17 13
Colombia - 3 0,14% 5 4
In FY25, 681 people with disabilities were part of our Ecuador 4% 13 3,47% 10 -
workforce. Mexico - 2 0,09% 2 2
Peru 3% 5 0,09% 5 6
Uruguay 4% 0 0% 0 -
United States - 0 0% 0 N/A
TOTAL 681 1,53% 798 736

*When the hiring targets for people with disabilities required by local legislation are not met, legal requirements are fulfilled through the procurement of services from
approved suppliers that promote the inclusion of people with disabilities, donations to organizations that support inclusion, or the obtainment of certificates from the
corresponding public authorities.
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DEI trainings

During the current fiscal year, we continued to promote diversity, equity, and inclusion training
initiatives across the organization.

As a result, we reached a rate of 15% of professionals who completed at least one DEI training
course, representing positive progress compared to the 12,3% recorded in FY24. This progress
reflects our sustained efforts to strengthen an inclusive culture and continue raising awareness
among our professionals in these areas.

In this context, local actions remain key, with programs adapted to the specific needs of each
country and addressing topics such as inclusive leadership, diversity, unconscious bias, and
accessibility.

Looking ahead to the coming fiscal
years, the focus will be on increasing
global participation and reducing
differences across geographies,
thereby consolidating the impact of
the DEI strategy throughout the
organization.

General information Planet positive | Prosperity positive

Percentage of professionals who have

completed DEI training:

Europe
Belgium
Spain
France
Greece
Luxembourg
Netherlands
Portugal
Switzerland

America
Argentina
Brazil
Chile
Colombia
Ecuador
Mexico
Peru
Uruguay
United States

TOTAL

FY25

10%
10%
7%
2%
2%
11%
38%
0%

1%
30%
1%
2%
1%
71%
2%
0%
2%
15%

FY24

2%
13%
2%
0%
1%
2%
1%
0%

15%
27%
1%
2%
0%
29%
3%
0%
0%
12,3%

Note: Due to the ongoing integration process, data is included only from NTT
DATA Spain S.L.U perimeter entities.

People positive Countries
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Human rights

NTT DATA is committed to respecting and protecting the
Human Rights of all people with whom it interacts:
professionals, clients, suppliers, business partners, and
other stakeholders.

In coordination with General Management and the
operational areas, the company promotes policies and
processes aimed at preventing, identifying, and reducing
risks in its labor and business relationships, as well as
across its global value chain.

In FY25, the NTT Group Human Rights was published for all
Group companies, reinforcing the processes and measures
applicable to potential Human Rights-related incidents
across all stakeholder groups, including clients.

During FY25, no Human Rights violations were recorded,
nor were any compensations associated with potential
harm.

General information Planet positive

Prosperity positive

Main prevention and management mechanisms

The NTT Group Human Rights Policy reaffirms the company’s commitment and establishes guidelines for action
across its operations and relationships with stakeholders, in line with international standards such as the

conventions of the International Labor Organization (“ILO”) and the principles of the United Nations Global Compact.

The following areas are recognized as the most relevant to our operations and, therefore, as business priorities:
+ Prohibition of discrimination

» Theright to work in a healthy and safe environment

* The right to use technology in accordance with strict ethical standards

» The right to the responsible use of data and data privacy

It defines the values, principles and standards that must guide NTT DATA's activity. It includes a commitment to
treat all people with dignity and respect, and not to tolerate any form of harassment, hatred or violence.

Specific training in Human Rights and Compliance has been developed (more information on page 47) that
reinforces the mechanisms for prevention, detection and mitigation of risks.

NTT DATA Group carries out processes to measure, classify and analyze possible incidents in the field of
Human Rights, according to their level of impact. These results allow new strategies to be defined or existing
ones to be reinforced.

Through due diligence processes and tools such as SAP Ariba Risk Supplier, the company identifies potential
risks in approved suppliers and reinforces the responsible management of its value chain.

We have the SpeakUp & Whistleblowing reporting channel available to all company stakeholders, which ensures
the protection of whistleblowers. More information is available on page 51.

People positive Countries Annex
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Social commitment

At NTT DATA we promote initiatives that seek to add value to the communities where we operate, putting our
technological capabilities, the knowledge of our professionals and collaboration with social entities at the
service of society.

ex] ~ °
o
Q | ' &

Contributions of resources, NTT DATA's micro-donation Promotes projects that foster They promote the active They make it possible to

both financial and material, platform promotes an digital inclusion and participation of professionals in  contribute specialized talent to

that support social initiatives accessible and high-impact entrepreneurship in social initiatives, directly solve technological challenges
and cover the specific needs of solidarity model. communities and among supporting communities. faced by social organizations

organizations and groups. different groups. and address specific digital

needs.
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Social impact actions

NTT DATA professionals generate value for society through volunteering initiatives
and pro bono projects. These initiatives cover social, environmental, and digital
accessibility areas, contributing to community well-being, sustainability, reducing the
digital divide, and promoting equitable access to opportunities.

Pro bono projects are one of the main levers for impact. These projects involve the
participation of professionals during their working hours, with NTT DATA covering the
cost of those hours for the benefit of social organizations.

In addition, NTT DATA has Blue Wave, its volunteering portal, which facilitates
participation in social initiatives and channels the collective commitment of
professionals.

Cumulative historical impact since the launch of the platform:

volunteering activities published

The Blue Wave
(nttdatavolunteering.com)

registered professionals

people benefited
visits

An ecosystem that turns professional commitment into tangible social impact.
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Impact initiatives

3.161

volunteers

+38.070
People benefited by

education and digital
accessibility initiatives

10.742

Hours invested in pro
bono projects
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Monetary and non-monetary donations

NTT DATA consolidates its social commitment through both financial and non-financial contributions aimed at supporting the work of nonprofit
organizations.

These contributions, whether financial or in-kind, are intended both to support vulnerable groups in their daily lives and to provide agile responses to
humanitarian emergencies that require immediate action. In this way, the company helps generate a positive and sustainable impact in the
communities that need it most.

Beneficiary organizations are selected based on the alignment of their mission with the main impact areas defined in the company’s sustainability
strategy, as well as with its priority Sustainable Development Goals. NTT DATA also encourages the active involvement of its professionals,
promoting a participatory approach aligned with its corporate values.

In addition, NTT DATA promotes sponsorships with social impact, aimed at supporting initiatives and projects that generate value in communities and
contribute to social, educational, and sustainable development in line with its strategic priorities.

MONETARY DONATIONS NON-MONETARY DONATIONS

548.054,72 € donated 1.201 items 1.800 kg of food

70 refurbished IT devices 150 kg of clothing
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Teaming

Teaming - 1€/month micro donations

The Teaming Foundation, co-founded by NTT DATA in 2012, promotes solidarity and social
transformation through the platform, which enables people to support social causes through
microdonations of 1 euro per month, with no fees. Today, Teaming is the largest free microdonation
platform in Spain and one of the most relevant in Europe, consolidating a recurring, accessible, and
sustainable giving model. In the final quarter of the fiscal year, it exceeded 1 million euros raised per
month, reflecting its growing capacity for impact.

As a key trustee and co-founder, NTT DATA contributes to the Foundation’s evolution through talent,
technological support, and innovation, strengthening the platform’s security, scalability, and trust.
During FY25, progress continued on redesigning the visual identity to improve transparency and the
experience of users and social organizations, as well as on integrating artificial intelligence into the
cause management process. In this regard, the Foundation received the NTT DATA Awards 2025 in
the Sustainability category.

In addition, NTT DATA promoted free webinars for the Third Sector, organized every two months to
train small nonprofit organizations in digital and social skills such as artificial intelligence, online
marketing, taxation, and engagement. These webinars had 696 live registrants and were published
on YouTube. Awareness-raising and visibility actions for social causes were also developed through
video content shared on external channels.

Together, these initiatives show how technology, communication, and collaboration can scale
solidarity and contribute to more inclusive and sustainable development.

teawing o =P &)

Leslie Alexander
Teamer desde 13/05/2025

Coordinador de Proyectos para el Desarrollo
Sostenible y Responsabilidad Social, en NTT

@ Barcelona

“Creo en la importancia de
ayudar a los demds de manera
sencilla y efectiva”

< Compartir mi perfil °

2 grupos 651.543 €

Teaming Manager conseguidos

24 grupos 6.321 €

Teamer aportados

12.058 11.5M€ +73 M €

Raised in FY25 Raised since inception

89.398 454.656

New Teamers in FY25 Active Teamers

Solidarity projects
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NTT DATA Foundation

The NTT DATA Foundation aims to promote initiatives that make it possible to put
technology at the service of society. We currently have two main initiatives:
Entrepreneurship Awards - eAwards, and development of digital skills for minors with
the International Technology Olympiads.

The Foundation's activities are carried out in: Argentina, Brazil, Chile, Colombia,
Ecuador, Spain, Mexico, Peru and Portugal. And it is thanks to the voluntary
commitment of the company's professionals that they contribute to transforming
technology into a tool that generates a positive impact in the communities where the
company is present.

NTT DATA eAwards International Technology
Olympiads

International recognition aimed at entrepreneurs with innovative, scalable and sustainable projects
that use technology to generate social and environmental impact. Each country selects its winner,
who in addition to the local prize, gets a pass to the global final, where they compete for $100,000
and specialized mentoring.

An initiative that brings children closer to the field of technology, encouraging them to become creators,
not just users. Through an initial training phase, participants develop digital skills and strengthen their
soft skills.

The finalists also participate in the "Innovation Sessions", an intensive acceleration program with
training, meetings with investors and sessions with key actors for the growth of their projects. In
total, the initiative has spent an estimated 698 hours of mentoring.

They then take part in a competition in which they address challenges in their environment through
programming, developing projects such as video games or animations designed to raise awareness of
social and environmental issues.

326 Volunteers 698 Mentoring 452.908 € 89 volunteers 6.419 Children  40.707 €
hours invested benefited invested
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NTT DATA Benelux + France

NTT DATA Benelux & France combines strong local proximity
with the scale, capabilities, and delivery power of a global
organization. Operating across Belgium, the Netherlands,
Luxembourg, and France, the region positions as a trusted
transformation partner for clients across some of Europe’s most
dynamic and highly regulated markets.

With established local teams in Brussels, Paris, Amsterdam,
and Luxembourg, NTT DATA Benelux & France provides deep
market knowledge, long-standing client relationships, and
multidisciplinary expertise across key industries including
banking, insurance, public sector, energy and utilities, life
sciences, telecommunications and media, retail, and transport
and manufacturing.

The region supports organizations end to end, from strategy
and business consulting to technology implementation and
operations. Its value offering spans cybersecurity, digital
architecture, network infrastructure, intelligent automation,
customer engagement, data and intelligence, digital experience,
and application services. This breadth enables clients to
modernize their operations, improve resilience, accelerate
innovation, and unlock measurable business value.

General information Planet positive

Prosperity positive

By combining local expertise with NTT DATA’s global
delivery model, including access to more than 70
delivery centers across 25+ countries, Benelux &
France can provide scalable capabilities, specialized
talent, and flexible delivery models tailored to each
client’s needs. This integrated approach allows the
region to deliver both proximity and global excellence,
helping organizations transform with confidence and
create sustainable value for businesses, people, and
society.

Countries

People positive

511

professionals

6

cities in which NTT DATA
Benelux +France
operates

30

years since its inception

+198 M€

In revenue
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Key sustainability indicators for BENELUX + France

@ Planet Positive A Prosperity Positive 222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

% of people with disabilities

0% M os% | 0 || 1%

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% professionals trained in sustainability

- 40% []0,98%| 40%

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

18468 ] 17929 [ 32.964 § 32318

Carbon footprint per profesional (tCO2e)

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

3686 | 3579 [ 6451 || 6324

% renewable energy 59,88% 78,7%
100% 100% 100% % of professionals who have completed the

Carbon footprint of business/professional travel security course

ccoze)
S0z § oz [ zzz B 260

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Key sustainability indicators for Belgium

& Planet Positive

FY24 FY25 Tarqget FY25 FY26
Total carbon footprint (tCO2e)

Carbon footprint per profesional (tCO2e)

104,30
% renewable energy

Carbon footprint of business/professional travel
(tCO2e)

02 N o2 W otse l ote

The green traffic light (@) indicates that the FY25 target has been met.

A Prosperity Positive

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria
14,03%

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information

Planet positive

Prosperity positive People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

% of people with disabilities

“ow [ os Lo |

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% professionals trained in sustainability

- a0% []1,03% | a0%

Countries | Annex
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Key sustainability indicators for France

@ Planet Positive A Prosperity Positive

FY24 FY25 Tarqget FY25 FY26
Total carbon footprlnt (tCOZe

Carbon footprint per profesional (tCO2e)

KGN NIH EEE X

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

Carbon footprint of business/professional travel
(tCO2e)

“039 o3 | oro o7

% of professionals who have completed the
security course

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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People Positive

FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

oo || 20 [0 ]| o0% |

% of people with disabilities

0w | o (Lo | e

% of professionals participating in social and/or
environmental initiatives

“on [ ([ o ] %

% of professionals who think NTT DATA is a

sustainable company

% professionals trained in sustainability

40% 40%
- | 0%

Annex
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Key sustainability indicators for Luxembourg

@ Planet Positive A Prosperity Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

Carbon footprint per profesional (tCO2e)

“oer | o4 J ost W ats |

% renewable energy

Carbon footprint of business/professional travel
(tCO2e)

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

90% 9 909
m

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

0% - 20% || o | 20%

% of people with disabilities

0% M os% | o || 2%

% of professionals participating in social and/or
environmental initiatives

Con | Lo )

% of professionals who think NTT DATA is a
sustainable company

e oo | 100%

% professionals trained in sustainability

- eo% 1]0,93% | 40%

Countries Annex
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Key sustainability indicators for the Netherlands

@ Planet Positive A Prosperity Positive 22s People Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

“ois | oo N tsr2 || 195

Carbon footprint per profesmnal (tCOZe

om0 | 3521 || 452

FY24 FY25 Target FY25 FY26 FY24 FY25 Target FY25 FY26

% of women in the workforce
% of female executives
27,27% 33,33%

% of women top executives

o |20 [0 | 2%

Suppliers approved with sustainability criteria
8.75%

% of professionals who have completed the
compliance course

Carbon footprint of business/professional travel
(tCO2e)

058 | o5o [ 23,55 Jf 23,00

% of professionals who have completed the
security course

% of people with disabilities

0% 1 os% [ o J§ 1%

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% professionals trained in sustainability

40% 40%
- a0% [ 0 | 40%

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive Countries Annex



Planet Positive

Planet positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
management of the environment, integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activity.

The green traffic light (@) indicates that the FY25 target has been met.

Benelux + France

FY24 FY25 Tarqet FY25 FY26

Total carbon footprint (tCO2e)

o168 | 17520 | s2.064 32318

Carbon footprint per profesional (tCO2e)

"o | 570 Joast N saze |

% renewable energy

Carbon footprint of business/professional travel

Setting an example to transform industries in a
positive way, innovating services and
solutions that regenerate our planet.

(tCO2e¢ )

(—‘f'\f- Climate Change

C{; Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive

Countries Annex
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Carbon Footprint Benelux + France

FY25

The FY25 carbon footprint analysis made it possible to identify the areas with the greatest
emissions reduction potential, guiding the company’s decarbonization roadmap toward the
highest-impact sources. In line with this approach, the main initiatives will focus on managing
emissions from the purchase of goods and services (Category 1) and business travel by NTT
DATA professionals (Category 6), complemented by maintaining a renewable electricity
procurement strategy. These actions will reinforce NTT DATA’s progress toward achieving its Net

Zero targets.

Scope 1: 0,02% tCO,e
He Direct Emissions

Main source of scope 1 emissions: natural
gas consumption in boilers

Scope 2: 0,26% tCO,e
% indirect emissions from

purchased energy

Thanks to the consumption of 100%
renewable electricity.

Scope 3: Indirect

(o)
emissions in the value 99,72% tCO,e
chain

Travel 5,43% tCO,e

* Business Travel
»  Employee travel to work and teleworking

Purchased fuel and energy
activities 0,12% tC02€

Supply chain tCO.,e

Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

e o o o

BENELUX + FRANCE FY25 Market Based [FY25 Locat Based|  Units |

Scope 1 GHG emissions

Stationary combustion

Mobile combustion

Refrigerant gas leaks

Scope 2 GHG emissions

GHG emissions from electricity consumption
GHG emissions from district heating/cooling
GHG emissions from electric mobility
Scope 3 GHG emissions

1. Purchase of Goods and Services

2. Capital Goods

3. Fuel and energy-related activities (not included in
Scope 1 or Scope 2)

4. Upstream transportation and distribution
5. Waste generated in operations

6. Business travel

7. Employee travel to work and teleworking
8. Upstream leased assets

9. Downstream transportation and distribution
10. Processing of sold products

11. Use of sold products

12. End-of-life treatment of products sold

13. Downstream leased assets

14. Franchises

15. Investments

Total GHG emissions

Total GHG emissions avoided

Total GHG emissions offset

Total GHG emissions per professional

7

0

85

0

85

0
32.873
31.043

40

1.388
402

o

o O o

0
32.964
25
0

64,51

7
0
104
19
85
0
32.873
31.043

41

1.388
402

o

o O o

0
32.984
25
0

64,55

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e/
professional

The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the market-based

approach incorporates the specific attributes of the contracted energy and energy certificates acquired.

64,51 19 25

tCO2e/employee reduced tCO2e tCO2e avoided

General information Planet positive Prosperity positive People positive | Countries | Annex
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Belgium FY25 carbon footprint

Scope 1: 0,02% tCO,e
HE Direct Emissions

Main source of scope 1 emissions: natural
gas consumption in boilers

Scope 2: 0,26% tCO,e
% indirect emissions from
purchased energy

Thanks to the consumption of 100%
renewable electricity.

i)

Scope 3: Indirect

(o)
emissions in the value 99,70% tCO2e
chain

Travel (),68% tCOQG

Business Travel
Employee travel to work and teleworking

Purchased fuel and energy
activities

0,13% tCO.e

Supply chain tCO,e
Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

General information

Planet positive Prosperity positive

BELGIUM FY25 Market-Based| ' 2> -ocation- “
Based

Scope 1 GHG emissions tCO2e
Stationary combustion 7 7 tCO2e
Mobile combustion - - tCO2e
Refrigerant gas leaks 0 0 tCO2e
Scope 2 GHG emissions 85 104 tCO2e
GHG emissions from electricity consumption 0 19 tCO2e
GHG emissions from district heating/cooling 85 85 tCO2e
GHG emissions from electric mobility - - tCO2e
Scope 3 GHG emissions 30.156 30.157 tCO2e
1. Purchase of Goods and Services 29.911 29.911 tCO2e
2. Capital Goods 0 0 tCO2e
3. Fuel and energy-related activities (not

included in Scope 1 or Scope 2) 40 41 tcoze
4. Upstream transportation and distribution 0 0 tCO2e
5. Waste generated in operations tCO2e
6. Business travel 56 56 tCO2e
7. Employee travel to work and teleworking 149 149 tCO2e
8. Upstream leased assets - - tCO2e
9: D'own'stream transportation and 0 0 tCO2e
distribution

10. Processing of sold products - - tCO2e
11. Use of sold products 0 0 tCO2e
12. End-of-life treatment of products sold 0 0 tCO2e
13. Downstream leased assets 0 0 tCO2e
14. Franchises - - tCO2e
15. Investments 0 0 tCO2e
Total GHG emissions 30.247 30.268 tCO2e
Total GHG emissions avoided 14 14 tCO2e
Total GHG emissions offset 0 0 tCO2e
Total GHG emissions per professional 104,30 104,37 tCO2e/professional

The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
incorporates the specific attributes of contracted energy and acquired energy certificates.

19

tCO2e reduced

104,30

tCO2e/employee

14

tCO2¢ avoided

People positive | Countries | Annex
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France FY25 carbon footprint

Scope 3: Indirect

(o)
emissions in the value 100% tCO2e
chain

=5 Travel 79,16% tCOLe

Business Travel
Employee travel to work and teleworking

Supply chain tCO.e

Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

France’s Scope 1 and 2 emissions are not included in the report due to limitations in access to reliable and

traceable data resulting from its operating model in coworking spaces.

General information Planet positive

Prosperity positive

FY25 Market- FY25 Location-

Scope 1 GHG emissions

Stationary combustion

Mobile combustion

Refrigerant gas leaks

Scope 2 GHG emissions

GHG emissions from electricity consumption
GHG emissions from district heating/cooling
GHG emissions from electric mobility
Scope 3 GHG emissions

1. Purchase of Goods and Services

2. Capital Goods

3. Fuel and energy-related activities (not
included in Scope 1 or Scope 2)

4. Upstream transportation and distribution
5. Waste generated in operations

6. Business travel

7. Employee travel to work and teleworking
8. Upstream leased assets

9. Downstream transportation and distribution
10. Processing of sold products

11. Use of sold products

12. End-of-life treatment of products sold
13. Downstream leased assets

14. Franchises

15. Investments

Total GHG emissions

Total GHG emissions avoided

Total GHG emissions offset

Total GHG emissions per professional

The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
incorporates the specific attributes of contracted energy and acquired energy certificates.

1,21

3

1,21

tCO2e/employee tCO2e avoided

People positive | Countries

Annex

[ ]

o O O

0
70

8

0

1,21

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e/profession
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LUXEMBOURG FY25 Market Based [FY25 Locatlon-Based | Units |

Scope 1 GHG emissions tCO2e
i Stationary combustion - - tCO2e
Luxembourg FY25 carbon footprint = vesiecomusion - - coze
Refrigerant gas leaks 0 0 tCO2e
Scope 2 GHG emissions 0 0,1 tCO2e
GHG emissions from electricity consumption 0 0,1 tCO2e
GHG emissions from district heating/cooling - - tCO2e
GHG emissions from electric mobility - - tCO2e
Scope 3 GHG emissions 675 675 tCO2e
1. Purchase of Goods and Services 501 501 tCO2e
- . 2. Capital Goods 0 0 tCO2e
3. Fuel and energy-related activities (not
Scope 3: Indirect 100% tCO.e included in Scope 1 or Scope 2) 0 0 tCoze
N emissions in the value ° 2 4. Upstream transportation and distribution 0 0 tCO2e
chain 5. Waste generated in operations - - tCO2e
Scope 1: 0,00% tCO,e o 6. Business travel 2 2 tCO2e
Direct Emissions =5 Travel 25,73% tCO,e 7. Employee travel to work and teleworking 171 171 tCO2e
Luxemburgo no dispone de fuentes de . Business Travel B. Upstream leased assets - - tC0OZe
emisiones de alcance 1. «  Employee travel to work and teleworking 9. Downstream transportation and 0 0 tCO2e
distribution
Scope 2- 0,00% tCO,e o rchased fuel ang 10. Processing of sold products - - tCO2e
L . urchased fuel and energy 11. Use of sold products 0 0 tCO2e
% :;IL?:;E;‘[SZ?::IG?’Si from H] activities 0,01% tCO,e 12. End-of-life treatment of products sold 0 0 tCO2e
13. Downstream leased assets 0 0 tCO2e
Thanks to the consumption of 100% 14. Franchises - - tCO2e
renewable electricity. ; 15. Investments 0 0 tCO2e
Supply chain tCOze Total GHG emissions 675 675,1 tCO2e
J . Goods and services Total GHG emissions avoided 0 0 tCO2e
« Capital Goods Total GHG emissions offset 0 0 tCO2e
*  Transportation and distribution Total GHG emissions per professional 6,31 6,31 tCO2e/professional
* Use and final destination of products sold
\ y The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
incorporates the specific attributes of contracted energy and acquired energy certificates.
6,31 0,01
tCO2e/employee tCO2e reduced
General information Planet positive Prosperity positive People positive | Countries | Annex
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NETHERLANDS FY25 Market Based |FY25 Locatlon-Based -m_

Scope 1 GHG emissions tCO2e
. Stationary combustion - - tCO2e
Netherlands FY25 carbon footprint : : 10020
p Refrigerant gas leaks - - tCO2e
Scope 2 GHG emissions 0 0 tCO2e
GHG emissions from electricity consumption - - tCO2e
GHG emissions from district heating/cooling - - tCO2e
GHG emissions from electric mobility - - tCO2e
Scope 3 GHG emissions 1.972 1.971 tCO2e
( ) 1. Purchase of Goods and Services 616 616 tCO2e
Scope 3 Indirect o 2. Capital Goods 0 0 tCO2e
emissions in the value 100% tCO,e 3. Fuel and energy-related activities (not 0 0 {CO%e
chain included in Scope 1 or Scope 2)
4. Upstream transportation and distribution 0 0 tCO2e
TN\ o 5. Waste generated in operations - - tCO2e
(o—o Travel 68,77% 1CO,e 6. Business travel 1.319 1.318 tCO2e
Business Travel 7. Employee travel to work and teleworking 37 37 tCO2e
Employee travel to work and teleworking 8. Upstream leased assets _ _ tCO2e
9. Downstream transportation and distribution 0 0 tCO2e
10. Processing of sold products - - tCO2e
Supply chain tCO,e 11. Use of sold products 0 0 tCO2e
. 12. End-of-life treatment of products sold 0 0 tCO2e
: g:;i?:l aGngozzrwces 13. Downstream leased assets 0 0 tCO2e
«  Transportation and distribution 14. Franchises - - tCO2e
+ Use and final destination of products sold 15. Investments 0 0 tCO2e
\ y Total GHG emissions 1.972 1.971 tCO2e
Total GHG emissions avoided 2 2 tCO2e
The Netherlands’ Scope 1 and 2 emissions are not included in the report due to limitations in access to reliable Ll [T e g g Lo Pd) .
.. . tCO2e/professi
and traceable data resulting from its operating model in coworking spaces. Total GHG emissions per professional 35,21 35,19 el

The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
incorporates the specific attributes of contracted energy and acquired energy certificates.

35,21 2

tCO2e/employee tCO2e avoided

General information Planet positive Prosperity positive People positive | Countries | Annex
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Energy consumption:
Belgium

During FY25, Belgium took measures to reduce its carbon footprint by
purchasing 100% renewable electricity through Energy Attribute
Certificates (EACs).

When an EAC is retired, the issuing registry permanently removes it from
circulation. This retirement is the act that transfers the environmental
benefits of renewable generation to the buyer, ensuring that the buyer
can legitimately claim the associated attributes. Since the certificate is no
longer tradable after retirement, no other party can use it to make the
same claim; this prevents double counting and ensures the integrity of
reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce emissions
by 21 tCO.,e, further lowering the carbon footprint associated with
electricity consumption.

100%

Renewable electricity

21
tCO2e reduced

General information Planet positive

Prosperity positive

Total energy consumption from fossil sources
Natural gas

Diesel

Purchased electricity from fossil sources

District heating/cooling from non-renewable sources
Total energy consumption from renewable sources
Purchased electricity from renewable sources
Self-generated electricity consumption

Percentage of total electricity from renewable sources
Percentage of total energy from renewable sources
Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

* FY24 data has not been included, as the information provided by Belgium during that fiscal year did not meet the data quality standards required to allow for a meaningful comparison.

People positive Countries

Annex

838
36

802
136
136

100
14
974
3,36
0,57

MWh
MWh
MWh
MWh
MWh
MWh
MWh
MWh
%

%
MWh
MWh/professional
MWh/m2
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Water consumption: Belgium

Given the nature of its business model, which is primarily focused on
the provision of IT services, water consumption is not considered one of
the most significant environmental impact drivers for NTT DATA.
Nevertheless, the company maintains a responsible approach to water
management, promoting initiatives aimed at improving water efficiency
across its operations.

In FY25, 100% of the water consumed in NTT DATA’s offices in
Belgium was supplied through local water distribution networks.

Although the direct impact associated with water use is limited
compared with other environmental categories, NTT DATA continues to
implement optimization measures as part of its facilities and real estate
management strategy. In this regard, Real Estate teams develop
initiatives aimed at reducing consumption and promoting more efficient
use of water resources through the incorporation of water-saving
solutions in offices and workplaces.

BELGIUM FY25

Water consumption m3 325
Total water consumption KPI m3/professional 1,12

* FY24 data have not been included, as the information reported by Belgium during FY24 did not meet the required data quality standards to support a meaningful comparison.

General information Planet positive Prosperity positive People positive Countries Annex
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Waste management:
Belgium

As part of its circular economy strategy, NTT DATA Belgium has continued to
strengthen the monitoring and management of waste generated through its operations.
The analysis has been conducted based on the available reporting perimeter.

In line with the distribution of operational activities, 99% of the waste generated was
recycled or reused. In addition, 100% of waste was diverted from landfill through
various recovery and waste management solutions.

Belgium FY25: % Waste
distribution by treatment

Recycling
90%

Reuse
\ 9%
Anaerobic

digestion
1%

BELGIUM
Non-hazardous waste
Reuse
Recycling
Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Total waste generated

Total waste /professional

% Waste diverted from landfill

% Woaste recycled/reused

99%
Waste
Recycled-reused

* FY24 data have not been included, as the information reported by Belgium during FY24 did not meet the required data quality standards to support a meaningful comparison.

General information Planet positive Prosperity positive

People positive Countries

100%

FY25
2,22
0,12
2,08

0,03

0,10
0,10

2,32

0,01
100
99

Waste
diverted from landfill

Annex

Units

—~ ~+ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ™~

t
t/professional
%

%
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Energy consumption:
Luxembourg

LUXEMBOURG FY25 | Units |

Total energy consumption from fossil sources 0 MWh
During FY25, Luxembourg also recorded 100% renewable Natural gas - MWh
electricity through Energy Attribute Certificates (EACs). Diesel - MWh
Under a market-based approach, this strategy helped Purchased electricity from fossil sources 0 MWh
reduce emissions by 0,1 tCO,e, further lowering the District heating/cooling from non-renewable sources - MWh
carbon footprint associated with electricity consumption. Total energy consumption from renewable sources 1 MWh
Purchased electricity from renewable sources 1 MWh
Self-generated electricity consumption - MWh
Percentage of total electricity from renewable sources 100 %
Percentage of total energy from renewable sources 100 %
Total energy consumption 1 MWh
Total energy consumption KPI 0,01 MWh/professional
0) .
100 /() (§) ° 1 Total energy consumption KPI 0,00 MWh/m2

Renewable electricity tCO2e reduced

* FY24 data has not been included, as the information provided by Luxembourg during that fiscal year did not meet the data quality standards required to allow for a meaningful comparison.

General information Planet positive Prosperity positive People positive Countries Annex
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Water consumption: Luxembourg SRR :

W TR
U\ T
W i
% \,‘]Y ?/‘T ': s
In FY25, 100% of the water consumed at NTT DATA offices in === PR ]
't T - i1l
Luxembourg came from local water supply networks. B Lb
P
'I" :‘-,i‘_br 4: ‘_ . i 12
= " : + 7"‘? = =8 = I
Water consumption 178 m3 "SR RN i .
Total water consumption per professional 1,67 m3/professional
e Ten
— 3 =k = ; 4
+43 - -
* FY24 data has not been included, as the information provided by Luxembourg during that fiscal year did not meet the data quality standards required to allow for a meaningful - = : e S = 7 =
comparison. = . S S = =
Prosperity positive People positive Countries Annex .
10!
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Circular economy initiatives

In FY25, NTT DATA Belgium strengthened its
environmental commitment by combining more efficient
waste management practices with a renewable energy
model, promoting cleaner operations and more responsible
use of resources across the workplace.

Improvement of the Waste Management System

During FY25, NTT DATA Belgium improved its waste management system by renewing the
office sorting bins to make waste separation clearer, easier and more efficient for
employees. The initiative also included the introduction of a dedicated organic waste bin,
supporting better segregation of waste streams and encouraging more responsible daily
habits in the workplace. This improvement contributes to reducing contamination between
waste categories and reinforces the company’s commitment to circular economy and
environmental responsibility.

Cigarette Butt Waste Reduction

To further reduce littering around office areas, Belgium distributed portable ashtrays to
smoking employees, enabling a cleaner and more responsible disposal of cigarette waste.
This initiative helps prevent cigarette butts from ending up in public spaces, where they
can generate visual pollution and environmental impact, while promoting greater
awareness of individual responsibility in waste prevention.

General information Planet positive Prosperity positive People positive

NTTDaTa

portable ashtrays
distributed

Countries Annex
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NTT DATA Belgium encourages more sustainable mobility by promoting low-carbon travel
alternatives and providing its professionals with practical resources to incorporate healthier, more
efficient and environmentally responsible commuting habits.

Bike Project
The Bike Project promotes the bicycle as a real, healthy and sustainable alternative in commuting.

The initiative is part of the company's commitment to sustainable mobility and reducing dependence on the car, with the
aim of increasing the use of micromobility solutions by 2027.

As part of the project, the professionals were able to test a bicycle adapted to their needs — classic, electric, folding,
longtail or speed pedelec — for three weeks and discover in a practical way the benefits of going to work by bike. In
addition, the initiative was accompanied by a thematic route through Brussels, fostering team spirit and a shared
experience.

To facilitate the change of habits, the company has enabled practical information on parking on Rue de Spa and Rue
Stevin, where it has increased the number of spots to allow for cargo bikes, showers, lockers, safety, visibility on the
road and tips for pedaling even in the Belgian weather.

Dear colleagues,

Welcome to the Mobility Section for NTT DATA Belgium,
The waitis over! & You can now register until June 2™ to test a bike of your choice for At NTT DATA, we are comm

bicycle parking
three weeks, from June 16" to July 4™, as part of The Bike Project, in which we are proudly transportation. Our latest r
S pOtS participating this year. regional average. However,

stainable mobikity and reducing reliance on cars as a primary mode of
it progress, with a higher adoption of eco-friendly transport compared to the
ways room for improvement

General information Planet positive Prosperity positive People positive Countries | Annex
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Prosperity Positive

Prosperity Positive represents our way of growing
by building trust, value and sustainable progress.
As the second pillar of our sustainability strategy, it
reflects NTT DATA's commitment to business
management based on integrity, ethics, responsible
innovation and transparency.

~* Prosperity pfo_siti‘ve :

growth, with sustainable services and
solutions.

Transform business and society for successful

GEIE Innovation through Technology

(§§ Responsible Technology and Al Ethics

(@ Sustainable Supply Chain

(@ Digital Safety and Reliability

co Secure and Sustainable-by-design
Services and Solutions

N U I U

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive

Prosperity positive

People positive

Countries

BENELUX & France

FY24  Target FY25 FY25 FY26
Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed
the security course

Annex
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Awards & Recognition

NTT DATA Benelux and France has been certified in a number of matters.

Actiris — Diversity Label & Diversity, Equity, and Inclusion

Certification | |

NTT DATA Belgium has been recognized by Actiris  ‘ =
for its commitment to diversity, equity and inclusion in |

the workplace. This distinction acknowledges the
company’s global diversity plan, structurally

embedded across the organization, and highlights its |

progress in promoting equal opportunities, raising
internal awareness and strengthening inclusive
practices throughout the employee lifecycle.

More than an award, Actiris has also certified the
company's efforts to promote equal opportunities,
reinforce inclusive practices and advance in the
construction of a more diverse, accessible and
representative workplace.

Top Employer J{l1

Recognition that accredits excellence in talent
management and work environment practices.

General information Planet positive

Belgié
Belgique
Belgium

EMPLOYER 2026

FOR A BETTER WORLD OF WORK

France

EMPLOYER 2026

FOR A BETTER WORLD OF WORK

Prosperity positive |

People positive

ISO 9001 — Certification for Quality Management
Systems i |

Ensures consistent service quality and continuous
improvement processes

ISO 27001 — Certification for Information Security

Management Systems 1|

Ensures protection of information assets and
cybersecurity best practices.

ISO 42001 — Certification for Artificial
Intelligence Management Systems | e

It demonstrates the commitment to a governed,
structured, and verifiable use of Al. In the case of
NTT DATA, it certifies the aXet Al Management
System, ensuring the implementation, maintenance
and continuous improvement of responsible
practices throughout the entire Al life cycle.

Countries Annex
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Alliances

In FY25, NTT DATA Benelux + France reinforced its contribution to the local ecosystem through partnerships

with leading entities in diversity, equity and inclusion, and in good business practices, promoting collaboration
as a lever for positive impact.

Professional

|
Women | | 4
International
L Brussels

b 18 & 1 .~ Ecole des

1 ]
byeciemee. RGORIA

General information Planet positive
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BENELUX & France

People Positive ——

39,72% F 40% 43,8% 49%

At NTT DATA, the development of people is a key '
Shaping a better world for all people, applying 30,68% 35% 31,7% 35%

SFrateglc plllar Wlthm_our People F_)(_)SItIV? approach, our digital capabilities to improve livelihoods
aimed at generating a positive impact on and contribute to an inclusive society.
professionals, customers and society. 28,57% [ 30% 20% 20%

Our strategy focuses on creating an inclusive,
flexible and continuous learning-oriented
environment, supported by policies and practices (@) Dvereite amd Imclusion
that foster career development, well-being, equity d

and talent attraction and retention. (@ et e St

Cw Human Rights

(@ Digital Accessibility

(@ People-Centric Company

0% 0,5% 1%

5,1% 5% 4,1% 5%

63% 70% 85% 87%

NN U U

B B

- 40% 0,98% 40%

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive Countries Annex
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Professionals and workforce distribution:
Belgium

At NTT DATA, talent is the driving force behind transformation.
Promoting the ongoing integration of young and multigenerational
talent, fostering lifelong learning, and encouraging internal growth
allow us to build diverse teams that generate innovation, quality
employment, and a positive impact on society. The following table
shows how our teams have evolved across FY23, FY24, and FY25,
reflecting the diversity of our workforce by gender, age group, and
professional category.

CATEGORY AGE GROUP

> 50 1 2 3 1 0 1 1 1 2
EXECUTIVE 30-50 0 0 0 0 2 2 0 2 2
SENIOR > 50 1 6 7 0 5 5 0 8 8
MANAGER 30-50 2 1 3 2 2 4 2 2 4
> 50 1 4 5 0 4 4 0 5 5
MANAGER 30 - 50 8 14 22 7 13 20 10 14 24
<30 0 0 0 1 0 1 1 1 2
> 50 1 1 2 3 2 & 2 4
PROFESSIONAL 30-50 34 12 46 24 16 40 27 19 46
<30 15 2 17 18 12 30 21 14 35
> 50 5 21 26 3 17 20 2 18 20
JUNIOR 30-50 51 53 104 45 52 97 42 59 101
<30 39 16 55 34 24 58 32 17 49
TOTAL BELGIUM 158 132 290 138 149 287 140 162 302

General information Planet positive Prosperity positive People positive Countries Annex
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Hires: Belgium

Attracting diverse and specialized talent is a cornerstone of NTT DATA's development. The
combination of new onboarding processes and internal referral programs helps build teams
prepared to meet the challenges of the future. The following table shows FY25 hires broken down by
gender, age group and professional category.

CATEGORY  AGE GROUP

SENIOR > 50 - 1 1
MANAGER 30-50 1 - 1
> 50 1 1 2
MANAGER 30 - 50 3 4 7
30-50 3 - 3
PROFESSIONAL ——_—0 3 1 i
> 50 1 1 2
JUNIOR 30-50 16 8 24
<30 22 8 30
TOTAL BELGIUM 50 24 74
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Professionals and workforce distribution:
France, Luxembourg and Netherlands

The talent of our professionals is key to NTT DATA's development. The following table presents the evolution
of our workforce over the last three fiscal years for France, Luxembourg and Netherlands, with a breakdown
by gender, age group and professional category.

FRANCE LUXEMBOURG NETHERLANDS
EXECUTIVE > 50 0 0 0 1 0 1 1 0 1 0 1 1 0 1 1 0 1 1 0 0 0 0 1 1 0 1 1
30-50 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1 1 5 6 0 0 0
SENIOR > 50 1 1 2 0 1 1 0 1 1 0 3 3 0 1 1 0 1 1 1 6 7 0 3 3 0 4 4
MANAGER 30-50 0 1 1 0 0 0 0 0 0 0 1 1 0 0 0 0 0 0 0 2 2 1 4 5 1 5 6
> 50 1 2 3 1 2 3 1 3 4 0 3 3 0 1 1 0 1 1 1 5 6 7 12 19 1 5 6
MANAGER 30-50 6 7 13 5 7 12 4 7 11 1 4 5 1 1 2 0 2 2 9 9 18 0 0 0 5 16 21
<30 0 0 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
>50 0 4 4 0 2 2 0 3 3 0 0 0 0 1 1 0 1 1 0 1 1 0 1 1 0 1 1
PROFESSIONAL 30-50 4 18 22 2 12 14 5 9 14 3 3 6 3 1 4 5 2 7 6 9 15 4 11 15 8 12 20
<30 1 4 5 3 2 5 6 3 9 0 1 1 2 1 3 0 1 1 2 1 3 3 3 6 2 5 7
> 50 1 1 1 0 1 1 0 1 3 9 12 1 8 9 1 6 7 0 0 0 0 0 0 0 0 0
JUNIOR 30-50 0 1 1 0 2 2 1 2 3 18 43 61 15 53 68 15 51 66 0 0 0 0 0 0 0 0 0
<30 1 4 5 1 6 7 2 7 € 4 10 14 6 11 17 0 10 10 3 0 3 2 0 2 4 2 6
TOTAL 15 43 58 15 34 49 21 35 56 29 78 107 28 79 107 21 76 97 22 34 56 18 40 58 21 51 72
General information Planet positive Prosperity positive People positive Countries Annex
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Hires:
France, Luxembourg and Netherlands

NTT DATA's growth is supported by the addition of new professionals. The table
below presents FY25 hiring data for France, Luxembourg and Netherlands, with a
breakdown by gender, age group and professional category.

FRANCE LUXEMBOURG NETHERLANDS
CATEGORY AGE GROUP
> 50 1 1 2 - 2 2 - 1 1
SENIOR MANAGER 3050 - - - - 1 1 - 1 1
> 50 - - B - 2 2 - - B
MANAGER 3050 2 3 5 - 4 4 - 1 1
> 50 0 1 1 - - - - - -
PROFESSIONAL 30-50 2 4 6 1 1 2 1 - 1
<30 0 1 1 - - - - - -
> 50 - - - 2 1 3 - - -
JUNIOR 30-50 - - - 6 5 11 1 - 1
<30 1 2 3 1 6 7 2 - 2
TOTAL 6 12 18 10 22 32 4 3 7
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Training

During FY25, NTT DATA Benelux + France maintained its commitment to the continuous development of talent,
promoting training as a lever to strengthen technical, digital and transversal capabilities in its teams. Together,
Belgium, France, Luxembourg and the Netherlands reached 8.345 training hours and a total investment of
320.944 €, consolidating a training offer adapted to the needs of each market.

TOTAL BENELUX+F
Training hours 4476 H 719H 1.691H 1459 H 8.345H
Investment 164.713 € 34.334 € 50.849 € 71.048 € 320.944 €

Average training hours

. 15H 12 H 16 H 26 H 16 H
per professional
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Initiatives for professionals

NTT DATA Benelux + France drives an employee experience focused on holistic well-being, combining digital resources,
health benefits, and emotional and physical support programs.

NTT DATA Cares — OpenUp |8 == Wellpass x NTT DATA | |

Available to all professionals in Benelux + France, NTT DATA Cares — In collaboration with EGYM Wellpass, NTT DATA promotes physical
OpenUp integrates access to emotional support and well-being well-being by facilitating access to sports and health activities, promoting
resources in the same space. Through the online platform and the more active and healthy lifestyle habits.

internal SharePoint page, employees can consult activities, content and
tools aimed at self-care, mental health and work-life balance, as well as
having access to certified psychologists and professional guidance.

Additionally, weekly raffles are held for gift cards, accessories, Wellpass
credits.

> EGYM 3

Y .. WELLPASS X Onrroata
=Y Prize Draw!
3 Welcome the winners!

Mental well-being for all

° ° ) |
Employee Assistance Program — EAP | || Private health insurance |} |
In Belgium, the Employee Assistance Program offers confidential support Professionals have private health insurance, including hospitalization
to professionals and their families, providing a safe resource to face coverage, reinforcing the protection and peace of mind of employees in
personal, emotional or work challenges. the event of medical needs.

General information Planet positive Prosperity positive People positive Countries Annex g
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Initiatives for professionals

DE&I Action Plan & Champions

NTT DATA Benelux + France reinforced its diversity, equity and inclusion
strategy through a new DE&I Action Plan, built together with professionals and
with a special focus on women and disability. To ensure its implementation and
generate impact on a day-to-day basis, the company also launched the DE&
Champions program, activating 12 employees as internal ambassadors.

This network helps identify barriers, amplify diverse voices, and promote a
more inclusive culture across the organization.

Movember: Strava Club
Challenge

On the occasion of Movember, NTT DATA
launched a challenge on Strava to raise
awareness of men's health and promote healthy
habits among employees. The initiative combined
physical well-being, collective participation and
awareness, creating a close and dynamic way of
addressing issues such as prevention, self-care
and mental health.

it's strength.

General information Planet positive

Prosperity positive

Generational diversity: Games
Night & Workshop

Two complementary initiatives were promoted to
promote generational diversity and mental well-being
in the workplace.

Generational Diversity Afterwork in Brussels and
Amsterdam brought together professionals to make
quizzes in Teams and rotating board games to
promote the connection between generations.

The Generational Diversity
Workshop, offered to Benelux
and France, offered an online
session on how different
generations perceive and
manage mental health at work.

People positive Countries Annex
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DEI initiatives

Women’s Day |} o

Actions for International Women's Day to promote equality IDPD: workshop |l 25
and make female talent visible, such as the Book Club, Workshop for International Disability Day
which invited everyone to read and discuss “The girl who focused on barriers, invisible disability and
saved the King of Sweden” by Jonas Jonasson. empathy.

workspace inclusivity.

Diversity Week Il | Digi.tal Accessibility trailoling for
Business Support & Advisory roles

Awareness week with
participatory activities to Technical training to improve digital accessibility in
celebrate diversity and | \ deliverables, documents and internal solutions.

strengthen belonging Agenda
. Ry —

and inclusion.
1. Disability inclusion

rporate communication

d answers

“Lunch around the world” in Brussels

General information | Planet positive | Prosperity positive People positive Countries

Participants identified actions to improve

Intersectionality

workshop |} o

Session to understand
intersectionality and its impact
on diverse experiences within
the work environment.

Individual activity: think about
the Diversity of your closest
olleagues.
- How diverse is your team?
How do you create
inclusive space during y:
meetings?
- How do you foster a sense of
belonging?
Annex
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NTT DATA Benelux + France
Impact Data

In FY25, NTT DATA Benelux + France reinforced
its commitment to positive impact on society
through organizing and participating in
volunteering activities.

The year stands out for the following milestones:

General information Planet positive Prosperity positive

Mentor in Brussels |

NTT DATA Belgium participated in Mentor in Brussels, together with
Backstage.Network, aimed at promoting social inclusion and employability in
Brussels.

Professionals from the company were 130 h
able to share their experience,
accompany people linked to social
organizations and offer practical 0
guidance on professional 94 /0
development, access to the labor Overall

market and growth opportunities. satisfaction with B
9 PP the project

mentoring

Girls’ Day ==

NTT DATA Netherlands participated for the second consecutive year in Girls'
Day, promoted by VHTO, to bring teenagers closer to the world of technology
and awaken STEM vocations.

Participants had the opportunity to learn
about NTT DATA's professional

environment, discover leaders in the
technology sector and explore how
innovation can become a tool to build 8

their future.
Volunteers

People positive Countries | Annex
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NTT DATA Spain
+1.444 M€

in annual revenue
NTT DATA began operations in Spain 30 years ago. With
more than 21.200 professionals and presence in 26 cities,
the company combines a strong territorial footprint with
deep specialization in consulting, software engineering,
artificial intelligence, data analytics, and cloud technologies, 2 1 L 2 2 O
driving the digital transformation of leading public- and
private-sector organizations.

professionals in FY25

NTT DATA Spain plays a key role in supporting clients in the
development of capabilities, talent, innovation, and digital
transformation. The incorporation of more than 4.100 new
professionals during FY25 demonstrates a sustainable
growth model based on technological excellence and
commitment to people. From this leadership position, the
company continues to contribute to the competitiveness of )
the Spanish and global economy and to the development of 100 /0
a more digital, inclusive, and sustainable society.

Presence in 26

cities

renewable

energy

4.197

new hires

e

Espana

®) nTTDaTa

General information Planet positive Prosperity positive People positive | Countries | Annex
123



Key sustainability indicators for Spain

& Planet Positive A Prosperity Positive

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

o210 || 81111 | 79501

Carbon footprint per professional (tCO2e)

173 | 382 || 375

% renewable energy

Carbon footprint from business
travel/professional (tCO2e )

FY25 Target FY25 FY26

Suppliers approved using sustainability criteria

of professionals who completed the compliance
course

% of professionals who completed the
security course

90% 94, 959
m

The green traffic light (V) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive Prosperity positive People positive

22s People Positive

FY25 Target FY25 FY26
% of women in the workforce

% of female executives

35% 35%
_ 35%

% of women top executives

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

Countries Annex



Planet Positive

Planet Positive is the environmental pillar of NTT
DATA’s sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship
innovation and environmental criteria into decision-
making to minimize the negative impacts of its

activities.

The green traffic light (&7) indicates that the FY25 target has been met.

integrating

Lead by example to positively transform
industries, innovating services and solutions
that regenerate our planet.

(—‘f'\'- Climate change

C(:} Circularity

(& Water management

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information

Planet positive

Prosperity positive People positive Countries

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

520 | samt | 79801

Carbon footprint per professional (tCO2e)

S | osee || ars

% renewable energy

Carbon footprint from business
travel/professional (tCO2e )

oo | ote | ots

Annex
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___________SPAN_______________|FY25MarketBased | FY25LocalBased | ____Units ]

Scope 1 GHG emissions 596 596 tCO2e
. . Stationary combustion 130 130 tCO2e
Spain FY25 Carbon Footprint
p 5 p Refrigerant gas leaks 73 73 tCO2e
Scope 2 GHG emissions 186 914 tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest GHG emissions from electricity consumption 0 716 tCO2e
potential for emission reductions, guiding the company’s decarbonization roadmap toward the GHG SMISSIONS from dlstr|c.t heat'h.g/coomg 186 186 tcoze
] ) ) ) i i o ) GHG emissions from electric mobility 0 13 tCO2e
sources with the highest impact. In line with this approach, the main initiatives will focus on Scope 3 GHG emissions 80.329 80.237 tCo2e
managing emissions from the purchase of goods and services (Category 1), employee commuting 1. Purchase of Goods and Services 46.479 46.479 tCO2e
to work sites (Category 7), and reselling activities (Categories 11 and 12), complemented by 2. Capital Goods 23 23 tCO2e
s .. . o . Fuel -relat tiviti tincl i
maintaining a renewable electricity procurement strategy and the progressive electrification of the :COEZ 182(: ggsggeyzr)e ated activities (not included in 593 502 tCO2e
corporate fleet. These actions will reinforce NTT DATA'’s progress toward achieving its Net Zero 4. Upstream transportation and distribution 521 521 tCO2e
targets. 5. Waste generated in operations - - tCO2e
r ~, 6. Business travel 3.322 3.322 tCO2e
Scope 3: indirect . 7. Employee travel to work and teleworking 14.463 14.463 tCO2e
.. in th 99,04% 8. Upstream leased assets - - tCO2e
emlssmns. in the tCO2e 9. Downstream transportation and distribution 0 0 tCO2e
value chain 10. Processing of sold products - - tCO2e
p 9% 11. Use of sold products 14.894 14.894 tCO2e
1| Go—o Travel 21,937 12. End-of-life treatment of products sold 34 34 tCO2e
Scope 1: 0,74% tCO2e «  Business travel tCO2e 13. Downstream leased assets 0 0 tCO2e
HH . I + Employee commuting to work 14. Franchises - - tCO2e
direct emissions it o teleworki
. o sites and teleworking 15. Investments 0 0 tCO2e
Main source of Scope 1 emissions: owned Total GHG emissions 81.111 81.748 tCO2e
vehicle fleet Fuel- and energy-related o Total GHG emissions avoided 7.200 7.200 tCO2e
o activities 0,73% Total GHG emissions offset (] (i} tCO2e
Scope 2: 0,23%
P . tCO2e Total GHG emissions per professional 3,82 3,85 tCO2e/professional
indirect emissions ~ tCO2e , - _ . iy . .
. The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach incorporates the
from purChased Supply chain specific attributes of contracted energy and acquired energy certificates
Thanks to. 100% renewable electricity . Goods and services
consumption. + Capital goods
« Transportation and distribution
q y » Use and end-of-life treatment of sold 3 8 2 72 9 7 2 O O
L products ) 9 °

tCO2e/employee  tCO2e reduced tCO2e avoided
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AN | _Fus

Ener COIlSllIn tiOIl Total energy consumption from fossil sources 2.460 MWh

gy p Natural gas 704 MWh
Diesel 5 MWh
Purchased electricity from fossil sources 0 MWh
District heating/cooling from non-renewable sources 1.750 MWh
Total energy consumption from renewable sources 5.362 MWh

During FY2_5, Spai? took measures to.rgduce its carbon footpr.int Purchased electricity from renewable sources 5.297 MWh

by p_u_rchasmg 100% renewable electricity through Energy Attribute Self-generated electricity consumption 65 MWh

Certificates (EACs). o

. . o _ Percentage of total electricity from renewable sources 100 %

When an EAC is retired, the issuing registry permanently removes Percentage of total energy from renewable sources 69 %

it from circulation. This retirement is the act that transfers the .

X . : Total energy consumption 7.821 MWh
environmental benefits of renewable generation to the buyer, ) )
ensuring that the buyer can legitimately claim the associated Total energy consumption KPI 0,37 MWh/professional
attributes. Since the certificate is no longer tradable after Total energy consumption KPI 0,11 MWh/m2

retirement, no other party can use it to make the same claim; this
prevents double counting and ensures the integrity of reported
renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 637 tCO,e, further reducing the carbon footprint
associated with electricity consumption.

100%

renewable electricity

637

tCO2e reduced

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Water management

Given the nature of its business model, focused mainly on providing IT services, water consumption is not
one of the environmental areas with the most significant impacts for NTT DATA. Nevertheless, the company
maintains responsible management of this resource, promoting initiatives aimed at improving water efficiency
in its operations.

In FY25, 100% of the water consumed in NTT DATA offices in Spain came from local water supply networks.

Although the direct impact associated with water use is limited compared to other environmental categories,
NTT DATA continues to promote optimization measures within its building and facilities management
strategy. In this regard, Real Estate teams carry out actions aimed at reducing consumption and encouraging
more efficient use of the resource by incorporating savings solutions in offices and work sites.

Implemented initiatives include the installation of timers and faucet aerators, the use of dual-flush toilets, and
the application of space occupancy optimization measures. These actions help strengthen the operational
efficiency of buildings and consolidate more sustainable management of natural resources across the
organization.

L sean | Fv2s | Units |

Water consumption 14.594 m3
Total water consumption per
professional

0,70 m3/professional

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

Note: FY25 data does not include information from NTT Spain Intelligent Technologies and Services S.L.U.; therefore, the scope of the indicator is not representative of all operations in Spain. This circumstance is noted for transparency and appropriate interpretation of the
information.

General information Planet positive Prosperity positive People positive Countries Annex g
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Waste management

As part of its circular economy strategy, NTT DATA in Spain has continued to strengthen the
monitoring and management of waste generated in its operations. The analysis was conducted
based on the available information scope. In FY25, the company reported waste information for 25
of its 28 operational offices in the country, excluding certain locations due to limitations in data
availability and consolidation for the reporting period. These results reflect different levels of
maturity in waste management and highlight opportunities to continue promoting circularity and

recovery practices in Spain.

In line with the distribution of operational activity, regarding treatment, 39% of the waste generated
was recycled or reused, while 50% was diverted from landfill through various recovery and

management alternatives.

Spain FY25: % waste distribution by treatment

Anaerobic
digestion
10,05%

Recycling
39,48%

Landfill
50,47%

SPAIN
Non-hazardous waste
Reuse
Recycling
Composting
Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion
Landfill
Hazardous waste
Reuse
Recycling
Composting
Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion
Landfill
Total waste generated
Total waste generated/professional
% Waste diverted from landfill
% Waste recycled/reused

39%

waste recycled/reused

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information

Planet positive

Prosperity positive

People positive

Countries Annex

FY25
56,19

21,80

5,71
28,68
0,64

0,64

56,83
0,0027
50
39

50%

waste

Units

~ o~ o~ o~ o~ ~ ~ M o~ o~ ~ ~ o~ o~ ~

t
t/professional
%

%

diverted from landfill
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Environmental and energy management
initiatives

In FY25, we took a firm step in our transition toward a more efficient
and decarbonized energy model, transforming the management of our
spaces, operations, and energy.

Energy use
In buildings such as Novus Building in Madrid and Towers | & Il in Barcelona, various efficiency
measures are already in place.

These include adjusting HVAC schedules, optimizing spaces, and monitoring environmental
conditions in real time. Together, these measures make it possible to adapt energy
consumption to actual needs and improve operational efficiency.

Reducing emissions in critical systems

Work is underway to improve the management and maintenance of HVAC equipment located in
Spain, while also incorporating sustainability criteria when selecting new spaces. To this end,
priority is given to technologies with a lower environmental impact.

General information Planet positive Prosperity positive People positive

Countries
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Sustainable mobility in travel

The travel policy incorporates environmental criteria that prioritize lower-impact alternatives. More
sustainable solutions are also promoted, such as the use of alternative aviation fuels.

Sustainability in the supply chain

The commitment to sustainability goes beyond transportation, encouraging the selection of responsible
suppliers, such as accommodations with environmental certifications (ISO 14001, LEED, among
others).

Efficient corporate fleet management

During FY25, a vehicle inventory was prepared to record information such as kilometers traveled 77
and vehicle type, among other data.

tCO2e avoided thanks

This information was also monitored every four months, enabling greater fleet control and the )
to the electric fleet

progressive incorporation of emissions criteria into vehicle renewal.

Circularity with social impact

The company also promotes the social component of the circular economy by donating equipment to
social organizations.

In this regard, during FY25, 50 IT devices were donated to different organizations, including

Asociacion de Vecinos Jardines de Aljarasol, CTR Mussols, ASOTRAME, Asociacion Columbares, 5 O

Fundacién Comtal, and Colegio Vamar, thereby contributing to access to technology resources and

the development of beneficiary communities. refurbished IT devices donated

General information Planet positive Prosperity positive People positive Countries

45%

low-emission vehicles (below 50
kgCO2/km)
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FY25 Target FY25 FY26

Suppliers approved using sustainability criteria

% of professionals who completed the
compliance course

Prosperity Positive ~ Prosperity Positive -

-

Prosperity Positive represents our way of growing Transform busi 4 society f ol
oy . P ranstorm business and society Tor successtu

by b.undlng trust, creating value, and driving growth, with sustainable services and

sustainable progress. As the second pillar of our solutions.

sustainability strategy, it reflects NTT DATA's

% of professionals who completed the

commitment to business management based on ( security course
. . . . . : i0: Innovation through technology
![ntegrlty, ethics, responsible innovation, and
ransparency.
Responsible technology and ethical Al
&

(@ Sustainable supply chain

(@ Digital security and reliability

N I A P

co Secure services and solutions,
and sustainable by design

The green traffic light (&7) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive Prosperity positive People positive Countries Annex
132



Awards & Recognition

— Social impact

The Murcia-based NGO
Talentismo awarded NTT DATA
Spain recognition in the Social
Responsibility and Sustainability
category for promoting the
inclusion of people with autism
through the “Talentismo Go” app
and social integration initiatives,
as a result of the pro bono project
developed with the organization.

One year after the catastrophic
DANA in Valencia, Spanish Red
Cross recognized NTT DATA
Spain for providing direct
assistance to accelerate the
recovery of affected communities
by combining technology
solutions.

General information | Planet positive Prosperity positive

FOR A BETTER WORLD OF WORK

People positive

Countries

Top Employer Spain

The quality of NTT DATA Spain’s
talent management practices and
work environment was recognized
once again.

recognized by Banco

volunteers to both campaigns.

Annex

In November, NTT DATA Spain was

de

Alimentos de Madrid during its
30th anniversary gala for its support
of the La Gran Recogida de
Navidad y Primavera volunteering
program, contributing company
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s Microsoft

Winner as Innovation Partner with Azure Al for driving innovative
solutions based on artificial intelligence on the Azure platform.

Recognized as Ethics and Responsible Al Partner for its commitment
to the responsible development and application of artificial intelligence.

']7{ TEATRO REAL (@) NTTDATA

General information

NTT DATA Spain won the “100
Mejores ldeas” award from
Actualidad Econdmica for a
pioneering initiative that merges Al
and culture, bringing opera closer
to new audiences through
innovative digital experiences.

Planet positive Prosperity positive

dWS

Recognized as Collaborator of the Year in Skills to Jobs Tech
Alliance for its contribution to technology talent development
and employability.

Recognized in AWS Public Sector GenAl Booster for driving
generative Al solutions in the public sector.

People positive Countries Annex
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Certifications

Certification that supports NTT DATA Spain’s environmental management through the control and
continuous improvement of its environmental aspects, including waste management.

Certifies an energy management system focused on efficiency and reducing energy consumption.

Sustainable procurement standard that promotes the integration of environmental, social, and economic
criteria into procurement processes.

Responsible procurement guide that promotes the incorporation of sustainability criteria into the supply
chain and purchasing decisions.

Recognizes organizations committed to work, family, and personal life balance, promoting a balanced work environment.
Accredits compliance with information system security requirements required for public entities and suppliers.
Certifies an information security management system focused on data protection and risk management.

Certifies the responsible management of artificial intelligence systems, ensuring their ethical and safe use.

General information Planet positive Prosperity positive People positive Countries

Aiolﬁ

CERTIFICADO DE CONFORMIDAD CON EL
ESQUEMA NACIONAL DE SEGURIDAD
ADOK CERTIFICACION

certifica que los sistemas de informacién evaluados, todos ellos de categoria MEDIA,
v los servicios que se relacionan, de:

NTT SPAIN INTELLIGENT TECHNOLOGY AND
SERVICES, S.L.

efr

certificado en conciliacion

Fundacion Masfamilia certifica que el modelo de gestion eff implantado en
NTT Data Spain

es conforme a las direcirices y requisitos del documento norma

efr 1000-1 edicién 6
¥, de acuerdo a la auditoria / evaluacien extema realizada por

AENOR

Annex
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Establishes an innovation management system to foster continuous improvement and value creation.

Certifies a quality management system focused on continuous improvement.

International standard that certifies quality in customer service and contact center services.

Certifies an anti-bribery management system aimed at preventing, detecting, and addressing corrupt practices.

Security standard that ensures the protection of payment card data during processing and storage.

Reports certifying the effectiveness of internal controls related to financial information (SOC 1) and security, availability, and confidentiality (SOC 2).

Automotive-sector certification that ensures the protection of sensitive information and compliance with specific security requirements.

Certifies an IT service management system focused on quality and continuous improvement in the provision of technology services.

Maturity model that certifies the organization’s ability to manage and improve its service delivery processes.

Advanced level that accredits excellence in development processes, with a focus on optimization and continuous improvement.

General information Planet positive Prosperity positive People positive Countries Annex
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Alliances

Corporate

Social and

sustainability

FPAGi
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CLEAN WATER CLIMATE LIFE

AND SANITATION 13 ACTION 15 ON LAND

Business Cases

Guide for developing environmental action plans for golf courses for
Asociacion Espanola de Campos de Golf (AECG)

i L. Methodolo
Project objective 9y i
_ _ _ o The working methodology included the following components: e Campos de Gl
AECG is a nonprofit business organization that represents more
than 200 golf courses across Spain. * Initial diagnosis and environmental data collection, aimed at identifying and
assessing the impacts of golf courses on nature, analyzing climate risks and
to promote a guide for the development of biodiversity action plans classifying ecosystem services.
at golf courses. » Definition of a standardized indicator system, applicable to all golf courses, to

measure the evolution of the state of nature over time.
This technical guide focuses on the management of the natural
spaces and assets present in golf courses, providing a framework

to address nature- and biodiversity-related challenges in a
coordinated and structured way. * Definition of monitoring processes and reporting models to facilitate monitoring and

communication of results by golf courses.

» Design of improvement and conservation measures aimed at optimizing the results
of the defined indicators.

Results and impacts

« Thirty nature monitoring indicators were defined, accompanied by explanatory sheets that will enable AECG to collect, harmonize, and communicate
biodiversity information from its members in a structured way. This system strengthens its ability to develop communications based on solid, traceable,
and auditable data.

* More than 25 improvement actions were also proposed, structured around four lines of action: conservation, infrastructure, management and
governance, and awareness and education. A detailed sheet was prepared for each action, including its description, associated tasks, related natural
asset, priority level, and linked indicators.

Read more

« Finally, a complete guide was delivered, setting out the necessary phases for defining a Nature Action Plan and helping respond to the sector’s
sustainability needs.
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Analysis of containerization for Ayuntamiento de La Coruna

Ayuntamiento de A Corufa is responsible for providing and
managing essential public services, including urban waste
management.

The current municipal waste management framework, together
with the regulatory context in Galicia and in the municipality of A
Coruna itself, requires increased separate collection and improved
capacity for separating waste fractions.

In this context, it was necessary to assess the relationship between
the current waste management system and regulatory
requirements in order to define a new containerization model.

The project work included the following activities:

Analysis of containerization trends, including a conceptual introduction, comparison
of the current situation, and evolution of models in the sector.

Diagnosis of the urban waste containerization system, which included:
— Identification of relevant information sources.
— Assessment of the current model in different areas.
— Identification of gaps against the requirements of Law 7/2022.

Identification and assessment of alternatives, including the selection of the optimal
alternative from a technical and economic standpoint.

Development of an analysis tool designed to calculate costs and benefits for each
scenario considered.

Forty-two samples were collected across the municipality’s 21 urban waste collection routes, making it possible to:

» Prepare an inventory of containers by waste type, including fill level and state of conservation.

+ Identify system inefficiencies, such as underused containers, overflows, and areas with overuse or low use.

» Define a container relocation methodology to optimize distribution between low-occupancy zones and saturated areas.

+ Develop a scenario analysis tool to estimate costs and compare collection alternatives.

» Define three containerization alternatives, assessing their regulatory suitability and implementation feasibility.
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ACTION

Energy transition roadmap for the decarbonization of Puerto
de Avilés

Project objective Methodology -
Puerto de Avilés

The consulting and technical assistance project for developing the roadmap is _ ST
structured around the following workstreams: = ' utoridad Poraria de Aviles

The scope of action of Autoridad Portuaria de Avilés (APA) covers

the two ports that form part of the Avilés estuary in Asturias, Spain.
o ) i * Preliminary analysis of solutions based on self-consumption or local energy
The objective of the project was to define a clear and structured communities using renewable energy.

strategy for implementing renewable energy generation projects in » Definition of a conceptual project proposal. Analysis of potential synergies and

port b“"d‘”fﬁ and facilities in order to sypply port faclili.ties a-lnd, collaboration opportunities with other stakeholders in and around the port area.
where applicable, feed surplus energy into the electricity grid. o . ) .
 Identification and analysis of available aid funds.

» Definition of additional measures to be developed, including energy, economic, and
environmental savings, with special attention to reducing CO, emissions.

Results and impacts

« An analysis of the port’s current situation, focused on energy consumption, space, and the electricity grid, together with the identification of
potential projects.

» Five conceptual projects have been defined, including battery storage systems and photovoltaic installations designed to achieve self-
consumption above 50%, with expected energy generation exceeding 1.000 MWh per year.

+ Alist of cooperation activities and synergies with identified stakeholders, based on the study of the Puerto de Avilés stakeholder ecosystem and
its surrounding area.

« A proposal to access European funds, with a summary table of available grants, application deadlines, eligible beneficiaries, and key
requirements.

» A consolidated roadmap including all project information, defined proposals, and energy savings and decarbonization measures.
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FOR THE GOALS
INSTITUTIONS

Reconstruction projects in Ukraine | ¥ @

Project objective Digital solution
The United Nations Economic Commission for Europe (UNECE) is The project consisted of developing a digital solution with the following main
one of the five regional commissions of the United Nations. It acts characteristics:

as a multilateral platform to promote economic cooperation,
integration, and sustainable development across 56 member
countries in Europe, North America, and Asia.

* The City Project Tracker was designed and implemented as a GIS-
based digital platform that integrates 2D/3D maps, StoryMaps,
interactive dashboards, and an API.

In the context of the reconstruction of Ukrainian cities, international

organizations, local authorities, and donors need a reliable and

transparent tool to visualize, coordinate, and monitor recovery
projects.

* The solution enables reconstruction projects to be visualized, including
their location, progress, urban impact, and financial status, and is
integrated with official sources and Ukrainian and international

platforms.
The objective of the project is to develop a GIS-based platform that + Its modular and scalable approach, focused on donors, authorities, and
supports Ukrainian cities in strategic planning, infrastructure citizens, ensures transparency, traceability of investments, and clear
reconstruction, and transparent governance, ensuring that recovery communication of progress.

efforts are data-driven and inclusive.

Results and impacts

« A platform for monitoring urban reconstruction has been created, significantly improving transparency and trust among donors, institutions,
and citizens.

» Access to up-to-date information has been facilitated, along with visualization of the territorial impact of projects and clear tracking of fund
allocation.

* A scalable foundation for integrated urban management has been established, expandable to new cities and advanced functionalities,
positioning the platform as a digital standard for urban recovery, planning, and governance.
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Sustainable supply chain

In each country in the region, the introduction of sustainability elements is
promoted during the procurement process. More detail is available on page
60.

NTT DATA was recognized by AERCE as
In FY25, Spain maintained the review of sustainability criteria during the the first technology company in Spain to

supplier approval and reapproval process, with 59% of suppliers assessed obtain the UNE 15896:2015 and ISO 20400
against these criteria. certifications.

First cycle of on-site audits

Supp]iers that promote labor inclusion From July to September 2025, the first cycle of on-site
supplier audits was carried out. A team of NTT DATA

auditors visited an initial group of suppliers selected based

As part of the approval process, contribution to labor inclusion is also on their annual billing volume and their belonging to a sector
assessed, identifying whether suppliers are Centros Especiales de with a high climate impact. As part of the audit plan, the
Empleo or belong to groups that support compliance with regulations following areas were assessed: sustainability commitments,
on the rights and social inclusion of people with disabilities. During social, environmental, governance, data protection, and
FY25, 3% of approved suppliers were Centros Especiales de Empleo procurement. All participating teams were open to sharing

or belonged to a business group that contributes to compliance with the and identifying areas for improvement to contribute with NTT

Ley General de derechos de las personas con discapacidad y de su DIl bu'ldm.g a more SUSt.a'na.bIe VEIILD G, U [Pl
. s . the second audit cycle in Spain will be prepared and
inclusion social (LGD), formerly LISMI. implemented
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People Positive

At NTT DATA, people development is a key
strategic pillar within our People Positive approach,
which is focused on generating a positive impact on
professionals, clients, and society.

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that
foster professional development, well-being, equity,
and the attraction and retention of talent.

The green traffic light () indicates that the FY25 target has been met.

ol

Shape a better world for all people by applying
our digital capabilities to improve livelihoods
and contribute to an inclusive society.

(@ People-centered company
(@ Diversity and inclusion
(@ Health and safety

({E] Human Rights

(@ Digital accessibility

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Professionals and their distribution

Professionals are at the center of NTT DATA Spain. During FY25, Spain maintained its growth, reaching a total
of 21.220 professionals. The following table presents the workforce distribution by gender, age group, and
professional category.

CATEGORY AGE GROUP

> 50 28 132 160 22 114 136 22 102 124
EXECUTIVE 30-50 17 86 103 15 121 136 17 130 147
SENIOR > 50 49 106 155 34 90 124 29 74 103
MANAGER 30-50 97 266 363 101 260 361 93 266 359
> 50 123 255 378 88 200 288 86 174 260
MANAGER 30 - 50 770 1.418 2.188 784 1.491 2.275 771 1.528 2.299
<30 26 49 75 15 70 85 26 60 86
> 50 396 701 1.097 303 507 810 248 457 702
PROFESSIONAL 30-50 2.653 4.831 7.484 2.491 4.366 6.857 2.393 4.203 6.596
<30 972 2.238 3.210 1.035 2.430 3.465 990 2.293 3.283
> 50 287 145 432 326 131 367 232 128 360
JUNIOR 30-50 887 1.337 2.224 842 1.262 2.104 883 1.425 2.308
<30 693 2.654 3.347 685 2.630 3.315 736 3.094 3.830
*TOTAL 6.999 14.221 21.220 6.651 13.672 20.323 6.526 13.934 20.460

*There is a difference of 4 employees between the total number of professionals and the professional category breakdown in the rows, due to a system error that does not allow the
professional categories of these people to be displayed.

Note: The variation observed in FY25 data is largely explained by the integration of NTT Spain Intelligent Technologies and Services S.L.U. As a result, year-over-year comparability with
FY24 and FY23 figures should be analyzed considering this context.
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Hires

Attracting diverse and specialized talent is a pillar of NTT DATA's development. The

combination of new onboarding processes and internal referral programs helps build kr—-* -
teams prepared to respond to the challenges of the future. The following table
presents the distribution of hires by gender, age group, and professional category. o ™ g1

CATEGORY AGE GROUP

SENIOR > 50 4 10 14
MANAGER 30-50 4 19 2 i
>50 8 11 19
MANAGER 30-50 51 105 156
<30 3 10 13
> 50 33 65 98
PROFESSIONAL 30-50 277 529 806
<30 320 502 822
> 50 33 28 61 .
JUNIOR 30-50 239 329 568
<30 389 1.227 1.616
TOTAL 1.362 2.835 4.197

General information Planet positive Prosperity positive People positive Countries Annex
145



Initiatives for professionals

Through programs that promote learning, well-being, and self-awareness, we strengthen five key pillars:
mental, physical, social, professional, and financial.

Mental well-being

NTT DATA Spain promotes emotional intelligence as a key strength for people’s holistic development. This area focuses on self-awareness, emotional

management, and psychological balance through initiatives such as mindfulness capsules, well-being guides, and training programs focused on personal
development and emotional management.

Physical well-being

An active environment is encouraged both during and outside working hours. To this end, workshops on nutrition and sleep hygiene, yoga sessions, medical
checkups, and physiotherapy sessions are made available.

Professional well-being

A flexible work environment is promoted to facilitate balance between professional and personal life. Training has been offered on time management, work
organization, and improving performance in hybrid and remote environments, together with digital disconnection resources.

Social well-being

Strengthening personal relationships and a sense of belonging is a priority for NTT DATA Spain. In this regard, initiatives such as

Energy Talks with external well-being experts and Energyclubs, which connect professionals with common interests and hobbies,
stand out.

The company also promoted corporate events that fostered cohesion and balance between personal and professional life, such as
Fiesta de las Familias, where offices opened their doors at Christmas to welcome employees’ families, and Summer Sound, the

annual festival that brought the workforce together in different cities to celebrate the arrival of summer in a playful and participatory
setting.

Financial well-being

NTT DATA Spain provides its professionals with life and health insurance, flexible compensation plans (meal, transportation, and
childcare), payroll advances, access to a discounts portal, and applied financial education workshops.
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Training

In FY25, NTT DATA Spain consolidated its
commitment to talent development with a
solid investment® in training, reaching 14,3
million euros and resulting in 435.427
training hours, with an average of 21 hours
per professional.

This effort reflects the company’s strategic
priority to strengthen its teams’ capabilities
and support business evolution in a
constantly changing environment.

*The investment in training does not include information from NTT Spain Intelligent Technologies and Services S.L.U. due to the ongoing integration process.
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DEI initiatives

NTT DATA Spain creates an inclusive and diverse environment where everyone can develop
fully, promoting equal opportunity and recognizing talent in all its diversity.

Inclusion without labels

Environments are built where each person can develop authentically, promoting awareness, continuous training, and active
participation in initiatives that support LGTBIQA+ diversity.

The collaboration with REDI (Red Empresarial por la Diversidad e Inclusién LGBTI) took shape in spaces such as roundtables
where best practices for promoting diversity in the business environment were shared, reinforcing the commitment to inclusive
environments that foster innovation and joint learning.

This approach was complemented by training actions such as introductory programs and e-learning pills, which addressed key
concepts on LGTBIQA+ diversity, its historical and legal context, existing challenges, and the role of allies in creating respectful
and inclusive workplaces.

mmmmmm

¢De qué hablaremos?

Microl ausia: nuestra aliada en el

Diversity Talks Onrro | &
During the fiscal year, NTT DATA Spain promoted different dialogue and awareness spaces aimed at reinforcing an gharlamhvationa
inclusive culture and making diversity visible from different perspectives: HEues pesimpies
I: Jueves 11 de diciembre g
» In the area of disability, inspirational sessions were organized in collaboration with Fundacion ONCE and Trainers @ 1630h
Paralimpicos, including talks by Paralympic athletes and testimonials such as that of Pablo Cifuentes, bringing real [ online

experiences closer to the professional environment, with more than 140 participants attending.

* In health and well-being, sessions were delivered on the menstrual cycle and menopause, with a holistic approach
covering nutrition, psychology, and training across the different phases.

+ The Parenthood Experience also stands out, creating spaces to support parenthood as a key life stage and extending
support to mothers, fathers, teams, and people with minors in their care.

Diversity Talks examples
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Female talent

Strategic programs strengthen employability, professional growth, and the
attraction of new generations. During FY25, the following initiatives stood out:

a development and networking space that provides tools,
mentoring, and collaborative dynamics to support women’s professional
careers in the company.

a program aimed at enhancing female talent through
specialized training and guidance from role models, fostering professional
development and leadership.

a European project in which NTT DATA participates
as a partner, promoting technology vocations among girls and young women
through collaboration between education and business.

an initiative in collaboration with WE Gender Lab
and Amazinglers that guides female STEM university students as they start
their professional careers.

an initiative in collaboration with universities aimed at
bringing technology closer to female students and fostering female talent in
STEM careers.

STEM Girls Erasmus+

Diversity that drives innovation

Understanding and developing neurodivergent talent is promoted as a key lever to enrich teams and boost innovation.
Initiatives such as ASD training, awareness programs, and spaces such as roundtables with Fundacién Eurofirms have helped
bring neurodiversity closer through the experience of experts and professionals, promoting more diverse, creative, and high-
performing work environments.

Neurodiversity awareness program
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NTT DATA Spain
impact data

In FY25, NTT DATA Spain continued to advance its
commitment to positive impact on society, continuing a
diverse agenda of initiatives that combine social investment,
corporate volunteering, pro bono projects, and non-
monetary donations.

The fiscal year reflects this sustained effort through the
following milestones:

PRO BONO IMPACT INITIATIVES MONETARY DONATIONS NON-MONETARY DONATIONS
3 projects 27 tpeinEs el 20 donations 1. 800 kg of food
agreements 12 pieces of
collected .
furniture
10.1 3 5 hours 1. 879 volunteers 21 3 . 8 O 4 € 50 refurbished IT devices
invested donated

>600 people benefited
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Pro bono projects

In FY25, NTT DATA Spain developed several pro bono projects aimed at generating social and environmental impact, placing its capabilities at the service of
organizations and initiatives that contribute to community well-being and sustainable development.

i7" Fundacio Assistencial

AI4QTEA MatuaTerrassa Teaming 'H

Teaming is a microdonation platform co-founded by NTT
DATA to foster solidarity and promote social transformation.
For more information, see page 85.

During FY25, NTT DATA Spain professionals developed the AI4ASD pro bono project together with Fundacio
Mutua de Terrassa, focused on improving care for children with severe ASD through the use of physiological
biomarkers, loT devices, and artificial intelligence models.

This solution enables earlier and more objective detection of behavioral anomalies, facilitating more effective

interventions and data-based clinical care. During FY25, NTT DATA Spain professionals actively
participated through the development of pro bono projects.
Key contributions included redesigning the Teaming website
and maintaining the platform’s cloud infrastructure, among

Talentismo GO! )K TALENTISMO other activities.

NTT DATA Spain professionals developed the “Talentismo GO!”
application for the Murcia-based organization Talentismo, helping
people with autism in their labor market integration process.

The app enables detailed monitoring of these individuals’ daily tasks,
helping them gain greater autonomy and independence and
contributing to their socioeconomic integration.

In total, an estimated 5.160 hours were dedicated to pro
bono projects in collaboration with Teaming, reflecting the
commitment of the company and its professionals to social
impact.
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Social impact initiatives

Global giving: Navidad NTT DATA Spain

With the arrival of the Christmas season, offices in Spain prepared to share solidarity with all the local communities
where we are present, promoting initiatives as part of the NTT DATA, Inc. Group “Global Giving” campaign, which
fostered inclusion, collaboration, and support for the most vulnerable groups.

Reyes Magos de Verdad

A solidarity initiative aimed at promoting the social inclusion of vulnerable groups, such as children and older people, in
different provinces of Spain. Through employee participation, gifts were delivered and meeting spaces were created,
strengthening cohesion and commitment to the community.

. . volunteers
Charity Markets & Charity Breakfasts
As every Christmas, NTT DATA Spain launched its solidarity initiative, this time across nine offices, to support different local NGOs. The
program included Mercadillos Solidarios in the offices themselves, where organizations offered their products to finance their projects,
together with Desayunos Solidarios to raise additional funds.

Charity Bingo

A social inclusion initiative organized in Barcelona,
Malaga, Valencia, and Madrid. The event had around

1.280 participants, and the funds raised were donated
Around 4.230 people participated in the campaign, and the donations collected were allocated in full to the social activities of the in full to the participating local NGOs to support their

collaborating organizations, including Apsa, Aspali, Asoka, Anda, Anilia, Asociacién ADEMBI, Fundacioén Don Bosco, ASPACE social projects.
Salamanca, Amica, ASPACE Sevilla, Autismo Sevilla, Divertina, Down Sevilla, Fundacién SEHOP, Voluntariado Carmona, ASAPME,
Animanicas, Fundacién Down, and Estelar.
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Down Spain

For the third consecutive time, NTT DATA Spain hosted the Encuentro Nacional de
Profesionales de Down Spain at its headquarters in Madrid, also supporting the
organization and attendee care. The event involved more than 200 beneficiaries.
Volunteers helped with welcome, accreditation, and guidance tasks, contributing to a
smooth, welcoming, and organized event and ensuring a positive experience for all BIENVENIDOS

articipants.
P P A MADR|D

Back to School

At the start of the school year, the Back to School campaign aims to support vulnerable
families with the cost of school supplies.

DOW/N

Through online contributions, in FY25 funds were raised so that at least 200 children
and young people could have the school supplies they need, enabling a school year
with more opportunities.

Sant Jordi Solidario with Fundacion
Arrels

Collaboration with Fundacién Arrels in the creation of roses for Sant Jordi, an initiative
that helped raise visibility of homelessness and support the social inclusion process of v 91 N
people experiencing homelessness, involving participants in a creative action with direct ’ iy ”‘?“p : “mm W\
impact on this group. %‘:,7.“.”,h &

Inclusive day in Faunia

Participation in an event at Faunia together with Fundacion Randstad and Asociacion
Alenta, aimed at improving the quality of life of people with intellectual disabilities and
other developmental disorders, promoting spaces for coexistence, inclusive leisure, and
social integration.
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Digital accessibility initiatives
>140

NTT DATA promotes digital accessibility initiatives aimed at reducing the technology gap and fostering inclusion. Through volunteering
programs, the company promotes the development of digital skills among diverse groups, from older people to young people, helping create
opportunities, encourage STEAM vocations, and bring technology closer to those who need it most.

Digital skills for seniors

A volunteering program with Fundacién Caritas Barcelona aimed at supporting older people in vulnerable situations in developing basic digital ¥
skills through practical and approachable sessions. The objective is to foster their digital autonomy in a simple and accessible way.

Boosting digital vocations

Volunteering with Junior Achievement, in which 18 volunteers inspired young people and fostered their digital skills and STEAM vocations,
promoting the role of women in technology. The initiative includes initial training and materials to deliver the activity in the classroom in
collaboration with other volunteers.

Digital inclusion for patients

NTT DATA Spain volunteers collaborated with ASOTRAME in A Corufa to develop a digital manual that facilitates the use of video calls for people
with hematological diseases, helping combat loneliness and improve emotional well-being by connecting them with their environment, benefiting
around 40 people.

Al Workshop for FestiPEP

In November, NTT DATA volunteers, in collaboration with Fundacién Pinardi, an organization
committed to supporting children and young people in situations of social vulnerability, delivered
an Artificial Intelligence workshop.

The workshop targeted young people with the aim of improving their employability and preparing
them to use Al as a tool to access the labor market. The objective was to guide them and
strengthen their confidence in a practical setting during a morning session, where young people
are the protagonists and volunteer guidance can make a real difference in their professional
future. FestiPEP is part of the UNICEF Generation Unlimited Spain alliance.
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Technovation Girls

Each year, NTT DATA Spain promotes its participation in Technovation Girls, the largest international competition for developing software applications with social and/or environmental impact.

This program by the NGO Technovation aims to inspire and train girls and young women aged 8 to 18 to become the STEAM professionals who will help solve the problems of the future. Over
12 weeks, girls learn in teams and under the guidance of mentors to code and create a mobile app that solves a problem in their environment. In addition to mentors, NTT DATA volunteers
participate by delivering workshops to the girls’ teams. This year, 3 teams, two from Madrid and one from Sevilla, reached the global semifinals. In addition, the Murcia team received the award
for best technology project in its regional competition.

Pulsar Program

The Madrid and Barcelona offices once again opened their doors to new volunteer mentors to
inspire and guide teenage girls from vulnerable backgrounds in their professional and personal
development.

The program provides girls with tools, experiences, and training to complete higher education
while fostering their professional development.

Women in technology

An initiative in which 3 volunteers share their professional journeys with secondary school
students, showing the diversity of paths and opportunities in the technology field. The
objective is to make female talent visible, foster STEAM vocations, and promote equality in
the sector.
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Environmental impact initiatives

>200
Cleanup Day: cleanup and conservation actions Reforestation
In September, as part of the global NTT DATA, Inc. “Cleanup Day” campaign In December 2025, NTT DATA promoted two reforestation activities
marking World Cleanup Day, several environmental conservation actions with positive environmental impact: one on Monte Orgegia in
were carried out: Alicante, in collaboration with “Alicante Renace,” and another in the

* Organization of initiatives in seven provinces, mobilizing employees in Turia River area, in collaboration with “Interpreta y Educa.”

awareness-raising and environmental care activities in collaboration with
SEO/BirdLife and Ecoembes, through the Libera project, to collect waste
on beaches and riverbanks near different offices. ‘ -

* Development of cleanup
days on the coast of Arteixo,
together with Fundacién
Randstad and Asociacién
Apem.

elealin @

* Action on the Manzanares
River in Madrid, in
collaboration with Fundacion
Vida Sostenible.
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Monetary donations

In FY25, NTT DATA Spain donated 213.804 € to 20 charitable foundations. The following are the causes of some of the beneficiary
organizations:

Mutua Terrasa Fundacion Teatro Real ah
Provides health care through hospital and : Fundacio Assistencial ~ Support for cultural activity and access to the performing arts, '—J{ TEATRO REAL
primary care activities, offering health coverage ':'.-_._._.__:_f'," MiuatuaTerrassa promoting the dissemination of music and cultural heritage.
in Catalonia. o
Fundacion Privada Prevent Fundacién BCD
Contribution to initiatives focused on labor inclusion g ¢ FUNDACléN Support for projects dedicated to fostering and promoting industrial
and the integration of people with disabilities inthe ©®@® design as a tool for sustainable development and social well-being.
professional environment. ®ee PREVENT
Fundacion Transforma Spain Universidad Castilla-La Mancha

. p FUNDACION . . S @UCLM
A foundation that seeks to generate knowledge and Support for higher education and training initiatives that strengthen Universidad
talent in social, economic, and business areas. TBQNDSF!]HN é employability and professional development. Castilla-La Mancha
Universitat Politécnica de Valéncia Fundacion Teaming

UNIVERSITAT : : ; e
POLITECNIC/.\ Microdonations to support social causes and collective impact

DE VALENCIA projects.

Support for academic training and talent
development in technological and innovative fields.
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Non-monetary donations

In FY25, NTT DATA Spain carried out several in-kind donation campaigns to support the communities where it operates and foster the circular economy, including food
collection initiatives, furniture donations, and different blood donation campaigns.

Blood donation Food collection

The initiative, in collaboration with Banco de Alimentos, was carried out at
the Sevilla and Madrid offices with the aim of supporting people and families
in vulnerable situations and helping meet basic food needs.

In FY25, three blood donation campaigns were
organized at the Barcelona offices, two in Madrid, and
one in Sevilla, in coordination with Banc de Sang i
Teixits de Catalunya and Cruz Roja.

These initiatives help ensure the blood supply needed
to care for patients requiring transfusions in different
medical contexts.

Furniture donation

Promoting reuse and social impact, NTT DATA Spain makes surplus furniture available to
nonprofit organizations. In FY25, the Novus office in Madrid donated 12 pieces of furniture to
Banco de Alimentos, giving them a second life and contributing to support for communities in
vulnerable situations.
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Social impact sponsorships and collaboration agreements

Madrid Marathon

Once again, April was the month when NTT DATA Spain joined the Zurich Rock’n Roll
Running Series. This year, however, it did so as the race’s technology partner by developing a
web application that, thanks to Al, allowed runners to understand their optimal pace to achieve
their goals. In this way, NTT DATA put technology at the service of participants. This was not
the only new development brought by Maratén de Madrid. On the 27th, the streets of the
Spanish capital welcomed the company’s traditional runners and volunteers who represent us
each year, but this time they included colleagues from the United States of America, Latin
America, Portugal, and several cities across Spain. The goal was to live a unique experience
that we started more than a decade ago.

The tireless Team Espada and the more than 250 NTT DATA runners who joined our ranks
this year inspired us once again with their effort and ability to overcome challenges. In
addition, 123 company volunteers helped set up and manage the tables at our refreshment
point at kilometer 15, which hydrated more than 45.000 runners and awaited the arrival of our
colleague Carlos and his Team Espada on their way to the marathon finish line. This is a path
Carlos has been running since 2013 and will continue to add kilometers to show that Juntos
Logramos Retos Imposibles and that the power of determination can make a difference.

Solidarity paddle tennis tournament

NTT DATA Spain sponsored the V tournament organized by SAMO, contributing to fundraising
for sports programs for people with disabilities or mental illness, reinforcing the commitment to
mental health and involving 500 participants and 15 volunteers.
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VII Solidarity Race for Autism

NTT DATA Spain sponsored the VIl Carrera Solidaria por el
Autismo (#PasosPorEIAutismo), an event that brought
together more than 2.000 people to raise awareness and
support people with autism and their families, with the
participation of 10 volunteers.

“Tus kilometros nos dan Vida”

A solidarity initiative for Fundacion SEHOP aimed at supporting pediatric oncology research and improving care for children with cancer.

Participation takes place through two channels: joining the solidarity race or making financial contributions through “dorsal 0.” The funds raised are allocated in full to the Foundation. In this
edition, the initiative involved 44 volunteers who actively participated in the race, reinforcing NTT DATA’s social commitment to this cause.
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NTT DATA Spain Foundation

>100

NTT DATA eAwards

International recognition for entrepreneurs with innovative, scalable, and sustainable projects that use technology to generate social and environmental impact.

In 2025, the Spain final was held in Valencia. The winner received a 10.000-euro prize and a pass to the global final, where finalists from the 9 participating countries
compete for a 100.000-dollar prize and specialized mentoring.

The event was attended by authorities from Comunidad Valenciana and NTT DATA executives, reinforcing the essence of the eAwards Spain awards, which promote
national and international recognition of entrepreneurs whose innovative, scalable, and sustainable projects put technology at the service of society.

reduces by up to 93% the brain damage caused by heading the ball in

The winning project, Proteckthor, consists of a protective headband that
; soccer. It represented Spain at the international final held in Lima, Peru.

International Technology Olympiads

An initiative that brings children closer to technology, encouraging them to become creators and
not just users.

In 2025, a new focus was promoted to:

+ Develop critical thinking, curiosity, creativity, and perseverance.

» Encourage the responsible use of digital tools to shape what they imagine.

* Bring minors closer to technology as creators, not only as consumers.

» Develop their capabilities and skills with a focus on what truly drives their future.

NTT DATA Spain encouraged the participation of children from across Spain, through Autonomous
Communities such as Madrid and Cantabria and other associations.
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NTT DATA Greece

NTT DATA Greece began operations in 2022 with the aim
of strengthening the Group's international capabilities and 90
contributing to the country's digital transformation. From its
headquarters in Athens, the company has experienced
rapid growth, establishing itself as a hub for local
technology talent.

professionals

1

The organization develops projects for international clients
and multilateral organizations, combining NTT DATA's
global expertise with the potential of the Greek technology
ecosystem. Through consulting, software development,
cloud, cybersecurity, data analytics, and artificial
intelligence services, NTT DATA Greece helps accelerate
innovation, foster talent development, and generate a
positive impact on both the country's economy and the
provision of digital services internationally.

office in Athens
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Key sustainability indicators for Greece

& Planet Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

218 | 235 [ 163 [ 160

Carbon footprint per profesional (tCO2e)

&N 2 EON BEA

% renewable energy

0 | eon [ 100 {100 |

Carbon footprint of business/professional travel
(tCO2e)

083 f| 081 J 037 [ 036

The green traffic light ') indicates that the FY25 target has been met.

~ Prosperity Positive

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Prosperity positive

People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

i | s ([0 | asw

% of women top executives

0 20% | o | 20%

% of people with disabilities

0 os% | 0 | 8%

% of professionals participating in social and/or
environmental initiatives

o o Lo ] w

% of professionals who think NTT DATA is a
sustainable company

% professionals trained in sustainability

S [ ] oow

Countries Annex
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FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

o5 | 2 [ | te0

Carbon footprint per profesional (tCO2e)

oo [ 2o | 1w ot

% renewable energy

0 oo [roow o0

Carbon footprint of business/professional travel
(tCO2e )

Planet Positive

Planet positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
management of the environment, integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activity.

Setting an example to transform industries in a
positive way, innovating services and
solutions that regenerate our planet.

(—‘f\f- Climate Change

C{; Circularity

Water management

S\

The green traffic light O indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Carbon Footprint Greece FY25

The FY25 carbon footprint analysis made it possible to identify the areas with the greatest
emissions reduction potential, guiding the company’s decarbonization roadmap toward the
highest-impact sources. In line with this approach, the main initiatives will focus on managing
emissions from the purchase of goods and services (Category 1), professionals’ business travel
(Category 6), and professionals’ commuting to work and teleworking (Category 7), complemented
by maintaining a renewable electricity procurement strategy. These actions will reinforce NTT
DATA'’s progress toward achieving its Net Zero targets.

Scope 1: 0,00% tCO,e
He Direct Emissions

Greece does not have Scope 1 emission
sources.

Scope 2: 0,00% tCO,e
% indirect emissions from
purchased energy

Thanks to the consumption of 100%
renewable electricity.

General information

'

Scope 3: Indirect

(o)
emissions in the value 100% tCOQe
chain

=5 Travel 38,15% 1CO,e

Business Travel
Employee travel to work and teleworking

Purchased fuel and energy
activities

2,87% tCO,e

Supply chain tCO.e
Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

Planet positive Prosperity positive

GREECE FY25Market | cyoc| ocat Based
Based

Scope 1 GHG emissions

Stationary combustion

Mobile combustion

Refrigerant gas leaks

Scope 2 GHG emissions

GHG emissions from electricity consumption
GHG emissions from district heating/cooling
GHG emissions from electric mobility
Scope 3 GHG emissions

1. Purchase of Goods and Services

2. Capital Goods

3. Fuel and energy-related activities (not
included in Scope 1 or Scope 2)

4. Upstream transportation and distribution
5. Waste generated in operations

6. Business travel

7. Employee travel to work and teleworking
8. Upstream leased assets

9. Downstream transportation and distribution
10. Processing of sold products

11. Use of sold products

12. End-of-life treatment of products sold
13. Downstream leased assets

14. Franchises

15. Investments

Total GHG emissions

Total GHG emissions avoided

Total GHG emissions offset

Total GHG emissions per professional

163

1,81

o o o

96

12
12

162
96

1,93

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e/professional

The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the market-based

approach incorporates the specific attributes of the contracted energy and energy certificates acquired.

1,81

tCO,e/professional

People positive | Countries

12

tCO,e reduced
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Energy Consumption

During FY25, Greece took measures to reduce its carbon
footprint by sourcing 100% renewable electricity through the
purchase of Energy Attribute Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the
mechanism through which the environmental benefits of
renewable energy generation are transferred to the
purchaser, ensuring that the purchaser can legitimately
claim the associated attributes. Since the certificate can no
longer be traded once retired, no other party may use it to
make the same claim. This prevents double counting and
ensures the integrity of the reported renewable electricity
consumption.

Under a market-based approach, this strategy contributed to
reducing emissions by 11 tCO,e, further decreasing the
carbon footprint associated with electricity consumption.

100% 11

Renewable electricity tCO2e reduced

General information Planet positive

Prosperity positive

Varlatlon

Total energy consumption from fossil fuel
sources

Natural gas

Diesel

Purchased electricity from fossil fuel sources
District Heating/cooling from nonrenewable
sources

Total energy consumption from renewable
sources

Purchased electricity from renewable sources
On-site generated electricity consumption
Percentage of total electricity from
renewable sources

Percentage of total energy from renewable
sources

Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

People positive

Countries

40
16

56
0,58
0,06

40
40

100

100
40
0,44
0,04

Annex

MWh
MWh
MWh

MWh

MWh

MWh
MWh

%

%

MWh
MWh/
professional
MWh/m2

-100%

-100%

100%
100%

100%

100%
-29%
-24%
-29%
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Water consumption

Given the nature of its business model, which is primarily focused on the provision of IT
services, water consumption is not considered one of the most significant environmental
impact drivers for NTT DATA. Nevertheless, the company maintains a responsible approach
to water management, promoting initiatives aimed at improving water efficiency across its
operations.

In FY25, 100% of the water consumed in NTT DATA’s offices in Greece was supplied
through local water distribution networks.

Although the direct impact associated with water use is limited compared with other
environmental categories, NTT DATA continues to implement optimization measures as part
of its facilities and real estate management strategy. In this regard, Real Estate teams
develop initiatives aimed at reducing consumption and promoting more efficient use of water
resources through the incorporation of water-saving solutions in offices and workplaces.

Water consumption 134 -27%

Total water consumption KPI m3/professional 1,90 1,49 -22%

General information Planet positive Prosperity positive People positive Countries Annex
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Circular economy and environmental management initiatives

Greece continues to advance its Net Zero journey through initiatives focused on energy, water

efficiency and circularity.
Office recycling and waste separation system

As part of its Environmental Management System, NTT DATA Greece reinforced
. waste separation across the office. Clearly labeled bins and collection points were
Ene.rgy .Effic1ency and Water placed in common areas and workspaces to separate recyclable materials, organic
Sav1ng in Offices Awareness waste and WEEE, including small electronic devices. This helps make recycling
easier, more visible and better integrated into daily office routines.
During FY25, NTT DATA Greece promoted practical
awareness actions to reduce the consumption of water
and energy in the office.

Reminder signs were placed near sinks in kitchens
and restrooms, encouraging employees to close taps : :
fully and use only the water needed. Internal Battery collection pOlIlt
communications also reinforced responsible energy
use outside occupied hours, particularly regarding
lights, air conditioning and heating.

Dedicated in-office collection point for used household and device
batteries were also implemented. This measure supports the proper
disposal of hazardous waste and helps divert batteries from landfill
through an appropriate waste stream.

General information Planet positive Prosperity positive People positive Countries Annex
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Prosperity Positive

Prosperity Positive represents our way of growing
by building trust, value and sustainable progress.
As the second pillar of our sustainability strategy, it
reflects NTT DATA's commitment to business
management based on integrity, ethics, responsible
innovation and transparency.

The green traffic light ‘) indicates that the FY25 target has been met.

~* Prosperity pfo_siti‘ve :

growth, with sustainable services and
solutions.

Transform business and society for successful

GEIE Innovation through Technology

(§§ Responsible Technology and Al Ethics

(@ Sustainable Supply Chain

(@ Digital Safety and Reliability

co Secure and Sustainable-by-design
Services and Solutions

N U I U

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive

Prosperity positive

People positive

Countries

FY24 FY25 Target FY25 FY26
Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed
the security course
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Certifications

The certifications obtained by NTT DATA demonstrate our commitment to recognised standards and
continuous improvement in key areas such as quality and management systems.

work environment practices.

Recognition that accredits excellence in talent management and I E_‘)\?\d&l
reece

EMPLOYER 2026

FOR A BETTER WORLD OF WORK

Ensures consistent quality of service and continuous
improvement processes.

It ensures the protection of information assets and cybersecurity
best practices.

It certifies the responsible management of artificial intelligence
systems, ensuring their ethical and safe use.
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People Positive ——

25,77% 35% 40% 49%

e

AUNTT DATA, the deveIOpment of people 'S @ key Shaping a better world for all people, applying 1% 35%

. " . 35%
strategic pillar within our People Positive approach, ourldigitallcapabilitios tolimprovelivalinosds
aimed at generating a positive impact on and contribute to an inclusive society.
professionals, customers and society. 0 20% 20%
Our strategy focuses on creating an inclusive, (® eonloContric o
flexible ~ and  continuous  learning-oriented sopte-mentric ~ompany 0 0,5% 8%
environment, supported by policies and practices - _
. . (@ Diversity and Inclusion
that foster career development, well-being, equity
0 1% 1%

and talent attraction and retention.

(@ Health and Safety
Cw Human Rights

(@ Digital Accessibility

68,4% 75% 100% 100%

A EEE

NN U U

- 40% 11% 40%

The green traffic light (%) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive Countries Annex
172



Headcount

At NTT DATA, talent is the driving force behind transformation. Promoting the continuous integration of
young, multigenerational talent, fostering lifelong learning, and encouraging internal growth allows us to
build diverse teams that generate innovation, quality employment, and a positive impact on society. The
table below shows how our teams have evolved across FY23, FY24 and FY25, reflecting the diversity of
our workforce by gender, age group and professional category.

CATEGORY AGE GROUP

> 50 0 1 1 0 0 0 0 1 1
EXECUTIVE 30-50 0 1 1 0 1 1 0 1 1
SENIOR > 50 0 2 2 0 0 0 0 1 1
MANAGER 30-50 0 ) 5 0 2 2 0 2 2
> 50 0 0 0 0 3 3 0 2 2
MANAGER 30 -50 0 0 0 1 5 6 0 8 8
> 50 0 3 3 0 2 2 0 1 1
PROFESSIONAL 30-50 21 34 55 17 45 62 18 49 67
<30 6 2 8 2 8 10 3 12 15
30-50 6 2 8 3 3 6 3 3 6
JUNIOR <30 3 4 7 2 3 3 3 2 5
TOTAL GREECE 36 54 90 25 72 97 27 81 108
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Hires

Attracting diverse and specialized talent is a cornerstone of NTT
DATA's development.

The table below presents FY25 hiring data, with a breakdown by
gender, age group and professional category.

CATEGORY AGE GROUP

MANAGER 30-50 1 1
PROFESSIONAL 29-9 ! > 10
<30 4 4 8
JUNIOR 30-50 4 1 5
<30 2 2 4
TOTAL GREECE 17 1" 28
General information Planet positive Prosperity positive People positive

Countries
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Training

During FY25, NTT DATA Greece maintained its commitment to the continuous
development of talent, allocating €37.577 to training and reaching a total of
1.483 training hours. This investment reflects the company's commitment to
strengthening the technical, digital and transversal capabilities of its
professionals, in a context marked by the evolution of business needs and the
consolidation of new reporting methodologies.

General information Planet positive Prosperity positive People positive

Countries

Annex
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Initiatives for professionals

NTT DATA Greece promotes, through internal initiatives, an employee experience
focused on well-being and connection. Our Ways

Mental health and emotional well-being

During FY25, mental health and emotional wellbeing continued to be promoted through Our
Ways "The Wellbeing Corner," a SharePoint that centralizes wellbeing resources for
employees. The page includes online training tips, practical wellbeing tips, access to the
OpenUp platform, and contact details for People team members available to listen to and
support employees.

The Wellbeing Corner

Through OpenUp, employees could access professional psychological support and
workshops related to mental well-being.

Work-life balance Private health insurance

As part of its health and wellness benefits, NTT DATA
Greece offers its employees private health insurance
through Allianz, including coverage for a dependent.
This benefit supports both physical and mental health
by facilitating access to health services and providing
additional protection to employees and their families.

Professionals can benefit from remote work
programs, adaptive schedules, and extra paid
leave days that are possible to take. The extra 5
days a year are for professionals who have been
working for the company for more than 6 months.
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DEI Initiatives

During FY25, NTT DATA Greece continued to promote Diversity, Equity and Inclusion through initiatives aimed
at raising awareness, encouraging inclusive behaviors and strengthening dialogue across the organization.

Women in Leadership roundtable

Creation of a space for open dialogue on the barriers that may affect women’s career
progression and access to leadership opportunities. Through discussion with leaders and
allies, the initiative aimed to strengthen awareness, promote shared responsibility and
identify ways to support a more equitable leadership pipeline.

DE&I insight interviews

These provided a qualitative listening space with executives and leaders to better
understand structural barriers related to inclusion, progression and communication. The
initiative supports a more evidence-based DE&l approach by turning leadership insights
into opportunities for improvement and more inclusive organizational practices.

Awareness campaigns

Different internal awareness campaigns have been promoted to reinforce a more inclusive,
conscious and respectful culture on issues such as unconscious bias, neurodiversity and
linguistic diversity, through internal communications, practical content and participatory
initiatives. Together, the campaigns sought to help professionals recognize exclusionary
behaviors, question stereotypes, and value the uniqueness of each person.

General information Planet positive Prosperity positive

People positive

Countries

%~ INTERNATIONAL ~ -

!_

WOMEN'S DAY x

Roundtable Discussion

Why Women Fall Off the Leadership Ladder
- and What Leaders Can Do About It.

Despite strong gender balance at entry Speakers:
levels, representation narrows significantly
25 CATEErS Progress,

This raises a critical question:

What happens between early potential and
senior leadership?

This roundiable brings together leaders
from acrass 10 to reflect on the momeénts,
decisians, expectations, and behaviors that
influence whether women stay and advance
in the leadership pathway.

W encourdge participation scross levels
and genders, Progress requires more than Allies:
awareness — it requires engagement. T

-
March, 15:00 -
Wednesday | 16:00

e A

. INTERNATIONAL MOTHER ]
LANGUAGE DAY

* LANGUAGE, IDENTITY & LINGUISTIC DIVERSITY #
* 21 ST * at lll:tleArn'iigialljoegaGnisEaﬁons
FEBRUARY

[
ot T
| 10k
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Switzerland




NTT DATA Switzerland

NTT DATA Switzerland supports organizations in one of 25
Europe's most advanced and innovation-driven markets,

helping them navigate complex digital transformation professionals
challenges while delivering sustainable business value. With
a strong local presence and access to the global expertise of
the NTT DATA Group, the company combines deep industry 1
knowledge with cutting-edge technology to serve clients
across sectors such as financial services, life sciences, office in Geneva
manufacturing and the public sector.

Operating in a business environment where quality, reliability
and innovation are essential, NTT DATA Switzerland focuses

+44M€

on building long-term partnerships based on trust and in revenue
collaboration. By combining technological excellence with a

customer-centric approach, the company helps organizations

strengthen their resilience, embrace new opportunities and “
drive sustainable growth in an increasingly digital economy.
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Key sustainability indicators for Switzerland

& Planet Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

o o Jaaot | sos |

Carbon footprint per professional (tCO2e)

4| 388 [12403 [§ 121,60

Carbon footprint in business/professional travel
(tCO2¢)

EXE EUE R A

The green traffic light (¢) indicates that the FY25 target has been met.

A Prosperity Positive

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
safety course

o | oo || s2% || 9% |

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive

Prosperity positive

People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of women executives

% of women top executives

o | o (Lo | aw

% of people with disabilities

1% 1%
0 L% | o | 1%

% of professionals participating in social and/or
environmental initiatives

o e Lo | e

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

B
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FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

o o Jaaot | so

Carbon footprint per professional (tCO2e)

BN B2 £ B

Planet Positive

Planet positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
management of the environment, integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activity.

Setting an example to transform industries in a
positive way, innovating services and
solutions that regenerate our planet.

Carbon footprint in business/professional travel
(tCO2e)

EXE EUE EEX EA

(—‘f'\f- Climate Change

C{; Circularity

Water management

S\

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Carbon Footprint Switzerland FY25

The analysis of the carbon footprint corresponding to FY25 has made it possible to identify the
areas with the greatest potential for reducing emissions, guiding the company's decarbonization
roadmap towards those sources with the greatest impact. In line with this approach, the main
initiatives will focus on the management of emissions from the purchase of goods and services
(category 1). These actions will reinforce NTT DATA's progress towards meeting its Net Zero
objectives.

Scope 3: Indirect

o,
emissions in the value 100% tCO,e
chain

G Travel 08,55% tCO,e

» Business Travel
+ Employee travel to work and teleworking

Supply chain tCO.e
Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

Based

Scope 1 GHG emissions

Stationary combustion

Mobile combustion

Refrigerant gas leaks

Scope 2 GHG emissions

GHG emissions from electricity consumption
GHG emissions from district heating/cooling
GHG emissions from electric mobility
Scope 3 GHG emissions

1. Purchase of Goods and Services

2. Capital Goods

3. Fuel and energy-related activities (not included
in Scope 1 or Scope 2)

4. Upstream transportation and distribution
5. Waste generated in operations

6. Business travel

7. Employee travel to work and teleworking
8. Upstream leased assets

9. Downstream transportation and distribution
10. Processing of sold products

11. Use of sold products

12. End-of-life treatment of products sold

13. Downstream leased assets

14. Franchises

15. Investments

Total GHG emissions

Total GHG emissions avoided

Total GHG emissions offset

Total GHG emissions per professional

O

O O O

3.101
26
0
124,03

o

O O O

3.101
26
0
124,03

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e/professional

The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the market-based
approach incorporates the specific attributes of the contracted energy and energy certificates acquired.

Switzerland's scope 1 and 2 emissions are not included in the report due to limited access to reliable and

traceable data stemming from its operating model in coworking spaces.

General information Planet positive

Prosperity positive

124,03

tCO,e/professional
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26

tCO.e avoided
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Prosperity Positive

Prosperity Positive represents our way of growing
by building trust, value and sustainable progress.
As the second pillar of our sustainability strategy, it
reflects NTT DATA's commitment to business
management based on integrity, ethics, responsible
innovation and transparency.

The green traffic light (@) indicates that the FY25 target has been met.

~* Prosperity pfo_siti‘ve :

growth, with sustainable services and
solutions.

Transform business and society for successful

GEIE Innovation through Technology

(§§ Responsible Technology and Al Ethics

(@ Sustainable Supply Chain

(@ Digital Safety and Reliability

co Secure and Sustainable-by-design
Services and Solutions

N U I U

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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FY24 FY25 Target FY25 FY26
Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed
the security course
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Awards & Recognition

During FY25, NTT DATA Switzerland has received external recognition from its alliance with AIM, which

reinforces its position as a strategic partner in innovation, digital transformation and sustainable development.

Welcome to the Global Industry Summit
21st UNIDO General Conference

GLOBAL INDUSTRY 51

L 717 UNIDD GENERAL CONF
L-.' 1 o I BT £
Mt 3 AP gl ey kel

GLOBAL INDUSTR
(b: 1M NI GEMERAL

Prosperity positive

General information |

Planet positive |

UNIDO recognition and partnership
with AIM

During FY25, NTT DATA Switzerland was recognized by UNIDO-
United Nations Industrial Development Organization- for its strategic
collaboration and contribution to the shared goals of sustainable
development, innovation and digital transformation. In particular,
UNIDO highlighted NTT DATA's participation as a member of the AIM
Global Alliance Network and its involvement in the Global Industry
Summit 2025, held in Riyadh, Saudi Arabia, within the framework of
the 21st session of the General Conference.

This alliance reinforces NTT DATA's contribution to technical
cooperation, knowledge exchange and the identification of innovative
solutions aimed at supporting more inclusive and sustainable industrial
development. It also highlights the company's commitment to
collaboration between sectors, the inclusion of young people, the
development of future-ready skills and the generation of long-term
social and industrial impact.
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Certifications

The certifications obtained by NTT DATA Switzerland demonstrate our commitment to recognised
standards and continuous improvement in key areas such as quality and management systems.

DNV

CERTIFICADO DEL SISTEMA DE GESTION

nnnnnnnnnnnn = Zschs Inicis de Certteacisn: valdez:
Ceanian 23 %eorem 1028 23 %ebrero 2028 - 22 febrero 2023

Se certifica que el sistema de gestion de

NTT DATA Spain, S.L.U. (Grupo Empresarial NTT

Ensures consistent quality of service and continuous DATA SPAIN)
. Camino Fuente de la Mora 1, Edificio Novus, 28050, Madrid, Spain
I m p rove m e nt p ro Cesses - ¥ las sedes que se mencionan en el Anexe que acompafia a este cerificado

es conforme a la Norma del Sistema de Gestion de la Inteligencia Artificial
ISO/IEC 42001:2023

Este certificado es valido para el siguiente campo de aplicacion:

EI slstema de \ntellgen cia anmc\al abarcﬂ el soporte de infraestructura, el desarrollo y el
de de artificial en el rol de Proveedor de 1A del

ecoslstema aXet para uso intemno, con el fin de optimizar la prestacion de servicios

internos y externos, de acuerdo con la Declaracion de Aplicabilidad version 1.0 de fecha

19122025,

It certifies the responsible management of artificial intelligence
systems, ensuring their ethical and safe use.

uuuuuuuuuuu

WGMT. 515 'y
ACTH P b
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People Positive ——

33% 35% 28% 40%

e

At NTT DATA, the development of people is a key -
Shaping a better world for all people, applying 11% 35% 33,3% 35%

strategic pillar within our People Positive approach, i (Tl e AR s (o Byepeve e ners

aimed at generating a positive impact on and contribute to an inclusive society.

professionals, customers and society. 0 20% 35%
Our strategy focuses on creating an inclusive, )

flexible and  continuous  learning-oriented (® People-Centric Company 0 1% 0,5%
environment, supported by policies and practices - _

that foster career development, well-being, equity (@) STy 0 e

and talent attraction and retention. 17% >%

(@ Health and Safety
Cw Human Rights

(@ Digital Accessibility

0% 80% 100% 100%

g b0 §RAE

NN U U

- 40% 4% 10%

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Headcount

At NTT DATA, talent is the driving force behind transformation. Promoting the continuous integration of young,
multigenerational talent, fostering lifelong learning, and encouraging internal growth allows us to build diverse teams
that generate innovation, quality employment, and a positive impact on society. The table below shows how our teams
have evolved across FY23, FY24 and FY25, reflecting the diversity of our workforce by gender, age group and
professional category.

CATEGORY AGE GROUP

EXECUTIVE > 50 0 2 2 0 2 2
RPN 30 - 50 0 1 ! 0 ! !
MANAGER 30-50 2 3 5 2 4 6
PROFESSIONAL 30-50 1 4 5 1 4 5
> 50 0 3 3 0 0 0
JUNIOR 30-50 2 3 5 1 1 2
<30 2 2 4 2 0 2
TOTAL SWITZERLAND 7 18 25 6 12 18

*There is no data available for FY23, as the structural organization was different from the actual perimeter.
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Hires

Attracting diverse and specialized talent is a cornerstone of NTT
DATA's development.

The following table shows FY25 hires broken down by gender, age
group and professional category.

CATEGORY AGE GROUP

> 50 - 3 3
JUNIOR 30-50 1 2 3
<30 - 2 2
TOTAL 1 8 o

*One professional did not disclose their age during the process and is therefore included in the total headcount but was not assigned to
any age group at the time of the snapshot.

General information Planet positive Prosperity positive People positive Countries Annex -
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Initiatives for professionals

NTT DATA Switzerland promotes, through internal initiatives, an employee experience
focused on well-being and connection. Our Ways

Mental health and emotional well-being

During FY25, mental health and emotional well-being continued to be promoted through Our
Ways "The Wellbeing Corner," a SharePoint that centralizes wellbeing resources for
employees. The page includes online training tips, practical wellbeing tips, access to the
OpenUp platform, and contact details for People team members available to listen to and
support employees.

The Wellbeing Corner

Through OpenUp, employees can access professional psychological support and workshops
related to mental well-being.

Work-life balance Health insurance allowance
Professionals can benefit from remote work NTT DATA Switzerland provides a monthly health
programs, adaptive schedules, and extra paid insurance allowance to help employees cover the
leave days that are possible to take. The extra 5 cost of their private health insurance. The allowance
days a year are for professionals who have been is CHF 400 per month and applies to both employees
working for the company for more than 6 months. and their registered spouses.

General information Planet positive Prosperity positive People positive Countries Annex
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Training

During FY25, NTT DATA Switzerland maintained its commitment to the continuous development of talent,
allocating €10.130 to training and reaching a total of 122 training hours. This investment reflects the company's
commitment to strengthening the technical, digital and transversal capabilities of its professionals, in a context
marked by the evolution of business needs and the consolidation of new reporting methodologies.

General information Planet positive Prosperity positive People positive | Countries Annex
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DEI Initiatives

During FY25, NTT DATA Switzerland continued to promote Diversity, Equity and Inclusion through initiatives aimed at raising
awareness, encouraging inclusive behaviors and strengthening dialogue across the organization.

Women in Leadership roundtable

Creation of a space for open dialogue on the barriers that may affect women’s career
progression and access to leadership opportunities. Through discussion with leaders and
allies, the initiative aimed to strengthen awareness, promote shared responsibility and
identify ways to support a more equitable leadership pipeline.

DE&I insight interviews

These provided a qualitative listening space with executives and leaders to better
understand structural barriers related to inclusion, progression and communication. The
initiative supports a more evidence-based DE&l approach by turning leadership insights
into opportunities for improvement and more inclusive organizational practices.

Awareness campaigns

Different internal awareness campaigns have been promoted to reinforce a more inclusive,
conscious and respectful culture on issues such as unconscious bias, neurodiversity and
linguistic diversity, through internal communications, practical content and participatory
initiatives. Together, the campaigns sought to help professionals recognize exclusionary
behaviors, question stereotypes, and value the uniqueness of each person.

General information Planet positive Prosperity positive

People positive

Countries
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WOMEN'S DAY

Roundtable Discussion

Why Women Fall Off the Leadership Ladder
- and What Leaders Can Do About It.

Despite strong gender balance at entry Speakers:
levels, representation narrows significantly
25 CATEErS Progress,

This raises a critical question:

What happens between early potential and
senior leadership?

This roundiable brings together leaders
from acrass 10 to reflect on the momeénts,
decisians, expectations, and behaviors that
influence whether women stay and advance
in the leadership pathway.

We encourage participation across levels

and genders. Progress requires more than
awareness — it requires engagement.

-
March, 15:00 -
Wednesday | 16:00

e A

. INTERNATIONAL MOTHER ]
LANGUAGE DAY

* LANGUAGE, IDENTITY & LINGUISTIC DIVERSITY #
* 21 ST * at lll:tleArn'iigialljoegaGnisEaﬁons
FEBRUARY

[
ot T
| 10k

Annex
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Portugal




NTT DATA Portugal
1.840
professionals

NTT DATA Portugal has established itself as a key
contributor to the Group's European operations, combining

strong local expertise with the global capabilities of NTT 9
DATA to support clients in their digital transformation
journeys. With a growing team of technology and cities where NTT DATA

consulting professionals, the company plays an important Portugal is present

role in delivering innovative solutions while fostering the
development of Portugal's digital talent ecosystem.

12

By bringing together multidisciplinary expertise and an o
Nationalities

innovation-driven mindset, NTT DATA Portugal supports
complex projects across a wide range of industries. Its
collaborative approach, commitment to continuous
learning and focus on delivering long-term value enable 144
the company to contribute not only to the success of its
clients, but also to the digital competitiveness and
sustainable growth of the Portuguese economy.

customers of the nation's
largest organizations

+105 M€

In revenue
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Key Sustainability Indicators for Portugal

& Planet Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

Carbon footprint per profesional (tCO2e)

EEN ECE ECE K7

% renewable energy

Carbon footprint of business/professional travel
(tCO2e)

~ Prosperity Positive

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

90% 0, o,
ECH K7 e T

The green traffic light ‘) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

% of people with disabilities

% of professionals participating in social and/or

environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% professionals trained in sustainability

e ([em ] s
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Planet Positive

Planet positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
management of the environment, integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activity.

The green traffic light (. indicates that the FY25 target has been met.

FY24 FY25 Target FY25

Total carbon footprint (tCO2e)

Carbon footprint per profesional (tCO2e)

EEN EEN BTN K78

% renewable energy

Carbon footprint of business/professional travel
(tCO2e)

FY26

Setting an example to transform industries in a
positive way, innovating services and
solutions that regenerate our planet.

(—‘f\f- Climate Change

C{; Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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PORTUGAL FY25 Market Based | ' ' 22 -ocation “
Based

Scope 1 GHG emissions 143 tCO2e
C b F : P 1 FY Stationary combustion - - tCO2e
arbon Footprint Portuga 25 (Coze
Refrigerant gas leaks 3 3 tCO2e
The analysis of the carbon footprint corresponding to FY25 has made it possible to identify the Scope 2 GHG emissions 69 97 tCO2e
areas with the greatest potential for reducing emissions, guiding the company's decarbonisation GHG emissions from electricity consumption 0 30 tCO2e
) ) ’ . ) . . GHG emissions from district heating/cooling - - tCO2e
roadmap towards those sources with the greatest impact. In line with this approach, the main GHG emissions from electric mobility 69 67 tCO2e
initiatives will focus on the management of emissions from the purchase of goods and services Scope 3 GHG emissions 6.236 6.182 tCO2e
(category 1) and the travel of professionals to their workplaces and teleworking (category 7), 1. Purchase of Goods and Services 4.871 4.871 tCO2e
. . . 2. Capital Goods 0 0 tCO2e
complemented by the maintenance of a renewable electricity supply strategy and the progressive I .
3. Fuel and energy-related activities (not included
electrification of the corporate fleet. These actions will reinforce NTT DATA's progress towards in Scope 1 or Scope 2) 138 84 tCO2e
meeting its Net Zero objectives. 4. Upstream transportation and distribution 0 0 tCO2e
5. Waste generated in operations - - tCO2e
6. Business travel 198 198 tCO2e
7. Employee travel to work and teleworking 1.029 1.029 tCO2e
( A 8. Upstream leased assets - - tCO2e
Scppe 3 Indirect 96,71% tCO. e 9. Downstregm transportation and distribution 0 0 tCO2e
emissions in the value 2 10. Processing of sold products - - tCO2e
. chain 11. Use of sold products 0 0 tCO2e
12. End-of-life treatment of products sold 0 0 tCO2e
Scope 1: 2,22% tCO,e = Travel 19,03% tCO,e 13. Downstream leased assets 0 0 tCO2e
Direct Emissions Business Travel 14. Franchises - - tCO2e
i f icaj . + Employee travel to work and teleworking 15. Investments 0 0 tCO2e
Main source of scope 1 emissions: own Total GHG emissions 6.448 6.422 tcO2e
fleet of vehicles. Total GHG emissions avoided 1.128 1.128 tCO2e
Scope 2. 1,07% tCO2e H] Pu'r(?l"]ased fuel and energy Total GHG emissions offset 2.954 2.954 tCO2e
i isgi activities 2,15% tCO2e Total GHG emissions per professional 3,50 3,49 t€02e/
Indirect emissions from perp , ; professional
purchased energy
Thanks to the consumption of 100% Supply chain tCO,e
renewable electricity. The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the
« Goods and services market-based approach incorporates the specific attributes of the contracted energy and energy certificates acquired
y » Capital Goods
« Transportation and distribution
*« Use aﬁd final destination of products sold 3 9 5 O 3 O 1 ° 1 2 8 2 ° 9 5 4

e J tCO.,e/professional tCO.,ereduced tCO.,e avoided tCO.,e compensated
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Energy consumption

Portugal during FY25 has taken steps to reduce its carbon
footprint by purchasing 100% renewable electricity through
Energy Attribute Certificates (EACs).

When a EAC is removed, the issuing register permanently
removes it from circulation. This withdrawal is the act that
transfers the environmental benefits of renewable
generation to the buyer, ensuring that the buyer can
legitimately claim the associated attributes. Since the
certificate is no longer negotiable after withdrawal, no other
party can use it to make the same claim; This prevents
double counting and ensures the integrity of reported
renewable energy consumption.

Under a market-based approach, this strategy has
contributed to reducing emissions by 30 tCO,e, reinforcing
the reduction of the carbon footprint associated with
electricity consumption.

100%

Renewable electricity

30

tCO2e reduced

General information Planet positive

Prosperity positive

Total energy consumption from fossil fuel
sources

Natural gas

Diesel

Purchased electricity from fossil fuel sources
District Heating/cooling from nonrenewable
sources

Total energy consumption from renewable
sources

Purchased electricity from renewable sources
On-site generated electricity consumption
Percentage of total electricity from
renewable sources

Percentage of total energy from renewable
sources

Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

People positive Countries

271

271

100

100
271
0,16
0,05

285
285

100

100
285
0,15

0,05

Annex

MWh

MWh
MWh
MWh

MWh

MWh

MWh
MWh

%

%

MWh
MWh/
professional
MWh/m?2

5%
5%

0%

0%
5%
-6%

5%
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Water consumption

Given the nature of its business model, which is primarily focused on the provision
of IT services, water consumption is not considered one of the most significant

%
environmental impact drivers for NTT DATA. Nevertheless, the company f
maintains a responsible approach to water management, promoting initiatives ‘ ‘
aimed at improving water efficiency across its operations. \ | el
In FY25, 100% of the water consumed in NTT DATA'’s offices in Portugal was N\ > i
supplied through local water distribution networks. A ,\ \ E!ﬂ 1 e | _—
Mm y ! R

Although the direct impact associated with water use is limited compared with
other environmental categories, NTT DATA continues to implement optimization
measures as part of its facilities and real estate management strategy. In this :
regard, Real Estate teams develop initiatives aimed at reducing consumption and 11
promoting more efficient use of water resources through the incorporation of )
water-saving solutions in offices and workplaces.

Water consumption 137 73,4%

® NT1TDaTa i

"ﬂ ‘.m[m -

., ‘
- . !qmm—l

—

Total water consumption KPI 0,05 0,07 m3{ 56%
professional
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| _PORTUGAL | FY24 | FY25 | Units | % Variation |
WaSte management Non-hazardous waste 4,80 2,98

t -38%
Reuse - - t -
Recycling 2,15 1,37 t -36%
As part of its circular economy strategy, NTT DATA Portugal has continued to Cof“posﬁing _ - - t -
strengthen the monitoring and management of waste generated through its Incineration with energy - . t .
operations. The analysis has been conducted based on the available reporting recovery i
i Incineration without energy
perimeter. recovery - - t -
Anaerobic digestion - 1,60 t -
In line with the distribution of operational activities, 46% of the waste generated was Landfill 265 ) t )
recycled or reused. In addition, 100% of waste was diverted from landfill through B — t
various recovery and waste management solutions. Reuse ) _ t _
Recycling - - t -
Portugal FY25: % Waste distribution by treatment Composting R R t .
Incineration with energy i ) ¢ )
recovery
Recycling Incineration without energy i ) t )
46% recovery
Anaerobic digestion - - t -
Landfill - - t -
Total waste generated 4,80 2,98 t -38%
Total waste /professional 0,003 0,002  t/professional -44%
% Waste diverted from landfill 45 100 % 123%
% Waste recycled/reused 45 46 % 3%
Anaerobic digestion o o
54%
46% 100%
Waste Waste
Recycled-reused diverted from landfill
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199



Environmental & energy management initiatives

Portugal continues to advance its Net Zero journey through targeted initiatives focused on energy efficiency,
renewable electricity, and carbon footprint mitigation.

Energy Efficiency in
Offices

improvement of energy efficiency across its
facilities by replacing conventional lighting
with energy-efficient LED solutions and
implementing smart building technologies,
such as motion sensors and automated
climate control systems.

General information |

Planet positive

Green Energy Contract

NTT DATA Portugal's uses electricity through
certified green energy contracts, ensuring that
energy consumption is sourced from
renewable origins and supporting the
transition to a low-carbon energy system.

100%

renewable energy

| Prosperity positive | People positive

Carbon Footprint
Compensation

NTT DATA Portugal actively mitigates its
carbon footprint through initiatives such as the
ES Sponsor project, which supports emission
reduction and compensation efforts aligned
with our sustainability strategy.

2.954

tons of CO,
sequestrated

®nTTDaTa

SSP&NSSR

Countries Annex
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Sustainable mobility initiatives

The sustainable mobility approach focuses on reducing commuting-related emissions and
promoting more efficient, accessible, and environmentally responsible transport alternatives.

Electric Bicycle and cars Facilities S ant
Dedicated parking and support infrastructure for electric bicycles and cars, ;‘; Casa -
encouraging employees to adopt low-carbon commuting alternatives. b ;
O nTTDaTa -
27 de junho | 18h30 '
590 Quinta da Pimenteira
Fleet Electrification tCO2e avoided thanks to the electric fleet - 1anas Em'::j:iafestejar-
The corporate fleet has been largely electrified, with 99% e
consisting of plug-in hybrid or fully electric vehicles, reducing 99% Braga 11h30
. . . . . . Guimaraes 12h15
direct emissions associated with transportation. electric and hybrid vehicles Foro rans
Obidos 16h30
Viseu 15h30
Guarda 14h00
SR Castelo Branco 15h15 ‘
ou e - j Beja 15h00 ; i A
Low-carbon shared mobility for events 4 ey I
Shared and collective mobility solutions are promoted for internal initiatives and corporate £ th | T > ' ’&
events, including carpooling during Changemakers programs and organized bus venE)s W'th OW(; T e
services for activities held in remote locations, such as executive team meeting, the carbon i'rl'e SEE e b
Summer Party and external activities to reduce individual travel and associated carbon mobility Vo sl o
emissions.
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Circular economy initiatives

NTT DATA Portugal advances circular economy practices through initiatives aimed at reducing
waste, improving resource efficiency, and promoting more sustainable consumption patterns.

Hora o for o Waste Day Nespresso Coffee Capsule Sustainability awareness
To mark International Zero Waste Day on 30 Recycling Program campaigns
_I\/I_a_rch, NTT DATA latinehed Z_ero Hour”, an Thanks to the recycling of 1,290 kg of coffee NTT DATA Portugal promotes employee
initiative promoting more sustainable . )
) . capsules consumed by NTT DATA Portugal awareness and sustainable consumption through
consumption and waste reduction. For one hour, \ . . .
employees in 2025, around 1,000 tons of coffee internal communication campaigns throughout
employees could collect surplus . . ) L .
.. . grounds were recovered for the cultivation of the year, including initiatives such as Plastic
merchandising items, helping prevent ) . . . .
. o . food products, reinforcing the circular value of Free July, Black Friday and the holiday
unnecessary disposal and giving materials a A . L .
. this initiative. This result shows that sustainability season. These campaigns encourage the
second life. . . . . : : . .
is not a one-time action, but an ongoing reduction of single-use plastics, responsible
commitment built day by day. gifting, conscious purchasing decisions, waste
reduction, and the mindful use of resources in
> 500 1.290 kg daily life.

items recycled coffee capsules > 3

&

campaigns

Conhece as dicas da NTT
DATA para a Black Friday

NESPRESSO

PROFESSIONAL

Esta Black Friday, aproveita as promogdes
de forma consciente e sustentavel. Na NTT

DECLARATION DATA reuni ims

raticas para escolher

NTT DATA

and its employees delivered 1290 kg
of Nespresso capsules for recycling, during 2025.
This contribute made possible a global donation of 1000 tons
of coffee grounds for cultivation of food products.

AR 1
il )
Jaime da a Rica Oraé
320 Nepress Pongal
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Prosperity Positive

Prosperity Positive represents our way of growing
by building trust, value and sustainable progress.
As the second pillar of our sustainability strategy, it
reflects NTT DATA's commitment to business
management based on integrity, ethics, responsible
innovation and transparency.

The green traffic light (. indicates that the FY25 target has been met.

~* Prosperity pfo_siti‘ve :

growth, with sustainable services and
solutions.

Transform business and society for successful

GEIE Innovation through Technology

(§§ Responsible Technology and Al Ethics

(@ Sustainable Supply Chain

(@ Digital Safety and Reliability

co Secure and Sustainable-by-design
Services and Solutions

N U I U

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive

Prosperity positive

People positive

Countries

FY24 FY25 Target FY25 FY26
Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed
the security course

Annex
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Awards & recognition

These awards and recognitions acknowledge NTT DATA'’s progress in sustainability and its strong
capabilities in technology, innovation, and delivering value to clients and society.

Usawa care @ o romn

Portugal

Winner of Recognition for upholding the Portugal was named the
category for the out for its The , was
pro bono program. innovative healthcare delivery one of the big winners for its use of
model, which leverages Al to Al models to support the
enhance physicians’ capabilities preservation of river biodiversity in
while ensuring high-quality care areas with dams, highlighting the
and rapid response times. role of technology as an ally in

protecting the environment.
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Awards & recognition

®ntTData  Google Cloud

Tangity premiada

no Festival CCP 2025 © Clube da Criatividade
NTT DATA Portugal foi com o projeto CGD Portugal
reconhecida pela Google Cloud Partner in the Metacircle

com o Awards of the Festival Clube da

Criatividade de Portugal to
Tangity for the project "Metaverse
CGD - An Open Virtual World for
All":

Agentic Al category for
Of the Year the EMEA region,

@ recognising its
leadership in talent,
award from ® NTTDAaTa emerging technologies,
and intelligent solutions

, recognizing its innovative work that enhance Tangity . | : \ (Metaverse)
in Computer Vision and GenAl. Among the , L R~
Lo ; . processes, decision-
highlighted projects is carne.exe, a . . (AR & VR)
. . making, and operational
performance created with Teatro Nacional D. outsystems il officienc
Maria Il and ZABRA, where Al shared the : . Y.
stage with actor Albano Jerénimo. o outsystems Developed EDP’s new
corporate website,
edp.com, which won the
BE Microsoft s (N~ Ch for
Onrrozra | am Microso i’ for the second consecutive year, EDP e fWﬁg
’ s . orporate i )
~ = recognizing the quality and Refactss 4 recognising excellence in
WINNER == impact of its joint projects with ‘ = corporate communication.
Part fth A\ Microsoft in driving client
artner o € transformation, efficiency, =
Year Awards W growth, and responsible E
Country Partner of the Year 2025 | Portugal ‘ \ innovation.
Wl
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Certifications

The certifications obtained by NTT DATA demonstrate our commitment to recognised standards
and continuous improvement in key areas such as sustainability, quality, and management
systems.

EMPLOYER 2026
FOR A BETTER WORLD OF WORK

Recognition that accredits excellence in talent management and

work environment practices. _ _
Demonstrates the commitment to environmental

responsibility and sustainable practices.

7N e d Certificate confirming the use of electricity produced from 100%
p renewable energy sources, contributing to the reduction of carbon

footprint.

Certification ensuring legal and environmental compliance in the
installation, maintenance and decommissioning of equipment
containing fluorinated greenhouse gases.

Ensures consistent service quality and
continuous improvement processes.

B 2B FOREST certification recognizing the company’s contribution
%REST to sustainability initiatives and its commitment to mitigating 100% Ensures protection of information assets and
- of its carbon footprint through support of the ES Sponsor project. cybersecurity best practices.
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Alliances

In FY25, NTT DATA Portugal reinforced its contribution to the local ecosystem through alliances with leading

entities in science, technology, sustainability, communication and good business practices, promoting collaboration

as a lever for positive impact.

opce

PRESENTE NO FUTURO DO MARKETING.

© Clube da Criatividade
Portugal

General information

Planet positive |

I ‘ Assoclacdo Portuguesa
da Energia

BCSD

PORTUGAL

&

LISBOA

CAm

AAAAAAAAAAAA

Prosperity positive

::: apee

CAMARA ot
COMERCIO

People positive

GrECHNOVATION
Girls
{3 »®
PORTUGUESE :: Eﬁg‘;‘gr
WOMEN ®® Portugal
{IN TECH}
Y
1888 HPEE
v
/ UPskill
z Digital Skills & Jobs
| LiIsBOA
%

INSTITUTO DO EMPREGO
E FORMACAO PROFISSIONAL

Countries | Annex
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People Positive ——

40% 42%  138,37%| 40%

At NTT DATA, the development of people is a key '
Shaping a better world for all people, applying 36,45% 35% 34,47% 35%

strategic pillar within our People Positive approach, i (Tl e AR s (o Byepeve e ners
aimed at generating a positive impact on and contribute to an inclusive society.

. . 0, (0] o, o
professionals, customers and society. 9% 20% || 35% | 35%
Our strategy focuses on creating an inclusive, )

) . . . (@ People-Centric Company 0.85% 19 0.82% 20
flexible and continuous learning-oriented ,85% o ,82% o
environment, supported by policies and practices (@) Dvereite amd Imclus

. . Iversity and Inctusion
that foster career development, well-being, equity d

and talent attraction and retention. 16,14% 1 17% 1 6,39% | 7%

(@ Health and Safety
Cw Human Rights

(@ Digital Accessibility

78% 80% 91% 92%

2 IS B

NN U U

- 40% 51% 55%

The green traffic light (( ) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Headcount

The talent of our professionals is key to NTT DATA's
development. The following table presents the
evolution of our workforce over the last three fiscal
years, with a breakdown by gender, age group and
professional category.

CATEGORY AGE GROUP

EXECUTIVE >50 2 5 7 0 3 3 0 1 1
30-50 1 7 8 1 7 8 1 9 10
SENIOR > 50 4 4 4 8 2 2 4
MANAGER 30-50 23 38 61 19 37 56 14 29 43
> 50 4 20 24 3 15 18 2 13 15
MANAGER 30 -50 87 152 239 82 142 224 78 141 219
<30 8 11 19 9 6 15 4 4 8
> 50 9 22 31 7 19 26 3 18 21
PROFESSIONAL 30-50 197 282 479 178 252 430 150 235 385
<30 222 270 492 219 249 468 210 250 460
> 50 0 6 6 0 4 4 0 4 4
JUNIOR 30-50 31 66 97 37 61 98 50 71 121
<30 118 250 368 113 183 296 103 170 273
TOTAL PORTUGAL 706 1.134 1.840 672 982 1.654 617 947 1.564
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Hires

Attracting diverse and specialized talent is a cornerstone of NTT DATA's development. The
combination of new onboarding processes and internal referral programs helps build teams

prepared to meet the challenges of the future. The table below presents FY25 hiring data, with a
breakdown by gender, age group and professional category.

CATEGORY AGE GROUP

SENIOR > 50 - 1 1
MANAGER 30-50 5 6 11
> 50 - 3 3
MANAGER 30-50 10 31 41
<30 1 6 7
> 50 - 1 3
PROFESSIONAL 30-50 19 37 56
<30 55 84 139
30-50 6 18 24
JUNIOR
<30 92 201 293
TOTAL PORTUGAL 189 387 578
General information Planet positive Prosperity positive People positive

Countries Annex
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Initiatives for professionals

NCommunities
NTT DATA Portugal promotes, through internal initiatives, an employee experience

focused on well-being, connection and a sense of belonging.

Created by employees and for employees, NCommunities creates
spaces to share interests, create connections and enjoy experiences
in and out of the workplace. Its differential value is in being born from
the people themselves, making the corporate culture more
participatory, organic and alive.

Wellbeing 360°

Comprehensive approach to well-being, taking care of the physical, mental
and emotional health of its professionals. The Multicare Vitality and
Wellbeing Program, among others, combine face-to-face and remote
activities — such as massage, osteopathy, nutrition, health coaching, self-
defense and workshops on healthy habits, laughter yoga, psychological first
aid or financial well-being — to accompany people beyond their professional
role.

Mental health & resilience

Mental health is a key axis of the employee experience. Through the .
+Apoio program, NTT DATA Portugal offers psychological, legal, financial N&GO & ?h.rl.StlinaS
and social support available 24/7, promoting a culture where asking for calendar initiative

help is natural and leadership also cares. )
During FY25, NTT DATA Portugal

promoted internal participation
initiatives through raffles of gifts,
tickets and experiences in all the cities
where it operates.

Through N&GO and the Christmas
Calendar, the company reinforced the
recognition, closeness and sense of
belonging of the teams.

Moments that build belonging

Large corporate gatherings, such as the Summer Party and Connect
Days, strengthen the connection between teams and celebrate the
culture of NTT DATA Portugal. The Summer Party stands out as one of
the moments of the year that brings together professionals from all over
the country and strengthens the sense of community and belonging.

General information Planet positive Prosperity positive | People positive | Countries Annex
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Training

During FY25, NTT DATA Portugal maintained its commitment to the continuous development of talent, allocating 1.47
million euros to training and reaching a total of 49.983 training hours. This investment reflects the company's commitment to
strengthening the technical, digital and transversal capabilities of its professionals, in a context marked by the evolution of
business needs and the consolidation of new reporting methodologies.

Obrigad@
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DEI Initiatives

NTT DATA Portugal continued to strengthen the accessibility of its physical and digital spaces, with the aim of
facilitating autonomy, mobility and participation of all people in appropriate conditions.

Upskill Program

NTT DATA Portugal participates in the
Upskill Program, in collaboration with
IEFP and different higher education
institutions, to promote professional
requalification in technological areas —
Java, .NET and Front-end. The initiative is
aimed at people who seek to reorient their
career towards the digital sector and
combines specialized training with the
integration of trainees in different
technological classes. During FY25, the
program had 17 trainees in three classes,
reinforcing employability, the acquisition of
new skills and access to professional
opportunities in technology.

General information

Planet positive

—

Pride Month -

-

During Pride Month, NTT DATA Portugal reinforced its
commitment to an inclusive culture based on respect,
authenticity and understanding. The company invited a
member of the LGBTQIA+ NCommunity to explain the
meaning of each letter of the acronym, promoting a simple
but relevant action to promote knowledge and empathy.

pargtodootipo det
pES_SCIZlS

Digital accessibility measures

The accessibility of its digital spaces continued to be strengthened, to facilitate the

autonomy and participation of all people in appropriate conditions:

* The maintenance and development of the corporate website is taken into account,
incorporating good practices such as a clear and consistent content structure,
predictable navigation and criteria that favor a more inclusive experience.

» Work is being done on the development of accessible email solutions for blind or
visually impaired people, focusing on compatibility with assistive technologies, usability
and inclusive design principles.

Prosperity positive People positive Countries Annex
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NTT DATA Portugal
Impact Data

At FY25, NTT DATA Portugal reinforced its commitment to
positive impact on society through a diverse agenda of
external initiatives, combining social investment, corporate
volunteering, pro bono projects, sponsorships and non-cash
donations.

The year stands out for the following milestones:

PRO BONO IMPACT INITIATIVES MONETARY NON-MONETARY SPONSORSHIPS WITH
DONATIONS DONATIONS SOCIAL IMPACT
4 Pro bono projects 11 Initiatives 1 3 Donations 37 Donated items 7 Events
: 1.
601 h invested 101 Volunteers 96715 € 4 004,5 €
Jonated invested

53 Direct

beneficiaries
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Pro bono projects

Labor inclusion of visually
impaired people with APEC

NTT DATA Portugal collaborates with APEC (Associagao Promotora do
Ensino dos Cegos; https://www.apec.org.pt/ ), to promote the labor
integration of visually impaired people, promoting more accessible,
inclusive work environments adapted to their needs. Within the framework
of this alliance, the company has a professional who dedicates one day a
week to providing pro bono advice to the organization. This collaboration
reinforces NTT DATA Portugal's commitment to inclusion, employability
and the elimination of barriers in the professional field.

Mais Impacto TNDMII

Through the collaboration agreement with the D. Maria || National
Theatre, NTT DATA Portugal supports the improvement of the digital
experience of this leading cultural institution. The project focuses on
optimizing its website, contributing to greater accessibility, usability and
interaction with its audiences. This initiative puts the company's
technological expertise at the service of the community, promoting the
digital modernization of the cultural sector and facilitating more inclusive
access to culture.

General information Planet positive

Prosperity positive

Lab2Market 2026

NTT DATA Portugal participates in
Lab2Market@Técnico, a program aimed at
identifying projects developed by PhD and
Master's students and members of the Higher
Technical Institute with market potential. With the
support of three professionals from NTT DATA
and i-Deals, the selected teams received
specialized business consulting sessions. This
collaboration brings the company's technological
and business knowledge closer to the academic
ecosystem, promoting innovation,
entrepreneurship and the transfer of knowledge to
the market.

Mentes Empreendedoras
| Mais Impacto

invested

NTT DATA Portugal’s collaboration with Mentes Empreendedoras
began in FY25 within the framework of the Mais Impacto program, an
initiative designed to strengthen non-profit associations and foundations
with social impact by providing technological tools that accelerate their
digital transformation and broaden the reach of their work.

Through this pro bono collaboration, NTT DATA Portugal supported the
implementation of Salesforce tools to improve the organization’s
management capabilities and provide more efficient digital solutions
tailored to its needs. The initiative also included follow-up sessions and
technical support to resolve queries, ensuring the correct use of the tools
implemented and the long-term sustainability of the project.

People positive Countries Annex

215


https://www.apec.org.pt/

Social Impact Initiatives

Welcome CUP

NTT DATA Portugal supported sports
initiatives with social impact, reinforcing the
role of sport as a tool for inclusion,
coexistence and solidarity. Through the
Welcome CUP, the company's professionals
participated in an inclusive football
tournament aimed at promoting the
integration of young migrants and refugees.

General information | Planet positive | Prosperity positive | People positive | Countries | Annex
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Solidarity participation and
support for social organizations

NTT DATA Portugal promoted different initiatives to channel the
solidarity of its professionals towards social organizations.

The Xmas Solidarity Market gave visibility to non-profit entities and
facilitated the sale of solidarity products.

Through Solidarity Bingo, the teams participated in an internal
fundraising action with social impact.

In addition, the IRS Campaign encouraged professionals to allocate : ©NnNTTDaTa
part of their tax return to one of the 19 social organizations .° o
collaborating with NTT DATA, reinforcing the culture of collective X M A S

commitment. - : . I@V E RS

Japanese Edition

BAE

°
([ ]

A segunda edicao do Xmas Lovers Market
esta quase a chegar. E ji nos proximos dias
17 e 18 de dezembro.

Vai haver cor, criatividade, animacéo e aquele ambiente acolhedor que
nos faz sentir parte de algo maior. Tudo com um propésito que aguece
0 coragdo bem mais do que qualquer presente.

A melhor parte? Podes partilhar esta experiéncia com os teus familiares e
amigos.

Junta-te a nés no Mercado de Natal Solidério € termina o dia na tradicional

happy hour. #

Visita aqui o calendario.
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Environmental Impact Initiatives

Changemakers Program |
Environment Edition

Through the Changemakers Program | Environment Edition,
employees and external volunteers were mobilized in environmental
actions carried out in different cities of the country. In collaboration
with Bioliving, Trevo, Planting a Tree and Marca, the initiative
included cleaning of natural spaces, waste removal, forest
restoration and biodiversity conservation.

The program made it possible to recover more than 100 kg of waste
and contribute to the protection of local ecosystems, reinforcing the
company's environmental commitment through collective action.

General information Planet positive Prosperity positive

Ocean Alive | Visit to Ponta do Adoxe

NTT DATA Portugal collaborated with Ocean Alive in a marine
education activity linked to the closure of the University
Ambassadors Program. The initiative included a presentation on the
work of the organization and a snorkeling experience in the
seagrass meadow of Ponta do Adoxe, bringing participants closer to
the importance of these ecosystems. This action contributed to
raising awareness about marine conservation, biodiversity and the
role of communities in protecting the natural environment.

People positive Countries Annex g
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Digital accessibility initiatives

Technological education and young talent

NTT DATA Portugal promotes access to
digital education and the development of
technological talent through initiatives
aimed at young people and students.
With Technovation Girls Portugal, in
collaboration with Happy Code, the
company supports an international
competition that brings girls and young
women closer to programming,
innovation and the creation of solutions
with impact.

In addition, through the IST Prize, NTT
DATA Portugal recognizes academic
excellence in technological areas,
contributing to strengthening the digital
capabilities of new generations.

IST Prize

General information Planet positive Prosperity positive People positive Countries Annex
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Social Impact Sponsorships

Female leadership and technology Health, solidarity and social welfare
Through the Salesforce Charity Gala - Women Network, the NTT DATA Portugal reinforced its commitment to health and solidarity by
company co-organized a solidarity meeting that combined supporting initiatives linked to the health field such as the Corrida Sempre
collaboration, innovation and support for social organizations. Mulher, a solidarity race in favor of the fight against breast cancer.

In addition, through Portuguese Women in Tech, it contributed to the
recognition of women leaders in technology, promoting a more
diverse, representative and inspiring community for future
generations.

Portuguese Women in Tech

General information | Planet positive Prosperity positive People positive Countries | Annex
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Young entrepreneurship and

. . iy . Carina Paim Sponsorship
innovation with impact

NTT DATA Portugal promoted entrepreneurial talent and sustainable NTT DATA Portugal supported sports initiatives with social impact,
innovation through recognitions aimed at young people, startups and reinforcing sport as a vehicle for inclusion, health and solidarity.

the academic community. At the 2025 Entrepreneurship Awards, it Through the sponsorship of Carina Paim, a Portuguese Paralympic
supported the Youth Startup Award, which recognized ROOKTEY, a athlete specialized in the 400 meters T20, the company contributed
blockchain-based cybersecurity startup. Likewise, together with to making adapted sport visible and benchmarks for self-

ISEG and the Lisbon City Council, it promoted the ESG Prize, which improvement.

rewards master's research on sustainability, connecting academic
knowledge, social impact and environmental transformation.

b u1sBoa (CT) st claranet  concentiix RcUNEASAS /e GrupoBrisa@ Owroara Rremote [T Uik
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Monetary donations

NTT DATA Portugal has donated

42 Lisboa

to help strengthen its free, collaborative and
innovative educational model in
programming and digital skills.

Happy Code
to support Technovation Girls and bring technology closer to girls and
young women.

SISH - Social Innovation
in the Welcome CUP, to promote the integration of young migrants
and refugees through sport.

Ocean Alive
to protect the Gldria seagrass meadow and strengthen the
conservation of marine ecosystems.

Changemakers Program
to four NGOs to promote environmental volunteering, ecosystem
restoration and sustainable awareness.

General information Planet positive Prosperity positive

to 13 organizations.

Cruz Vermelha Portuguesa
to support the populations affected by the
strong storms in Portugal.

Portugal wildfires recovery
to the Bombeiros Voluntarios Argus Arganil, recognizing their work in
the face of fires and local emergencies.

Coolabora CRL

on the occasion of World Youth Skills Day to promote youth skills and
employability.

Faculdade de Medicina da Universidade de

Lisboa
at the FMUL Charity Gala to reinforce its commitment to health,
solidarity and sustainable innovation.

Teatro d. Maria
to accelerate digital transformation in the cultural sector.

People positive Countries Annex
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Non-monetary donations

Donation of office furniture to Entrajuda

NTT DATA Portugal made a non-monetary donation of office furniture to Entrajuda, consisting of
chairs, cabinets and a lamp. This initiative made it possible to give a second life to equipment in
good condition, avoiding its waste and favoring its reuse by social entities.

Through Entrajuda, an organization that acts as a bridge between donor companies and third
sector institutions, the furniture could be channeled to organizations that needed it, generating
social and environmental impact through the circular economy.

ENTRXJUDA

APOIO A INSTITUIGOES DE SOLIDARIEDADE SOCIAL

General information Planet positive Prosperity positive People positive Countries Annex
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NTT DATA Portugal Foundation

NTT DATA eAwards

The Portuguese project was awarded the

, during the international final held in Lima (Peru), organized by the NTT DATA
Foundation and attended by more than 150 representatives from clients, media,
foundations and the innovation ecosystem.

platform designed to enhance capacity and efficiency in medical
= diagnostics, particularly in pediatric care, addressing key
challenges in healthcare accessibility and speed.

@ The winning solution, Usawa Care, consists of an Al-based

With this recognition, the Portuguese team received the global prize of €100,000,
along with specialized mentoring to support the scaling and further development of the
project.

General information Planet positive Prosperity positive People positive Countries Annex
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@) NTTDaTa

Argentina




+25 years

operating in the country

+59 M€

With more than 25 years of experience in the country, NTT in annual revenue
DATA Argentina continues to strengthen its role as a key
player in the region, combining sustained growth, talent
development, and a strong commitment to the local

ecosystem. +1.100

The integration of Consulting Services (CS) and professionals
Technology Services (TS) capabilities, represented in
Argentina by NTT DATA Argentina S.A. (CS) and NTT
Argentina S.A. (TS), enables the company to support
clients across multiple industries end to end, from defining
transformation strategies to implementing, operating, and
evolving technology solutions that create economic, social,
and environmental value.

NTT DATA Argentina

Presence in 4

main provinces

13

Strategic ESG partnerships

9

Social impact initiatives

N
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Key sustainability indicators for Argentina

& Planet Positive

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

934 1534 || 1.504

Carbon footprint per professional (tCO2e)

093 1,39 || 136

% renewable electricity

Carbon footprint from business travel /
professional (tCO2e)

The green traffic light () indicates that the FY25 target has been met.

A Prosperity Positive 22y People Positive

FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

FY25 Target FY25 FY26
% of women in the workforce
% of female executives
% of women top executives
% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

20,2%
% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

% of professionals who completed the
security course

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light () indicates that the FY25 target has been met.

that regenerate our planet.

Leading by example to transform industries
positively by innovating services and solutions

(—‘f'\f- Climate change

C{; Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Prosperity positive People positive

Countries

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

o34 || 1.534 || 1504 |

Carbon footprint per professional (tCO2e)

093 || 1,39 | 1,36 |

% renewable electricity

Carbon footprint from business travel /
professional (tCO2e)

Annex
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Argentina FY25 Carbon Footprint

The FY25 carbon footprint analysis made it possible to identify the areas with the greatest
emissions reduction potential, guiding the company’s decarbonization roadmap toward the
sources with the highest impact. In line with this approach, the main initiatives will focus on
managing emissions derived from the purchase of goods and services (Category 1) and employee
travel to work and teleworking (Category 7). These efforts will be complemented by maintaining a
renewable electricity procurement strategy and the progressive electrification of the corporate
fleet. These actions will reinforce NTT DATA’s progress toward achieving its Net Zero targets.

Scope 1: 0,79% tCO,e
HE direct emissions

Main source of Scope 1 emissions: owned
vehicle fleet.

Scope 2: 0% tCO,e
% indirect emissions from

purchased energy

Thanks to 100% renewable electricity
consumption.

Scope 3: indirect

(o)
emissions in the value 99,21% tCO2e
chain
Travel 60,18% tCO,e

* Business travel
* Employee travel to work and teleworking

Fuel- and energy-related

activities 0,60% tCO,e

Supply chain tCO.,e
Goods and services

Capital goods

Transportation and distribution

Use and end-of-life treatment of sold

products

General information

Planet positive Prosperity positive

ARGENTINA FY25 Market Based [FY25 Location-Based|  Units

Scope 1 GHG emissions tCO2e
Stationary combustion - - tCO2e
Mobile combustion 12 12 tCO2e
Refrigerant gas leaks 0 0 tCO2e
Scope 2 GHG emissions 0 14 tCO2e
GHG emissions from electricity consumption 0 14 tCO2e
GHG emissions from district heating/cooling - - tCO2e
GHG emissions from electric mobility - - tCO2e
Scope 3 GHG emissions 1.522 1.522 tCO2e
1. Purchase of Goods and Services 588 588 tCO2e
2. Capital Goods 0 0 tCO2e
3. Fuel and energy-related activities (not included in 11 1 tCO2e
Scope 1 or Scope 2)

4. Upstream transportation and distribution 0 0 tCO2e
5. Waste generated in operations - - tCO2e
6. Business travel 199 199 tCO2e
7. Employee travel to work and teleworking 724 724 tCO2e
8. Upstream leased assets - - tCO2e
9. Downstream transportation and distribution 0 0 tCO2e
10. Processing of sold products - - tCO2e
11. Use of sold products 0 0 tCO2e
12. End-of-life treatment of products sold 0 0 tCO2e
13. Downstream leased assets 0 0 tCO2e
14. Franchises - - tCO2e
15. Investments 0 0 tCO2e
Total GHG emissions 1.534 1.548 tCO2e
Total GHG emissions avoided 4.344 4.344 tCO2e
Total GHG emissions offset 1,46 1,46 tCO2e
Total GHG emissions per professional 1,39 1,40 tCO2e/professional

The location-based approach reflects emissions calculated using average electricity grid factors, while the market-based approach
incorporates the specific attributes of the contracted energy and acquired energy certificates.

1,39 14 4.344 1,46
tCO2e/employee  tCO2e reduced tCO2e avoided tCOz2e offset

People positive | Countries Annex
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Energy consumption

During FY25, Argentina took measures to reduce its carbon
footprint by purchasing 100% renewable electricity through
Energy Attribute Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the act that
transfers the environmental benefits of renewable generation to
the buyer, ensuring that the buyer can legitimately claim the
associated attributes. Since the certificate is no longer tradable
after retirement, no other party can use it to make the same
claim; this prevents double counting and ensures the integrity of
reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 14 tCO.e, further lowering the carbon footprint
associated with electricity consumption.

100% 14

Renewable electricity tCO2e reduced

General information Planet positive

Prosperity positive

ARGENTINA FY24 | FY25 m % Change

Total energy consumption from fossil sources

Natural gas -

Diesel -

Purchased electricity from fossil sources 58

District heating/cooling from non-renewable

sources )

Total energy consumption from renewable 0

sources

Purchased electricity from renewable sources 0

Self-generated electricity consumption -

Percentage of total electricity from renewable 0%

sources

Percentage of total energy from renewable 0%

sources

Total energy consumption 58

Total energy consumption KPI 0,05

Total energy consumption KPI 0,09
People positive Countries

55

55

100%

100%

55
0,05
0,09

MWh/professional

Annex

MWh
MWh

MWh

MWh

MWh

MWh
MWh

%

%

MWh

MWh/m2

-100%

-100%

-4%
-8%
-4%
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Water consumption

Given the nature of its business model, which is mainly focused on providing IT services, water
consumption is not among the environmental vectors with the most significant impacts for NTT DATA.
Nevertheless, the company maintains responsible management of this resource, promoting initiatives
aimed at improving water efficiency in its operations.

In FY25, 100% of the water consumed in NTT DATA offices in Argentina came from local supply
networks. Regarding consumption trends compared to the previous year, water consumption

increased in the Argentina office, mainly due to the increase in on-site presence among professionals.

Although the direct impact associated with water use is limited compared to other environmental

#NTTDATADiqtalLovers

categories, NTT DATA continues to promote optimization measures within its building and facilities : : N\*"E
management strategy. In this regard, Real Estate teams carry out actions aimed at reducing ‘ | o s
consumption and encouraging more efficient use of the resource by incorporating saving solutions in
offices and work centers.

READY, ALY, MOVE

ARGENTINA % vs. previous year
ater consumption 246 333 m3 35%
m3/profession
otal water consumption per professional 0,23 0,30 /p al 29%

General information Planet positive Prosperity positive People positive Countries Annex
232



Circular economy and sustainable mobility initiatives

During FY25, NTT DATA Argentina strengthened its environmental commitment by promoting initiatives aimed at reducing its
impact, with a focus on circularity and the promotion of more sustainable mobility.

NTT DATA Argentina promotes initiatives aimed at

encouraging responsible waste management and With the aim of achieving more ;ustaingble corporate mobility, NTT DATA
strengthening sustainable habits within the organization. Argentina offset emissions from its business trqvel through Cabify.

Within this framework, the company worked with organizations Throughout 2025, the company traveled an estimated total of 10.420 km,
such as Centro Basura Cero, creating spaces that enabled offsetting 1,46 tCO,.

employees to properly dispose of non-traditional waste. , , ] , ) ,
As in the previous fiscal year, this offsetting was carried out through Parque

Through this initiative, the goal was to provide responsible Edlico Genneia, ensuring the offsetting of 100% of the emissions generated
alternatives for waste that requires specific management, on each trip. 1 6
promoting proper disposal and, where possible, recovery and 9 4 tCO,

reuse processes that help extend its life cycle.
offset

Centro @ 1 2
Basura @ 7259
cero kg of electronic waste sent for recycling

and/or responsible destruction
processes
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FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

Prosperity Positive Y ‘Proép‘ehrity p'osit{ve -

Prosperity Positive represents our way of growing Transforming busi d society f
TRT . .. ranstorming business and society 1or

by b.U|Id|ng trust, creating value, ar]d driving successful growth, with sustainable services

sustainable progress. As the second pillar of our and solutions.

sustainability strategy, it reflects NTT DATA’s

commitment to business management based on

% of professionals who completed the

— ] security course
integrity, ethics, responsible innovation, and (“ [IEERT AT CEEinE e
transparency.
(§§ Responsible technology and ethical Al

C@ Sustainable supply chain

(@ Digital security and reliability

N N P

Secure services and solutions,
CcO . .
sustainable by design

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Awards & recognition

NTT DATA Argentina has been internationally recognized as a company committed to its talent and responsible development.

EQUIDAD AR @ @
CERTIFICADO

SE OTORGA EL PRESENTE A

NTT DATA

Por ser uno de los mejores lugares de trabajo para el talento LGBT+ en Argentina,
al haber obtenido el puntaje maximo en el Programa de Equidad Laboral.

NTT DATA Argentina was
recognized as one of the
Mejores Empresas para
Trabajar por la Equidad
LGBTQ+, standing out for its
inclusive practices and
workplace culture committed
to the LGBTQ+ community.

General information

Empresa
aliada por
la inclusion

laboral

" TALENT @
[Nncluyeme Hubi®

Recognized as Empresa Aliada
por la Inclusion de la
Discapacidad, in recognition of
its commitment to labor
integration and the promotion of
opportunities for people with
disabilities.

Planet positive Prosperity positive

Certificado de
Reconocimiento

Top Employers Institute otorga este certificado a
NTT DATA Argentina
como Top Employer certificado para 2026

EMPLOYER

Recognition that certifies excellence in talent management practices
and the work environment.

in financial
services for Latin America - AWS

adWs$s
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Certifications

NTT DATA Argentina holds certifications that support the strength of its information security and privacy systems, as well as its
capacity for technological innovation and excellence in management and quality.

Sustainable procurement standard that promotes the integration of environmental, social,

Accredits the quality management system and the PIULUTETTR .
and economic criteria into purchasing processes.

commitment to continuous improvement since 2002.

Responsible procurement guide that promotes the incorporation of sustainability criteria into
the supply chain and purchasing decisions.

Accreditation that ensures the organization has an information security management

Certifies the responsible and structured , - ,
system in accordance with international standards.

management of artificial intelligence throughout its
entire life cycle (applied to aXet).

Certifies advanced compliance with the General Data Protection Regulation (GDPR).
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Alliances

During FY25, NTT DATA Argentina promoted strategic partnerships focused on sustainability, diversity, social action,

and digital accessibility.

Sustainability

4

plantarse

CONTRA EL CAMBIO CLIMATICO

p @f, nmg,'é\

CLUB BEL EIMA

Loy

&

fundacionsi
.orgwr

L / N
nicef &
A\ 74

Social impact

¢hRA 7, CARITAS
15\?" OO
St B
ii? afios ‘ .‘
L
S '!‘ ‘
2

ARGENTINA

Q@ Hospital de Pediatria
SONSEE Garrahan

Digital
accessibility

DEI

@ VOCES VITALES

“]rnr:luyenﬂg1i

O Compromiso

FORGE

FOUNDATION

<Talento
Tech/>

FUNDACION

EMPUJAR

Empresas unidas para jovenes de Argentina
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People Positive

33% 133,42%| 36%

At NTT DATA, people development is a key

PR PR " Shaping a better world for everyone by 35% 137,58%| 35%
strgteglc pillar within our Pepple POSI.’[I.Ve gpproach, T T GI T ) e e T P o R T e
which is focused on generating a positive impact on livelihoods and contribute to an inclusive
professionals, clients, and society. society. 20% 20% 20%

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that
foster professional development, well-being, equity,
and the attraction and retention of talent.

(@ People-centered company
(@ Diversity and inclusion
(@ Health and safety

({E] Human Rights

(@ Digital accessibility

0,5% 10,18% | 0,5%

9,3% 1| 20,2% 21%

82% 193,88% | 95%

digd gy

40% 10,48% 15%

NN U U

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Professionals and their distribution

Professionals are at the center of NTT DATA Argentina. The following section presents the evolution of the workforce in
FY23, FY24, and FY25, broken down by gender, age group, and professional category, providing a detailed view of its

composition and growth.

CATEGORY AGE GROUP

> 50 1 2 3 1 2 3 0 2 2
EXECUTIVE 30-50 0 2 2 0 2 2 1 1 2
SENIOR > 50 4 5 9 2 4 6 1 3 4
MANAGER 30-50 2 8 10 3 7 10 3 8 11

> 50 6 22 28 4 19 24 5 16 21
MANAGER 30 -50 41 52 93 38 55 93 43 57 100

<30 0 1 1 0 2 2 0 2 2

> 50 9 39 48 11 32 43 12 29 41
PROFESSIONAL 30-50 160 366 526 131 304 435 124 269 393

<30 64 196 260 55 204 259 54 192 246

> 50 5 0 5 1 0 1 0 0 0
JUNIOR 30-50 34 19 53 28 39 67 23 51 74

<30 44 25 69 57 54 111 43 118 161
TOTAL 370 737 1.107 332 724 1.056 309 748 1.057

Note: The variation observed in FY25 data compared to previous fiscal years should be understood in light of the fact that, for this fiscal year, data from NTT Argentina S.A. is being included.
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Hires

Attracting diverse and specialized talent is a pillar of NTT DATA's development. The combination of new onboarding processes and internal
referral programs helps build teams prepared to respond to future challenges. The following section details the hires made, including a

breakdown by gender, age group, and professional category.

CATEGORY AGE GROUP

SENIOR >50 - 1 1
MANAGER 30-50 - 1 1
> 50 - 1 1
MANAGER 30-50 7 6 13
<30 - 1 1
> 50 - 11 1
PROFESSIONAL 30-50 30 66 96
<30 17 55 72
> 50 4 - 4
JUNIOR 30-50 10 9 19
<30 17 18 34
TOTAL 85 168 253
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Initiatives for professionals

Professional experience and culture

It promotes a distinctive employee experience by fostering well-being, connection, and a sense of
belonging through initiatives that combine health, community, and social impact. Examples such as
#MareaAzul, which promotes participation in sporting events such as the Buenos Aires 21K and 42K
or the Carrera UNICEF, where it is also Main Sponsor, and Wellness Week, a week dedicated to
holistic well-being with physical, mental, and self-care activities, reinforce an active, connected, and
people-centered organizational culture.

Advanced flexibility

It promotes more flexible work models adapted to new talent needs, incorporating measures that go beyond traditional
teleworking. Through initiatives such as the international teleworking policy, it allows professionals to perform their
duties from abroad under defined criteria, enabling greater autonomy and work-life balance while maintaining
operational continuity.

Teletrabajo Internacional | Modalidad Workation

General information | Planet positive | Prosperity positive People positive
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A comprehensive well-being model is promoted to support people at different stages of life, promoting
balance, health, and connection.

Work-life balance and family support

It strengthens work-life balance through a comprehensive approach to support at key life stages, offering conditions that go beyond market standards. Through initiatives such
as extended maternity and paternity leave with progressive return schemes and daycare reimbursements for young children, it actively supports people at critical moments,
facilitating work continuity and promoting family well-being.

Safety and well-being with impact

It fosters a culture of care and holistic well-being that extends beyond the workplace, combining the
promotion of healthy habits with preparation for critical situations. Through initiatives such as the Wellhub
well-being platform, which facilitates access to physical activity, mindfulness, nutrition, and health, together
with actions such as the Taller RCP workshops, where employees acquire practical tools to respond to
emergencies and potentially save lives, it promotes self-care, improves quality of life, and contributes to
safer and more aware environments.

Taller RCP

General information Planet positive Prosperity positive People positive Countries Annex
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Training

During FY25, NTT DATA Argentina strengthened its commitment to training and talent
development, with an investment* of 534.289 € in training and a total of 18.576 training hours

delivered.

This effort highlights the strategic priority placed on strengthening professionals’ technical,
digital, and cross-functional capabilities in an environment characterized by continuous
business transformation and the evolution of methodologies and operational requirements.

*The investment in training does not include information from NTT Argentina S.A. due to the ongoing integration process.

General information Planet positive | Prosperity positive People positive Countries Annex
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DEI Initiatives

During FY25, NTT DATA Argentina promoted Diversity, Equity, and Inclusion through the following initiatives.

Capabilities that add value

The organization promoted inclusion initiatives such as Hablemos de neurodivergencia, with spaces for
dialogue and awareness-raising. In addition, as part of Diversity Month, these actions were reinforced
through participation in initiatives such as Talent Hub, in collaboration with organizations such as
Incluyeme.com, which promote connections between diverse talent and employment opportunities,
contributing to more effective social and labor inclusion.

Pride of being: diversity that transforms
Argentina promotes an inclusive environment where sexual diversity is understood as a key strength.
Through awareness initiatives and mentoring programs, the company supports the development of LGBTQ+
talent. This approach is reinforced through actions such as E/ talento no tiene limites, which offers talks and
mentoring spaces for people from the community who are interested in technology, facilitating their
development and access to opportunities.

General information Planet positive Prosperity positive | People positive | Countries
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Equity in leadership

Gender equity initiatives such as Gender and Technology in First Persona nd Let's Talk About
Gender Equity in IT promote reflection and dialogue on women'’s participation in the
technology sector. In addition, programs such as Women to Women, a mentoring day held
as part of International Day of Women and Girls in Science that connects NTT DATA
professionals with women from foundations linked to IT training (57 mentors and 191
mentees), create spaces for exchange, learning, and inspiration, strengthening the
development of female talent. This commitment is complemented by awareness-raising
actions, such as talks held as part of International Day for the Elimination of Violence against
Women.

Cultures that enrich
We promote the value of cultural diversity through initiatives such as Interculturality Fair,
creating spaces for encounter, respect, and celebration among different identities.

Uniqueness N ©@nNTTDaTa

Dia Internacional de la
Mujer y la Nifia en la
Ciencia

Women to women

General information Planet positive Prosperity positive People positive

Uniqueness

SAVE THE DATE

Violencias en

clave digital

;Como construir
entornos tecnologicos
libres de violencias?

Talk on International Day for the Elimination of
Violence against Women
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NTT DATA Argentina
Impact data

In FY25, NTT DATA Argentina consolidated its commitment to
generating social value.

Within this framework, the company developed environmental impact
initiatives, promoted solidarity actions such as blood donations and toy
collections, and participated as a sponsor in sporting events, thereby
reinforcing its active contribution to the community.

IMPACT INITIATIVES NON-MONETARY DONATIONS SPONSORSHIPS WITH SOCIAL
IMPACT

10 initiatives 121 it
3 R >100 participants
224 Volunteers 22 units of blood
collected

425 Hours invested

General information Countries
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Social impact initiatives

Assembling

Bread factory (Si
Christmas boxes

Foundation)

A volunteering initiative focused on
preparing and delivering boxes with
essential products to support families in
vulnerable situations and help improve their
living conditions.

A volunteering activity in which employees and their families
participated in preparing food for young people in vulnerable

situations, strengthening social commitment and promoting values
of solidarity and collaboration.

General information | Planet positive Prosperity positive People positive Countries
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Blood Drive Toy donation

A solidarity action developed with Si Foundation as part of
A solidarity action aimed at supporting hospital needs through

: _ nosi S Children's Month, focused on delivering toys to promote the well-
voluntary blood donation, directly contributing to saving lives being, joy, and emotional development of children in vulnerable
and strengthening the safety of the health system. contexts.

fu
. ¢ i v i
GRACIAS POR DONAR SANGRE . Y T [z
Jueves 22 de mayo 2025 0 g
akh o SU g

® nNTTDaTa

\ﬂmE 2 QTeG ey

FormPROM-03-11 w03
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. . e e e [0)
Environmental impact initiatives 2

Coastal clean-up Reforestation

Volunteering days dedicated to regenerating coastal areas through An action developed together with Plantarse focused on planting

waste collection native species, actively contributing to ecosystem restoration and
In collaboration with specialized organizations, this initiative generating a positive and lasting environmental impact.
promotes the reduction of marine pollution and fosters greater

environmental awareness in the community. During the cleanup,

850 kg of non-recyclable waste and 170 kg of recyclable waste
were collected.

General information
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Social impact sponsorships

UNICEF Race for Education

NTT DATA Argentina sponsored UNICEF Race for Education,
promoting the well-being of the team and their families in support
of a cause that helps ensure access to quality education for
children and adolescents.

This initiative made it possible to bring together collective efforts
to raise funds for educational programs, strengthening the
commitment to generating positive impact and developing
opportunities for future generations.
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NTT DATA Argentina Foundation =7

NTT DATA eAwards

The eAwards are a global initiative of NTT DATA Foundation that promotes technological innovation with social and environmental impact, identifying and supporting ventures
capable of generating scalable solutions to challenges that are relevant to society.

In Argentina, the initiative brought together more than 100 participants, consolidating an active innovation and entrepreneurship ecosystem focused on sustainable solutions.

Through mentoring, specialized training, and access to networking opportunities, the initiative strengthens the entrepreneurial ecosystem and contributes to the development of
projects with sustainable transformation potential.

bio-nanoparticles to protect crops, improving agricultural efficiency
and reducing environmental impact. It represented Argentina in the
international final held in Lima, Peru.

W The winning project, Qumir Nano, develops a platform based on

.~
(=) | ' owa roumtanay
5

\S | eAward

International Technology Olympiads

International Technology Olympiads promotes the development of digital skills and future-ready capabilities in children and
adolescents.

Through learning experiences based on solving social and environmental challenges, the initiative fosters creativity, critical
thinking, innovation, and collaborative work, contributing to greater digital inclusion and the development of new
generations of technology talent.

General information Planet positive Prosperity positive People positive Countries | Annex
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NTT DATA Uruguay

NTT DATA Uruguay is in an early stage of development, with a workforce that is gradually evolving.
The following section presents details of its current composition, broken down by gender, age group,
and professional category.

In line with this progressive growth, a total of 2 hires were made during FY25.

30-50 1 1 2 1 1 2 1 1
MANAGER 30-50 1 1
JUNIOR 30-50 1 1
TOTAL 2 2 4 1 1 2 1 1

General information Planet positive Prosperity positive People positive Countries Annex
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light Q indicates that the FY25 target has been met.

Leading by example to transform industries
positively by innovating services and solutions
that regenerate our planet.

C-‘A'-

Climate change

Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

13 | 12

Carbon footprint per professional (tCO2e)

- [ 314 | 308 |
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URUGUAY FY25 Market Based |FY25 Location-Based]|  Units |

Scope 1 GHG emissions tCO2e
Stationary combustion - - tCO2e
Mobile combustion - - tCO2e
b : Refrigerant gas leaks - - tCO2e
Uruguay FY25 Carbon Footprint Scope 2 GHG emissions 0 0 «coze
GHG emissions from electricity consumption - - tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest GHG emissions from district heating/cooling - - tCO2e
emissions reduction potential, guiding the company’s decarbonization roadmap toward the GHG emissions from electric mobility g § 1C02e
. . . . . . . . Scope 3 GHG emissions 13 13 tCO2e
sources with the highest impact. In line with this approach, the main initiatives will focus on 1_Purchase of Goods and Services 13 13 tCO%e
managing emissions derived from the purchase of goods and services (Category 1). These 2. Capital Goods 0 0 tCO2e
actions will reinforce NTT DATA’s progress toward achieving its Net Zero targets. 3. Fuel and energy-related activities (not included in i i tCO2Ze
Scope 1 or Scope 2)
4. Upstream transportation and distribution 0 0 tCO2e
f ] 5. Waste generated in operations - - tCO2e
Scope 3: indirect 6. Business travel 0 0 tCO2e
. - 100% tCO,e :
emissions in the 2 7. Employee travel to work and teleworking - - tCO2e
value chain 8. Upstream leased assets. — - - tCO2e
9. Downstream transportation and distribution 0 0 tCO2e
10. Processing of sold products - - tCO2e
. 11. Use of sold products 0 0 tCO2e
Supply chain tCO2e 12. End-of-life treatment of products sold 0 0 tCO2e
< Goods and services 13. Downstream leased assets 0 0 tCO2e
+  Capital goods 14. Franchises - - tCO2e
» Transportation and distribution 15. Investments 0 0 tCO2e
» Use and end-of-life treatment of sold Total GHG emissions 13 13 tCO2e
products Total GHG emissions avoided 0 0 tCO2e
Total GHG emissions offset 0 0 tCO2e
S / Total GHG emissions per professional 3,14 3,14 tCO2e/professional

The location-based approach reflects emissions calculated using average electricity grid factors, while the market-based approach incorporates the
specific attributes of the contracted energy and acquired energy certificates.

3,14

tCO2e/employee

Uruguay’s Scope 1 and Scope 2 emissions are not included in the report due to limitations in access to reliable
and traceable data derived from its operating model in coworking spaces.
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NTT DATA Brazil

Brazil holds a strategic position for NTT DATA globally and 6'926
has become one of the company’s main growth engines in professionals
Latin America. With continuously expanding operations, the
organization combines knowledge of the Brazilian market
with the Group’s global capabilities to drive the digital

transformation of companies in one of the region’s most 7
dynamic economic environments. Offices in Sao Paulo,

Uberlandia, Folrianépolis,
With the goal of doubling its revenue in the coming years, Recife, Rio de Janeiro,

NTT DATA Brazil is strengthening its presence in key sectors and Curitiba
for the country’s development, such as mining, agribusiness, :
energy, and banking, where the adoption of technologies

such as artificial intelligence, advanced analytics, and cloud
represents an opportunity to accelerate innovation and +4OO M€
improve competitiveness. This commitment reflects the in annual revenue

company’s dedication to supporting its clients in addressing
the major economic, industrial, and social challenges of the
Brazilian market.
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Key sustainability indicators for Brazil

& Planet Positive

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

5119 1103.383]101.355.

Carbon footprint per professional (tCO2e)

095 | 14,93 | 1463

% renewable energy

Carbon footprint from business
travel/professional (tCO2e)

0246 | 0,242 ) 0,238

The green traffic light (@) indicates that the FY25 target has been met.

~  Prosperity Positive

FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

% of professionals who completed the
security course

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Prosperity positive People positive

People Positive

Re
Do
pe

FY25 Target FY25 FY26

% of women in the workforce

% of female executives

% of women top executives

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

Countries Annex
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA’s sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light (@) indicates that the FY25 target has been met.

Leading by example to transform industries

positively by innovating services and solutions

that regenerate our planet.

C-‘f'\'- Climate change

((3 Circularity

C& Water management

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Prosperity positive People positive Countries

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

5.119_[[103.383f 101355

Carbon footprint per professional (tCO2¢e)

095 [ 14,93 | 1463

% renewable energy

Carbon footprint from business
travel/professional (tCO2e)

0246 | 0,242 ) 0,238
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BRAZIL FY25 Market-Based| ' 2> -ocation-
Based

Scope 1 GHG emissions tCO2e
C b F : B '1 FY Stationary combustion 0 O tCO2e
ar On OOtprlnt raZI 25 Mobile combustion 396 396 tCO2e
Refrigerant gas leaks 0 0 tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest Scope 2 GHG emissions 1 133 tCO2e
emissions reduction potential, guiding the company’s decarbonization roadmap toward the GHG emissions from electricity consumption L 133 tco2e
’ GHG emissions from district heating/cooling - - tCO2e
sources with the highest impact. In line with this approach, the main initiatives will focus on GHG emissions from electric mobility . . tCO2e
managing emissions derived from the purchase of goods and services (Category 1) and resale Scope 3 GHG emissions 102.986 102.985 tCO2e
activities (Categories 11 and 12). These efforts will be complemented by maintaining a renewable 1. Purchase of Goods and Services 74.237 74.237 tCO2e
- . L 2. Capital Goods 279 279 tCO2e
electricity procurement strategy and the progressive electrification of the corporate fleet. These o . .
3. Fuel and energy-related activities (not included in
actions will reinforce NTT DATA’s progress toward achieving its Net Zero targets. Scope 1 or Scope 2) 173 172 tCO2e
4. Upstream transportation and distribution 3.082 3.082 tCO2e
5. Waste generated in operations - - tCO2e
' N 6. Business travel 1.678 1.678 tCO2e
Scope 3: indirect 7. Employee travel to work and teleworking 3.438 3.438 tCO2e
. emissions in the value 99,62% tCO.e 8. Upstream leased assets - - tCO2e
hai 9. Downstream transportation and distribution 0 0 tCO2e
Scope 1: 0,38% tCOze chain 10. Processing of sold products - - tCO2e
direct emissions T\ Travel 4,95% tCO.e 11. Use of spld products 19.941 19.941 tCO2e
O0—oO ? 2 12. End-of-life treatment of products sold 157 157 tCO2e
Main source of Scope 1 emissions: owned - Business travel 13. Downstream leased assets 0 0 tCO2e
vehicle fleet. » Employee travel to work and teleworking 14. Franchises - - tCO2e
o 15. Investments 0 0 tCO2e
Scope 2:  0,0005% tCO.e Total GHG emissions 103.383 103.514 tCO2e
% indirect emissions from Fuel- and energy-related . Total GHG emissions avoided 8.152 8.152 tCO2e
purchased energy activities 0,17% tCO,e Total GHG emissions offset 0 0 tCO2e
Thanks to-gg% renewable electricity Total GHG emissions per professional 14,93 14,95 protf(fe(s):iet:nal
consumption. SUDpIy chain tCOge The location-based approach reflects emissions calculated using average electricity grid factors, while the market-based approach
. Goods and services incorporates the specific attributes of the contracted energy and acquired energy certificates.
’ « Capital goods
« Transportation and distribution
* Use and end-of-life treatment of sold
products 14,93 132 8.152

> J tCO,e/empleado  tCO2e reduced tCO2e avoided
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Energy consumption

During FY25, Brazil took measures to reduce its carbon
footprint by purchasing 99% renewable electricity through
Energy Attribute Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the act that
transfers the environmental benefits of renewable generation
to the buyer, ensuring that the buyer can legitimately claim
the associated attributes. Since the certificate is no longer
tradable after retirement, no other party can use it to make
the same claim; this prevents double counting and ensures
the integrity of reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 132 tCO.e, further lowering the carbon footprint
associated with electricity consumption.

General information Planet positive

Prosperity positive

BRAZIL FY25 |  Units |

Total energy consumption from fossil sources
Natural gas

Diesel

Purchased electricity from fossil sources

District heating/cooling from non-renewable sources
Total energy consumption from renewable sources
Purchased electricity from renewable sources
Self-generated electricity consumption

Percentage of total electricity from renewable sources
Percentage of total energy from renewable sources
Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

132
tCO2e reduced

99%

Renewable electricity

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

People positive Countries Annex

8 MWh
- MWh
- MWh
8 MWh
- MWh
767 MWh
767 MWh
- MWh

99 %

99 %
775 MWh
0,11 er.‘l

professional
0,10 MWh/m2
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Water consumption

Given the nature of its business model, which is mainly focused on providing IT
services, water consumption is not among the environmental vectors with the most
significant impacts for NTT DATA. Nevertheless, the company maintains
responsible management of this resource, promoting initiatives aimed at improving
water efficiency in its operations.

In FY25, 100% of the water consumed in NTT DATA offices in Brazil came from
local supply networks.

NTT DATA continues to assess opportunities to improve the environmental
performance of its real estate portfolio by integrating efficiency and responsible
resource consumption criteria into the management of its assets and workspaces.
This approach enables progress toward an increasingly efficient operating model,
aligned with corporate sustainability commitments and long-term value creation.

Water consumption 2.614 m3

m3/

Total water consumption per professional 0,38 .
professional

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Waste management

As part of its circular economy strategy, NTT DATA in Brasil continued to strengthen the
monitoring and management of waste generated in its operations. The analysis was conducted
based on the available information scope. In FY25, the company reported waste information for
3 of the 6 operational offices in the country, excluding certain locations due to limitations in data
availability and consolidation for the reporting period. These results reflect different levels of
maturity in waste management and highlight opportunities to continue promoting circularity and
recovery practices across Brasil.

In line with the distribution of operational activity, regarding treatment, 56% of the waste
generated was recycled or reused, while 100% was diverted from landfill through various
recovery and management alternatives.

Brazil FY25: % waste distribution by treatment

Recycling
56%

Composting
44%

BRAZIL FY25 | Unit

Non-hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Total waste generated

Total waste generated/professional
% Waste diverted from landfill

% Waste recycled/reused

56%

Waste recycled/reused

3,89 t
- t
1,67 t
2,21 t
- t

- t

: t

- t
1,16 t
- t

1 t

- t

- t

- t

- t

- t
5,04 t

0,001 t/professional

100 %
56 %

100%
Waste

diverted from landfill

Note: FY25 data does not include information from the following entities: NTT Brasil Comercio e Servicios de Tecnologia LTDA, NTT Brasil Tecnologia da Informacao LTDA, NTT Comunicacoes do Brasil Participacoes LTDA, and NTT do Brasil
Telecomunicacoes LTDA. Therefore, the scope of the indicator is not representative of the full extent of operations in Brasil, a circumstance noted for transparency and proper interpretation of the information.

General information Planet positive Prosperity positive People positive

Countries

Annex

263



Environmental and energy management initiatives

NTT DATA Brazil strengthens its climate commitment through initiatives aimed at improving the energy
efficiency of its offices and promoting more sustainable corporate mobility.

Telemetry and sustainable fleet
renewal

NTT DATA Brazil made progress in improving the efficiency of its
corporate fleet by incorporating telemetry in 50% of vehicles. This
technology enables more precise tracking of vehicle use, optimizes
fuel consumption, improves maintenance planning, and promotes
more efficient driving.

In addition, the company has 7,11% hybrid vehicles in its fleet,
contributing to more sustainable and cost-efficient corporate
mobility. The initiative reinforces the commitment to reducing the
environmental impact associated with professional travel and to
more responsible resource management.

50% 7,11%

of the fleet with telemetry hybrid vehicles

General information Planet positive Prosperity positive

Lighting automation and system shutdown

As part of this approach, smart solutions have been incorporated to better control
energy use in workspaces. Key measures implemented include:

» The installation of automated lighting systems in 9 rooms at the Jequitiba office.
» An automatic switch shut-off system at the Morumbi office in S&o Paulo.

These actions help avoid unnecessary consumption outside business hours or in
unused areas, supporting more efficient and responsible operations.

30% 9

estimated annual reduction in automated rooms
energy consumption

People positive Countries Annex
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NTT DATA Brazil promotes circular economy practices through initiatives aimed at reducing waste,
reusing materials, and promoting a more responsible consumption culture.

Creative reuse of event materials

On the occasion of Children's Day, a rubber mat
used during the activity was reused and
transformed into 20 eco-friendly bags.

After the event, the material was sent to the PCD
e vocé workshop, where it was given a second
life through the production of bags, avoiding
disposal and reinforcing the value of creative
reuse.

20

eco-friendly bags produced

General information

Sustainable merchandising

Planet positive

Seed pencils

As part of the Pulsar STEM program, NTT DATA
Brazil promoted environmental preservation
through the use of seed pencils, which allow a
tree to be planted after use. The initiative
combines education, environmental awareness,
and the adoption of sustainable practices,
encouraging small gestures with a positive
impact on the environment.

Prosperity positive People positive |

Countries | Annex

Responsible waste
management at the UDI
unit

At the UDI unit in Uberlandia, a waste
management system was implemented to
organize the proper disposal and routing of
materials.

The initiative seeks to reduce the environmental
impact of operations, increase internal recycling,
and promote practices aligned with the circular
economy within offices.

©nrTDaTa

265



FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

Prosperlty Positive ~»Prosperity pfo_siti‘ve -

Prosperity Positive represents our way of growing ) _ )

by building trust, creating value, and drivin Transforming business and society for

y i g ’ g ’ ] g successful growth, with sustainable services
sustainable progress. As the second pillar of our and solutions.

sustainability strategy, it reflects NTT DATA's

% of professionals who completed the

commitment to business management based on = = — _ security course
integrity, ethics, responsible innovation, and C':' Innovation through technology
transparency.

(§§ Responsible technology and ethical Al

(@ Sustainable supply chain

C@ Digital security and reliability

N N A U

Secure services and solutions,
CcO . .
sustainable by design

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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— DEI

Awards & recognition

During FY25, NTT DATA Brazil was recognized for its commitment to diversity, equity, inclusion,
well-being, and social impact.

SLAPD =L

»»»»»»

INTERNACIONAL

Premiagao GPTW

Diversidade

(124725

5

AFROFUTURISMO A&

MA CIDADE DE SAD PRULO
Impact on Human Resources awarded GPTW Diversity 2024/25 — Black Seal of Racial Equality 2025
by Porto Digital people and women Distinguishes organizations that promote ethnic-
Recognizes initiatives with positive social impact Recognizes companies with good practices in racial equality and the representation of Black
linked to inclusion, education, and talent diversity, inclusion, and a culture of trust. people in the workplace.

development.

Best Companies and Leaders in
Diversity 2025

Top Employer Brazil

fo Brasil

Brazil Recognition that certifies excellence in
talent management practices and the work
FOR A BETTER WORLD OF WORK environment.

l\.l'; L= | -lOI'es

Empresas € Highlights organizations and leaders

Lideres da ot hromote racial equality and

Diversidade .o PO o eauay
diversity in Brazil.

EMPLOYER 2026
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$
<

PREFEITURA DE
SAO PAULO

58

Prémio Nacional de Qualidade de
Vida — ABQV

Recognizes corporate programs

Human Rights Seal 2025

Recognizes business initiatives that
promote human rights, inclusion, and

diversity. focused on holistic well-being and
professionals’ quality of life.
K
: PEOPLE
Marketing Strategy Women’s OnrTDara Great People Mental Health

Legacy 2025 de Fundagéo

Recognition of the activities carried
Brasileira de Marketing gniu viti |

out by the company to promote mental
health and emotional well-being at

A NTT DATA é certificada
. em Saude Mental pela
gender equality and female Great People Mental Health. work.

|eaderShlp Um passo importante para promover um

ambiente saudavel.

Awards organizations that promote

Industry Partner of the Year — AWS
adWs

NTT DATA was recognized as Industry Partner of the Year in the Financial Services category for Latin America. It stood
out for its role in accelerating innovation and developing solutions on Amazon Web Services.

General information Planet positive Prosperity positive People positive Countries Annex
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Certifications

The certifications obtained by NTT DATA Brazil reflect the company’s commitment to recognized standards in
management, quality, security, sustainability, responsible procurement, and people development.

LEED Platinum / LEED Gold — Green Building
Certification

Recognitions linked to sustainable buildings, resource efficiency,
and reduced energy and environmental consumption in facilities.

* LEED Platinum — Torre Jequitiba
LEED Gold - Centro Empresarial de Sao Paulo

Machine Transted by Google

TORRE JEQUITIBA CENTRO EMPRESARIAL DE SAO PAULO

Sao Paulo, Brazil Sao Paulo, Brazil

EQUREMENTS OF THE LEED GREEN RATNG SYSTEM CERTIFATION ESTABLISHED.
au ILAND. CERTFCATON [Ty ai—————

FLATI NUM

January 2025 dezembro de 2022

YoteTplisi— YotsTapliti—

General information Planet positive Prosperity positive

ISO 20400 — Procurement Management
System

Sustainable procurement standard that promotes the
integration of environmental, social, and economic criteria
into purchasing processes.

UNE 15896 — Procurement Management

Responsible procurement guide that promotes the
incorporation of sustainability criteria into the supply chain
and purchasing decisions.

ISO 14001 — Environmental Management
Systems Certification (Jequitiba; Sao Paulo;
Recife)

Commitment to reducing environmental impact, protecting the
environment, and continuously improving its processes.

48%

area covered by ISO 14001

People positive Countries Annex
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Ensures consistent service quality and continuous process improvement.

High-level information security
- ) %\ certification aligned with

Seguridad demanding protection and Ensures the protection of information assets and cybersecurity best practices.
service continuity requirements.

Certifies the management of IT services and operational processes, ensuring quality, control, and
continuous improvement standards in service delivery.

Certification focused on data
| protection and privacy, aligned
with European compliance

Eur'oprivacyw"® standards.

Standard for the responsible management of artificial intelligence systems, including governance,
control, and continuous improvement.

S; Maturity models that recognize the organization’s ability to manage, improve, and
CMMI optimize development and service processes.
Strengthens security controls applicable to cloud v
services and managed technology environments. | 4 “
< : Carki GOV Certification linked to the company’s authorization and classification
‘ to provide services in certain areas of public procurement.

General information Planet positive Prosperity positive People positive Countries Annex
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Alliances

NTT DATA Brazil strengthened its contribution to the local
ecosystem through partnerships with leading organizations in
science, technology, sustainability, communication, and good
business practices.

oty | s{REIS T
s eceEnpesnin, O
T e direibos

Igbbi+

INICIATIVA . .
. .“.’ EMPRESARIAL @UN =57
PELA IGUALDADE
TN maciar WOMEN

P OLIMPIiADA NACIONAL OE

INTELIGENCIA
ARTIFICIAL

General information Planet positive Prosperity positive People positive

Green IT: from speech to
action

NTT DATA collaborated on the study “Tl Verde: do
discurso a acao,” together with MIT Technology Review
Brazil, to analyze how companies are integrating
sustainability into their technology decisions.

The publication highlights progress in Green IT, such as
dedicated teams, recycling, training, and environmental
targets, while also pointing to remaining challenges in
budget, measurement, and optimization. The study
reinforces the role of technology as a lever for efficiency,
innovation, and sustainable impact.

nnnnnnnnnn POR OFERECIDOPOR DIVULGAGAO

MIT TechnologyReview (@) NTTDaTa e =t

Tl Verde

dodiscursoaacéao

O caminho das empresas para reduzir oimpacto ambiental

https://br.nttdata.com/insights/studies/estudo-green-it#form
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https://br.nttdata.com/insights/studies/estudo-green-it#form
https://br.nttdata.com/insights/studies/estudo-green-it#form

People Positive

33% 32,2% 35%

At NTT DATA, people development is a key

. . e ", Shaping a better world for everyone by 350 4.47° 0
strgteglc pillar within our Pegple P03|.t|.ve gpproach, Sy G AT o G T s (o AT A e % 1|134,47%| 35%
which is focused on generating a positive impact on livelihoods and contribute to an inclusive
professionals, clients, and society. society. 20% | 6,25% | 20%

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that (@ vereity and melusion
foster professional development, well-being, equity, Y

and the attraction and retention of talent. CQ:" S———

({E] Human Rights

(@ Digital accessibility

(@ People-centered company o 4.12% o
4% ’ (1] 5%

4,5% 6,1% 7%

84% 96% 97%

a0 g

S\

40% 14,15% | 40%

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Professionals and their
distribution

People drive NTT DATA’s growth. The following table shows the evolution of our teams during FY23, FY24, and
FY25, presenting the workforce composition by gender, age group, and professional category.

CATEGORY AGE GROUP

> 50 0 0 0 2 8 10 3 9 12
EXECUTIVE
30-50 1 15 16 0 12 12 1 9 10
SENIOR > 50 9 12 21 11 11 22 6 11 17
MANAGER 30-50 15 46 61 15 51 66 10 42 52
> 50 37 53 90 27 39 66 25 43 68
MANAGER 30-50 117 232 349 115 215 330 97 217 314
<30 4 3 7 5 8 13 8 11 19
> 50 109 275 384 74 159 233 68 178 246
PROFESSIONAL 30-50 844 2.106 2.950 570 1.311 1.881 519 1.200 1.719
<30 209 700 909 189 621 810 217 663 880
> 50 30 41 71 32 21 53 22 22 44
JUNIOR 30-50 495 628 1.124 388 466 854 368 515 883
<30 358 575 933 350 599 949 377 668 1.045
TOTAL BRAZIL 2.230 4.695 6.926 1.778 3.521 5.299 1.721 3.588 5.309

Note: The variation observed in FY25 data is largely explained by the integration of NTT Brasil Comercio e Servicios de Tecnologia LTDA, NTT Brasil Tecnologia da Informacao LTDA, NTT Comunicacoes do Brasil Participacoes LTDA, and NTT do Brasil
Telecomunicacoes LTDA into NTT DATA Brasil. Consequently, year-over-year comparability with FY24 and FY23 figures should be analyzed considering this context. Intern and internal promotion data does not include the afore mentioned entities.
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Hires

New hires reflect NTT DATA's ability to attract diverse talent and continue strengthening its teams. The following

table shows the distribution of FY25 hires by gender, age group, and professional category.

CATEGORY AGE GROUP

SENIOR > 50 0 3 3
MANAGER 30-50 4 8 12

> 50 4 11 15
MANAGER 30 -50 6 9 15

<30 18 45 63

> 50 2 3 5
PROFESSIONAL 30-50 25 49 74

<30 30 107 137

> 50 229 706 935
JUNIOR 30-50 85 394 479

<30 309 1.085 1.394
TOTAL BRAZIL 692 1.693 2.385

General information

Planet positive

Prosperity positive

People positive

Countries

Annex
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Initiatives for professionals

NTT DATA Brazil promotes an employee experience centered on work-life balance, holistic well-being, mental health, parenting, and a
sense of belonging. During FY25, the company maintained benefits and programs that support professionals at different moments in their
personal and work lives, reinforcing a culture of care, flexibility, and connection.

Work-life balance and support at key life moments

Work-life balance measures that go beyond the legal minimums in Brazil, supporting professionals at meaningful personal moments. These
include a day off for birthdays, a day off for moving house, early departure on the birthday of children up to 12 years old, as well as
extended leave for maternity, paternity, marriage, bereavement, and pregnancy loss situations.

AT

Holistic well-being and mental health

Well-being programs such as Healthy Club, focused on five pillars—mental, physical, financial, social, and
nutritional health—and Mental Health, with webinars and conversation circles with psychologists.

Club

Qualidade
de vida e bem-estar

In addition, the EAP program offers 24/7 professional support on legal, social, financial, and emotional
matters, while WellHub facilitates access to well-being activities such as physical exercise, therapy,
nutrition, and mindfulness.

| “/ (@i

Family, parenting, and connection

Strengthening the connection between the company, professionals, and their families through initiatives
such as DATA Kids and Kids Day, days when offices welcome employees’ children with activities,
games, and gifts. It also includes Nbaby, a program that supports future parents during pregnancy and
up to the birth of the baby, promoting a closer and more supported parenting experience.

General information Planet positive Prosperity positive People positive Countries | Annex
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Initiatives for professionals

Physical activity, prevention, and healthy
habits

Brazil also promotes initiatives focused on prevention and active living,
such as Nrunning, with running groups and sports activities for employees
and families, and SIPAT, the internal week for accident and harassment
prevention, with talks and awareness activities.

Eduardo Lemes @ - 2° 8+ Conectar
CSP Analista de Teste Pleno |[NTT D ...

2no de NTT DATA): antes tarde do que

19h- @ Em de 2025, completei 5 anos de NTT DATA Europe & Latam, Level Up
Piot
No dia 1° de fevereiro completei 5 anos na NTT DATA. fee
de
ond:
Uma jornada marcada por evolugdo constante, grandes M

desafios e muito aprendizado. Cada projeto contribuiu
para quem eu sou profissionalmente hoje.

Seguimos em frente, em busca de novos desafios e
conquistas! [ :
#NTTDATA #Carreira #Evolugdo simbol

vers #NTTDATABrasil

4 comentarios

) ® @ i

Gostar Comentar Compartilhar Enviar

General information Prosperity positive

Planet positive |

-

Culture, recognition, and belonging

Programs such as LevelUp and Day by Day help strengthen recognition and internal
communication.

LevelUp celebrates professionals’ service milestones, while Day by Day shares health
and benefits content through the internal newsletter, reminding employees of the
resources available for their well-being and development.

People positive Countries Annex
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Training

During FY25, NTT DATA Brazil maintained its commitment to the continuous development of talent, allocating 3,52 million euros
to training and reaching a total of 126.207 training hours. This investment reflects the company’s commitment to strengthening
professionals’ technical, digital, and cross-functional capabilities, supporting the evolution of business needs and the
development of new capabilities.

Average training stood at 18 hours per professional, consolidating training as a key lever for talent growth, knowledge updating,
and preparing teams for the market’s transformation challenges.

IT [ul"'u.".'i.l'l"

*The investment in training does not include information from NTT Brasil Comercio e Servicios de Tecnologia LTDA, NTT Brasil Tecnologia da
Informacao LTDA, NTT Comunicacoes do Brasil Participacoes LTDA, and NTT do Brasil Telecomunicacoes LTDA due to the ongoing
integration process.
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DEI 1nitiatives

NTT DATA Brazil promotes a diversity, equity, and inclusion agenda focused on racial equality, female talent, the inclusion of people with

disabilities, digital education, and opportunity creation.

Affinity groups and inclusive culture

Listening, participation, and collective-building spaces were
consolidated through affinity groups. These groups make it
possible to identify needs, promote representation, and
strengthen a more inclusive corporate culture by connecting
professionals with shared interests and experiences.

Diversity and inclusion

NTT DATA Brazil promoted diversity awareness through training,
practical content, and tools to integrate inclusive behaviors into day-to-
day work. Initiatives such as Mandatory Diversity Training, Awareness
Pills, and A Practical Guide to Inclusive Communication helped
reinforce a common knowledge base on respect, bias, and inclusion.
Specific workshops were also developed to apply DEI to
communication, accessibility, and the responsible use of new
technologies.

General information Planet positive

Labor inclusion and access to opportunities

The company has promoted actions aimed at expanding access to
employment and technology training for underrepresented groups.

Each year, affirmative vacancies are promoted for women and people with
disabilities, as suggested by the People team and based on their percentage
within the business unit, and training programs are implemented. In addition,
through the Tech For All program, together with DIO and Microsoft, 5.000
free scholarships are offered for training in Java and beginner Al, with special
attention to the hiring of people with disabilities.

Prosperity positive People positive Countries Annex
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Racial equality and the Women, leadership, and gender equity

Black community Q"lm ; EPh : ] Programs such as Mentoring for Women, Inspiring Leader, and
Initiatives to strengthen racial equality, the INOUNCNO e b B ! - : Worr!en's Boost, aimed at our professionals in mid- and senior-level
visibility of Black professionals, and dialogue CRINNOVUOS ol 8.~ ", %K. "2 8 positions, and the IT For Girls 2025 program, focused on the labor
on intersectional experiences. The actions SIGHO_S g - market, boost professional careers, strength_en support networks, and
combined 6-month mentoring for Black sCOMUNICACAO |- g , MRS U B Y promote the presence of women in leadership and technology

positions. In addition, initiatives such as International Women's Day
Actions for professional development reinforce female empowerment
and promote role models both inside and outside the organization.

people, conversation spaces, and awareness
events, contributing to a more representative
and conscious culture.

LGBTI+ community

The company reinforced the inclusion and visibility of the LGBTI+
community through support initiatives, mentoring, and participation in
benchmark spaces. Highlights include mentoring for LGBTI+ people, a op o] . .
congress, and participation in the world’s largest LGBTI+ Pride parade, ACC@SSlblllty and lnCIIISlOl’l

held in Sao Paulo for the third consecutive year. of people With disabilities

In addition, First Tech Queer NTT
Data Congress: Visibility and
Impact of the LGBTIQ+ Community
on Technology created space for
dialogue on representation, data, and
diversity in the technology sector.

Uniqueness

The commitment to accessibility and the inclusion
of people with disabilities was strengthened
through internal policies, guides for leaders,
braille signage in various spaces, A11Y - Talks
awareness workshops, and specific training.
These actions seek to create work environments
that are more accessible, prepared, and aware of
professionals’ different needs.

NTTDATA Brasil
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NTT DATA Brazil
Impact data

In FY25, NTT DATA Brazil strengthened its commitment to
positive impact on society through external initiatives carried
out by NTT DATA Brazil Foundation and its professionals, as
well as non-monetary donations to several nongovernmental
organizations.

The fiscal year stands out for the following milestones:

IMPACT INITIATIVES MONETARY DONATIONS

O initiatives 8 50 Beneficiaries 108.1 O 8 1 €
donated
3 7. 12 3 people benefited
429 volunteers through digital impact NON-MONETARY DONATIONS
initiatives

5 Benefited organizations

General information Countries

Planet positive Prosperity positive People positive




Non-monetary donations

Food security

NTT DATA Brazil made a non-monetary donation by delivering food purchase cards to
five social organizations: Associagdo Casa Recomegar, Casa Santa Gemma, Lar Paulo
de Tarso, Associagao Amigos da Tia Edna, and CEIFA.

Each organization received a card intended to support the purchase of food and
contribute to care for people and families in vulnerable situations.

A | A.A.T.E

LAR PAULO
DE TARSO

General information Planet positive Prosperity positive People positive Countries Annex g
281



NTT DATA Brazil Foundation 62

NTT DATA eAwards

The eAwards are a global initiative of NTT DATA Foundation that promotes technological innovation with social and environmental impact, identifying and supporting ventures with
high transformation potential. In Brazil, the initiative had strong participation, consolidating an active innovation ecosystem focused on technology solutions with social impact.

blind people recognize objects, text, and people using artificial intelligence, and represented

W The winning project, SeeU, consists of an app synchronized with a neural implant that helps
Brazil in the international final held in Lima, Peru.

International Technology Olympiads

An initiative aimed at bringing children and adolescents closer to technology, encouraging their role as
creators and not just users. Through an initial training phase, participants develop digital skills, computational
thinking, creativity, and cross-functional skills to devise solutions to challenges in their environment.

In the ITO, 319 registered participants had the opportunity to take part in the program. At the end of the
process, 11 teams presented inclusion and sustainability initiatives. The initiative also reached three
international finalists and one winner in the Innovators Teens category, reinforcing the program’s impact on
the development of purpose-driven young talent.
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Pulsar STEM Play And Make It

Through Pulsar STEM, NTT DATA Brazil promoted mentoring Play And Make It promoted the digital inclusion of 631 children and
sessions with women professionals from NTT DATA and clients, adolescents through 40 in-person and virtual workshops. The

aimed at inspiring and supporting young people in their personal sessions were designed to develop logical reasoning, computational
and professional development. A total of 849 people registered for thinking, and creativity, bringing key digital skills closer to new

the initiative, which addressed topics such as identifying talents, generations in a practical and participatory way.

personal strengths, career possibilities, support networks, goal
setting, and building a vision for the future.

3
&

o
) |
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APOIADOR OFICIAL

National Artificial Intelligence Olympiad
(ONIA)

The Olympiad is an initiative that promotes digital inclusion N TT DhATA FO U N DATION

among young people through technology competitions.

The program promotes digital literacy and integrates artificial
intelligence into basic education, connecting academia with
schools and helping identify new talent to prepare them for an
increasingly digital world.

In this edition, NTT DATA sponsored the registration of more
than 37.000 public school students, out of a total of 716.000
registrants, facilitating their access to Al knowledge and skills.

www.oniabrasil.com.br

MY rericEica

cER I, BRTIFICIAL

‘ "’ ' ¥ |
i\ \ ! \v - Ih
ki_gn v‘y
D‘N A N
’ l‘u’ 104 \\ i
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NTT DATA Chile

With more than 25 years of experience in the country, NTT
DATA Chile has established itself as a key player in the digital
transformation of organizations and industries. Its main strength
lies in the more than 1.900 people who make up the company,
whose talent, creativity, and commitment drive innovative
solutions that create value for clients and contribute to the
development of a more sustainable society.

With offices in Santiago and Temuco, and professionals across
Chile, NTT DATA Chile supports public and private organizations
in their most strategic challenges, combining business vision,
sector knowledge, and cutting-edge technology capabilities.

Through an integrated value proposition covering strategic
consulting, technology, applications, infrastructure, advisory, IT
services, and BPO, the company drives innovation,
competitiveness, and client growth, while also contributing to the
dynamism of the national economy and the progress of the
communities where it operates.

General information Planet positive Prosperity positive

People positive

Countries

Annex

+119 M€

in annual revenue

1.930

professionals in FY25

Offices in 2

cities
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Key sustainability indicators for Chile

@ Planet Positive A Prosperity Positive

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

207 | 1s9ss | 19572

Carbon footprint per professional (tCO2e)

o0 | 054 | 1004

% renewable energy

Carbon footprint from business travel /
professional (tCO2e)

FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

% of professionals who completed the
security course

90% 84° 90%

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive Prosperity positive People positive
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People Positive

FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

Countries Annex
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA’s sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light () indicates that the FY25 target has been met.

Leading by example to transform industries
positively by innovating services and solutions
that regenerate our planet.

(—‘f'\'- Climate change

C(:} Circularity

(& Water management

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Prosperity positive People positive Countries

FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

207 | ts9ss | 19572

Carbon footprint per professional (tCO2e)

o0 | 10 | 014

% renewable energy

Carbon footprint from business travel /
professional (tCO2e)

073 M 037 | 036
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CHILE FY25 Market Based |FY25 Locatlon Based

Scope 1 GHG emissions tCO2e
Stationary combustion - - tCO2e

o R Mobile combustion - - tCO2e
Chile FY25 Carbon Footprint Refigean gasec : 3
p Scope 2 GHG emissions 3 70 tCO2e
GHG emissions from electricity consumption 3 70 tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest GHG emissions from district heating/cooling - - tCO2e
emissions reduction potential, guiding the company’s decarbonization roadmap toward the GHG emissions from electric mobility . g tcoze
ith the highest i t i ith thi h. th in initiati il f Scope 3 GHG emissions 19.957 19.957 tCO2e
sources wi e highest impact. In line wi is approach, the main initiatives will focus on 1 Purchase of Goods and Services 6.882 6.882 tCO%e
managing emissions derived from the purchase of goods and services (Category 1) and resale 2. Capital Goods 16 16 tCO2e
activities (Categories 11 and 12). These efforts will be complemented by maintaining a renewable 3. Fuel and energy-related activities (not included in 25 25 CO2e
electricity procurement strategy and the progressive electrification of the corporate fleet. These Scope 1 or Scope 2) - —
. . . , L 4. Upstream transportation and distribution 367 367 tCO2e
actions will reinforce NTT DATA'’s progress toward achieving its Net Zero targets. 5. Waste generated in operations ) ) tCO2e
( ") 6. Business travel 718 718 tCO2e
Scope 3: indirect 99,97% tCO,e 7. Employee travel to work and teleworking 1.325 1.325 tCO2e
. . . (o]
] emissions in the value ’ 2 8. Upstream leased assets - - tCO2e
Scope 1: 0,02% tCO.e chain 9. Downstream transportation and distribution 0 0 tCO2e
direct emissions - 10. Processing of sold products - - tCO2e
. . Travel 10,23% tCO,e 11. Use of sold products 10.577 10.577 tCO2e
Main source of Scope 1 emissions: .
. . 12. End-of-life treatment of products sold 47 47 tCO2e
refrigerant gas leaks *  Business travel
- Employee travel to work and teleworking 13. Downstream leased assets 0 0 tCO2e
. 0.02% tCO.e 14. Franchises - - tCO2e
_sc_:ope 2 . ’ 2 15. Investments 0 0 tCO2e
indirect emissions from Fuel- and energy-related Total GHG emissions 19.963 20.030 tc02e
purchased energy activities 0,12% tCO,e Total GHG emissions avoided 2.100 2.100 tCO2e
Thanks to 96% renewable electricity Total GHG emissions offset 1,96 1,96 tCO2e
consumption Total GHG emissions per professional 10,34 10,38 tCO2e/professional
consumption.
Supply chain tCO2e The location-based approach reflects emissions calculated using average electricity grid factors, while the market-based approach incorporates the
- specific attributes of the contracted energy and acquired energy certificates.
» Goods and services
» Capital goods
« Transportation and distribution 1 O 6 2 1 O O 1 6
» Use and end-of-life treatment of sold 9 ° 9
L products )

tCO2e/employee  tCO2e reduced tCO2e avoided tCO2e offset
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Energy consumption

During FY25, Chile took measures to reduce its carbon footprint
by purchasing 96% renewable electricity through Energy Attribute
Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the act that
transfers the environmental benefits of renewable generation to
the buyer, ensuring that the buyer can legitimately claim the
associated attributes. Since the certificate is no longer tradable
after retirement, no other party can use it to make the same
claim; this prevents double counting and ensures the integrity of
reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 67 tCO.e, further lowering the carbon footprint
associated with electricity consumption.

96% 67

Renewable electricity tCO2e reduced

CHILE FY25 | Units |

Total energy consumption from fossil sources
Natural gas

Diesel

Purchased electricity from fossil sources

District heating/cooling from non-renewable sources
Total energy consumption from renewable sources
Purchased electricity from renewable sources
Self-generated electricity consumption

Percentage of total electricity from renewable sources
Percentage of total energy from renewable sources
Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive
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14 MWh
- MWh

- MWh
14 MWh
-- MWh
302 MWh
302 MWh
MWh

96 %

96 %
316 MWh
0,16 MWh/profession

al
0,10 MWh/m?2
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Water consumption

Given the nature of its business model, which is mainly focused on providing IT services, water consumption is not among the environmental vectors with the most significant
impacts for NTT DATA. Nevertheless, the company maintains responsible management of this resource, promoting initiatives aimed at improving water efficiency in its
operations.

In FY25, 100% of the water consumed in NTT DATA offices in Chile came from local supply networks.

NTT DATA continues to assess opportunities to improve the environmental performance of its real estate portfolio by integrating efficiency and responsible resource
consumption criteria into the management of its assets and workspaces. This approach enables progress toward an increasingly efficient operating model, aligned with
corporate sustainability commitments and long-term value creation.

CHILE FY25

Water consumption 3.289 m3
Total water consumption per professional 1,70 m3/professional

- -

r.urlf _{f 'i

Rt -.

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Waste management

As part of its circular economy strategy, NTT DATA in Chile continued to strengthen the monitoring
and management of waste generated in its operations. The analysis was conducted based on the
available information scope. In FY25, the company reported waste information for 2 of the 5
operational offices in the country, excluding certain locations due to limitations in data availability
and consolidation for the reporting period. These results reflect different levels of maturity in waste
management and highlight opportunities to continue promoting circularity and recovery practices
across Chile.

In line with the distribution of operational activity, regarding treatment, 21% of the waste generated
was recycled or reused, while 21% was diverted from landfill through various recovery and
management alternatives.

Chile FY25: % waste management by treatment

Landfill
79%

Recycling
21%

CHILE FY25 | Units |

Non-hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Total waste generated

Total waste generated/professional
% Waste diverted from landfill

% Waste recycled/reused

21%

Waste recycled/reused

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

5,02

1,07

5,02
0,0032
21
21

79%

Waste

~ ~ ~ ~ ~ ~ ~ - o~ ~+ ~ ~ ~ ~ ~ -

t
t/professional
%

%

diverted from landfill

Note: FY25 data does not include information from the entities NTT Chile SpA. and NTT Chile SpA.; therefore, the scope of the indicator is not representative of all operations in Chile, a circumstance noted for transparency and proper

interpretation of the information.
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Environmental and energy management initiatives

NTT DATA Chile promotes initiatives aimed at optimizing energy use and
moving toward more sustainable operations, actively contributing to

reducing its environmental impact.

Efficient lighting with
LED technology

During FY25, traditional lighting fixtures were
replaced with LED technology in its offices,
reducing electricity consumption and
associated emissions.

Energy awareness in
action

Internal awareness campaigns are promoted
to encourage responsible energy use,
fostering habits such as turning off lights and
disconnecting equipment, with the aim of
reducing consumption and reinforcing the
sustainability culture.

General information Planet positive

Smart and sustainable
workspaces

NTT DATA Chile has modernized its
conference rooms with advanced audiovisual
technology and videoconferencing solutions,
optimizing energy consumption and reducing
the need for travel, thereby contributing to
reducing its carbon footprint.

Prosperity positive People positive

Countries

CONECTADOS HOY,

CUIDAMOS LA ENERGIA
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Q En NTT DATA, cada accion cuenta. j

r>| nas contribuye direc tam: 1 alct d1do
del madio ambiente y

n futuro mids sostemble, o

MENOS CONSUMO, MAS IMPACTO POSITIVO

EL USO EFICIENTE DE ENERGIA SUMA

A nuestro compromiso con la sostemibilidad

APAGAMOS OPTIMIZAMOS
EQUIPUS LA LU MINACICIIN

EVITAMOS EL
DONSUMO FANTASMA
---------------

ga1 anita

USAMOS MODO
AHORROD

PEQUENAS ACCIONES, GRANDES CAMEIOS

;;_ En NTT DATA, promawimas la gestion eficiente del consuma
energético, integrands buenas practicas en nuestro did a dia
para reducir nuestro impacto ambiental.
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CONECTAMOS RESPONSAEILIDAD, CREAMOS FUTURO. .#
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Circular economy initiatives

Actions that promote the circular economy and responsible waste management stand out,
encouraging recovery and reducing the environmental impact of operations.

Responsible waste management o I TS

NTT DATA Chile promotes recycling practices in its offices 437 kg. CO2
through the installation of specific bins for recyclable avoided
materials, enabling the recovery of more than 20% of the

waste generated and promoting an internal culture aimed

at encouraging sustainable habits in the workplace.

Recycling with social impact

An internal campaign to collect plastic bottle caps was promoted in
its offices, encouraging recycling and waste reduction while also

supporting social initiatives through their donation to the organization o0
“‘Damas de Café,” a volunteer group that supports children with kg of bottle caps
cancer by selling recycled material to finance medical treatments,

medication, and support for their families. collected
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Responsible e-waste
management

The company encourages the reuse of equipment through
the refurbishment and internal sale of decommissioned
notebooks, promoting the circular economy and extending
the useful life of devices. In addition, during FY25, 20
devices were donated to Fundacion Padre Semeria,
contributing to positive social impact.

In addition, NTT DATA Chile manages the recycling of IT
equipment through DEGRAF, an authorized manager,
ensuring its proper final disposal in accordance with
environmental regulations and reducing the impact of
electronic waste.

General information Planet positive Prosperity positive

20 technology
devices donated

41 kg of
electronic
waste avoided

3-371

kg of electronic waste managed

People positive

Equipment refurbishment campaign

Countries
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Sustainable mobility initiatives

During FY25, measures were developed for more efficient and responsible mobility.

Promoting
electromobility events

The use of electric taxis is promoted for
corporate travel, achieving 44% of land

Shared transportation for

The company promotes sustainable mobility
by organizing shuttle buses for corporate

kilometers through electromobility, thereby events, reducing the use of individual vehicles

reducing transport-related emissions.
among professionals.

Efficient corporate
mobility

Partnerships with transportation providers 1996
suqh as Cabify Business stand.out for. tCO2e offset through
optimizing work-related travel, improving h fel . .
travel efficiency, and reducing environmental the use of electric taxis
impact.

General information Planet positive Prosperity positive

and promoting collective transportation

Nueva alianza de servicio de .
transportecen NTT Chlla..
..‘w " R

People positive

Teleworking and
sustainable mobility

NTT DATA Chile promotes hybrid work
models that allow professionals to perform

their duties remotely, reducing daily

commuting and contributing to a lower carbon

footprint.

| Countries
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FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

% of professionals who completed the
compliance course

Prosperity Positive Y ‘Pr_oépérity p’osit{ve -

-

Prosperity Positive represents our way of growing Transforming busi d society f
T . i ranstorming business and society T1or

by b_u"dmg trUSt’ Creatmg Value’ arjd drlvmg successful growth, with sustainable services

sustainable progress. As the second pillar of our and solutions.

sustainability strategy, it reflects NTT DATA’s

commitment to business management based on

% of professionals who completed the

— ] security course
integrity, ethics, responsible innovation, and C':' Innovation through technology
transparency.

(§§ Responsible technology and ethical Al

(@ Sustainable supply chain

C@ Digital security and reliability

S\

Secure services and solutions,
CcO . .
sustainable by design

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Awards & recognition

NTT DATA Chile has several recognitions that reflect its commitment to sustainability, diversity and

inclusion, innovation, and talent development.

Migrant Commitment Recognition

Recognition for promoting the inclusion of migrants and diverse work
environments. NTT DATA Chile was the first and only company in the

Metropolitan Region to receive the recognition in 2025.

Great Place To Work

Ranking that awards companies for their culture and climate practices,
including environmental matters, community action, and inclusion

practices.

In FY25, NTT DATA Chile obtained third place nationally for the second

consecutive year.

Great Place To Work for Women— Top

Employer

In FY25, NTT DATA Chile obtained fourth place nationally in the ranking
that recognizes companies that stand out for their practices in gender
equity, work-family balance, female leadership, among others.

General information

Planet positive

MPLOYER | 2026

FOR A BETTER WORLD OF WORK

Prosperity positive

Certificado de

Reconocimiento

Top Employers Institute otorga este certificado a

NTT DATA Chile
como Top Employer certificado para 2026

People positive

Huella Chile Seal

NTT DATA Chile obtained the Sello de
Cuantificacion granted by the Ministry of
the Environment, which recognizes the

measurement of its carbon footprint. This

milestone reflects the company’s

commitment to emissions management

and environmental sustainability.

Los Mejores
Lugares para
Trabajar™
para Mujeres

Countries |

Annex

Los Mejores
Lugares para

Trabajar™

Y |
HuellaChile

Ministerio del Medio Amislente

CUANTIFICACION

Gases de Efecto Invernadero

2024
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£ Google Cloud

mw

Employers
For
Youth

dWS

Google Cloud Partner of the Year

Google Cloud award for innovative, high-value solutions for clients.

Top of Mind Index Tech (TOM Tech)

The company was recognized in 35th place among the TOP 50 most
attractive companies to work for among technology professionals
under 35.

Public Ranking EFY FEM

NTT DATA Chile has been recognized in the Employers for Youth
(EFY) ranking for standing out in the development and experience of
young professionals, positioning itself among the top-rated
companies by talent under 35 and actively promoting the
employability of future generations.

NTT DATA ranked 10th out of 27 companies recognized in the public
ranking.

Partner of the Year in financial services
AWS

NTT DATA was recognized as Industry Partner of the Year in financial
services for Latin America.

General information Planet positive Prosperity positive People positive

Partner Premier 2025

Distinction for promoting free technology training initiatives
that bring students, especially women, closer to the IT world
through practical experiences and direct contact with
professional environments.

RED Spirit. Collaboration over Time.

Recognition for its participation in Programa RED, promoting
experiential learning and bringing students closer to real-world
contexts, contributing to the generation of applied knowledge.

Countries Annex
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Certifications

NTT DATA Chile advances in the continuous improvement of its operations, supported by certifications that
consolidate its commitment to excellence and sustainability.

Certification that accredits the implementation of
an environmental management system aimed at
controlling impacts, complying with regulations,
and continuously improving environmental
performance.

Certification that recognizes the design and fit-
out of offices with high standards of
sustainability, energy and water efficiency, and
employee well-being.

Sustainable procurement standard that
promotes the integration of environmental,
social, and economic criteria into purchasing
processes.

Responsible procurement guide that promotes
the incorporation of sustainability criteria into the
supply chain and purchasing decisions.

General information

Planet positive

Certification that validates a quality
management system focused on continuous
improvement, operational efficiency, and
customer satisfaction.

Certifies advanced compliance with the
General Data Protection Regulation (GDPR).

Accredits the maturity and capability of
software development processes.

Certifies maturity in service delivery.

Management system to ensure the
confidentiality, integrity, and availability of
information.

Prosperity positive People positive Countries

Certifies the responsible management
of artificial intelligence systems,
ensuring their ethical and safe use.

Certification that accredits quality in
the management of information
technology services, aligned with
client needs.

PROYECTO OFICINA NTT DATA SANTIAGO
CERTIFICACION LEED
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Alliances

In FY25, NTT DATA Chile strengthened its impact through strategic partnerships that drive innovation,

promote sustainability, and foster more diverse and inclusive environments.

— DEI —
P EE
COMNNEC
1ION

Servicio

Nacional de

Migraciones
Ministerio del Interbor

Gobierno de Chile

General information

Planet positive

v

A

Sustainability

R A Comité de
W4 Capital Natural

;\\B CARBO
REAL®

Prosperity positive

People positive

— Innovation

@ CODELCO
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CLEAN WATER
AND SANITATION

Business Case ]
Corporate Biodiversity Roadmap for
Compaiia Minera del Pacifico (CMP)

PROJECT OBJECTIVE METHODOLOGY

CMP maintains a firm corporate commitment to sustainability and The work methodology included the following phases:
has decided to contribute, from the territory, to the fight against

. . » Definition of the strategic framework describing CMP’s current
biodiversity loss.

situation in relation to the mining sector in terms of sustainability.
This work seeks to maximize the value of its territorial scope
through a Hoja de Ruta de Biodiversidad Corporativa that makes it
possible to define and manage its natural capital, establishing key
actions effectively, with strategic guidelines, objectives, and targets
that generate value in the short, medium, and long term in the » Definition of the natural capital baseline: analysis of priority areas in
territory where the company operates. environmental, legal, and social terms to understand the relationship
between nature and society (conservation status, legal framework, and
demands on ecosystem services).

* Preparation of the Corporate Biodiversity Roadmap: definition of
objectives and indicators (KPIs) based on CMP’s ambition, together with
an assessment of their feasibility to ensure effective implementation.

RESULTS

+ 8 companies in the sector were compared according to 5 criteria (environment, value chain, carbon, nature, and transparency).
» In a co-creation session with 10 participants, 4 priorities were defined along with their level of responsibility and ambition.

» A strategic proposal was established across three lines (direct operations, indirect operations, and transparency), with indicators, objectives, and a total of
116 actions to achieve a positive impact on nature by 2040.

General information Planet positive Prosperity positive People positive Countries
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People Positive

30% 126,27%, 30%

At NTT DATA, people development is a key o S
Shaping a better world for everyone by 35% 127,64%| 35%

strgteglc pillar within our Pegple P03|.t|.ve gpproach, Ittt | e | B e e
which is focused on generating a positive impact on livelihoods and contribute to an inclusive
professionals, clients, and society. society. 20% 20% 20%
Our strategy centers on creating an inclusive, C® oot -y
flexible environment oriented toward continuous sopte-centered company 13% 1 0,9% | 1%
learning, supported by policies and practices that . .
. . . (@ Diversity and inclusion
foster professional development, well-being, equity,

8,2% 110,41% 11%

and the attraction and retention of talent.

C@ Health and safety
({E] Human Rights

(@ Digital accessibility

81% 196,89% | 98%

g

S\

40% 132,23% | 40%

The green traffic light (* ) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Professionals and their distribution

At NTT DATA, talent is the engine of transformation. Promoting the ongoing incorporation of young and

multigenerational talent, fostering continuous learning, and encouraging internal growth makes it

possible to build diverse teams that generate innovation, quality employment, and a positive impact on
society. The following section analyzes its evolution throughout FY23, FY24, and FY25, with a detailed

breakdown by gender, age group, and professional category.

CATEGORY AGE GROUP

> 50 0 4 4
EXECUTIVE
30-50 2 4 6
SENIOR >50 1 6 7
MANAGER 30-50 7 15 22
> 50 9 26 35
MANAGER 30 - 50 50 131 181
<30 1 0 1
> 50 26 83 109
PROFESSIONAL 30-50 227 655 882
<30 26 116 142
> 50 16 5 21
JUNIOR 30-50 95 231 326
<30 47 147 194
TOTAL 507 1.423 1.930

Note: The variation observed in FY25 data is largely explained by the integration of Inversiones NTT Chile SpA. and NTT Chile SpA. Consequently, year-over-year comparability with FY24
and FY23 figures should be analyzed considering this context.

General information

Planet positive

Prosperity positive

People positive

Countries
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Hires

In line with this growth, details of the hires made are presented below, including a breakdown by gender, age group, and
professional category.

CATEGORY AGE GROUP

SENIOR > 50 0 2
MANAGER 30-50 3 1
> 50 0 4
MANAGER
30 -50 4 19 23
> 50 2 21 23
PROFESSIONAL 30-50 34 108 142
<30 11 51 62
> 50 1 1 2
JUNIOR 30-50 29 49 78
<30 24 58 82
TOTAL 108 314 422
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Initiatives for professionals

Year after year, the company reinforces its commitment to the development of its professionals, promoting initiatives aimed at
strengthening continuous learning and adaptation to the demands of the technology environment.

Health and holistic well-being

NTT DATA Chile is committed to the holistic well-being of its professionals and, to this
end, promotes various initiatives focused on their physical, mental, and emotional
health. Among them is Balanced Well-being, which actively promotes the mental health
of employees and their families through access to free psychological therapy, offering
timely, confidential, and high-quality support. The company also provides supplemental
health insurance, facilitating access to broader medical coverage.

These initiatives are complemented by Wellness Fest, an annual fair that brings health,
education, finance, and quality-of-life benefits closer to professionals, promoting a
comprehensive approach to well-being both inside and outside the workplace.

Wellness Fest

General information | Planet positive |

Prosperity positive

Working conditions and well-being

NTT DATA Chile has established a work framework that prioritizes employee well-
being through work regulations and the right to disconnect, defining teleworking
conditions, use of technologies, working time control, and guaranteeing a minimum
rest period of 12 continuous hours.

Work-life balance and support at life stages

The company promotes balance between personal and work life through specific
initiatives such as postnatal onboarding, which supports mothers as they return to
work, as well as days off and parental postnatal leave, which facilitate work-life
balance, family care, and attention to personal needs at different stages of life.

Awareness and self-care

Self-care and health education are promoted through initiatives such as Virtual Coffee,
a cycle of online talks addressing different well-being topics and providing practical
tools and relevant information for personal care.

People positive Countries Annex
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Training

During FY25, NTT DATA Chile strengthened its commitment to talent development, allocating 988.088 € to training
initiatives™ and reaching a total of 34.755 hours delivered. This investment demonstrates the company’s priority of enhancing
professionals’ technical, digital, and cross-functional skills in an environment marked by the transformation of business
needs and the adoption of new reporting methodologies.

*The investment in training does not include information from NTT Chile SpA or Inversiones NTT Chile SpA due to the ongoing integration process.
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Accessibility

As part of its commitment to labor inclusion and equal opportunity, NTT
DATA Chile conducted a workplace analysis as part of its labor inclusion
program for people with disabilities, aimed at identifying barriers and
defining reasonable accommodations that facilitate the participation of
people with disabilities under appropriate conditions.

The program includes:

Physical accessibility: spacious areas, suitable access points, and
mobility-adapted environments.

Workstation adaptation: ergonomic adjustments and tools that support
comfort and performance.

Communication accessibility: measures to improve communication
(subtitles, clarity in interactions, visual support).

Wide, clear corridors to facilitate wheelchair use

Inclusive culture: awareness and good practices to ensure everyone’s
participation.

General information Planet positive Prosperity positive People positive Countries Annex g
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DEI Initiatives

NTT DATA Chile is advancing in building an inclusive culture through initiatives that promote
diversity, awareness, and team participation.

DEI awareness and training sessions

NTT DATA Chile promotes sessions aimed at fostering an inclusive and diverse culture through initiatives such as DEI Talk, which creates spaces for reflection on diversity and
inclusion training covering regulatory frameworks and key concepts around disability, as well as sign language classes that promote communication inclusion. Campaigns such
as Pride Month also incorporate training activities to make diversities visible within the organization.

Inclusive culture campaigns and experiences

During FY25, initiatives were developed to reinforce inclusive culture and a sense of belonging through
participatory and recognition actions, such as the “Women Who Inspire” campaign, which highlights female
role models within the organization, and World Day — Interculturality Fair, an experiential space that
celebrates cultural diversity through activities, food, and collaborative dynamics.

iEn marzo exaltamos
la equidad!

#GiveToGain

DEI Talk Presencial “Innavacién con voz de mujer

Martes 31 de marzo
De 12:00 a 13:00 hrs.
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NTT DATA Chile
Impact data

In FY25, NTT DATA Chile strengthened its commitment to i
generating positive impact through the development of Y
various social and environmental initiatives, as well as F@ 7
through monetary and non-monetary donations. y

The fiscal year stands out for the following milestones:

IMPACT INITIATIVES MONETARY DONATIONS NON-MONETARY DONATIONS
16 initiatives 40,119 € donated 32 items
201 Volunteers 6. 300 ml of blood

145 Beneficiaries 240 technology devices

General information Planet positive Prosperity positive People positive Countries




ESG Movers

At NTT DATA Chile, we have a network of sustainability ambassadors:
professionals committed to promoting this area within the company.

Their participation is voluntary and proactive, whether by leading their own
initiatives or contributing to the development of activities promoted by the
Corporate Sustainability area. They also act as change agents within their
teams, fostering awareness and the dissemination of good sustainability
practices.

This community is made up of 50 professionals who meet monthly to share
ideas, coordinate upcoming activities, and generate new proposals. They are
also organized by work areas, such as communication, logistics, or other
support lines, to contribute more effectively to the development of initiatives.

In FY25, Chile’s ESG Movers led initiatives such as Talent Match, focused on
attracting new talent, as well as in-person and hybrid talks on work-life balance
and impostor syndrome. They also participated in reforestation activities and
various outreach efforts to give visibility to the community and continue
expanding its reach within the organization.

General information Planet positive Prosperity positive

People positive
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Digital accessibility initiatives =3

STEM Women Mentoring for digital

inclusion
NTT DATA Chile promoted a mentoring program to strengthen female talent During FY25, mentoring programs were developed together with
in technology, connecting Computer Engineering students with mentors SOFAN and Generation Chile to support young people, including
who share experience, guidance, and key tools to support their professional people with disabilities, on their path to employability, providing real
development and strengthen their presence in the STEM world. tools and close support to enter the technology labor market.

Al for labor inclusion

NTT DATA Chile brings artificial intelligence closer to people with disabilities through
workshops focused on employability, democratizing access to emerging technologies and
strengthening their digital skills for the labor market.

General information Planet positive Prosperity positive People positive Countries Annex
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Environmental impact initiatives

Restoration with impact

NTT DATA Chile promotes ecological restoration actions in natural spaces such as Mahuida Park, a pre-Andean area of high ecological and
recreational value in Santiago, mobilizing volunteers to reforest with native species, restore ecosystems, and raise environmental awareness through

direct action.
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Non-monetary donations 3=

Christmas with meaning Helping is in the blood
During the FY25 Christmas season, the company promoted a The initiative “Ayudar esta en la sangre” stands out: a donation
solidarity initiative that, in collaboration with Soy Mas Foundation, campaign carried out together with Clinica Alemana that mobilizes
delivered Christmas baskets and personalized gifts to families in professionals to contribute directly to saving lives, fostering social
vulnerable situations, especially supporting young mothers and commitment through a simple but high-impact gesture.

bringing hope where it is most needed.

@®@nrTDaTa

Ayudar,

esta en nuestra sangre

En NTT DATA estamos comprometidos con mejorar |

las personas a través de acciones que generen un impacto
positivo, y hoy queremos invitarte a ser parte de la campafia
“Ayudar, estd en nuestra sangre” para donar vida, junto a
nuestro cliente Clinica Alemana.

El miércoles 26 de noviembre, personal médico de la clinica
estara en nuestra oficina de Roesario Norte en el marco de la
campafia anual de donaci6n de sangre, para asf permitir que
muchas personas reciban la ayuda que necesitan.
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NTT DATA Chile Foundation

Digital Skills

Fundacion NTT DATA Chile implemented 8 educational and social impact initiatives aimed at reducing access and digital
literacy gaps in Chile. These initiatives are part of the Foundation’s strategic commitment to training future-ready skills, gender
equity in STEM environments, and the development of technology vocations among populations with less access to quality
training opportunities. Together, they involved approximately 96 volunteers, who dedicated more than 600 hours of effort and
benefited close to 1.000 people.

The initiatives covered in-person territories in Santiago, Concepcion, and Temuco, as well as online formats with national and
international reach, with the participation of volunteers from the NTT DATA ecosystem in collaboration with universities,
technical-professional high schools, and civil society institutions.

NTT DATA eAWards

Fundacion NTT DATA Chile organized the eAwards Chile 2025, an innovation and social impact initiative aimed at
complementing this business leadership by driving digital transformation and technology-based entrepreneurship with a clear
focus on generating social impact. Fundacién NTT DATA positions itself as a catalyst for change and progress by promoting a
culture of entrepreneurship and innovation. Recognizing the transformative potential of technology, it works to inspire, train, and
support entrepreneurs and startups that use technology as a tool to address social challenges and create innovative solutions.

The eAwards included projects from across the country, as well as online formats with national and global reach.

The winning project, Pegasi, consists of an artificial intelligence-based

platform that enables oncology patients to receive a timely diagnosis and

access treatment on time. It represented Chile in the international final
== held in Lima, Peru.
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Colombia




NTT DATA Colombia

61

NTT DATA Colombia has built a strong track record in ME in annual turnover
the country since 2007, establishing itself as a strategic

player in the digital transformation of organizations. D) 196
With a team of more than 2.000 professionals and *
operations in Bogota and Medellin, the company drives professionals
the development of local talent and the creation of

innovative solutions that contribute to the country’s
y >700

economic and technological growth.

. yeys . . ) .. New hires
Through its capabilities in business consulting, digital

transformation, artificial intelligence, data analytics,
cloud, cybersecurity, application development, and 9
managed services, NTT DATA Colombia supports Strategic alliances
companies across multiple sectors in their innovation
and modernization processes.

Presence in 2
Cities
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Key sustainability indicators for Colombia

@ Planet Positive A Prosperity Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

oo | ot [ 2201 | 2246 |

Carbon footprint per professional (tCO2e)

oot | oo [ o N 102 |

% renewable energy

Carbon footprint in business/professional travel
(tCO2e)

FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

ND 90% 85,19 90%
e “Np

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of women executives

% of women top executives

o o [0 | 2w

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

o [sael e

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

S o ez e
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light (@) indicates that the FY25 target has been met.

FY24 FY25 Target  FY25 FY26
Total carbon footprint (tCO2e)

om0 | oot [ 2201 | 2266

Carbon footprint per professional (tCO2e)

oot | oo [ o | 102

% renewable energy

Carbon footprint in business/professional travel
tCO2e

Leading by example to transform industries
positively by innovating services and solutions
that regenerate our planet.

(—‘f'\f- Climate change

( )

C{; Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Carbon Footprint Colombia FY25

The analysis of the carbon footprint corresponding to FY25 has made it possible to identify the
areas with the greatest potential for reducing emissions, guiding the company's decarbonization
roadmap towards those sources with the greatest impact. In line with this approach, the main
initiatives will focus on the management of emissions from the purchase of goods and services
(category 1) and the travel of professionals to their workplaces and teleworking (category 7),
complemented by the maintenance of a renewable electricity supply strategy and the progressive
electrification of the corporate fleet. These actions will reinforce NTT DATA's progress towards

meeting its Net Zero objectives.

Scope 1: 0,94% tCO,e
HE Direct Emissions

Primary source of Scope 1 emissions:
refrigerant gas leaks.

Scope 2: 0,13% tCO.e
% indirect emissions from
purchased energy

Thanks to the consumption of 89%
renewable electricity.

'

i)

Scope 3: Indirect

emissions in the value 98,93% tCO2e
chain
Travel 72,44% tCO,e

» Business Travel
« Employee travel to work and teleworking

Purchased fuel and energy
activities

0,46% tCO,e

Supply chain tCO,e
Goods and services

Capital Goods

Transportation and distribution

Use and final destination of products sold

General information

Planet positive Prosperity positive

COLOMBIA FY25 Market Based |FY25 Location Based

Scope 1 GHG emissions

Stationary combustion

Mobile combustion

Refrigerant gas leaks

Scope 2 GHG emissions

GHG emissions from electricity consumption
GHG emissions from district heating/cooling
GHG emissions from electric mobility
Scope 3 GHG emissions

1. Purchase of Goods and Services

2. Capital Goods

3. Fuel and energy-related activities (not included in
Scope 1 or Scope 2)

4. Upstream transportation and distribution
5. Waste generated in operations

6. Business travel

7. Employee travel to work and teleworking
8. Upstream leased assets

9. Downstream transportation and distribution
10. Processing of sold products

11. Use of sold products

12. End-of-life treatment of products sold

13. Downstream leased assets

14. Franchises

15. Investments

Total GHG emissions

Total GHG emissions avoided

Total GHG emissions offset

Total GHG emissions per professional

2.291

1.866
19,97
1,04

15
28
28

2.267
596

11

2.316

1.866

19,97
1,05

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e

tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e
tCO2e

tCO2e/professional

The location-based approach reflects the emissions calculated with the average factors of the electricity grid, while the market-
based approach incorporates the specific attributes of the contracted energy and energy certificates acquired.

People positive Countries
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Energy consumption

During FY25, Colombia took measures to reduce its carbon
footprint by purchasing 89% renewable electricity through
Energy Attribute Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the act that
transfers the environmental benefits of renewable generation
to the buyer, ensuring that the buyer can legitimately claim the
associated attributes. Since the certificate is no longer tradable
after retirement, no other party can use it to make the same
claim; this prevents double counting and ensures the integrity
of reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 25 tCO.e, further lowering the carbon footprint
associated with electricity consumption.

89% 25

Renewable electricity tCO2e reduced

General information Planet positive

Prosperity positive

COLOMBIA FY24 FY25 |  units | % Change

Total energy consumption from fossil
sources

Natural gas

Diesel

Purchased electricity from fossil sources
District heating/cooling from non-
renewable sources

Total energy consumption from
renewable sources

Purchased electricity from renewable
sources

Self-generated electricity consumption
Percentage of total electricity from
renewable sources

Percentage of total energy from
renewable sources

Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

People positive

112

0%

0%

112
0,05
0,06

Countries

14

14

118

118

89%

89%

132
0,06
0,07

MWh

MWh
MWh
MWh

MWh
MWh

MWh
MWh

%

%

MWh
MWh/professional
MWh/m?2

Annex

-87%

-87%

18%
17%
18%
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Water consumption

Given the nature of its business model, which is mainly focused on the provision of IT
services, water consumption is not one of the environmental aspects with the most
significant impacts for NTT DATA. Nevertheless, the company maintains responsible
management of this resource, promoting initiatives aimed at improving water efficiency in its
operations.

In FY25, 100% of the water consumed at NTT DATA offices in Colombia came from local
supply networks.

Although the direct impact associated with water use is limited compared to other
environmental categories, NTT DATA continues to promote optimization measures within its
building and facilities management strategy. In this regard, Real Estate teams carry out
actions aimed at reducing consumption and encouraging more efficient use of the resource
by incorporating saving solutions in offices and work centers.

% Vs previous

COLOMBIA
year
ater consumption 105 133 m3 27%
otal water consumption per professional 0,05 0,06 m3/professional 25%
General information Planet positive Prosperity positive People positive Countries Annex
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Waste management

As part of its circular economy strategy, NTT DATA in Colombia has
continued to strengthen the monitoring and management of the waste
generated in its operations.

In line with the distribution of operational activity, with respect to its treatment,
32% of the waste generated was recycled or reused, with 64% of the waste
being diverted from landfill through different recovery and management
alternatives.

Colombia FY25: % distribution of waste by treatment

Landfill 36%

Recycling
32%

Composting
32%

General information Planet positive Prosperity positive

COLOMBIA FY24
Non-hazardous waste 2,84
Reuse -
Recycling 1,77
Composting -
Incineration with energy recovery --
Incineration without energy recovery -
Anaerobic digestion -
Landfill 1,08
Hazardous waste -
Reuse -
Recycling -
Composting -
Incineration with energy recovery -
Incineration without energy recovery -
Anaerobic digestion -
Landfill -
Total waste generated 2,84
Total waste generated/professional 0,0013
% Waste diverted from landfill 62
% Waste recycled/reused 62

32%

Recycled/Reused Waste

People positive

Countries

FY25 Units % Change
2,32 t -18%
- t -
0,74 t -58%
0,74 t -

- t -
- t -

- t -
0,84 t -22%
- t -

- t -

- t -

- t -

- t -

- t -

- t -

- t -
2,32 t -18%
0,0011 t/professional -19%

64 % 3%
32 % -49%

64%
Waste
Landfill Diverted

Annex
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Circular economy initiatives

NTT DATA Colombia promotes responsible environmental management and reduces its
footprint through recycling, circular economy and certified renewable energy.

Recycling and Waste
Management System

Within its Environmental Management System, NTT
DATA Colombia applies the correct segregation of
waste through the use of color codes (green, black and
white), facilitating its classification and recycling.

The collection is carried out by an authorized municipal
manager, guaranteeing efficient and responsible
management of the waste generated.

General information Planet positive Prosperity positive

Responsible Management of Electronic
Waste (WEEE)

The company guarantees the proper management of waste electrical
and electronic equipment by delivering it to authorized managers with
an environmental license in Bogota.

This process ensures the responsible final disposal of the equipment,
minimizing its environmental impact and complying with the highest
regulatory standards in terms of sustainability and circular economy.

People positive Countries Annex
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Sustainable mobility initiatives

NTT DATA Colombia promotes sustainable mobility solutions that reduce the environmental impact of
travel.

Sustainable Mobility with Corporate Hybrid Fleet

Low-Emission Transport As part of its emissions reduction strategy, NTT DATA Colombia

NTT DATA Colombia promoted more sustainable incorporates hybrid vehicles for executive profiles.

corporate mobility by offsetting the emissions of its This measure allows us to move towards more efficient corporate
business trips made with Cabify. mobility, reducing the environmental impact derived from the use of

Throughout 2025, 97,603 km were traveled, offsetting traditional transport
19.97 tCO2e through the "Grateful Planet" project
with the Lower Rio Guainia and Rio Negro

Indigenous Reservation, contributing to environmental Promotion of Active
protection and the development of local communities. oy
Mobility

The company promotes sustainable
means of transport by setting up

19,97 tCO2e exclusive spaces for bicycles within its

facilities, promoting healthy habits and
compensated contributing to the reduction of

emissions.

General information Planet positive Prosperity positive People positive Countries Annex
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FY24 FY25 Target FY25 FY26

Suppliers approved with sustainability criteria

% of professionals who have completed the
compliance course

% of professionals who have completed the
security course

Prosperity Positive ~»Prosperity positive --

-

Prosperity Positive represents our way of growing ) _ )

by building trust, creating value, and drivin Transforming business and society for

y i g ’ g ’ ] g successful growth, with sustainable services
sustainable progress. As the second pillar of our and solutions.

sustainability strategy, it reflects NTT DATA's

commitment to business management based on = — _

integrity, ethics, responsible innovation, and C':' Innovation through technology

transparency.
(&

ND 90% 90%
 ND W 90% |

Responsible technology and ethical Al

(@ Sustainable supply chain

(@ Digital security and reliability

N U I U

Secure services and solutions,
cO . .
sustainable by design

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Awards & recognition

NTT DATA Colombia consolidates its leadership thanks to recognitions in diversity, a leading company in sustainability and
gender equality.

DEI
— Sustainability
M ujer es NTT DATA SAS.
5th place in the AuTéNNticas Internal ’ :
ranking of Large Program, 2nd plac_e as 3,”!“'9'
Compames Leaders | o, A"y c-)f the Ye.ar N reconocimiento a:
in Sustainability b gif fedition Diversity, Equity and il
(Bogota Chamber of Y Nmosma Inclusion at the WIN o
Commerce). ' Awards. e
District Seal of Gender Equality
awarded by the Secretariat of
—— Talent and culture Women of Bogota.
Certlﬂca.do d.e Technology
Reconocimiento Top Employer: 3rd recognition
Top Employers Institute otorga este certificado a pOSItlon In COlom bla
- e e for excellence in talent Industry Partner of the Year in the
management. aWS Latin American Financial Services

category, for innovation on AWS.

\/‘7

0% A §ETTER WORLD OF WORK
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Certifications

NTT DATA Colombia promotes continuous improvement through certifications that guarantee high standards in
sustainability, quality, safety and innovation.

Certifies an environmental management system aimed at minimizing the
impact on the environment.

It certifies the company's commitment to ethical, social and sustainable
practices.

Recognizes sustainable buildings with high standards of energy and
environmental efficiency.

14-97 PARK
N | Bogota, Colombia
Sustainable procurement standard that promotes the integration of i
environmental, social and economic criteria in procurement processes. S
October 2018
Responsible Procurement Guide that Drives Sustainability Embedding in the
Supply Chain and Purchasing Decisions.
General information Planet positive Prosperity positive People positive Countries Annex
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Accredits occupational health and safety management.

Certifies a quality management system focused on continuous improvement.

Certifies an anti-bribery management system aimed at preventing, detecting and addressing corrupt practices.

Certifies the responsible and structured management of artificial intelligence throughout its entire lifecycle (applied to aXet).

Management system to ensure confidentiality, integrity and availability of information.

Certifies advanced compliance with the General Data Protection Regulation (GDPR).

Certifies the maturity and capability of software development processes.

Certifies maturity in service delivery.

General information Planet positive Prosperity positive People positive Countries Annex
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Alliances

Sustainability, social action and diversity initiatives are strengthened through alliances with key entities in the

environment.

Sustainability

CD Cdmara

de Comercio
CD de Bogota

ANDI Ib’iﬁﬁlg

EAﬁos

Fundacion «

Chaminade

Social impact

Fundacion

w ANDI

Colsubsidio

con todo lo que te mereces

General information

Planet positive

Prosperity positive People positive

Diversity, Equity, and

Inclusion
CAdmardde a
3 Diversidad
F |
womenl1

Comunidad

K
BOGOT.

SECRETARIA DE

LA MUJER

@ONU =57
MUJERES

Countries | Annex
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People Positive

35,12%  35% | |3593%| 35%

At NTT DATA, people development is a key
strategic pillar within our People Positive approach,

Shaping a better world for everyone by
- 4 ) o i applying our digital capabilities to improve
which is focused on generating a positive impact on livelihoods and contribute to an inclusive

- . - H t ;
professionals, clients, and society. society 0 20% 0 20%

40,61% - 35% | 41,24%| 42%

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that
foster professional development, well-being, equity,
and the attraction and retention of talent.

(@ People-centered company
(@ Diversity and inclusion
(@ Health and safety

({E] Human Rights

(@ Digital accessibility

0,23% 0,5% 0,13% 1%

1% | 541% | 7%

91%  95% | 98% | 98%

NN U U

: 40% | 141,21% | 45%

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Professionals and their distribution

At NTT DATA, talent is the engine of transformation. Promoting the permanent incorporation of young and
multigenerational talent, encouraging continuous learning and promoting internal growth allows us to build diverse
teams that generate innovation, quality employment and a positive impact on society. The following table shows the
evolution of the workforce broken down by gender, age group and professional category in FY23, FY24 and FY25.

CATEGORY AGE GROUP

> 50 0 1 1 0 1 1 0 1 1
EXECUTIVE

30-50 0 4 4 0 4 4 0 4 4
SENIOR > 50 4 3 7 4 2 6 3 1 4
MANAGER 30-50 5 12 17 3 9 12 2 8 10

> 50 5 8 13 3 10 13 6 9 15
MANAGER 30-50 59 81 140 55 76 131 58 71 129

<30 0 0 0 2 1 3 2 2 4

> 50 9 30 39 9 26 35 9 11 20
PROFESSIONAL 30-50 195 454 649 183 436 619 128 144 272

<30 76 215 291 82 243 325 192 262 454

> 50 17 19 36 12 15 27 9 11 20
JUNIOR 30-50 219 259 478 160 206 366 128 144 272

<30 200 321 521 248 377 625 192 262 454
TOTAL 789 1.407 2.196 761 1.406 2.167 635 1.080 1.715

General information Planet positive Prosperity positive People positive Countries Annex
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Hires

Attracting diverse and specialized talent is a pillar for NTT DATA's development. The combination of new onboarding processes and
internal referral programs helps build teams that are ready to respond to the challenges of the future. The following table reflects the
evolution of hiring in Colombia, highlighting the commitment to attracting diverse talent, broken down by gender, age group and
professional category in FY25.

CATEGORY AGE GROUP

SENIOR >50 1 1
MANAGER 30-50 1
> 50 1
MANAGER 30-50 18 27 45
<30
> 50 1 4 5
PROFESSIONAL 30-50 41 138 179
<30 28 96 124
4 3 7
JUNIOR 30-50 67 69 136
<30 81 116 197
TOTAL 243 459 702

General information Planet positive Prosperity positive People positive Countries Annex
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Initiatives for professionals

NTT DATA Colombia promotes work-life balance through disconnection policies, flexible working hours and the promotion

of healthy habits.

Disconnection: Respect for Personal Time

NTT DATA Colombia promotes a culture of respect for rest times through the Labor Disconnection
initiative, which seeks a balance between work and personal life, ensuring respect for off-the-clock
schedules, vacations, leaves and the privacy of professionals, except in exceptional situations.

A firm commitment to the well-being and overall health of the team.

Flex Time: Autonomy to Manage Time

Flex Time allows professionals to organize their working day in a flexible way, adapting it to their
personal needs without losing focus on results.

With a common time slot that ensures team coordination, this initiative promotes confidence,
autonomy and a more efficient and balanced way of working.

Balanced: Integral Wellness in Action

Program designed to promote healthy lifestyle habits on a continuous basis, taking into account the
diversity and interests of professionals.

Through four pillars, person, work, family and environment, the initiative promotes a comprehensive
approach to well-being, strengthening quality of life and commitment from a sustainable
perspective.

General information Planet positive Prosperity positive People positive

- NTTDAata
New Ways of Wearking

k Flex/Time

Flex Time es la posibilidad que el colaborador en Ias franjas flexibles
del dia organice su tiempo segun sus necesidades. Sin perder de vista la
responsabilidad para cumplir con los acuerdos y metas establecidas.

Great People Makes the Difference like YOU

®nr1TDaTa

EquilibradaMENTE

Countries Annex
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Training

In FY25, NTT DATA Colombia continued to make progress in its commitment to talent development, reinforcing investment
in training to reach 862.060 €, which allowed it to provide 31.833 training hours, with an average of 14 hours per

professional.
This advance reflects the strategic importance of enhancing the capabilities of the teams and accompanying the evolution of

the business in a dynamic and constantly changing environment.

31.833 h 862.060 € 14 h

of training of investment in training of training per professional

General information Planet positive Prosperity positive People positive Countries Annex
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DEI Initiatives

A diverse and inclusive culture is promoted through training,
awareness-raising, talent development and active listening initiatives.

Uniqueness @ NTTDAarta
DEI Governance
Through the Diversity, Equity and Inclusion Committee, actions are coordinated, priorities are Dia Internacional
defined and initiatives are promoted that promote safe, inclusive work environments aligned with de

las con

the strategic objectives of the organization.

DEI Education and Training

During FY25, initiatives such as the Leader Accreditation Route, focused on consolidating competencies in it R Mo
inclusive leadership, and Chamber Academy, a training and networking program promoted by the s Iadlv:‘;?dr::? ;:r :s:.ct:s;::\:;;am:::a ;;art)i'c?p:::r:
Chamber of Diversity in which different teams from NTT DATA Colombia participated to address key _ L

issues that strengthen diversity, equity, and inclusion management, were promoted. ~ Serd un espacio para reflexionar, aprender y compartir

experiencias que nos ayuden a

mas accesible, respetuoso y humano.
Inclusive Culture and Awareness Maria Carolina Diaz Qrcaco iTu participacién hace la diferencia!

Psictlogn

NTT DATA Colombia promotes an inclusive organizational culture through campaigns that make diversity
visible in all its dimensions and promote respect and equity.

Actions such as the commemoration of International Women's Day, LGBTIQ+ Pride Day, Cultural
Diversity Day or Persons with Disabilities Day, together with disability and gender awareness initiatives,
contribute to strengthening the sense of belonging and the recognition of diversity as a differential value.

Charla por el Dia Internacional de las
Personas con Discapacidad

General information Planet positive Prosperity positive People positive Countries Annex
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Measurement and Active Listening Inclusive Talent Programs

During FY25, initiatives such as the Characterization Survey NTT DATA Colombia promotes the development and leadership of
"Connected to recognize your authenticity" have been carried out, underrepresented groups through strategic programs that strengthen
where sociodemographic and perception information is collected that their professional growth and visibility within the organization.
facilitates the design of more effective DEI strategies, aligned with the
reality of the organization and aimed at improving the employee
experience.

Initiatives such as the Mujeres AutéNTTicas program promote self-
leadership, confidence and the development of key competencies,
expanding its impact by integrating not only female employees, but
also their environment, consolidating itself as a benchmark initiative in
female talent.

Uniqueness @ nrTDaTa

Mujeres
AutéNTTicas  _\pom.
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Accessibility

NTT DATA Colombia has carried out an accessibility diagnosis in its offices and has measures in place to
guarantee inclusive and accessible environments.

The accessibility diagnosis included:
Evaluation of the physical environment (access, circulation and use of spaces).
Analysis of products and technology (work tools and digital accessibility).
Review of guidelines, services and systems.
Assessment of organizational culture.

Definition of recommendations.

With the results of the diagnosis, adjustments were made in the offices to guarantee
accessible environments, eliminating physical barriers and facilitating the mobility of all
people. Some of these measures implemented are:

Access ramps at the entrance of the building that facilitate access to the facilities.
Adapted door next to the turnstiles, which allows comfortable and safe access.

Operational elevators that connect to the main levels of the office.

Continuous improvement of the physical environment, aimed at strengthening
accessibility and reducing barriers.

General information Planet positive Prosperity positive People positive Countries Annex g
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NTT DATA Colombia
Impact Data

In FY25, NTT DATA Colombia reinforced its commitment to
positive impact on society through a diverse agenda of
external initiatives, combining social investment, corporate
volunteering and non-cash donations.

The year stands out for the following milestones:

IMPACT INITIATIVES MONETARY DONATIONS NON-MONETARY DONATIONS

8 Initiatives 2.410 € donated 60 items

125 kg clothes

119 Volunteers

> 3 OO Beneficiaries

General information | Planet positive Prosperity positive People positive Countries Annex
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ESG Movers

/m'"f“!  ml

f‘.ter ilt:"'

=
At NTT DATA Colombia, the ESG Movers are a group of 50 people committed to

driving the sustainability strategy at the local level. As change agents and
ambassadors, they actively participate in solidarity actions by voluntarily donating

=
¥

time and resources, contributing to the well-being of people and communities that ?KZ - B %

need |t most. \:\NVEHN'ITDATAQS[amOSCO i L N
con un futuro sostem'll:; ETOmendos

Their work is structured around four pillars: the local agenda, through active : Py

participation in the design and planning of the annual sustainability plan, aligned with
the needs of the local context; support for initiatives, by facilitating and
accompanying the execution of social and environmental impact campaigns and
activities in the offices; creative leadership, through the development of their own
initiatives aligned with the strategy, ranging from awareness-raising actions to
corporate volunteering; and dissemination, by amplifying impact through internal and
external communication.

In addition, the group is organized by professional category: junior profiles participate
in volunteering activities, senior profiles contribute through mentoring, and the
executive level drives donations.

During FY25, they led and participated in a wide range of initiatives with social and
environmental impact. These included a monetary donation campaign aimed at
vulnerable groups, the delivery of Christmas gifts to children, and the collection of
second-hand clothing in collaboration with Fundacién Chaminade. They also
supported local entrepreneurs and promoted volunteering activities, such as a
reforestation day in Tabio and a social volunteering initiative with Fundacion
Pequenos Valientes.
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Social Impact Initiatives

Global Giving

Solidarity initiative that combines culture and social action through an
event in Bogota with the Chaminade Foundation, with the participation
of around 100 people and activities for vulnerable communities.

Fundacion

GEINADE

Llega el mes mas alegre del afo, es por eso que,
hoy te invitamos a ser parte de una causa gue
transforrmma vidas: aporta a nuestra vaki solidaria
para los nifios de la Fundacién Chaminade.

PJuntos hacemos posible lo imposible!

pronto tendremos una gran visita...

General information Planet positive Prosperity positive

Child Support Day

A day of accompaniment and leisure with children undergoing
cancer treatment from the Pequefos Valientes Foundation, where
volunteers offered a space for joy and disconnection through
recreational, artistic and coexistence activities, promoting emotional
well-being and human support.

Internal Solidarity Campaign

Solidarity mobilization initiative in which NTT DATA Colombia professionals
actively participated through voluntary donations channeled through the Vaki
platform.

The action made it possible to contribute to the well-being of children of the
Chaminade Foundation, reinforcing the collective commitment to support
vulnerable communities and the generation of social impact from within the
organization, benefiting approximately 300 people directly and indirectly.

People positive Countries Annex
341



Environmental Impact Initiatives

Reforestation Day

Collective action initiative in which NTT DATA Colombia
professionals, as part of the community to promote sustainability
ESG Movers Colombia, participated in conservation activities
together with the Red de Arboles Foundation.

The day focused on the restoration of local ecosystems in Tabio,
Cundinamarca, through the planting of native species, contributing to
carbon sequestration and reinforcing the commitment to the

protection of the natural environment. G R A C I A s

POR PLANTAR ARBOLES CON NOSOTROS

"No puede pasar un solo dia sin tener un impacto en el mundo gue nos rodea.
Lo que hacemos marca la diferencia, y tenemos que decidir qué tipo de ™
4

diferencia queremos hacer”. -Jane Goodal. S

NTT DATA COLOMBIA SAS -

900128566

Tus 50 arboles fueron plantadados en

4.9027461, -74.0980429; Tabio,
Cundinamarca

01-10-2025

#4'% Red de Arboles
T e Fecha

ARBOL ORGPOLITICAS RDA
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Monetary donations

Strengthening Youth Social Programs

Economic contribution aimed at strengthening the work of the Chaminade
Foundation in Colombia, focused on the care and development of young
people in high-risk areas. This action reinforces the commitment to social
inclusion and the generation of opportunities in vulnerable contexts.

Copa Claro for Colombia: Sports and Social
Development

Support for the seventh edition of the Copa Claro for Colombia, an initiative that
promotes the comprehensive development of children and adolescents from
multiple regions of the country, through the Football with Heart methodology. The
initiative promotes values, education and social cohesion in vulnerable
communities through sport.

General information Planet positive Prosperity positive

People positive

>200

2.410

Fundacion e AﬁOS
Chaminade

0 P4

&

I(,
Claro~

POR COLOMBIA
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Non-monetary donations

EcoRopero: Textile Reuse

- - Humanitarian Donation to Displaced
with Social Impact

Communities

Initiative .a.ime.d at red”"‘”g texti'le waste and.supporting vuI.nerabIe Solidarity action focused on meeting the basic needs of children in
communities, in collaboration with the Chaminade Foundation. situations of displacement in the Catatumbo region.

The initiative consisted of the delivery of essential products such as
hygiene items, school supplies and recreational elements, contributing to
improving their living conditions and well-being.

Through the participation of around 15 volunteers, the donation of second-
hand clothing was promoted, reaching approximately 125 kg of donated
clothing, promoting the circular economy and contributing to the social well-
being of people in vulnerable situations.

60

hygiene products donated
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NTT DATA Colombia Foundation

NTT DATA eAwards

eAwards Colombia is the impulse that turns technological ideas into solutions with real impact. This program is aimed at entrepreneurs and startups that use technology to
respond to social challenges, promoting a sustainable innovation ecosystem in the country and with an impact on approximately 90 people.

The participating initiatives compete for a prize of 40 million Colombian pesos and, in addition, access the opportunity to represent Colombia in an international competition,
amplifying the reach of their projects.

More than a recognition, eAwards is a platform that makes local talent visible and accelerates initiatives capable of generating positive changes on a large scale.

storage system, based on elastic bands made from natural sap. He represented

W The winning project, Elastic Energy, consists of a sustainable and low-cost energy
Colombia in the international final held in Lima (Peru).

International Technology Olympiads

Colombia

NTT DATA Colombia, through its Foundation, is committed to closing the digital divide through a transformative = e - T 000.000 cop
educational experience. I

This seven-week program accompanies children and adolescents promoting the development of critical thinking, logic
and key digital skills for the future.
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Ecuador




NTT DATA Ecuador

NTT DATA Ecuador supports companies and 375
organizations in their digital transformation processes, )
driving the adoption of innovative technologies that professionals
strengthen their competitiveness and accelerate their
growth. From its office in Quito, the company brings NTT
DATA Group's global capabilities to the Ecuadorian 1
market, combining local knowledge with extensive
international experience to respond to the challenges of Office in Quito
an increasingly digital environment.

Its value proposition integrates business consulting,
application development, cloud, data analytics, artificial

+15 M€

intelligence, cybersecurity, and technology in annual revenue
modernization services, contributing to the evolution of
key sectors of the Ecuadorian economy.
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Key sustainability indicators for Ecuador

@ Planet Positive A Prosperity Positive 222 People Positive

FY24 FY?25 target FY25 FY26
Total carbon footprint (tCO2e)

503 | 485 [ 543 || 533

Carbon footprint per professional (tCO2e)

EES EEN EX3 E7S

% renewable energy

0 | so [ 100 | 100 |

Carbon footprint from business
travel/professional (tCO2e)

FY24 FY25 target FY25 FY26 FY24 FY25 target FY25 FY26

% of women in the workforce

% of women executives

% of women top executives

0 L 20% | o | 20%

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

S o [sme | o

Approved suppliers with sustainability criteria

% of professionals who completed the
compliance course

% of professionals who completed the
security course

N/A 90% 29 93%
0,112 | -

The green traffic light . indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light 0 indicates that the FY25 target has been met.

FY24 FY25 target FY25

Total carbon footprint (tCO2e)

“o0s [ e ) ses W s |

Carbon footprint per professional (tCO2e)

EE3 EEN ETE BTN

% renewable energy

0 | ev [ roon | 100 |

Carbon footprint from business
travel/professional (tCO2e)

FY26

Set an example to transform industries
positively by innovating services and solutions
that regenerate our planet.

(—‘f\f- Climate change

0.7 | 075 [ oz [ o110 |

C{; Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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ECUADOR FY25 Market Based FY25 Local Based -

Scope 1 GHG emissions tCO2e

Stationary combustion - - tCO2e
Mobile combustion 6 6 tCO2e
Ecuador FY25 carbon footprint Refgerant gas ks : °
5 p Scope 2 GHG emissions 0 1 tCO2e
GHG emissions from electricity consumption 0 1 tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest GHG emissions from district heating/cooling - - tCO2e
emissions reduction potential, guiding the company's decarbonization roadmap toward the GHG emissions from electric mobility - - tCO2e
highest-impact sources. In line with this approach, the main initiatives will focus on managing Solps s E e Sies i , i i EERE
L . ] ] , 1. Purchase of Goods and Services 237 237 tCO2e
emissions derived from the purchase of goods and services (Category 1) and professionals' travel 2. Capital Goods 0 0 tCO2e
to work and teleworking (Category 7), complemented by maintaining a renewable electricity 3. Fuel and energy-related activities (not 9 9 {CO2
| . e
procurement strategy and progressively electrifying the corporate fleet. These actions will included in Scope 1or Scope2)
reinforce NTT DATA's progress toward achieving its Net Zero targets. 4. Upstream transpo.rtatlon ar,‘d distribution 0 0 tcoz2e
5. Waste generated in operations - - tCO2e
- N 6. Business travel 42 42 tCO2e
) Scope 3: indirect 7. Employee travel to work and teleworking 256 256 tCO2e
. Indirec
. o g i 08,88% tCO.e 8. Upstream leased assets - - tCO2e
S_cope ,1 " 1,129 tCO,e Sl L] the value ’ 2 9. Downstream transportation and distribution 0 0 tCO2e
direct emissions chain 10. Processing of sold products - - tCO2e
Main source of Scope 1 emissions: owned p— 0 11. Use of sold products 0 0 tCO2e
vehicle fleet (o—> Travel 54,80% tCO,e 12. End-of-life treatment of products sold 0 0 tCO2e
13. Downstream leased assets 0 0 tCO2e
) Business travel -
Scope 2: 0,00% tCO2e «  Employee travel to work and teleworking 14. Franchises - - tCO2e
% indirect emissions from 15. Investments 0 0 tCO2e
purchased energy Total GHG emissions 543 544 tCO2e
N Fuel- and energy-related Total GHG emissions avoided 94 94 tCO2e
Thanks to 99,6% renewable electricity activities 0,39% tCO,e Total GHG emissions offset 0 0 tCO2e
consumption. .. . tCO2e/
Total GHG emissions per professional 1,45 1,45 .
professional
Supp|y chain tCO e The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
2 incorporates the specific attributes of contracted energy and acquired energy certificates.
* Goods and services
» Capital goods
» Transportation and distribution 1 45 1 94
* Use and end-of-life of sold products ) .
L ) tCO2e/employee  tCO2e reduced tCO2e avoided
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Energy consumption

% vs
ECUADOR FY24 FY25 previous
FY

During FY25, NTT DATA Ecuador took measures to reduce Total energy consumption from fossil
its carbon footprint by purchasing 100% renewable electricity o MWh -100%
through Energy Attribute Certificates (EACs). Natural gas MWh
When an EAC is retired, the issuing registry permanently Diesel MWh
removes it from circulation. This retirement is the act that Purchased electricity from fossil 5 0 MWh 100%
transfers the environmental benefits of renewable generation sources
to the buyer, ensuring that the buyer can legitimately claim District heating/cooling from non- MWh
the associated attributes. Since the certificate is no longer renewable sources
tradable after retirement, no other party can use it to make Total energy consumption from 0 4 MWh
the same claim; this prevents double counting and ensures renewable sources
the integrity of reported renewable energy consumption. Purchased electricity from renewable 0 4 MWh
Un(.jer. a market-based approach, th.is strategy helped re(_juce Zc;lljfr-(;zsnerated electricity consumption MWh
emissions by 1 tCOe, further lowering the carbon footprint Percentage of total electricity from
associated with electricity consumption. renewable sources 0 100 % 100%
Percentage of total energy from 0 100 %
renewable sources
Total energy consumption 2 4 MWh 113%
o Total energy consumption KPI 0,004 0010 MWhprofes 00,
100 /O 1 _ sional
Total energy consumption KPI 0,013 0,028 MWh/m2 114%

Renewable electricity tCO2e reduced
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Waste management

Non-hazardous waste 0,19 t
L _ o Reuse -
As part of its circular economy strategy, NTT DATA in Ecuador began monitoring and Recvelin 013
managing the waste generated in its operations during FY25. The analysis was y g ’
Composting -

conducted based on the available information scope; in FY25, the company reported
waste information for 1 of the 2 operational offices in the country, excluding certain
locations due to limitations in data availability and consolidation for the reporting
period. These results reflect different levels of maturity in waste management and

Incineration with energy recovery -
Incineration without energy recovery -
Anaerobic digestion -

highlight opportunities to continue promoting circularity and recovery practices in Landfill 0,06

Hazardous waste -
Ecuador.

Reuse -
In line with the distribution of operational activity, regarding treatment, 70% of the Recycllng

Composting -

waste generated was recycled or reused, while 70% was diverted from landfill ) ) .
. ) ) ) . . Incineration with energy recovery -

Incineration without energy recovery -

—~ ~+ ~ o~ ~~ ~ ~+ "~ o~ ~ ~ ~ ~ ~

Ecuador FY25: % waste distribution by treatment Anaerobic digestion -
Landfill -
Total waste generated 19% t
ngg/:ill Total waste generated/professional 0,0005 t/professional
% Waste diverted from landfill 70% %
% Woaste recycled/reused 70% %

Recycling 70 %

o Waste recycled/reused and diverted
from landfill
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Circular economy initiatives

NTT DATA Ecuador promotes the circular economy through responsible, traceable, and

environmentally safe waste management.

Improvement of the Waste Management System

During FY25, the Environmental Management System was strengthened
by improving the process for classifying, controlling, and responsibly
disposing of waste generated in operations. The initiative is based on
separating waste into two main groups: recyclable waste and waste
electrical and electronic equipment (WEEE), with the aim of ensuring more
orderly, traceable management aligned with circular economy principles.

As part of this system, waste is weighed and recorded, enabling more
precise control over generation, the identification of reduction
opportunities, and the availability of information for environmental
monitoring. In the case of WEEE, management is carried out through an
authorized supplier, ensuring that this waste receives appropriate
treatment and is processed in accordance with current regulations,
avoiding negative impacts on the environment and promoting material
recovery.

O nTTDaTa

General information Planet positive Prosperity positive | People positive

CERTIFICADO DE GESTION DE RESIDUOS ‘

N0391 6 Julio 14,2025
NTT DATA

Ha hecho entrega de los siguientes residuos; mismos que han sido destruidos integramente para
recuperacion de materiales reciclables y disposicion final, con procesos técnicos y ambientalmente
responsables en cumplimiento de la legislacién ambiental nacional e internacional:

Tipo Peso (Kg) Codigo
Cargadores ; 0.60 -

Metales [ 040

Equipo electrénico 1.95 -
TOTAL 2.95 kg

VERTMONDE SAS BIC
Licencia Ambiental N° 017
Licencia Transporte 051-17-2015-FA-DPAPCH-MAE

Q‘ Vertmonde

Countries Annex
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Sustainable mobility initiatives

During 2025, NTT DATA Ecuador reinforced its commitment to more sustainable mobility through
initiatives aimed at reducing the use of private vehicles and promoting lower-impact transportation
alternatives.

Use of buses for the 2025 end-of-year event

For the 2025 year-end event, a bus service was made available to facilitate professionals' transportation and reduce the need for individual travel by private
vehicle. This measure promoted shared mobility that is more efficient and has a lower environmental impact, contributing to the reduction of transport-related
emissions and improving accessibility to the corporate event.

Electric Vehicle Rental for Executive Team

The rental of electric and hybrid vehicles has been promoted as a sustainable corporate
mobility alternative for executive teams.

This initiative contributes to reducing the carbon footprint of travel, optimizing operational
efficiency, and reinforcing the company's commitment to more responsible transportation
solutions.

General information Planet positive Prosperity positive People positive | Countries | Annex
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FY24  FY25target FY25 FY26
Approved suppliers with sustainability criteria

% of professionals who completed the
compliance course

Prosperlty Positive ~»Prosperity pfo_siti‘ve -

Prosperity Positive represents our way of growing _ _

Y . . Transform business and society for successful
by building trust, creating value, and driving e B ST Seiens 2
sustainable progress. As the second pillar of our solutions.
sustainability strategy, it reflects NTT DATA's
commitment to business management based on =, — _
integrity, ethics, responsible innovation, and C':' SR TRl BB

transparency.
(&

% of professionals who completed the
security course

Responsible technology and ethical Al

(@ Sustainable supply chain

(@ Digital security and reliability

N U I U

Cm Safe services and solutions,
and sustainable by design

The green traffic light .) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Awards & recognition

In 2025, NTT DATA Ecuador continued to reinforce its commitment to people and innovation
through recognitions.

Los Mejores Great Place to Work™

Lugares para
Trabajar™

Recognizes the organization as an outstanding workplace, highlighting
Piacs its commitment to well-being, organizational culture, and the

ECUADOR

To . . .
Work. 2025 experience of its professionals.

;g;;,gi;égsm Great Place to Work™ for Women aWS
ra

ajar
para Mujeres Recognizes the organization's commitment to equity, inclusion, and
Proce creating a work environment that supports women's professional
2025 development.

Industry Partner of the Year — AWS

NTT DATA was recognized as Industry Partner of the
Year in the Latin America Financial Services
category. Its role in accelerating innovation and
Creemos en una cultura donde el 1 f developing solutions on Amazon Web Services was
didlogo impulsa nuestro : - practices. highlighted.

crecimiento. Escuchar con apertura gf o RN

nos permite convertir experiencias

en evolucion constante.

Top Employer Ecuador
Recognition that certifies excellence in
talent management and workplace

Maria Gabriela Gordon
Process Service Leader at NTT DATA Ecuador

General information Planet positive Prosperity positive People positive Countries Annex

356



Certifications
The certifications obtained demonstrate the commitment to recognized standards and continuous

improvement in key areas such as sustainability, quality, and management systems.

Certifies an environmental management system aimed at
minimizing environmental impact.

Ensures consistent service quality and continuous improvement Endorses the implementation of an Anti-Bribery Management

processes System, reinforcing the organization's commitment to ethics,

transparency, compliance, and the prevention of corruption risks.
Ensures the protection of information assets and cybersecurity Certifies the responsible management of artificial intelligence
best practices. systems, ensuring their ethical and safe use.
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People Positive ——

30,27%F 35% 28,8% 35%

L

At NTT DATA, people development is a key '
. . L " Shape a better world for all people by applying 33% 35% 35% 35%
strategic pillar within our People Positive approach, i (el e R (o Bateseve e iers

which is focused on generating a positive impact on and contribute to an inclusive society.
professionals, clients, and society.
Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that . .

. . . (@ Diversity and inclusion
foster professional development, well-being, equity,
and the attraction and retention of talent.

(@ Health and safety

Cw Human Rights

(@ Digital accessibility

0 20% 20%

(@ People-centered company 2 48% 3% 3,47% 4%,

8% 9,7% 6,67% 10%

82% 85% 94% 95%

sHELE B

NN U U

- 40% 97% 97%

The green traffic light () indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Workforce distribution

The talent of our professionals is key to the
development of NTT DATA. The following section
presents the evolution of the workforce over the last
three fiscal years, with a breakdown by gender, age,
and professional category.

CATEGORY AGE GROUP

SENIOR
MANAGER 30-50 0 1 1 0 1 1 0 1 1
30 -50 5 8 13 0 1 1 2 2 4
MANAGER <30 0 0 0 4 6 10 0 1 1
> 50 6 6 12 6 4 10 3 3 6
PROFESSIONAL 30-50 36 119 155 37 108 145 38 84 122
<30 6 33 39 9 39 48 9 33 42
> 50 2 2 4 3 3 6 1 1 2
JUNIOR 30-50 15 29 44 24 44 68 12 33 45
<30 38 69 107 39 75 114 28 42 70
TOTAL ECUADOR 108 267 375 122 281 403 93 200 293
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Hires

Attracting diverse and specialized talent is a pillar of NTT DATA's
development. The combination of new hiring processes and internal referral
programs helps build teams prepared to respond to the challenges of the
future. The following is a breakdown of FY25 hires by gender, age group, and
professional category.

©ntTDaTa

CATEGORY AGE GROUP

MANAGER 30 — 50 2 4 6
30-50 5 22 27
PROFESSIONAL
OFESSIO <30 7 15 22 :
30-50 7 6 13 | B | Toag
NIOR A
JUNIO <30 20 30 50 ﬁ 'etﬁs'
TOTAL ECUADOR 41 77 118 = %
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Initiatives for professionals

Through internal initiatives, NTT DATA Ecuador promotes a professional experience
centered on well-being, connection, and a sense of belonging.

Comprehensive wellness
campaigns

Campaigns on sexual and reproductive health, well-
being, healthy living, financial education, and influenza
prevention. These actions included talks, rapid tests,
protection kits, mindfulness workshops, active breaks,
training sessions, nutrition activities, and vaccination
days, fostering healthy habits and a culture of self-care.

Health and prevention

Health care through corporate medical insurance at no cost to professionals, periodic
medical checkups, and care provided by an occupational physician. These measures
strengthen the protection of physical health and the overall well-being of teams.

Financial Wellness

NTT DATA Ecuador offers benefits aimed at supporting professionals' financial stability, such as salary advances,
employee loans, and advances on décimos. These initiatives help respond to unforeseen needs or emergency
situations, providing financial support alternatives regulated by internal policies and aligned with the company's
commitment to the well-being of its talent.

General information Planet positive Prosperity positive People positive

®nTTDaTa

NTT Bonus Club

Through NTT BONUS CLUB,
professionals and their families
have access to agreements with
health, education, and service
providers, extending the
company's support beyond the
workplace.

le@usfq.eduec

USFQ

USTQERRGRY

-

iNTT Bonus Club es nuestra cuponera de beneficios, es momento de
disfrutar mas por menos!

Personal accompaniment

A gift and welcome message are provided upon the birth of a child,
reinforcing closeness with people.

Countries Annex
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Training

During FY25, NTT DATA Ecuador maintained its commitment to continuous talent development, allocating 322.479 € to training
and reaching a total of 12.157 training hours.

The company maintained an average of 32 training hours per professional, consolidating a sustained commitment to continuous
learning and to strengthening high-value technical, digital, and cross-functional capabilities.

\- COLABORACIGN, COMPRCMI
iz ¥ CURIQSIDAD |

q.r 'NIFE?I&.
-q' 3'. . *" 3 ‘ :
f 8 .y e
»J"'Jr’ o DY

i@ a. w i)
‘1?“" .f # :‘.

ST A &

*' o \,g.

& Y
o 4 ¥
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DEI initiatives

NTT DATA Ecuador promotes diversity, equity, and inclusion initiatives aimed at building safer, more

participatory, and more representative work environments, promoting female leadership, internal awareness,

and professionals' sense of belonging.

Tech Leaders Program

A virtual space was developed to promote gender
equity and female leadership in the technology sector
through the exchange of experiences and best
practices among women leaders.

®nTTDaTa

Tech Leaders

La industria tecnolégica avanza a pasos agigantados,
pero surge una pregunta crual: gcémo avanzar en
términes de equidad? En este foro, destacadas
mujeres lideres compartirén sus experiencias y los
desafios que han enfrentado.

Andrea Mufioz | Manager Ecuador
Emma Maria Flores | Manager Pert
Karin Cecilia Bar | Senior Manager Perti

Maria Elena Calderén | Senior Manager Perti

23 ABR

05:00 pm | VIRTUAL

ilnspirémonos con historias que estan cambiando la industria!

General information Planet positive

Diversity, Equity & Inclusion
Program

A space to share the actions carried out, plan, and
define the next steps to continue building safe, inclusive
spaces with a positive impact for all professionals.

@® nTTDaTa ® nTTDaTa

Ley Violeta en Accidn:
Capacitacion Virtual sobre
Diversidad e Inclusion

El éxito de una empresa no solo depende de su
estrategia, sino de su gente. Un enfoque diverso
en los procesos de People y una comunicacién
inclusiva crean ambientes laborales mas
productivos, creativos y equitativos.

Prevencion y Manejo de la
Discriminacion y el Acoso
laboral

El respeto es la base de un ai oral saludable.

La diversidad no es solo una tendencia,
es el camino hacia la innovacion..

16-ABR 09 mAY

16:00 pm. | VIRTUAL 11:30 am | VIRTUAL

Una empresa que protege a sus colaboradores, crece con solidez. iUnetey transforma la cultura de la empresa!

Prosperity positive People positive Countries

O nr1TDaTa

Equidad en el Trabajo:
Igualdad de género y
espacios laborales seguros

Los roles de género han influido durahite afos enel
acceso a oportunidades laborales, pefo esmomento
de cambiar la narrativa. La equidad nasignifica dar

lo mismo a todos, sino garantizar que tada persona
tenga las mismas posibilidades de crecer.

jHagamos el cambio desde adentro!

11 MAR

12:30 am | VIRTUAL

Un espacio laboral equitativo es mas innovador, productivo y sostenible.

Annex
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NTT DATA Ecuador
Impact data

In FY25, NTT DATA Ecuador reinforced its commitment to positive impact on
society through a diverse agenda of external initiatives, combining corporate
volunteering and non-monetary donations.

The fiscal year stands out for the following milestones:

IMPACT INITIATIVES NON-MONETARY DONATIONS

"/ initiatives

255 items donated

5"/ people benefited by
digital impact initiatives

25 volunteers 150 kg donated

> 75 people benefited

General information Planet positive Prosperity positive People positive

Countries

Annex

364



Social and environmental impact initiatives

Electronics Recycling Generative Al in Education
The company developed an equipment NTT DATA Ecuador promoted initiatives aimed at strengthening employability
recycling campaign focused on the proper and digital education. In collaboration with the NGO Second Chances, it
management of technology waste. This trained young people in preparing résumés, job interviews, and the use of Al
initiative promoted environmental awareness for job searches. It also participated in training on Generative Artificial
among professionals, encouraging more Intelligence for 25 public school teachers, providing its offices as a learning
responsible practices aligned with a corporate space.

culture committed to sustainability.

®nrTData

jCampana de reciclaje!

¢Sabias que los residuos
¢lectrénicos pueden contaminar el
planeta por anos?

General information Planet positive Prosperity positive People positive | Countries Annex
365



Non-monetary donations

School Supply
Collection

A school supplies collection campaign
reached 175 donated items for the benefit
of Fundacién Second Chances. This
initiative helped support access to
educational resources for children and
young people.

®@nrTTData

jAyudanos a Ayudar!

Collection of non-perishable food

NTT DATA Ecuador carried out a non-perishable food
collection campaign, reaching 80 donated units. The initiative
sought to support the basic needs of vulnerable communities,
reinforcing a culture of solidarity and social participation among
professionals.

racias por ser parte de esta causa!

General information Planet positive Prosperity positive

People positive

Clothing and toy collection

A solidarity campaign collected clothing and toys in
good condition, reaching 150 kg. This action enabled
professionals to support Fundacion Second Chances
in distributing them to vulnerable communities during
Christmas.

. . OnrrDaTa
- jTu ayuda es un
regalo de amor!

Estamos recolectando [T ER IS
de segunda mano en buen estado para
[EJFundacion Second Chances.

, L Puedes entregar tus donaciones
£ ),

= 5
2 ’«1 P en la sede Panamericana hasta el
% AY 4

{ 27 de noviembre
L \." e

Para mas informacién:
Mylena Diaz de BPS
Nicole Ofia de People

iHaz que la magia de la Navidad
llegue a mas hogares!
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NTT DATA Ecuador Foundation

NTT DATA eAwards

International recognition for entrepreneurs with innovative, scalable, and
sustainable projects that use technology to generate social and
environmental impact.

Each country selects its winner, who advances to the global final in Spain,
where they compete for 100.000 euros in non-reimbursable funding and
specialized mentoring.

Finalists also participate in “Semana de la Innovacién,” an intensive
acceleration program with training, meetings with investors, and sessions
with key stakeholders to support the growth of their projects.

The winning project, Nina, consists of a non-invasive system for the
@ early detection of the Human Papillomavirus, capable of delivering

results in minutes. It represented Ecuador in the international final held

in Lima, Peru.

General information Planet positive Prosperity positive

11

Premios eAwards o

fﬁl\cv@or o

)

US$10,000
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@) NTTDaTa

United States
Of America




NTT DATA Europe & Latam Branch in USA
77,4 M€

in annual revenue
NTT DATA Europe & Latam Branch in USA acts as
a strategic connection point between NTT DATA's
capabilities in Europe and Latin America and the 146
United States market.
professionals
The organization facilitates the development of
digital transformation projects in areas such as
consulting, technology modernization, application
development, cloud services, artificial intelligence,
data analytics, and cybersecurity. It also supports
clients with global operations, fostering
collaboration among multidisciplinary teams and
the transfer of knowledge across regions. * 4

Presence in 5

cities

certifications and
partnerships
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Key sustainability indicators for NTT DATA Europe &

Latam Branch in USA
@ Planet Positive A Prosperity Positive

FY24 FY?25 target FY25 FY26 FY24 FY?25 target FY25 FY26
Total carbon footprint (tCO2e)

1004 | 958 [ 5630 |§ 5519

Carbon footprint per professional (tCO2e)

% renewable energy

Carbon footprint from business
travel/professional (tCO2e)

Approved suppliers with sustainability criteria

of professionals who completed the compliance
course

% of professionals who completed the
security course

90% °
“sio J 5o W 25t | 2de

The green traffic light (. indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.

General information Planet positive Prosperity positive People positive

222 People Positive

FY24 FY25 target FY25 FY26
% of women in the workforce

% of women executives
% of women top executives
o "o
% of people with disabilities
o o

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

0% [ 208% | 40%
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FY24 FY?25 target FY25 FY26
Total carbon footprint (tCO2e)

“oos | cos [ seso I ssts |

Carbon footprint per professional (tCO2e)

% renewable energy

Carbon footprint from business
travel/professional (tCO2e)

Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

Set an example to transform industries
positively by innovating services and solutions
that regenerate our planet.

(—‘f\f- Climate change

| 532 f| 565 | 251 [ 246

C{; Circularity

Water management

S\

The green traffic light (. indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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UNITED STATES FY25 Market Based | FY25locatBased |  Units |

Scope 1 GHG emissions tCO2e
Stationary combustion - - tCO2e

United States FY25 carbon footprint et combusir “ I o

Refrigerant gas leaks

Scope 2 GHG emissions 0 17 tCO2e
GHG emissions from electricity consumption 0 17 tCO2e
The FY25 carbon footprint analysis made it possible to identify the areas with the greatest SalS SSS'ONS from d'smc.t heatlpglcoohng - - tcoze
o ) ) o o GHG emissions from electric mobility - - tCO2e
emissions reduction potential, guiding the company's decarbonization roadmap toward the Scope 3 GHG emissions 5.613 5.613 tCO2e
highest-impact sources. In line with this approach, the main initiatives will focus on 1. Purchase of Goods and Services 5.143 5.143 tCO2e
managing emissions derived from the purchase of goods and services (Category 1) and § (Flaplital SOOdS 0 0 tCo2e
. . e . -rel iviti incl i
professionals' business travel (Category 6), complemented by maintaining a renewable Sco';: fgr gzs;iyz';e ated activities (not included in 10 10 tCO2e
electricity procurement strategy and progressively electrifying the corporate fleet. These 4. Upstream transportation and distribution 0 0 tCO2e
actions will reinforce NTT DATA's progress toward achieving its Net Zero targets. 5. Waste generated in operations - - tCO2e
6. Business travel 371 371 tCO2e
7. Employee travel to work and teleworking 89 89 tCO2e
( "\ 8. Upstream leased assets - - tCO2e
Scope 3: indirect % tCO 9. Downstream transportation and distribution 0 0 tCO2e
. emissions in the value 99,70% tCO,e | 10. Processing of sold products - - tCO2e
chain 11. Use of sold products 0 0 tCO2e
H Scope 1: 0,30% tCO. e 12. End-of-life treatment of products sold 0 0 tCO2e
’ 2
direct emissions T Travel 8,17% tCO,e 13. Downst.ream leased assets 0 0 tCO2e
Main source of Scope 1 emissions: owned 14. Franchises ; ; f£0ze
vehicle fleat S - * Business travel _ 15. Investments 0 0 tCO2e
vehicle Teel. *  Employee travel to work and teleworking Total GHG emissions 5.630 5.646 tCO2e
0% tCO.e Total GHG emissions avoided 51 51 tCO2e
_SC_OPe 2 ) 2 Total GHG emissions offset 0 0 tCO2e
indirect emissions from Fuel- and energy-related o o ) tCO2e/
purchased energy activities 0,17% tCO,e Total GHG emissions per professional 38,04 38,15 orofessional
Thanks to 100% renewable electricity The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach incorporates the
consumption specific attributes of contracted energy and acquired energy certificates.
ption. .
Supply chain tCO.,e
. * Goods and services
« Capital goods 8 O 1 1
« Transportation and distribution 9
* Use and end-of-life of sold products .
. tCO2e/employee  tCO2e reduced tCO2e avoided
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Energy consumption
I T S T S Y77

Total energy consumption from fossil sources -100%
Natural gas - - MWh -
During FY25, NTT DATA in the United States took measuresto ~~ Di€sel B _ - - MWwh X
reduce its carbon footprint by purchasing 100% renewable Purchased electricity from fossil sources 66 0 MWh -100%
electricity through Energy Attribute Certificates (EACs). District heating/cooling from non-renewable i i MWh .
When an EAC is retired, the issuing registry permanently sources _
removes it from circulation. This retirement is the act that Total energy consumption from renewable sources 0 63 MWh -
transfers the environmental benefits of renewable generation to Purchased electricity from renewable sources 0 63 MWh -
the buyer, ensuring that the buyer can legitimately claim the Self-generated electricity consumption - - MWh -
associated attributes. Since the certificate is no longer tradable Percentage of total electricity from renewable . . . .
after retirement, no other party can use it to make the same cources 0% 100% % 100%
claim; this prevents double counting and ensures the integrity of o o o o
reported renewable energy consumption. Percentage of total energy from renewable sources 0% 100% % 100%
Total energy consumption 66 63 MWh -6%
Under a market-based approach, this strategy helped reduce MWh/
emissions by 17 tCO.e, further lowering the carbon footprint Total energy consumption KPI 0,50 0,42 fesional -16%
associated with electricity consumption. profesiona
Total energy consumption KPI 0,15 0,14 MWh/m2 -6%
(0
100% 17
Renewable electricity tCO2Ze reduced
General information Planet positive Prosperity positive People positive Countries Annex

373



Water consumption

Given the nature of its business model, which is mainly focused on the provision of IT services,
water consumption is not one of the environmental vectors with the most significant impacts for
NTT DATA. Nevertheless, the company maintains responsible management of this resource,
promoting initiatives aimed at improving water efficiency in its operations.

In FY25, 100% of the water consumed at NTT DATA offices in the United States came from local
supply networks.

NTT DATA continues to assess opportunities to improve the environmental performance of its
real estate portfolio by integrating efficiency and responsible resource consumption criteria into
the management of its assets and workspaces. This approach enables progress toward an
increasingly efficient operating model, aligned with corporate sustainability and long-term value
creation commitments.

UNITED STATES % Change
ater consumption 276 210 m3 -24%
otal water consumption per professional 2,09 1,42 m3/professional -32%
General information Planet positive Prosperity positive People positive

Countries
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FY24 FY25 Units % Change

Non-hazardous waste 0,58 0,05 -92%

Waste management Reuse _ _
Recycling 0,58 0,05
Composting - -

Incineration with energy recovery - -
As part of its circular economy strategy, NTT DATA in the United States has Incineration without energy recovery } }

continued to strengthen the monitoring and management of waste Anaerobic digestion - -
generated in its operations. Landfill

-92%

In line with the distribution of operational activity, regarding treatment, 100%
of the waste generated was recycled or reused and diverted from landfill.

Reuse - -
Recycling - -
Composting - -
Incineration with energy recovery - -
Incineration without energy recovery - -

United States FY25: % waste distribution Anaerobic digestion : _

by treatment Landfill i i
Total waste generated 0,58 0,05 -92%

Total waste generated/professional 0,002 0,0003 t/professional -80%
% Waste diverted from landfill 100% 100% % 0%
% Waste recycled/reused 100% 100% % 0%

t
t
t
t
t
t
t
t
Hazardous waste - - t -
t
t
t
t
t
t
t
t

Recycling
100%

100%

Waste recycled/reused and diverted from
landfill
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Circular economy and sustainable mobility initiatives

During FY25, NTT DATA promoted responsible management, combining the recycling of technology
equipment with secure data destruction.

During FY25, the secure destruction of

43 corporate devices, mainly hard

drives, was ensured through processes
aligned with the NIST 800-88 standard,
guaranteeing the irreversible elimination

of information before subsequent
management or donation.

As a result, more than 73 kg of
electronic waste was responsibly
managed, promoting the proper reuse
and recycling of equipment, avoiding
environmental risks, and encouraging
circularity in the use of technology
resources.

General information

€ 2 W 1 B O
& csset sotutions

ELECTRONICS
RECYCLING EVENT
Tuesday, June 3, 2025

Bring in your old electronic items for recycling!
eAsset Solutions will be coming to each suite
to remove your old electronics for FREE!

‘Accepted Items Include:

« Computers, Desktops, Laptops  » Printers, Copiers, Scanners s Servers, Server Racks

« Routers, Switches

+ DVD/VCRs

« Keyboards, Mice, Cables.

« Phones
« Cameras
» Hard Drives, Memory Cards

R2 Certified
e-Recycling

For Info 100% Destroyed!

o S U = N =

Planet positive Prosperity positive

@RISS

NTT DATA promotes the use of public transportation through
specific solutions that facilitate its adoption.

Through commuter benefit solutions managed by WEX, which
allow pre-tax income to be allocated to mobility expenses, a real
alternative to private vehicles is encouraged.

This initiative not only facilitates individual savings, but also
contributes to reducing emissions associated with daily
commuting, fostering more sustainable mobility habits.

FLEXIBLE SPENDING ACCOUNTS (FSA)

weX

People positive Countries | Annex
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People Positive ——

27,2% 26%  128,57%| 28%

L

At NTT DATA, people development is a key '
. I o Shape a better world for all people by applying 17% 35% 22% 35%
strategic pillar within our People Positive approach, i (el e R (o Bateseve e iers

which is focused on generating a positive impact on and contribute to an inclusive society.

professionals, clients, and society. 0 20% 20%
Our strategy centers on creating an inclusive,

flexible environment oriented toward continuous (® People-centered company 0 0,5% 0,5%
learning, supported by policies and practices that ( e erety o melue

foster professional development, well-being, equity, ©  Diversity andinclusion

18% 20% 21,7% 25%

and the attraction and retention of talent.

(@ Health and safety
Cw Human Rights

(@ Digital accessibility

69 % 72% 100% 100%

g8 8 i g

NN U U

- 40% 2,05% 10%

The green traffic light (( ) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Workforce distribution

At NTT DATA, talent is the engine of transformation. Promoting the ongoing incorporation of talent and encouraging internal
growth make it possible to build diverse teams that generate innovation, quality employment, and a positive impact on
society. The following section details the composition of the workforce by gender, age group, and professional category.

CATEGORY AGE GROUP

> 50 0 2 0 1 1 0 1 1
EXECUTIVE 30-50 0 4 0 4 4 0 3 3
SENIOR > 50 2 1 0 1 1 0 0 0
MANAGER 30-50 0 11 11 0 6 6 1 7 8
> 50 2 5 7 3 3 6 0 2 2
MANAGER 30 -50 8 25 33 4 23 27 4 19 23
<30 0 0 1 1 0 1 1
> 50 4 1 6 7 1 6 7
PROFESSIONAL 30-50 14 26 40 17 29 46 16 22 38
<30 1 4 5 0 4 4 1 3 4
> 50 2 10 12 2 8 10 2 8 10
JUNIOR 30-50 6 11 17 6 7 13 5 5 10
<30 3 1 4 3 3 6 7 3 10
TOTAL 42 104 146 36 96 132 37 80 117

The NTT DATA office in the U.S. also has a large external staff team of more than 240 professionals, complemented by 10
expatriates and the support of a specialized team of more than 60 people in the Mexico Hub for the U.S.

General information Planet positive Prosperity positive People positive Countries Annex
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Hires

Attracting diverse and specialized talent is a pillar of NTT DATA's development. The combination of new hiring
processes and internal referral programs helps build teams prepared to respond to the challenges of the future. The
following section details the composition of new hires by gender, age group, and professional category for FY25.

CATEGORY AGE GROUP

SENIOR >50 1 0 1
MANAGER 30-50 0 1 1
> 50 0 2 2
MANAGER
30 -50 2 4 6
> 50 1 0 1
PROFESSIONAL 30-50 1 4 5
<30 1 1 2
> 50 2 0 2
JUNIOR 30-50 1 4 5
<30 3 6 9
TOTAL 12 22 34

General information Planet positive Prosperity positive People positive Countries Annex
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Training

In FY25, NTT DATA in the U.S. reinforced its commitment to talent development through a significant investment in training,
which reached 33.816 euros and resulted in 758 training hours, with an average of 5 hours per professional.

This effort highlights the strategic priority of strengthening team capabilities and supporting the evolution of the business in a
constantly transforming environment.

758 h 33.816 € 5 h

of training investment in training average training per professional

General information Planet positive Prosperity positive People positive Countries Annex
380



Impact data

In FY25, NTT DATA maintained its commitment to generating a positive impact on society, continuing to promote social
initiatives and pro bono projects.

The fiscal year reflects the continuity of this effort and the intention to continue strengthening its contribution to the
communities where it operates, focusing on the consolidation and evolution of its initiatives.

PRO BONO IMPACT INITIATIVES

2 pro bono projects 2 initiatives

>160 hours invested > 30 volunteers

General information Planet positive Prosperity positive People positive Countries Annex
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Pro bono projects LAC AI Acelerador

The Acelerador de |IA para América Latina y el Caribe (LAC Al Accelerator) is a regional

initiative led by the World Bank Group (WBG) to promote the practical adoption of

artificial intelligence across Latin America and the Caribbean (LAC), with a particular
fAII‘ TECh Radar focus on the public sector.

The fAlr Tech Radar, developed by BID Lab, the innovation and
entrepreneurship laboratory of the Inter-American Development Bank Group,
analyzes the level of adoption and maturity of artificial intelligence in Latin
America and the Caribbean, combining technical capabilities with responsible
use criteria such as ethics, governance, and inclusion.

In this context, NTT DATA plays a key role in assessing Al maturity and the institutional
readiness of participating organizations, analyzing aspects such as data governance,
capabilities, and infrastructure. Through these assessments and the definition of
roadmaps, it helps turn initiatives into scalable solutions and facilitates the responsible
and sustainable adoption of Al in the region, with around 40 pro bono hours invested.

NTT DATA participates as a strategic partner in developing the analysis,
generating recommendations, and disseminating the study results. The study
shows relevant progress in the region, although challenges remain in developing
robust governance frameworks. NTT DATA helps translate the findings into
concrete actions and promote a more responsible, inclusive, and sustainable use
of Al in the regional ecosystem, with around 120 pro bono hours invested in the
initiative.

AdvancingAl adoption inLatin America and
the Caribbean

Explorando la adopcién
de inteligencia artificial en
Ameérica Latina y el Caribe

O©nNTTDaTa \BID | LA

General information Planet positive Prosperity positive People positive Countries Annex
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Social impact initiatives

Adopt-A-Family

In collaboration with the Fairfax County Department of Family Services, this initiative helps meet the
basic needs of vulnerable families, especially during the holiday season.

As part of a collective effort together with 882 companies, the program generated a direct impact on
2.096 children and 1.019 families.

Corporate volunteering helped channel the delivery of food, clothing, and toys, with around 30
volunteers involved, reinforcing the commitment to social inclusion and sustained support for local
communities.

Adopt-A*Family Thanks YOU!

General information | Planet positive | Prosperity positive People positive Countries Annex
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NTT DATA Mexico

With more than 20 years of experience in the country, NTT DATA
Mexico has established itself as one of the leading consulting
and technology services companies in the market, supporting
organizations in their digital transformation processes. With more
than 2.300 professionals, the company combines knowledge of
the local environment with the global capabilities of the Group to
develop innovative solutions that drive its clients’
competitiveness and sustainable growth.

NTT DATA Mexico offers a broad portfolio of services that
includes strategic consulting, application development, cloud,
artificial intelligence, data analytics, cybersecurity, technology
infrastructure, and BPO, responding to the challenges of key
sectors such as banking, insurance, telecommunications,
industry, and energy. Its commitment to innovation, talent
development, and shared value creation contributes to
strengthening Mexico’s digital ecosystem and to the country’s
economic and social progress.

General information Planet positive Prosperity positive

People positive

Countries

Annex

+196 M€

in annual revenue

2.347

professionals

Presence in 5

cities

6

Awards and recognitions
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Key sustainability indicators for Mexico

@ Planet Positive A Prosperity Positive

FY25 target FY25 FY26
Total carbon footprint (tCO2e)

"0 | 2003 | 61404

Carbon footprint per professional (tCO2e)

% renewable energy

Carbon footprint from business
travel/professional (tCO2e)

People Positive

FY25 target FY25 FY26
% of women in the workforce

% of women executives

% of women top executives

oo ([0 | oow |

% of people with disabilities

05% | 0,09% | 1%
05% 10,09%| 1%

% of professionals participating in social and/or
environmental initiatives

2% | 2,72% | 4%
2% [272%] 4%

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

Re
Do
'.

FY25 target FY25 FY26

Approved suppliers with sustainability criteria

of professionals who completed the compliance
course

% of professionals who completed the
security course

90% 839 0
o3

The green traffic light (@) indicates that the FY25 target has been achieved.
Note: Details of the strategic indicators, including calculation formulas, term definitions, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA’'s sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light (@) indicates that the FY25 target has been achieved.

Note: Details of the strategic indicators, including calculation formulas, term definitions, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Set an example to transform industries
positively by innovating services and solutions
that regenerate our planet.

(-‘r'\'- Climate change

(@

Circularity

Water management

Prosperity positive

People positive

FY25 target FY25 FY26
Total carbon footprint (tCO2e)

a0 | 62693 | 61404

Carbon footprint per professional (tCO2e)

% renewable energy

Carbon footprint from business

travel/professional (tCO2e)

Tooi o | 0% |

Annex
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Mexico FY25 carbon footprint

The FY25 carbon footprint analysis made it possible to identify the areas with the greatest
emissions reduction potential, guiding the company’s decarbonization roadmap toward the
highest-impact sources. In line with this approach, the main initiatives will focus on managing

emissions derived from the purchase of goods and services (Category 1) and reselling activities

(Categories 11 and 12), complemented by maintaining a renewable electricity procurement
strategy and progressively electrifying the corporate fleet. These actions will reinforce NTT
DATA'’s progress toward achieving its Net Zero targets.

MEXICO FY25 Market Based |FY25 Locatlon Based

Scope 1 GHG emissions tCO2e
Stationary combustion 0 0 tCO2e
Mobile combustion 74 74 tCO2e
Refrigerant gas leaks 0 0 tCO2e
Scope 2 GHG emissions 0 99 tCO2e
GHG emissions from electricity consumption 0 98 tCO2e
GHG emissions from district heating/cooling - - tCO2e
GHG emissions from electric mobility 0 1 tCO2e
Scope 3 GHG emissions 62.619 62.619 tCO2e
1. Purchase of Goods and Services 15.185 15.185 tCO2e
2. Capital Goods 4 4 tCO2e
;3. Fuel and energy-related activities (not included 58 cg tCO2e
in Scope 1 or Scope 2)

4. Upstream transportation and distribution 871 871 tCO2e
5. Waste generated in operations - - tCO2e
6. Business travel 765 765 tCO2e
7. Employee travel to work and teleworking 1.589 1.589 tCO2e
8. Upstream leased assets - - tCO2e
9. Downstream transportation and distribution 0 0 tCO2e
10. Processing of sold products - - tCO2e
11. Use of sold products 44.092 44.092 tCO2e
12. End-of-life treatment of products sold 55 55 tCO2e
13. Downstream leased assets 0 0 tCO2e
14. Franchises - - tCO2e
15. Investments 0 0 tCO2e
Total GHG emissions 62.693 62.792 tCO2e
Total GHG emissions avoided 3.909 3.909 tCO2e
Total GHG emissions offset 0 0 tCO2e
Total GHG emissions per professional 26,71 26,75 tCO2e/professional

-
Scope 3: indirect
. (o) . . . 9
EHHE $c°pe _1 . 0,12% tCO,e emissions inthe value ~ 99:88% 1C0.¢
direct emissions chain
Main source of Scope 1 emissions: owned o
vehicle fleet ~—) Travel 3,75% tCOe
) * Business travel
SCOpe 2: 0% tCO2e + Employee travel to work and teleworking
indirect emissions from
purchased energy
Fuel- and energy-related
Thanks to 100% renewable electricity activities 0,09% tCO.e
consumption.
Supply chain tCO.,e
» Goods and services
» Capital goods
* Transportation and distribution
» Use and end-of-life of sold products
\,

General information

Planet positive

Prosperity positive

The location-based approach reflects emissions calculated using average grid electricity factors, while the market-based approach
incorporates the specific attributes of contracted energy and acquired energy certificates.

26,71 99 3-909

tCO2e/employee  tCO2e reduced tCO2e avoided

People positive Countries Annex
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Energy consumption

During FY25, NTT DATA Mexico took measures to reduce its
carbon footprint by purchasing 100% renewable electricity
through Energy Attribute Certificates (EACs).

When an EAC is retired, the issuing registry permanently
removes it from circulation. This retirement is the act that
transfers the environmental benefits of renewable generation to
the buyer, ensuring that the buyer can legitimately claim the
associated attributes. Since the certificate is no longer tradable
after retirement, no other party can use it to make the same claim;
this prevents double counting and ensures the integrity of
reported renewable energy consumption.

Under a market-based approach, this strategy helped reduce
emissions by 99 tCO.e, further lowering the carbon footprint
associated with electricity consumption.

100% 99

Renewable electricity tCO2e reduced

MEXICO FY25 | Units

Total energy consumption from fossil sources
Natural gas

Diesel

Purchased electricity from fossil sources

District heating/cooling from non-renewable sources
Total energy consumption from renewable sources
Purchased electricity from renewable sources
Self-generated electricity consumption

Percentage of total electricity from renewable sources
Percentage of total energy from renewable sources
Total energy consumption

Total energy consumption KPI

Total energy consumption KPI

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive

Prosperity positive

People positive Countries

0

0
204
204
100
100
204
0,09
0,07

Annex

MWh
MWh
MWh
MWh
MWh
MWh
MWh
MWh
%

%
MWh
MWh/professional
MWh/m2
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Water consumption

Given the nature of its business model, which is mainly focused on the provision of IT services, water
consumption is not one of the environmental vectors with the most significant impacts for NTT DATA.
Nevertheless, the company maintains responsible management of this resource, promoting initiatives
aimed at improving water efficiency in its operations.

In FY25, 100% of the water consumed at NTT DATA offices in Mexico came from local supply
networks.

Although the direct impact associated with water use is limited compared to other environmental
categories, NTT DATA continues to promote optimization measures within its building and facilities
management strategy. In this regard, Real Estate teams carry out actions aimed at reducing
consumption and encouraging more efficient use of the resource by incorporating saving solutions in
offices and work centers.

MEXICO FY25

Water consumption 1.244 m3
Total water consumption per professional 0,53 m3/professional

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.

General information Planet positive Prosperity positive People positive | Countries | Annex
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Waste management

As part of its circular economy strategy, NTT DATA in Mexico has continued to strengthen the MEXICO FY25 | Units |

monitoring and management of waste generated in its operations. The analysis was Non-hazardous waste 6,06
conducted based on the available information scope, and in FY25 the company reported Reuse -

waste information for 100% of its operational offices in the country. zggggggng 3’_14

Incineration with energy recovery -
In line with the distribution of operational activity, with regard to treatment, 52% of the waste Incineration without energy recovery -

generated was recycled or reused, while 52% of waste was diverted from landfill through Anaerobic digestion -
various recovery and management alternatives. Landfill 2,93
Hazardous waste -
México FY25: % waste distribution by treatment Reuse -
Recycling -
Composting -
Incineration with energy recovery -
Incineration without energy recovery -
Anaerobic digestion -
Landfill -
Total waste generated 6,06 t
Total waste generated/professional 0,0026 t/professional
% Waste diverted from landfill 52 %
% Waste recycled/recovered 52 %

Landfill
48%

~ o~ o~ o~ o~ o~ o~ R o~ o~ o~ o~ o~ o+ o~ e

52%
Waste recycled/reused and diverted
Recycling from landfill

*FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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NTT DATA Mexico systematically manages its environmental aspects to continuously
improve its performance and reduce its impact.

Identification and management of
environmental aspects

Environmental aspects are identified on a recurring basis within the framework
of the environmental management system in accordance with ISO 14001.

This process is carried out continuously and systematically, making it possible
to detect, review, and update the main aspects related to consumption and
waste generation.

Its objective is to monitor the organization’s environmental performance
annually and facilitate the definition of improvement actions that contribute to
more efficient and sustainable management.

General information Planet positive Prosperity positive People positive Countries Annex
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Circular economy initiatives

NTT DATA Mexico promotes good environmental practices through recycling and measurement initiatives that
contribute to more sustainable management.

Waste measurement and management

A system was established to manage and measure waste generated at the Torre Reforma Latino
office, through classification and weighing for monitoring and continuous improvement purposes.

This mechanism is part of the environmental management system certified under ISO 14001.
During the period, 165 kg of hazardous waste and 2.714 kg of non-hazardous waste were
recorded.

Circular Management of WEEE Waste

Waste electrical and electronic equipment (WEEE) is delivered to a 160
specialized supplier for collection and treatment. The process
includes the selection, dismantling, and prior recycling of plastics, kg of WEEE recycled

materials, and reusable components before final destruction.

Coffee capsule recycling 137
Coffee capsules generated in offices are collected and sent to kg recycled from
authorized centers for recycling, supporting the reuse of materials. capsules

General information Planet positive Prosperity positive People positive Countries Annex
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FY25 target  FY25 FY26

Approved suppliers with sustainability criteria

% of professionals who completed the
compliance course

Prosperity Positive Y ‘Pr_oépérity p’osit{ve -

-

Prosperity Positive represents our way of growing Transform busi 4 society f el
T . i ranstorm business and society Tor successiu

by b_U|Id|ng trust, creating value, apd driving et D T S T B S s 217

sustainable progress. As the second pillar of our solutions.

sustainability strategy, it reflects NTT DATA’s

commitment to business management based on

% of professionals who completed the

— ] security course
integrity, ethics, responsible innovation, and C':' Innovation through technology
transparency.

(§§ Responsible technology and ethical Al

(@ Sustainable supply chain

C@ Digital security and reliability

S\

( Safe services and solutions, and
CcO . .
sustainable by design

The green traffic light (@) indicates that the FY25 target has been achieved.
Note: Details of the strategic indicators, including calculation formulas, term definitions, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Awards & recognition

During FY25, NTT DATA Mexico consolidated its positioning through recognitions that endorse its performance

in sustainability, ethics, and technological excellence.

RABAJAR
» 2028
g 100%
. v
Edicién NTT DATA Services Mexico

Operations, S. de R.L. de C.V.

i

EMPRESAS
LW ericas
B B| 2025

otorga el presente

Reconocimiento a:

~ NTT Data México

aber obtenido la maxima calificacién en el indice
HRC EQUIDAD MX 2026
Por una cultura de inclus oral

o 25 HUMAN
RIGHTS
2 3 o

NTT DATA Mexico once again
achieved the highest score in the
HRC Equidad MX 2025 and
2026 index, consolidating its
position as a benchmark in
LGBTQ+ inclusion.

Distinction as one of the
Most Ethical Companies for
its strong culture of ethics,
compliance, and
transparency in business
management.

NTT DATA Mexico was recognized as Industry
Partner of the Year in the Latin America Financial
Services category. Its role in accelerating
innovation and developing solutions on Amazon
Web Services was highlighted.

dWs

General information Planet positive Prosperity positive

—_—
= Cisco Partner Summit
' Award Winner

Emnpresa

ESR Soctalmendc

Respunsable ' |||.|II|
cisco

Recognition as a Socially
Responsible Company.

Recognition as Partner of the
Year, standing out in key areas
such as cloud, Al, managed
services, and commercial
performance.

The NetApp Sales Champion Award
FY2025 recognizes excellence in
promoting and  commercializing
technology solutions.

Sales Champion Award FY25
NTT Commerce

I NetApp: | ©) o svnex-

People positive | Countries Annex
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Certifications

NTT DATA Mexico reinforces its commitment to quality, sustainability, and security through the adoption of

international management standards.

Certification that endorses NTT DATA Mexico’s
environmental management through the control and
continuous improvement of its environmental aspects,
including waste management.

Assessment granted by EcoVadis as part of a client’s
sustainable value chain program, recognizing NTT DATA
Mexico’s sustainability performance.

Sustainable procurement standard that promotes the
integration of environmental, social, and economic criteria
into purchasing processes.

Responsible procurement guide that promotes the
incorporation of sustainability criteria into the supply chain
and purchasing decisions.

General information Planet positive

| ecovadis

/ COMMITTED

nability Rating

NOV 2025

A W

Prosperity positive

Certification that guarantees process quality and the organization’s ability
to meet its clients’ needs.

Standard that ensures the confidentiality, integrity, and availability of the
information managed by the organization.

Certification that accredits quality in the management of information
technology services, aligned with client needs.

Certifies the responsible management of artificial intelligence systems,
ensuring their ethical and safe use.

People positive Countries Annex
396



People Positive ——

B e 35% 33,78% 35%

g s S
i s Ml " o g B LI e

At NTT DATA, people development is a key ' ‘ _
Shape a better world for all people by applying 35% 33,33% 20%

strategic pillar within our People Positive approach, T VIt M e
which is focused on generating a positive impact on and contribute to an inclusive society.
professionals, clients, and society. 20% 20%

Our strategy centers on creating an inclusive,
flexible environment oriented toward continuous
learning, supported by policies and practices that - ) '
foster professional development, well-being, equity, (® Qiversity and Inclusion
and the attraction and retention of talent. (Qf U ——

v

C{EJ Human Rights

(@ Digital accessibility

(@ People-centered company 0.5% 0.09% 1%

2% | 2,72% | 4%

89% 99% 99%

Al B Bl G

(N U U

40% 142,18% | 50%

The green traffic light (@) indicates that the FY25 target has been achieved.
Note: Details of the strategic indicators, including calculation formulas, term definitions, and interpretation criteria, are available in Appendix 3.
FY24 data has not been included, as the corresponding information is not available for the legal entities added to the new analysis and reporting scope of this report.
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Workforce distribution

At NTT DATA, talent is the engine of transformation. Promoting the ongoing incorporation of young and
multigenerational talent, fostering continuous learning, and encouraging internal growth make it possible to build
diverse teams that generate innovation, quality employment, and a positive impact on society. The following analysis
shows its evolution across FY23, FY24, and FY25, with a detailed breakdown by gender, age group, and professional

category.
> 50 0 4 4 0 2 2 0 2 2
EXECUTIVE
30-50 0 0 6 6 0 4 4
SENIOR > 50 3 16 19 2 5 7 2 7 S
MANAGER 30-50 7 13 20 5 20 25 4 17 21
> 50 5 26 31 4 17 21 3 22 25
MANAGER 30 -50 67 115 182 61 125 186 71 122 193
<30 4 2 6 2 5 7 1 12 13
> 50 15 52 67 12 30 42 12 17 29
PROFESSIONAL 30-50 280 510 790 216 391 607 180 368 548
<30 78 183 261 94 213 307 85 219 304
> 50 18 33 51 15 42 57 16 61 77
JUNIOR 30-50 184 250 434 190 262 452 208 304 512
<30 132 341 473 153 403 556 198 430 628
TOTAL 793 1.554 2.347 754 1.521 2.275 780 1.585 2.365

Note: The variation observed in FY25 data is largely explained by the integration of other business units within NTT DATA Mexico. As a result, year-over-year comparability with FY24 and
FY23 figures should be analyzed with this context in mind.
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Hires

Attracting diverse and specialized talent is a pillar of NTT DATA's development. The combination of new hiring processes
and internal referral programs helps build teams prepared to respond to the challenges of the future. The following is a

breakdown of FY25 hires by gender, age group, and professional category.

CATEGORY AGE GROUP

SENIOR > 50 2 12 14
MANAGER 30-50 1 3 4
> 50 1 9 10
MANAGER 30-50 13 19 32
<30 1 2 3
> 50 2 16 18
PROFESSIONAL 30-50 53 94 147
<30 19 54 73
> 50 5 9 14
JUNIOR 30-50 37 57 94
<30 53 113 166
TOTAL 187 388 575
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Initiatives for professionals

NTT DATA Mexico promotes the well-being, work-life balance, and engagement of its
professionals through initiatives that strengthen their comprehensive development.

Well-being and comprehensive health

NTT DATA Mexico promotes the physical, emotional, and mental well-

being of its professionals through initiatives focused on
comprehensive health. These include wellness talks, designed to
promote balance and provide tools to improve quality of life.

These actions are complemented by activities such as yoga classes,
focused on self-care and personal connection, and self-defense
classes, held as part of International Women’s Day to foster safety,
empowerment, and confidence among female employees.

Organizational culture and work-life
balance

A flexible and balanced work environment is promoted through
policies and programs that facilitate work-life balance. These include
the Remote Work Policy, the Disconnection Policy, and the Flexible
Hours Policy.

These initiatives are complemented by the Concilia Policy, which
brings together flexibility and support measures for personal and
family situations, reinforcing a culture based on trust, well-being, and
work-life balance.

General information Planet positive

CONCILIA
2025

Concilia Policy 2025

Prosperity positive

People positive

« JUEVES 5 DE MARZO

« 10:00 AM

+ TERRAZA TORRE MAYOR PISO 10
« LLEVA TU OUTFIT DEPORTIVO

{APARTATULUGARENELQR!

® nTTDaTa

Yoga Class
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Employee development and support

&
NTT DATA Mexico provides tools and initiatives that support professionals’ stability and personal development, helping improve their financia
well-being and quality of life. The collaboration with MINU as a financial well-being platform stands out. ’ m I n u

» Google Play [ ]
E ®NTTDaTa
& App Store

Descarga la App Confirma tu

Ingresa Busca a
en la App store informacién
o en tu Play Store “'l'd“o’ WIS BATA Wdxiee Yo Histo!

Internal communication and engagement

NTT DATA Mexico reinforces team alignment and engagement through spaces for
transparent communication and collaboration, such as All Hands sessions, where progress,
results, and strategic priorities are shared with all professionals. In FY25, All Hands Mexico
had 110 in-person attendees and 323 attendees via the event broadcast.

These initiatives foster participation, teamwork, and understanding of the organization’s
objectives.

All Hands Session
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Training

During FY25, NTT DATA Mexico* reinforced its commitment to talent development, investing 1,58 million euros™ in
training and accumulating a total of 47.417 training hours.

This effort reflects the company’s commitment to enhancing the technical, digital, and cross-functional capabilities of its
professionals in an environment marked by the transformation of business needs and the consolidation of new reporting

approaches.

47.417 h 1.587.471 € 22 h

of training investment in training* average training per professional

*The investment in training does not include information from NTT México Commerce Centre S.A. due to the ongoing integration process.
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DEI Initiatives

NTT DATA Mexico’s commitment to diversity and inclusion is reflected in actions
that promote awareness, female leadership, and structured management of the o
Diversity, Equity, and Inclusion (DEI) approach. S

Give To Gain:

. . Liderazgo que inspira
Awareness and inclusive culture 2g0 que inspi

Jueves 19 de Marzo | 05:00 p. m.
NTT DATA Mexico’s commitment to diversity and inclusion is reflected in initiatives that promote

awareness and positioning on this topic. These include its renewed affiliation as a sponsor of the

. . . TTT) . C el  E .
(I:il;llztreSiCt);nnectlon Mexico 2025 network, an initiative promoted by ComproDiverso to advance p:“g;%gft?)n International Women’s

| Jueves 26 de Marzo | 05:00 p. i Hinojosa Diana Bustani - Day commu nications

@©nrTDaTa

In addition, initiatives are developed to promote awareness and inclusive leadership, such as
participation in the “Breakfast with Pride” panel and the organization of the webinar “Diversity as a
Strategic Pillar,” focused on reinforcing diversity as a driver of innovation within the organization.

© COMPRODIVERSO E:

RED MEXICANA DE COMPRADORES, PROVEEDORES Y RECLUTADORES DIVERSOS

DEI governance and management

The DEI strategy is structured through an internal committee that meets monthly, ensuring ongoing monitoring and progress in
this area.

Female leadership and gender equity

Female leadership is promoted through initiatives such as the “Give to Gain” panel and sessions with women leaders where
experiences and professional development paths are shared.

141722748 =
Breakfast with Pride
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Accessibility

During FY25, NTT DATA Mexico continued to strengthen the
accessibility of its physical and digital spaces, with the aim of facilitating
autonomy, mobility, and participation for all people under appropriate
conditions.

The Torre Reforma Latino offices in Mexico have:

Accessibility adapted for people with reduced
mobility, ensuring comfortable circulation for
wheelchair users.

Braille signage in different access areas, promoting the
inclusion of people with visual disabilities.

Example of Braille signage

Availability of height-adjustable desks adapted to each
user’s needs to ensure an inclusive work environment.

Adjustable desks
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NTT DATA Mexico impact data

In FY25, NTT DATA Mexico continued to advance its commitment to positive impact on society, progressively
promoting external initiatives.

The fiscal year reflects several relevant advances, including social impact initiatives in the form of donations.

IMPACT INITIATIVES MONETARY DONATIONS NON-MONETARY DONATIONS

4 initiatives 64.129 € donated 11 devices donated

64 volunteers

+1.5 80 people benefited
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Social impact initiatives

Three Kings

NTT DATA Mexico promotes its social responsibility by fostering an
organizational culture based on solidarity, empathy, and social
commitment through its collaboration with the Fundacion Casa Hogar
Ser Humano.

In this case, the children at the foster home wrote letters to the Three
Kings expressing their wishes, which were fulfilled by company
professionals.

Each participant selected a letter and helped make the child’s wish
come true by sending the requested gift.

This action generated a positive impact in the community, strengthened
corporate volunteering, and reinforced employees’ sense of purpose
and pride in belonging.
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Non-monetary donations

During FY25, NTT DATA Mexico donated 11 iPads to the organization Construyendo México.

This initiative is aimed at strengthening an educational program by facilitating access to digital
tools that support learning and the development of technology skills.

Through this action, a positive impact is generated in the beneficiary community, promoting digital

inclusion and reinforcing the organization’s commitment to access to educational opportunities, in
line with its values and social responsibility strategy.

11

Devices donated
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NTT DATA Mexico Foundation

NTT DATA eAwards

The eAwards are a global initiative of the NTT DATA Foundation that promotes technological innovation with social
and environmental impact by identifying and supporting ventures with high transformation potential.

Through this call, innovative projects that use technology to address social and environmental challenges are
identified, recognized, and accelerated.

The program connects entrepreneurs with a network of experts, mentors, and visibility opportunities, strengthening
solutions with the capacity to generate a positive and scalable impact on society.

into protein and fat as a food supplement. It represented Mexico in the international final held

W The winning project, Hexa, consists of a bioconversion process that transforms plastic waste
== in Lima, Peru.

International Technology Olympiad

Within the framework of the NTT DATA Foundation International Technology Olympiad and in partnership with AT&T, the AT&T Mobile
Classroom was launched with the aim of fostering the development of digital skills among children between 7 and 11 years old.

In this edition, more than 500 participants from at least eight Mexican states registered for the program. Of these, 36 children had the

opportunity to take part in this educational experience, designed to bring technology closer to young ages in contexts where access to digital
resources is limited.

This initiative not only promotes technology learning but also highlights the key role of families and teachers, whose commitment is essential
to enhancing the transformative impact of digital education.

To learn more about the experience and impact of the program, the following testimonial video is available: Driving Talent: NTT DATA
Foundation International Technology Olympiad + @attmx - YouTube
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NTT DATA Peru

With more than two decades of presence in the country, NTT DATA Peru has
become a strategic partner for organizations seeking to accelerate their digital
transformation and successfully address the challenges of a constantly evolving # 1

environment.
IT Consulting y Custom

The company brings together a team of more than 5.000 professionals who Application Development

combine local market knowledge with the global expertise and capabilities of NTT
DATA Group to drive innovative and sustainable solutions.

Its track record in the Peruvian market has enabled it to participate in highly 5 '740
relevant projects for key sectors of the economy, contributing to process professionals
modernization, improved customer experience, and the adoption of new
technologies that strengthen organizations’ competitiveness. In addition, IDC
(International Data Corporation) 2025 positions us as leaders in the IT Consulting
and Custom Application Development segments, reflecting our clients’ trust and 4
our ability to drive digital transformation in the country.

Offices in Lima, Trujillo
Through a vision centered on people and innovation, NTT DATA Peru contributes and Arequipa

to the development of the country’s digital ecosystem and the generation of
shared value for society.

+148 M€

In revenue
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Key sustainability indicators for Peru

& Planet Positive

FY24 FY25 Target FY25 FY26
Total carbon footprint (tCO2e)

2667 | 4467 | 5369 |§ 5264

Carbon footprint per professional (tCO2e)

~ Prosperity Positive

FY24 FY25 Target FY25 FY26
Approved suppliers assessed against
sustainability criteria

of professionals who completed the compliance
course

% of professionals who completed the
security course

09 f| 085 [ 094 || 092

% renewable energy

0 | svn [ too | 100 |

Carbon footprint from business travel /

D O o e [ T OEn

The green traffic light (©) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
General information

Planet positive Prosperity positive

People positive

222 People Positive

FY24 FY25 Target FY25 FY26
% of women in the workforce

% of female executives

% of women top executives
o o

% of people with disabilities

% of professionals participating in social and/or
environmental initiatives

% of professionals who think NTT DATA is a
sustainable company

% of professionals trained in sustainability

R AR
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Planet Positive

Planet Positive is the environmental pillar of NTT
DATA's sustainability strategy, through which the
company reinforces its commitment to responsible
environmental stewardship by integrating
innovation and environmental criteria into decision-
making to minimize the negative impacts of its
activities.

The green traffic light (©) indicates that the FY25 target has been met.

positive way by innovating services and
solutions that regenerate our planet.

Lead by example to transform industries in a

FY24 FY25 Target  FY25 FY26

Total carbon footprint (tCO2e)

"o | +s0r || se0 | 5284

Carbon footprint per professional (tCO2e)

0o [ oo [ ose N os2 |

% renewable energy

0 | eo [ 100 | 100 |

Carbon footprint from business travel /
professional (tCO2e)

(—‘f'\f- Climate change

Circularity

Water management

S\

Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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_____________PERU______________[FY25MarketBased| FY25 Locai2azad | Units___

Scope 1 GHG emissions 70 tCO2e

Stationary combustion 0 0 tCO2e

Mobile combustion 65 65 tCO2e

° Refrigerant gas leaks 5 5 tCO2e

Peru F ! 2 5 Carbon footprlnt Scope 2 GHG emissions 0 150 tCO2e
GHG emissions from electricity consumption 0 150 tCO2e

GHG emissions from district heating/cooling - - tCO2e

The FY25 carbon footprint analysis identified the areas with the greatest emissions reduction GHG emissions from electric mobility . . tCO2e
potential, guiding Peru’s decarbonization roadmap toward the sources with the highest impact. In Scope 3 GHG emissions 5.300 5.300 tCO2e
line with this approach, the main initiatives will focus on managing emissions derived from 1. Purchase of Goods and Services 76 76 tCO2e
2. Capital Goods 0 0 tCO2e

professionals’ business travel (Category 6) and employee commuting to workplaces and
3. Fuel and energy-related activities (not included in

teleworking (Category 7), complemented by maintaining a renewable electricity procurement Scope 1 or Scope 2) 85 85 tCO2e
strategy and the progressive electrification of the corporate fleet. These actions will reinforce NTT
?y prog o P 4. Upstream transportation and distribution 0 0 tCO2e
DATA's progress toward achieving its Net Zero targets. 5. Waste generated in operations - - tCO2e
p N 6. Business travel 382 382 tCO2e
Scope 3: indirect 7. Employee travel to work and teleworking 4.757 4.757 tCO2e
) .. . 98,70% tCO.e
emissions in the 8. Upstream leased assets - - tCO2e
Scope 1: 1,30% tCO.e value chain 9. Downstream transportation and distribution 0 0 tCO2e
direct emissions 10. Processing of sold products - - tCO2e
. . VN 9 11. Use of sold products 0 0 tCO2e
Main source of Scope 1 emissions: owned (o—c) Travel 95,71% tCO,e P
vehicle fleet . Business travel 12. End-of-life treatment of products sold 0 0 tCO2e
0% tCO Ferl';s\llggﬁi commuting to workplaces and 13. Downstream leased assets 0 0 tCO2e
SCOpe 2: 0 2® g 14. Franchises - - tCO2e
indirect emissions from Fuel- and energy-related 15. Investment§ . 0 0 tCO2e
purchased energy activities 1,58% tCO. e Total GHG emissions 5.369 5.519 tCO2e
o o ’ 2 Total GHG emissions avoided 3.432 3.432 tCO2e
Thanks to'100 Yo renewable electricity Total GHG emissions offset 0 0 tCO2e
consumption. tCO2e/
) Supply chain tCO2e Total GHG emissions per professional 0,94 0,96 s el
* Goods and services The location-based approach reflects emissions calculated using the average factors of the electricity grid, while the market-
+ Capital goods based approach incorporates the specific attributes of the contracted energy and acquired energy certificates.
» Transportation and distribution
* Use and end-of-life treatment of products
\, v

0,94 150  3.432

tCO2e/employee  tCO2e reduced tCO2e avoided
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Energy consumption

During FY25, Peru took measures to reduce its carbon PERU FY24 FY25 Units | % Change
footprint by purchasing 100% renewable electricity Total energy consumption from fossil sources 688 0 MWh -100%
through Energy Attribute Certificates (EACs). Natural gas - - MWh -
. . . . Diesel 0 0 MWh 0%
When an EAC is retired, the issuing registry permanentl . :
removes it from circulation. This regrergenmr‘;nsfers they Purchased electricity from fossil sources 687 0 MWh -100%
environmental benefits of renewable generation to the District heating/cooling from non-renewable sources - - MWh -
buyer, ensuring that the buyer can legitimately claim the ~ 1otal energy consumption from renewable 0 677 MWh §
associated attributes. Because the certificate is no longer S°Yr¢es -
tradable after retirement, no other party can use it to Purchased electricity from renewable sources 0 677 MWh -
make the same claim; this prevents double counting and ~ Self-generated electricity consumption MWh -
ensures the integrity of reported renewable energy EIEEIEEE @7 (D GlEEEIET o T 0 100 % -
consumption. sources
. Percentage of total energy from renewable sources 0 100 % -
Under a market-based approach, this strategy helped Total energy consumption 688 677 MWh 1%
reduce emissions by 150 tCO.e, further lowering the MWh/pro
carbon footprint associated with electricity consumption.  Total energy consumption KPI 0,13 012 o csional -11%
o Total energy consumption KPI 0,10 0,10 MWh/m2 -4%
100%

Renewable electricity

150
tCO2e reduced
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Water consumption

Given the nature of its business model, which is mainly focused on providing IT services,
water consumption is not among the environmental vectors with the most significant
impacts for NTT DATA. Nevertheless, the company maintains responsible management of \
this resource, promoting initiatives aimed at improving water efficiency in its operations. -

HACEMOS EN DIGITAL STRATEGY? ]

In FY25, 100% of the water consumed in NTT DATA'’s offices in Peru came from local

Supply networks 'L:i(umbvtllr--uﬂvmmbswep--“»,,, .

valor?", *,Cémo generar nuevos modelos de negocs

NTT DATA continues to assess opportunities to improve the environmental performance of
its real estate portfolio by integrating efficiency and responsible resource consumption
criteria into the management of its assets and workspaces. This approach enables
progress toward an increasingly efficient operating model, aligned with corporate
sustainability commitments and long-term value creation.

Water consumption 4.402 4.412 0,2%
Total water consumption per L

. P P 0,85 0,77 profession -9%
professional al
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Waste management

As part of its circular economy strategy, NTT DATA in Peru began monitoring and managing the
waste generated in its operations during FY25. The analysis was carried out based on the
available information scope; in FY25, the company reported waste information for 1 of the 4
operational offices in the country, excluding certain locations due to limitations in data availability
and consolidation for the reporting period. These results reflect different levels of maturity in
waste management and highlight opportunities to continue promoting circularity and recovery
practices in Peru.

Regarding treatment, 31% of the waste generated was recycled or reused, while 46% of waste
was diverted from landfill through various recovery and management alternatives.

Peru FY25: % waste distribution by treatment

Landfill
54%

Anaerobic digestion

Recyclin
yond 15%

31%

General information Planet positive Prosperity positive People positive

_________PERU__________ | FY25 | Unit |

Non-hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Hazardous waste

Reuse

Recycling

Composting

Incineration with energy recovery
Incineration without energy recovery
Anaerobic digestion

Landfill

Total waste generated

Total waste generated/professional
% Waste diverted from landfill

% Waste recycled/reused

31%

Waste recycled/reused

| Countries Annex

2,52 t
t

0,78 t
t

t

t

0,37 t
1,37 t
t

t

t

t

t

t

t

t

2,52 t

0,0004 t/professional

46 %
31 %

46%
Waste
diverted from landfill
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Environmental and energy management initiatives

NTT DATA Peru continues to advance on its path toward Net Zero through initiatives focused on
energy efficiency and good practices.

Efficient HVAC management

NTT DATA Peru implemented a system to block manual operation of air-
conditioning equipment in its offices, with the aim of optimizing HVAC use and
keeping the associated electricity consumption low. This measure contributes
to more efficient energy management and the control of emissions linked to
energy consumption in workspaces.

Environmental signage and good practices

During FY25, signage and communication materials were installed to promote
good practices among professionals. These actions encourage the reduction
of electricity, water, and paper consumption, fostering more responsible daily
habits aligned with the company’s sustainability objectives.
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NTT DATA Peru promotes the circular economy through responsible, traceable, and
environmentally safe waste management.

Improvement of the Waste Management Cia Qimics gt
CERTIFICADO DE MANEJO DE RESIDUOS SOLIDOS COIPSA

System
During 2025, NTT DATA Peru strengthened its Environmental Management Generador: NTT DATA PERU S.A.C. RUC: 20521586134
System by improving the process for classifying, controlling, and responsibly , - , , , o

. . .. . e . Se suscribe el presente certificado garantizando el adecuado manejo de los residuos entregados, segun las disposiciones del
dISpOSIng Of WaSte generated N |tS Opel’atlonS. The |n|t|at|Ve IS based on D.L.1278, que aprueba La Ley de Gestion Integral de Residuos Sélidos, D.L. N°1501 Decreto Legislativo que modifica el D.L.

H H H . H 1278, D.S. N°014-2017-MINAM Reglamento del Decreto Legislativo N°1278, D.S N°001-2022-MINAM Decreto Supremo que
separatlrlg wagte into two main groups: r_ecyclable waste and waste electrical and B i
electronic equipment (WEEE), with the aim of ensuring more orderly, traceable
management aligned with circular economy principles.
. . . . . 27/02/2026 Chatarra de Fierro 122.00
As part of this system, waste is weighed and recorded, enabling more precise
control over generation, identification of reduction opportunities, and data for
environmental monitoring. WEEE is managed through an authorized supplier,
ensuring that this waste receives appropriate treatment and is processed in % Lima, 27 de febrero del 2026
accordance with current regulations, avoiding negative environmental impacts 7/
H H Pilar Salaverry
and promoting material recovery. i
> 446,25 kg
of electrical and electronic
waste managed
General information Planet positive Prosperity positive People positive Countries Annex
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FY24  FY25 Target FY25 FY26
Approved suppliers assessed against

sustainability criteria
32,53%

of professionals who completed the
compliance course

Prosperlty Positive ~»Prosperity pfo_siti‘ve -

Prosperity Positive represents our way of growing _ _

Y . . Transform business and society for successful
by building trust, creating value, and driving e B ST Seiens 2
sustainable progress. As the second pillar of our solutions.
sustainability strategy, it reflects NTT DATA's
commitment to business management based on = — _
integrity, ethics, responsible innovation, and C':' SR TRl BB

transparency.
(&

% of professionals who completed the
security course

 ND | 90% 1180,3%| 90%

Responsible technology and ethical Al

(@ Sustainable supply chain

(@ Digital security and reliability

N U I U

Secure services and solutions,
cO . .
sustainable by design

The green traffic light (©) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Awards & recognition

During FY25, NTT DATA Peru was recognized for its commitment to the experience of its professionals,
especially in key segments such as young technology talent and female talent.

@nrToata | [Br]ET | frsjeb

Recognition that certifies excellence in talent Recognition in the EFY Tech Peru 2025 ranking, an Employers for Youth 1
management and workplace practices initiative that assesses the experience of technology professionals under 35. iEstamos entre las Mejores Empresas
’ } . Lo . o para Profesionales Sub 35 en el Peru!
This recognition highlights companies that offer a distinctive value 0 s oo b i o
®©nrrpara ‘ proposition for young tech talent, promoting their development, engagement, Youth (EFY) 2025 alcanzamos el puesto N.° 11, subiendo 2

posiciones este 2025.

and experience within the organization.
66

Las conexiones fortalecen

nuestra cultura, nos permiten

compartir conocimiento, crecer

juntos y crear experiencias

significativas desde el primer dia.

g : Additional recognition in the 4th edition of the EFY Female Talent Peru
= Ranking, which assesses female employees’ perceptions of their work

. - NP = = - | % ) i iSigamos construyendo un gran lugar para trabajar
R - == ( : experience. ol sl

X

This recognition highlights the company’s commitment to equal opportunity,
aWS women’s professional development, and the creation of more diverse,

inclusive, and equitable workplaces. W

Recognition with four awards at the SAP MCLAC Awards for Partner of

Excellence 2025:
NTT DATA was recognized as Industry Partner of the Year in the Latin America

Financial Services category. It highlighted the company’s role in accelerating * SAP Business Suite Success * Special Award: Partner of the Year
innovation and developing solutions on Amazon Web Services. * SAP Cloud ERP: Installed Base ~ + Supply Chain Management Sales
Transformation Excellence
General information Planet positive Prosperity positive People positive Countries Annex
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Certifications

The certifications obtained by NTT DATA demonstrate its commitment to recognized standards and continuous
improvement in key areas such as sustainability and management systems.

Recognitions linked to sustainable buildings, resource efficiency,
and reduced energy and environmental consumption in facilities.

Lima, Peru

 LEED Gold - Centro Empresarial Platinum Plaza
* LEED Gold - Bloom Tower

Accredits the maturity and capability of software development 72— Novembr 2011 s (e

processes.

Certifies maturity in service delivery.

AENOR ™=

Certificado de Sistema de Gestion

Certifies compliance with the Spanish National Security ; Antiscborno
|

. AENOR
Framework for Information Systems.
I

AS0-2024/0001

NTTDATAPERUS.A.C.

Accredits occupational health and safety management.

Ensures that IT management and support services follow market
best practices.

General information Planet positive Prosperity positive

Ensures consistent service quality and continuous improvement
processes.

CENTRO EMPRESARIAL PLATINUM PLAZA

Certifies an environmental management
system aimed at minimizing
environmental impact.

Ensures the protection of information assets and cybersecurity best practices.

Endorses the implementation of an Anti-Bribery Management System, reinforcing
the organization’s commitment to ethics, transparency, compliance, and
corruption risk prevention.

Certifies the responsible management of artificial intelligence systems, ensuring
their ethical and safe use.

People positive Countries Annex
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People Positive ——

25,77% 35% 40% 40%

e

At NTT DATA, people development is a key o
Shape a better world for all people by applying 1% 35%

o _ " 35%
strategic pillar within our People Positive approach, i (el e R (o Bateseve e iers
which is focused on generating a positive impact on and contribute to an inclusive society.
professionals, clients, and society. 0 20% 20%
Our strategy centers on creating an inclusive, (® oot ored
flexible environment oriented toward continuous copte-centered company 0 0,5% 8%
learning, supported by policies and practices that . .
. . . (@ Diversity and inclusion
foster professional development, well-being, equity,
0 1% 1%

and the attraction and retention of talent.

(@ Health and safety
Cw Human Rights

(@ Digital accessibility

68,4% 75% 100% 100%

A EEE

NN U U

- 40% 11% 20%

The green traffic light (@) indicates that the FY25 target has been met.
Note: Details of the strategic indicators, including calculation formulas, definitions of terms, and interpretation criteria, are available in Appendix 3.
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Professionals and their distribution

Our teams are the engine that enables NTT DATA to continue growing and transforming. The table
shows how the workforce evolved between FY23 and FY25, reflecting its diversity in terms of gender,
age groups, and professional categories.

CATEGORY AGE GROUP

> 50 0 5 5 0 4 4 0 4 4
EXECUTIVE

30-50 0 1 1 0 1 1 0 1 1
SENIOR >50 3 15 18 2 10 12 2 7 9
MANAGER 30-50 11 14 25 8 14 22 7 11 18

> 50 11 34 45 8 25 33 6 20 26
MANAGER 30 -50 81 146 227 84 139 223 71 149 220

<30 0 0 0 0 2 2 1 1 2

> 50 24 83 107 17 60 77 12 42 54
PROFESSIONAL 30-50 574 1.604 2.178 448 1.335 1.783 403 1.172 1.575

<30 208 667 875 208 640 848 193 571 764

>50 9 11 20 3 9 12 2 8 10
JUNIOR 30-50 411 576 987 312 494 806 260 423 683

<30 391 861 1.252 466 907 1.373 507 896 1.403
TOTAL PERU 1.723 4.017 5.740 1.556 3.640 5.196 1.464 3.305 4.769
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Hires

New hires reflect NTT DATA's ability to attract diverse talent and
continue strengthening its teams. The following table shows the
distribution of hires in FY25 by gender, age group, and professional
category.

CATEGORY AGE GROUP

SENIOR > 50 2 2
MANAGER 30 -50 2 4 6
> 50 6 6
MANAGER 30 - 50 10 36 46
> 50 6 20 26
PROFESSIONAL 30-50 172 465 637
<30 110 426 536
> 50 6 3 9
JUNIOR 30-50 146 165 311
<30 225 513 738
TOTAL PERU 677 1.640 2.318
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Initiatives for professionals

NTT DATA Peru promotes a professional experience centered on holistic well-being, closeness, recognition, and a sense of belonging,
with initiatives that support professionals and their families at different stages of their personal and working lives.

Health, well-being, and prevention

Through several programs, such as the Mental Health Program, Taking Care of Your Health, Wellness
Week, Active Breaks, and Your Safe Workplace, the physical, mental, and emotional health of
professionals is promoted. These initiatives include psychological support, medical surveillance,
ergonomics, immunization campaigns, well-being education spaces, and preventive actions to foster
healthy habits and safe work environments.

Support for professionals and their families

Several initiatives are available to foster the personal and family well-being of NTT DATA Peru professionals.
The Employee Support Platform (Kunan) enables each person to self-manage their well-being, accessing
nutritional support, psychological support, general medicine, and financial education.

In addition, NTT DATA Family brings together initiatives to support professionals and families at key moments.
It includes Digital Baby, with a gift for the birth of a child; the School Loan, which provides financial support for
education; and Digital Kids, which promotes the educational, recreational, and vocational development of
employees’ children through a school fair with supplies at preferential prices, recreational activities, and
guidance from universities and education providers.

Financial well-being

NTT DATA Peru strengthens professionals’ financial well-being through financial education programs, personal loans, bonus advances,
and salary advances. These initiatives provide tools to improve income management, make informed financial decisions, and access
financial support at relevant moments, contributing to greater personal and family peace of mind.

Digital Kids
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Community and sense of belonging

The Champions Cup, the Year-End Party, and NTT DATA Clubs promote integration
among teams beyond the work environment. Through sports, celebrations, and spaces
created by professionals themselves, the company promotes bonds, shared interests,
family participation, and a closer, more collaborative, and vibrant culture.

FltbolClub

# Cuéntanos tu 3
; lugar favorito R> D \
delectura 7 ; ¢Qué partido de MusicClub
; voley viste este ( N
fin de semana? ¢Coémo hiciste musica
este fin de semana?

Queremos conocer ese espacio especial 2 e o
donde disfrutas leer S Arrancamos la semana compartiendo esa cancién,
instrumento o ue nos acompand este
Cuéntanos: ;dénde te gusta sumergirte en tus libros? :::::::;dvmm o ks T arnos conecta ﬁf:f.,‘fi;'fs
Puede ser en casa, un café, un parque o cualquier rincon
que te inspire. Arrancamos la semana compartiendo ese partidazo,
final intensa o sorpres en la liga que nos hizo vibrar el
fin de semana.
Envia por este chat una foto de tu lugar favorito.

Comenta tu momento fa

' : 0 del voley de este fin de
Participa y suma puntos de aprecio por compartir tu Te leem:

experiencia.

Year-End Party

Recognition and closeness

Initiatives that strengthen a culture based on recognition, trust, and
connection. iLikelT/iThinkIT are recognitions given by and for
professionals; Closeness Meetings are held to welcome new
members and highlight good practices, achievements, and goals
reached. Finally, the Bright People ceremony annually honors 5
professionals who meet goals and those who have been promoted to Bright People Closeness Meetings
a new role.
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Training

During FY25, NTT DATA Peru reinforced its commitment to continuous talent development, reaching 138.701 training hours
versus 107.681 hours in FY24, representing a 29% increase, and a total investment of 3.829.635 €.

The average training time was 24 hours per professional, demonstrating a strong commitment to learning and strengthening
skills.
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DEI 1nitiatives

NTT DATA Peru promotes diversity, equity, and inclusion initiatives aimed at building safer, more participatory, and representative work
environments, promoting female leadership, internal awareness, and professionals’ sense of belonging.

Women’s Circle

A conversation and learning space for women at NTT DATA
Peru. Through sessions facilitated by specialists, topics such
as impostor syndrome, the value of one’s own voice, and
work-life balance are addressed, generating support
networks and shared reflection.

Women in Community

A group that connects women at NTT DATA Peru to foster
interaction, networking, and a sense of community. This
space promotes collaboration, the exchange of experiences,
and the creation of bonds among professionals inside and

outside the work environment.

Women in Tech

An initiative aimed at women leaders to enhance their
professional skills and support their career development.
Through sessions on hard skills, leadership, and professional
growth, the program seeks to strengthen female talent in
technology, with the participation of industry role models such
as Yuriko Huayana.

\ ~ienvenida a crear
;gvVision Board
N R

LGBTIQ+ Pride March

During FY25, NTT DATA Peru reinforced its commitment to diversity and inclusion through its participation in Pride Connection, a
business community focused on learning and exchanging good practices on LGBTQ+ inclusion. In addition, the company
participated for the first time in the 2025 LGBTIQ+ Pride March, promoting safer, more respectful, and more representative
workplaces.

Countries Annex
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NTT DATA Peru
Impact data

In FY25, NTT DATA Peru reinforced its commitment to
positive impact on society through a diverse agenda of
external initiatives, combining social investment,
corporate volunteering, pro bono projects, and non-
monetary donations.

The fiscal year stands out for the following milestones:

IMPACT INITIATIVES MONETARY DONATIONS NON-MONETARY DONATIONS
AND SOCIAL INVESTMENT

4 initiatives 359 el 3 donations 608
benefited from items donated
digital accessibility

116 volunteers initiatives 22-678,8 € 8756,3 £

donated in social investment

> 1.200 people
benefited
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Social impact initiatives

FeliciDar

NTT DATA Peru carried out three FeliciDar volunteering days in Lima, Trujillo, and Arequipa, aimed at
supporting vulnerable public educational institutions. The initiative combined the collection of new toys
donated by professionals with visits to educational centers to bag and deliver the gifts. The company
also donated panettones and toys, reinforcing its social commitment to children and local
communities.
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Aulas Tech

Aulas Tech is an NTT DATA Peru program that installs technology classrooms in schools to reduce the digital divide and
provide more educational opportunities. It promotes the use of technology as a tool for personal and social transformation.
During 2024, two classrooms were implemented, and in FY25, in collaboration with the Peruvian Ministry of Education, NTT
DATA Peru implemented a new Aula Tech at School No. 5173 Gustavo Mohme in Lima, which has more than 800 students.
The initiative included the donation and installation of 30 laptops, three hexagonal collaborative stations, one television, and
whiteboards, helping reduce the digital divide and improve the learning environment for vulnerable students.

AL AULA DE INNOVACION PE
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Monetary donations

NTT DATA Peru donated to several nonprofit organizations

Endeavor
To support programs that strengthen and develop high-
impact entrepreneurs in Peru.

FUNDACION
PERUANA De
CANCER

Peruvian Cancer Foundation
Construction of the new Hogar Ponle Corazon.

Children’s Orchestra Association
Social and educational programs implemented by Sinfonia
por el Peru.
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NTT DATA Peru Foundation

18
NTT DATA eAwards

Recognition aimed at entrepreneurs with innovative, scalable, and sustainable projects that use technology to generate
social and environmental impact.

In this year’s edition, the global ceremony was held in Lima (Peru), bringing together more than 150 attendees,
including clients, media outlets, foundations, and representatives of the innovation ecosystem. The event featured the 9
international finalists, winners of each national edition. The global winner was Portugal, with an artificial intelligence-based
project aimed at improving the capacity and efficiency of medical diagnoses, especially in pediatrics.

At the local level, the winner of the Peruvian edition received US$ 10.000 and represented the country in the international
final, where it competed for a €100.000 prize and specialized mentoring. In addition, finalists gain access to training,
networking, and support initiatives with experts from the innovation and entrepreneurship ecosystem.

real time from water as vehicle fuel. This project participated in the international final held in Lima

@ The winning project in Peru was Jadish, an electrolysis system that generates green hydrogen (H,) in
== (Peru).

International Technology Olympiad

An initiative that brings children closer to the field of technology, encouraging them to become creators, not just
users. Through an initial training phase, participants develop digital skills and strengthen their soft skills.

They then take part in a competition in which they address challenges in their environment through
programming, developing projects such as video games or animations designed to raise awareness of social
and environmental issues.

45 A V/DE

s AT
. &
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Countries and legal entities

Argentina

NTT DATA Argentina S.A.
NTT Argentina S.A.

Belgium

NTT DATA Belgique SRL
NTT DATA Spain, S.L.U., Succursale en Belgique

Brazil

NTT DATA Brasil Consultoria de Negocios e Tecnologia da Informagéao Ltda.

NTT DATA Brasil Operagoes Ltda.
NTT DATA Brasil Operagdes Ltda. (Sucursal Rio de Janeiro)
NTT DATA Brasil Operagées Ltda (Sucursal Uberlandia)

NTT DATA Brasil Consultoria de Negécios e Tecnologia da Informagao Ltda.

(Sucursal Uberlandia)

NTT DATA Brasil Consultoria de Negécios e Tecnologia da Informagao Ltda.

(Sucursal Rio de Janeiro)

NTT DATA Brasil Consultoria de Negocios e Tecnologia da Informagéao Ltda.

(Sucursal Recife)

NTT DATA Brasil Consultoria de Negécios e Tecnologia da Informagao Ltda.

(Sucursal CENESP)

NTT DATA Brasil Consultoria de Negécios e Tecnologia da Informagao Ltda.

(Sucursal Florianoépolis)

NTT DATA Brasil Consultoria de Negocios e Tecnologia da Informagéao Ltda.

(Sucursal Barueri)
NTT Brasil Comercio e Servicios de Tecnologia Ltda.
NTT Comunicacoes do rasil Participacoes Ltda.

NTT DATA Brasil Consultoria de Negocios e Tecnologia da Informagéao Ltda.

NTT do Brasil Telecomunicaciones Ltda.

Chile
* NTT DATA Chile S.A.

+ NTT DATA Chile BPO Servicios Profesionales, Técnicos y

Tecnolégicos Ltda
* NTT DATA Chile Centers Ltda
* Inversiones NTT Chile SpA
« NTT CHILE Sp.A

Colombia
« NTT DATA Colombia S.A.S.
* NTT DATA Spain, S.L. Sucursal en Colombia

Costa Rica*
* NTT DATA Costa Rica Consultoria Tecnologica

Ecuador
* NTT DATA Ecuador S.A.
« NTT DATA Peru, S.A.C., Sucursal en Ecuador

Spain

« NTT DATA Spain S.L.U.

+ NTT DATA Spain Soluciones Tecnolégicas S.L.U.

* NTT DATA Spain Infrastructures Operations S.L.U.

» NTT DATA Spain Infrastructures Engineering S.L.U.

* FitInversién en Talento S.A.U.

+ NTT DATA Spain BPO S.L.U.

* ARILION S.L.U.

* NTT DATA Europe & Latam Centers S.L.U.

* NTT DATA Spain Centers S.L.U.

* NTT DATA Europe & Latam Green Engineering S.L.U.
» NTT DATA Spain Sistemas de Seguridad S.L.U.

* NTT Spain Intelligent Technologies and Services SLU

France
* NTT DATA Spain, S.L., Succursale Francaise

*Complete information will not be found in this report from Costa Rica, as it is a recently created entity without professionals, nor from Morocco, as it
is outside the current management perimeter of NTT DATA lIberia, International Organizations, LATAM and Consulting in Benelux and France.
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Greece
* NTT DATA Belgique, SRL Greek Branch

Luxembourg

+ NTT DATA Spain, S.L.U., Succursale Luxembourgeoise

Morocco*
NTT DATA Morocco Centers

Mexico

+ NTT DATA México S. de R.L. de C.V

* NTT DATA México BPO S. de R.L. de C.V

+ NTT DATA México Commerce Centre S.A de C.V

Netherlands
* NTT DATA Spain, S.L.U., Branch in the Netherlands

Peru

* NTT DATA Peru S.A.C.

* NTT DATA Peru BPO S.A.C.

* NTT DATA Spain BPO, S.L.U. Sucursal del Peru

Portugal

* NTT DATA Portugal Centers Unipessoal, Ltda.

« NTT DATA Portugal S.A.

+ NTT DATA Portugal Outsourcing de Processos Ltda

Switzerland

* NTT DATA Spain, S.L. Madrid, Succusale de Géneve.

Uruguay
* NTT DATA Uruguay S.A.

United States
 NTT DATA EUROPE & LATAM, Branch in USA, Inc.
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These tables show the relationship between the contents of the report, the Global Reporting Initiative (GRI) and the Ecovadis modules.

Scope

GRI

Basis for the preparation of the report 2-2; 2-4

Company Description
Business model
Products and services

Alliances
Certifications

Awards and Recognition
Stakeholders

Key Performance Indicators

Climate change

Circular economy

Risk Management

Business conduct

Anti-corruption

Data protection

General information

2-1
2-2;2-6
2-6

2-6; 2-28

2-23; 2-29
2-7

302-1; 303-5; 305-
1, 305-2, 305-3

306

2-24

2-27; 3-3
205-1-a, -3

Planet positive

Ecovadis
SUP6100, GEN600

ENV300
GEN300

GEN703

GEN4001
LAB61, LAB6012, ENV630

CAR110; CAR111; CAR118;
CAR116; ENV300; ENV640

ENV3551

FB3102

FB100
FB610

FB3301

Prosperity positive

Report Section
About the report
General Information
General Information
Products and services

Alliances and certifications

Alliances and certifications
» Global Sustainability Certifications

Awards and Recognition
Sustainability Strategy
Sustainability Strategy

Climate change

Circular economy

Risk Management

Ethical and sustainable Al

* Al Risk Analysis

Corporate culture

Ethical and sustainable Al

Corporate culture

» Commitments against corruption and bribery

Ethical and sustainable Al
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Scope

People

Gender pay gap

Work-life balance and well-being

Training

Communication and engagement of
professionals

Diversity, Equity, and Inclusion

Human rights

Social commitment
Education and digital accessibility

Suppliers

General information

GRI Ecovadis

2-7;401-1; 405-1-b  LAB561

405-2 LAB 561; LAB 601

401-3; 403-4,-5,-6 LAB312

404-1, -2 LAB343, LAB 6012

3-3 LAB3201

2-7 LAB100; LAB3601

2-23; 2-25; 408-1; 2-

27: 2-29 LAB4503

3-3; 413-1

413-1

3-3; 308-2 a SUP100; SUP304; SUP6100
Planet positive Prosperity positive

Report Section

Professionals
Diversity, Equity and Inclusion

Diversity, Equity and Inclusion
» Gender pay gap

Initiatives for professionals

DEI Initiatives

Corporate culture

* Global Compliance Training

» Security Training

Ethical and sustainable Al

* Al Training

Training

Diversity, Equity, and Inclusion

» Diversity, equity and inclusion trainings
Professionals

* Open and permanent communication

Diversity, Equity and Inclusion

Human Rights
Corporate culture
*  Whistleblowing channel

Community Impact
Community Impact

Sustainable supply chain
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Planet Positive

Total carbon footprint. Total greenhouse gas emissions generated by the organization as a result of its
activity, expressed in tons of CO, equivalent (tCO.e), including all emission sources relevant to the
company under the GHG Protocol.

Carbon footprint per professional. Total greenhouse gas emissions expressed in tons of CO, equivalent
(tCO.e) attributable to each professional, calculated as total emissions over the total number of employees
at the end of the fiscal year, which allows the carbon intensity of the activity to be assessed per
professional.

Percentage of renewable electricity. Proportion of the electricity consumed by the organization that
comes from renewable energy sources, reflecting progress in the transition to a more sustainable energy
model.

Carbon footprint of business travel by professional. Total greenhouse gas emissions expressed in
tons of CO, equivalent (tCO,e) generated by business travel by employee, divided by employee, including
travel by plane, train or other means of transport used in the work activity.

Percentage of approved or re-approved suppliers
according to the sustainability questionnaire out of the total number of approved suppliers plus re-
approved in the fiscal year.

Percentage of employees
who have completed mandatory annual compliance training with respect to the total workforce at the end
of the fiscal year. The program covers key aspects such as the Code of Ethics, conflicts of interest, and the
prevention of bribery and corruption, and includes a final assessment necessary to certify the knowledge
acquired.

Percentage of employees who
have completed mandatory information security training out of the total workforce at the end of the fiscal
year. It includes good practice content and is reinforced with regular awareness-raising initiatives and risk
simulations (such as phishing).

It is obtained as a unique value from the results report of the annual
One Voice Work Environment Survey and includes four key dimensions of employee engagement: the
feeling of personal achievement, the recommendation of the company as a place to work, the willingness
to go above and beyond what is required and the pride of belonging.

General information Planet positive Prosperity positive

Percentage of women over the total number of employees in the
workforce at fiscal year-end.
Percentage of women in executive positions, Manager and
Senior Manager categories, over the total number of employees at those levels at fiscal
year-end.
Percentage of women in top management, Executive
category, over the total number of employees at that level at fiscal year-end.
Percentage of employees with disabilities over the total workforce
at fiscal year-end.

Percentage of
employees who participate as volunteers in social and environmental impact initiatives over
the total workforce at fiscal year-end.

This is obtained
as a single value from the results report of the annual sustainability survey and is calculated
as the percentage of professionals who perceive NTT DATA as a sustainable company over
the total number of professionals who participated in the survey.

Percentage of employees who have completed at
least one sustainability training course over the total workforce at fiscal year-end. This
includes content on environmental sustainability, human rights, and sustainable technology,
among others.

The gender pay gap is defined as the difference in salaries between
groups of professionals at the same level; that is, it is calculated by comparing the
compensation of equivalent talent segments, same category, same region/country, and
business unit. However, our data is presented on an aggregated basis. For this reason, the
calculation does not include talent segments that do not contain at least one male
professional and one female professional in similar roles or with similar characteristics.

To calculate the gap, we used professionals’ hourly cost, taking into account each person’s
and country’s working time. The formula used was:

Gender pay gap = (Average Hourly Cost for Men - Average Hourly Cost for Women) /
Average Hourly Cost for Men

Average Hourly Cost = 100% Salary * Working Time Percentage * 7 / 365,25 / Hours per
Week

For the Hourly Cost, the 100% Salary was used, including the Mission Supplement and the
Chile Bonus, but excluding variable compensation, long-term incentives, or mission-based
compensation linked to geographic location.
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Independent verification report

General information
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AENOR

Assurance Statement on

Sustainability Reporting

Assurance Statement for

NTT DATA Iberia, Organismos Internacionales, LATAMy
Consultoria en Benelux y Francia

for the reporting period

April 1, 2025 to March 31, 2026

In Madrid, July 17, 2026

Rafael Garcia Meiro

l Consejero Delegado/CEO

AENOR Confia, S.A.U. (/ Génova 6, 28004 MADRID
P4ginalde3
02-R-1157.00
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